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The International Business Management (IBM) major will prepare you for a career managing the operations of the multinational enterprises.  You will learn to develop necessary skills to maneuver through highly dynamic international markets. 
WHAT DO YOU HAVE TO STUDY?
· 10 major required courses
· 5 courses from your plan--choose one plan from:
· Plan A: major concentration courses
· Plan B: business concentration courses
· Plan C: major elective or foreign language courses
· 3 free elective courses

	10 Major required courses
	











+
	5 Plan courses 
(Choose one plan)
	











+
	3 Free elective courses

	BIS 3588
FIN 4812
MKT 3620
IBM 3711
IBM 3713
IBM 3714
IBM 4711
IBM 4715
IBM 4809
IBM 4811
	Digital Business Enterprise
International Finance
Global Marketing
Comparative Management
International Management
Export-Import Policy and Strategy
International Human Resource Management
Designing and Managing Global Operations
International Business Research
International Strategic Management 
	
	Plan A: Major concentration courses
· International marketing
	
	Choose any 3 free elective courses (check courses that MSME students are allowed to enroll as free elective courses from MSME Business School).


	
	
	
	Plan B: Business concentration courses
· Accounting
· Business Information System
· Finance and Banking
· Hospitality and tourism management
· Marketing
	
	

	
	
	
	Plan C: Major elective courses or Foreign language courses
	
	



MAJOR REQUIRED COURSES

	Course ID
	Course Name
	Prerequisite(s)

	[bookmark: _Hlk500757992]BIS 3588
	Digital Business Enterprise
	

	FIN 4812

	International Finance

	FIN 3701 Corporate Finance 
and Completion of 106 credits

	MKT 3620
	Global Marketing
	MKT 2280 Principles of Marketing

	IBM 3711

	Comparative Management

	IBM 2702 International Business Environment

	IBM 3713

	International Management

	IBM 3711 Comparative Management

	IBM 3714

	Export-Import Policy and Strategy

	IBM 2702 International Business Environment

	IBM 4711

	International Human Resource Management

	IBM 3713 International Management           

	IBM 4715

	Designing and Managing Global Operations

	MGT 3905 Operation Management

	IBM 4809

	International Business Research

	MGT 3940 Business Research Methodology
and IBM 3713 International Management

	IBM 4811
	International Strategic Management
	IBM 3713 International Management 
and Completion of 118 Credits





PLAN A COURSES—MAJOR CONCENTRATION COURSES
· International Marketing
	Course ID
	Course Name
	Prerequisite(s)

	IBM 3642 
	International Buyer Behavior
	MGT 2404 Managerial Psychology
and MKT 2280 Principles of Marketing

	IBM 3643
	International Marketing Communications
	MKT 2280 Principles of Marketing

	IBM 3841
	International Pricing Strategy
	MKT 3620 Global Marketing                   

	IBM 4840
	Global Supply Chain Management
	IBM 3714 Export-Import Policy and Strategy

	IBM 4843
	International Product and Brand Planing
	MKT 3620 Global Marketing  
and 106 Credits



PLAN B COURSES—BUSINESS CONCENTRATION COURSES
· Accounting
	Course ID
	Course Name
	Prerequisite(s)

	ACT 3602
	Intermediate Accounting I
	ACT 1600 Fundamentals of Financial Accounting

	ACT 3603
	Intermediate Accounting II
	ACT 1600 Fundamentals of Financial Accounting

	ACT 3614
	Taxation I
	BG 1401 Business Law II

	ACT 3622
	Cost Accounting
	ACT 2620 Fundamentals of Managerial Accounting

	ACT 3629
	Profit Planning and Control
	ACT 2620 Fundamentals of Managerial Accounting



· Business Information System
	Course ID
	Course Name
	Prerequisite(s)

	BIS 3315
	Programming and Algorithms
	BIS 1140 Microcomputer Applications

	BIS 3635
	Database Systems
	BIS 1140 Microcomputer Applications
and BIS 2180 Information Technology

	BIS 3655
	Data Communications and Networking
	BIS 2180 Information Technology

	BIS 3666
	Information System Analysis and Design
	BIS 3655 Database Systems

	BIS 4675
	Information Systems Project Management
	Senior standing (106 credits)








· Finance and Banking
	Course ID
	Course Name
	Prerequisite(s)

	FIN 3711
	Investment
	FIN 3701 Corporate Finance

	FIN 3712
	Money and Capital Markets
	FIN 2700 Money, Banking and Financial Marketing
or ECO 3713 Economics of Money and Banking 

	FIN 3713
	Business Analysis and Valuation
	FIN 3701 Corporate Finance 

	FIN 4813
	Financial Management
	FIN 3701 Corporate Finance 
and Completion of 100 credits

	FIN 4815
	Bank Management
	FIN 3713 Business Analysis and Valuation



· Hospitality and Tourism Management
	Course ID
	Course Name
	Prerequisite(s)

	HTM 3101
	Introduction to Hospitality Management
	MKT 2280 Principles of Marketing

	HTM 3102
	Introduction to Tourism Management
	MKT 2900 Principles of Management

	HTM 3103
	Consumer Behavior in Hospitality and Tourism Industry
	MKT 2280 Principles of Marketing

	HTM 3204
	Human Resource Management in Hospitality and Tourism 
	HTM 3101 Introduction to Hospitality Management
and HTM 3102 Introduction of Tourism Management

	HTM 3205
	Marketing in Hospitality and Tourism 
	HTM 3101 Introduction to Hospitality Management
and HTM 3102 Introduction of Tourism Management



· Marketing
	Course ID
	Course Name
	Prerequisite(s)

	MKT 3525
	Sales Management
	MKT 2280 Principles of Marketing

	MKT 3530
	Consumer Behavior
	MKT 2280 Principles of Marketing 
and MGT 2404 Managerial Psychology

	MKT 4750
	Competitive Analysis and Strategy
	MKT 2280 Principles of Marketing
and Completion of at least 90 credits

	MKT 4730
	Marketing Management
	MKT 2280 Principles of Marketing,
MGT 2900   Principles of Management 
and Senior standing (106 credits)

	MKT 4809
	Marketing for Services
	MKT 2280 Principles of Marketing
and Senior standing over 90 credits





PLAN C COURSES—MAJOR ELECTIVE COURSES OR FOREIGN LANGUAGE COURSES
· select any five major elective courses or foreign language courses.
	Course ID
	Course Name
	Prerequisite(s)

	ACT 4605
	International Accounting
	ACT 1600 Fundamentals of Financial Accounting
and ACT 2620 Fundamentals of Managerial Accounting

	BIS 3587
	Principles of Electronic Commerce
	BIS 1140 Microcomputer Applications
and BIS 2180 Information Technology

	ECO 3716
	International Trade
	ECO 2501 Principles of Microeconomics

	FIN 3724
	Financial Feasibility Planning
	FIN 3701 Corporate Finance

	IBM 3642
	International Buyer Behavior
	MGT 2404 Managerial Psychology
and MKT 2280 Principles of Marketing

	IBM 3643
	International Marketing Communications
	MKT 2280 Principles of Marketing

	IBM 3722
	Legal and Ethical Issues in International Business
	IBM 2702 International Business Environment

	IBM 3723
	International Relations
	IBM 2702 International Business Environment

	IBM 3841
	International Pricing Strategy
	MKT 3620 Global Marketing

	IBM 4820
	International Cooperative Strategy
	IBM 3713 International Management

	IBM 4840
	Global Supply Chain Management
	IBM 3714 Export-Import Policy and Strategy

	IBM 4841
	International Services Marketing
	MKT 3620 Global Marketing 
and Completion of 106 credits

	IBM 4843
	International Product and Brand Planning
	MKT 3620 Global Marketing 
and Completion of 106 credits

	IBM 4921
	Individual Research
	MGT 3940 Business Research
and Completion of 106 credits

	IBM 4923
	Seminar in Regional Studies
	Completion of 118 credits

	MGT 4916
	Negotiation Strategy
	MGT 2404 Managerial Psychology
and MGT 2900 Principles of Management





· Foreign Language Courses: Business Chinese
	Course ID
	Course Name
	Prerequisite(s)

	CN 0400
	Chinese for Beginners I                                           
	

	CN 0401
	Chinese for Beginners II
	CN 0400 Chinese for Beginners I

	CN 1400
	Introduction to Chinese
	

	CN 1401
	Chinese I
	CN 1400 Introduction to Chinese

	CN 2401
	Chinese II
	CN 1401 Chinese I



· Foreign Language Courses: Business French
	Course ID
	Course Name
	Prerequisite(s)

	FR 1500
	Introduction to French
	(For Major and Minor students)

	FR 1501
	French I
	FR 1500 Introduction to French

	FR 2501
	French II
	FR 1501 French I

	FR 3535
	Basic Conversation in Business French I
	FR 2501French II

	FR 3536
	Basic Writing in Business French I
	FR 2501French II



· Foreign Language Courses: Business Japanese
	Course ID
	Course Name
	Prerequisite(s)

	JA 1700
	Introduction to Japanese
	

	JA 1701
	Japanese I
	JA 1700 Introduction to Japanese

	JA 2701
	Japanese II
	JA 1701 Japanese I

	JA 2702
	Japanese III
	JA 2701 Japanese II

	One Elective Course
	


Any course from the Business Japanese Department upon completion of the prerequisites (if any)


YOUR STUDY PLAN
First Year:
	First Year/First Semester
	First Year/Second Semester

	Course Code
	Course Title
	Credits
	Course Code
	Course Title
	Credits

	GE 1403
	Communication in Thai
	3 
	ACT 1600
	Fundamentals of Financial Accounting
	3 

	BG 1001
	English I
	3 
	BG 1002
	English II
	3 

	GE 1204
	Physical Education
	1 
	BG 1401
	Business Law II
	3 

	MA 1200
	Mathematics for Business
	3 
	BG 2200
	Statistics II
	3 

	BG 1201
	Statistics I

	3 
	BG 2401
	Microeconomics
	3 

	GE 1301
	Environmental Science

	3 
	BIS 1141
	Microcomputer Application

	0

	BG 1400
	Business Law I

	3 
	MGT 1101
	Introduction to Business
	3 

	Total
	19 
	Total
	18



Second Year:
	Second Year/First Semester
	Second Year/Second Semester

	Course Code
	Course Code
	Credits
	Course Code
	Course Title
	Credits

	ACT 2620
	Fundamentals of Managerial Accounting
	3 
	BG 2001
	English IV
	3 

	BG 2000
	English III
	3 
	FIN 2700
	Money, Banking and Financial Markets
	3 

	BG 2400
	Macroeconomics
	3
	GE 2202
	Ethics
	3 

	BIS 2180
	Information Technology

	3 
	GE 2101
	World Civilization                                            
	3 

	MGT 2404
	Managerial Psychology
	3 
	IBM 2702 
	International Business Environment

	3 

	MGT 2900
	Principles of Management

	3 
	MKT 2280
	Principles of Marketing
	3

	Total
	18 
	Total
	18





Third Year:
	Third Year/First Semester
	Third Year/Second Semester

	Course Code
	Course Code
	Credits
	Course Code
	Course Title
	Credits

	BIS 3340
	Computer Tools in Research
	0
	IBM 3713
	International Management         
	3 

	BIS 3588
	Digital Business Enterprise
	3
	IBM 3714
	Export-Import Policy and Strategy
	3

	FIN 3701
	Corporate Finance
	3 
	MGT 3905
	Operations Management
	3 

	IBM 3711
	Comparative Management
	3
	MGT 3907
	Business Communication

	3 

	MKT 3620
	Global Marketing
	3
	MGT 3940
	Business Research Methodology

	3

	
	One Plan A / Plan B / Plan C Course
	3 
	
	One Plan A / Plan B / Plan C Course
	3 

	MKT
	One Plan A / Plan B / Plan C Course
	3 
	
	
	

	Total
	18 
	Total
	18



Fourth Year:
	Fourth Year/First Semester
	Fourth Year/Second Semester

	Course Code
	Course Code
	Credits
	Course Code
	Course Title
	Credits

	FIN 4812
	International Finance
	3 
	IBM 4811
	International Strategic Management
	3 

	IBM 4711
	International Human Resource Management
	3 
	MGT 4914
	Entrepreneurship
	3 

	IBM 4715
	Designing and Managing Global Operations
	3
	
	One Plan A / Plan B / Plan C Course
	3 

	IBM 4809
	International Business Research
	3 
	
	One Free Elective Course
	3 

	
	One Plan A / Plan B / Plan C Course
	3 
	
	One Free Elective Course
	3 

	
	One Free Elective Course
	3 
	
Total
	
15

	Total
	18 
	
	




[image: ]
YOUR ENTRY STRATEGY TO THE WORLD.
9

image1.png
MSME BUSINESS SCHOOL
ASSUMPTION UNIVERSITY





image2.wmf

