STUDY PLAN’S CHECKING LIST FOR STUDENT 54X-XXXX TO 57X-XXXX
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	Freshman

	BG 1403
	Communication in Thai
	
	ACT 1600
	Fundamentals of Financial Accounting
	

	BG 1001
	English I
	
	BG 1002
	English II
	

	GE 1103
	Physical Education
	
	BG 1401
	Business Law II
	

	MA 1200
	Mathematics for Business
	
	SA 2200
	Statistics II
	

	SA 1201
	Statistics I
	
	ECO 2201
	Microeconomics
	

	GE 1301
	Environmental Science
	
	BIS 1140
	Microcomputer Applications
	

	BG 1400
	Business Law I
	
	MGT 1101
	Introduction to Business
	

	Sophomore

	ACT 2620
	Fundamentals of Managerial Accounting
	
	BG 2001
	English IV
	

	BG 2000
	English III
	
	GE 2202
	Ethics
	

	ECO 2201
	Microeconomics
	
	FIN 2700
	Money, Banking and Financial Markets
	

	BIS 2180
	Information Technology
	
	GE 2101
	World Civilization
	

	MGT 2404
	Managerial Psychology
	
	IBM 2702
	International Business Environment
	

	MGT 2900
	Principles of Management
	
	MKT 2280
	Principles of Marketing
	

	Core Courses

	BIS 3340
	Computer Tools in Research
	
	MGT 3907
	Business Communication
	

	FIN 3701
	Corporate Finance
	
	MGT 3940
	Business Research Methodology
	

	MGT 3905
	Operations Management
	
	MGT 4914
	Entrepreneurship
	

	Major Required Courses

	BIS 3587
	Principles of Electronic Commerce
	
	MKT 3620
	Global Marketing
	

	MKT 3102
	Integrated Marketing Communications
	
	MKT 4725
	Competitive Analysis and Strategy
	

	MKT 3515
	Purchasing and Supply Chain Management
	
	MKT4730
	Marketing Management
	

	MKT 3525
	Sales Management
	
	MKT 4829
	Marketing Decision Making
	

	MKT 3530
	Consumer Behavior
	
	MKT 4855
	Research in Marketing
	

	
        Plan A-Major Concentration:                                                                 OR

        Business Concentration:                                                                          OR

        Major Electives (5 Subject)
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	Free Electives: (3 Subject)
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