&
$
Q.

E

2 &

3
L *

. HNCE 1945
Ly

NHINENDLD A ANV DY

Assumption University

a\ a d
AUTVIMIITINVUASIAIHIANAN

Martin de Tours School of Management and Economics

NaNGATUIMSTINVUMM

MUV INTONUULVUAZUIANTIHADNG
(MANFATHIUIYIA)

Bachelor of Business Administration Program
In

Design and Digital Innovation
(International Program)
Wangeaslvia

New Program

Un1sanun 2564

Academic Year 2021



GRE T

Bachelor of Business Administration Program in 1

Design and Digital Innovation (International Program)

AMAHWIN

- T qmg@ﬁmiﬁﬂm ﬂi:aumsrﬁmmauua: NRITWNNAITINNT
maammsﬁﬂs:a‘imﬁﬂgm

'
a

- AN NITNNINAMRANEATUAZANATIIUNNTANS

- TaRWUANENAININRNORANTEY W.4. 2548 aana1NaNuluuIaT 11
wiswszUygRsokaandnsantu w.e. 2546 ludusadnaie 10

Wan gmmsaauua SNNTIANA



AU TQF 2

Bachelor's Degree

Bachelor of Business Administration Program in Design and Digital Innovation
(International Program)

New Program 2021

Institution Assumption University of Thailand
Campus/Faculty/Department Suvarnabhumi Campus

Martin de Tours School of Management and Economics

Section 1: General Information
1. Code and Title of Program
Code XXXXXXXXXXXXXX
Program  Bachelor of Business Administration Program in Design and Digital Innovation
(International Program)

ﬁé’ﬂg@m%migsﬁaﬁmﬂ@ AT INTOONBULBASUIANTINAING

(RANFATUWIUITR)

2. Title of Degree and Major Field
Full Title Bachelor of Business Administration (Design and Digital Innovation)
UIIEINAta (MI0aNLULLATWIANTINGINA)
Abbreviated Title B.B.A. (Design and Digital Innovation)

o

UT.1. (NT20NUULLAZWIANTINAING)
3. Major Field None
4. Total Credits 120 Credits

5. Type of Program
5.1 Level
Bachelor's DegreeProgramin compliance with the Thai Qualifications Framework for
Higher Education B.E. 2552 and Program Standard Criteria B.E. 2558
5.2 Undergraduate Academic Program
Academic Bachelor Degree Program
5.3 Medium of Instruction

English / Chinese / Thai
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5.4 Admission
Thai and international students

5.5 Collaboration with Other Institutions
This program is an AU program

5.6 Type of Conferred Degree

One degree (one major)

Program Status and Endorsement/Approval

New Program 2021

Implementation Schedule: Semester 1, Academic Year 2021

This program was endorsed by the AU Academic Committee in its meeting 4/ academic
year 2020 on 10 November 2020 and approved by the University Supervision Committee in
its meeting 2/ academic year on 12 November 2020.

Professional Accreditation : Not applicable

Expected Year of Program Registration:
Program Registration according to Thai Qualification Framework for Higher Education

B.E. 2552 in academic year 2023

Professions/Careers after Graduation

Bachelor of Business Administration Program in Design and Digital Innovation graduates are
able to work in government and private organizations as:
(1) Entrepreneur

(2) Strategic Marketing Planner

(3) Digital Analyst

(4) Digital Marketing Manager

(5) Brand Manager/Product Manager

(6) Digital Strategist

(7) Public Relations Manager

(8) Event Organizer/Manager

(9) Communications Manager

(10) Social Media Manager

(11) Customer Relations Manager

(12) Indie Music Label Owner

(13) Strategic Planner



AU TQF 2

Bachelor's Degree

1
1
1
1
1
1

4) Business Consultant

5) MICE Business Manager

6) Designer and related fields

7) Photographer

8) Design Consultant/ Coordinator
9) Product Designer

20) Exhibition and Experience Designer
21) Design Enterpriser

)

(
(
(
(
(
(
(
(
(22) Tech entrepreneur/founder
(23) App / Software developer
(24) Data scientist

(25) Data engineer

(26) Tech innovator

9. Faculty Members Responsible for the Program

1. Ms. Uree Cheasakul

Ph.D. (Development Management) (International Program) National Institute of
Development Administration, 2001

M.S. (Technology Management) Mercer University, USA, 1991

B.A. (English) Chiang Mai University, 1988

Academic Title: Assistant Professor

Teaching load: 3 hours/week

2. Ms. Wanida Ngienthi

D.C.Sc. (Marketing and Applied Economics) Kobe University, Japan, 2009

M.A. (International Economics and Finance) (International Program) Chulalongkorn
University, 2002

B.B.A. (International Business Management) (Magna Cum Luade)

Assumption University, 1998

Academic Title: Assistant Professor

Teaching load: 6 hours/week
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3. Ms. Metta Ongkasuwan
Ph.D. (Management Information System) (Hons.) Georgia State University, USA,
1991
M.B.A. (Management Information Systems) University of Baltimore, USA, 1983
B.S. (Chemical Engineering) Chulalongkorn University, 1980
Academic Title: Faculty Member
Teaching load: 12hrs./week
4. Ms. Sakuna Anuvareepong
Ph.D. (Computer and Engineering Management) Assumption University, 2004
M.S. (Computer Information Systems) Assumption University, 1991
B.B.A. (Business Computer) Assumption University, 1983
Academic Title: Assistant Professor
Teaching load: 6 hours/week
5. Ms. Jittima Wongwuttiwat
Ph.D. (Information Technology) Assumption University, 1999
M.Com. (Business Information Systems) University of Wollongong, Australia, 1994
B.Ed. (Science-Mathematics) Srinakharinwirot University, 1988
Academic Title: Assistant Professor

Teaching load: 12 hrs./week

10. Instructional Venue

Assumption University, Suvarnabhumi Campus and Other sites

11. External Contexts or Development Affecting Program Planning
11.1 Economic Context or Development

Bachelor of Business Administration Program in Design and Digital Innovationis
designed to benefit the Thai higher education sector, economy and society. The
program aims to produce entrepreneurs and business practitioners.

The philosophy and goals of the program are perfectly in line with the country’s
ambition  Thailand 4.0. With the fast expansion of globalization and digital
transformation, there is an urgent need for digital entrepreneurs who know how to do
business in a global environment, have the skills to adapt to the changing economic
and social environment, and make effective business decisions to ensure sustainable

and self-sufficient economic development of the country.
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The Second 15-Year Long Range Plan (2008 — 2022) on Higher Education
emphasizes on creative economy, human capacity building, and production of
research outputs with value added and utilization of local wisdom to enhance national
competitiveness and economic development of the country. In addition, the Ministry of
Higher Education, Science, Research and Innovation (MHESI) stresses the need for
higher educational institutions to address Thailand’s critical problems such as: 1)
Aging Society 2) Technical Disruption 3) Quality Assurance of Education 4) Quality of
Graduate who do not serve the Industry needs and 5) Research results that do not
answer to the societal and economical Questions, International competitiveness of
Thailand and many more. In short, the ultimate objectives are 1) Smart Citizen 2)
Value Based Economy and 3) Innovation Nation.

To meet the higher education needs of the country and develop highly skilled
Entrepreneurs and business leaders to serve the advanced digital business and
management needs of the country, Bachelor of Business Administration Program in
Design and Digital Innovationwill emphasize on developing the 21st century skills in
terms of preparing students to understand and analyze global macro issues, to
possess knowledge in functional areas of business from a global perspective and be
able to develop strategies to manage business operations on a global scale. In a
globalized environment, being well informed about global practices and cultures and
possessing knowledge of foreign languages are critical to enhance the interpersonal
and intercultural management skills for capable managers to understand the global
environment, structures and policies and develop efficient business strategies.

There is also a high demand for entrepreneurs who can make wise and ethical
business decisions and valuable contribution to the organization, the society and the
country. The Program needs to stay competitive, maintain its quality and prepare its
students to move forward to the 21st century. Thus, based on the study of the market
trends, the Program will emphasize in the development of the whole person to be
entrepreneur with business creative design and digital technological Knowledge. The
person should also possess Global Awareness, Cross Cultural skills, Language skills,
Analytical and Problem solving skills, Life and Career Skills and Responsibility,
Flexibility and Adaptability skills.

Social and Cultural Context or Development

One of the social and cultural major changes is aging society, which affects on the
lower number of student enrolment to the program and increasing number of retired

senior citizen in Thailand. Hence, based on MEHSI, higher education nowadays
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should include 1) Work Integrated Learning 2) Personalized Education 3) Modular
Curriculum 4) Credit Transfer with Multi-university Courses 5) Life Long Learning 6)
Online Courses 7) Up-skill, Re-skill.

Our Bachelor of Business Administration Program in Design and Digital
Innovationaims to produce graduates to be “Future business creators” of Thailand.
We cooperate with well-known firms in various industries in Thailand to coach our
students to become successful entrepreneurs in the digital era. Social and cultural
forces at local, national, and regional levels have profound influence on business
operations and performances. In a globalized environment, being well informed about
the local and global practices and cultures and possessing knowledge of foreign
languages is critical to enhance the interpersonal and intercultural management skills
for efficient managers to understand the local and global environment, structures and
policies and develop efficient business strategies.

The program will therefore emphasize on foreign language skills and students’
internship programs in various industries to expose students to greater business
development experiences. The internship program will help mentor our students

essential entrepreneurial skills.

12. Impacts of Items 11.1 and 11.2 on Program Development and Relations to AU Mission

121

Impacts on Program Development

The Economic and Social Development Plan of Thailand’s (2016-2021) emphasizes
on human resource development, competitiveness enhancement and increase in
international cooperation. Besides, the rapid changes in the business due to
globalization and technological development have increased the need for graduates
with sound language skills, analytical and problem solving skills, Information
Technology skills and skills in conducting business across borders. It is essential that
the students are able to understand, analyze, integrate and apply the impact of socio,
economic, political, financial, cultural legal and ethical issues on international
business decisions and develop efficient business solutions and strategies. There is
also a high demand for international managers and entrepreneurs who can make
wise and ethical business decisions and valuable contribution to the organization, the
society and the country. Therefore, it deems essential that new programs should be
developed according to changing global business trends and requirements. The
Bachelor of Business Administration Program in Design and Digital Innovation is

committed to develop this program to be more vigorous, progressive, and responsive
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to the trends of demand of the Thai and international markets in order to prepare our
graduates to be entrepreneurs. This new curriculum proposed here will equip the
students with sound knowledge, breadth and depth, in the Business creative design
and digital technology as a field of study to facilitate them to cope with the more
demanding requirements of the changing business world and the globalization era.
12.2 Relations to AU Mission
Vision
Assumption University envisions itself in the next decade as:
1. an international community of scholars;
2. enlivened by Christian inspiration;
3. engaging in the pursuit of Truth and knowledge; and
4. serving human society, especially through the creative use of interdisciplinary
approaches and cyber technology.
Mission
Assumption University, an International Catholic University, is committed to be the light that
leads learners and its stakeholders from all parts of the world towards wisdom, Truth, and
Christian values and to discover the “Treasure Within® themselves. Via effective teaching
and research pedagogies of international standards as well as community engagement, the
University aims to form individuals to be intellectually, morally, and spiritually sound,
accountable, righteous, and service-minded citizens; excelling in serving communities
comprising of diverse cultures.
The Bachelor of Bachelor of Business Administration Program in Design and Digital
Innovation Program offers a wide range of undergraduate specializations including the
functional disciplines of Marketing, Finance and Management in conjunction with the
emerging fields of study such as Digital Business Through an innovative, practical, and high-
quality teaching program, the students have an opportunity to develop sound knowledge and
practical skills to adapt to the fast changing, highly competitive business world .The Program
focuses on developing the students ability to analyze and solve problems, think creatively
and make effective business decisions, as well as equip students with communication skills
and information, technology and innovation skills .According to AU vision and mission, the
program also encompasses the total development of students in terms of spiritual,
intellectual and emotional facets and instills Corporate Social Responsibility in students .
Overall the program prepares the students for a wide range of careers including working as
professionals and entrepreneurs, being leaders in the business community. Apart from this,
students ethical skills will be developed to be in line with the University’s vision and mission.

7
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13. Relationships (if any) with Other Programs Offered by Faculties/Departments within AU

13.1 Courses Offered by Other Programs

Courses offered by Department of Business Economics

BEC 1302
BEC 1401

Basic Probability Theory and Statistics

Thinking as an Economist

Courses offered by School of Architecture and Design

AR 1102
AR 1104
AR 1108
AR 2309
AR 4206
AR 5401

AR 5404
AR 5405
AR 5407
AR 5409
AR 5413
AR 5414
AR 5415
AR 5417
AR 5420
AR 5425
GS 1004
GS 1005
IN 3304

IN 3305

IN 3306

IN 4306

IND 1102
IND 1301
IND 1302
IND 1303
IND 2201
IND 3102
IND 3308

Visual Studies and Communication
Fundamentals of Architectural Design
History of Art and Architecture
Architectural Design Methods

Method of Research and Data Processing
Building Cost Estimation and Control
Construction Management

Individual Study in Architecture

Real Estate Development

Architectural Psychology

Project Management

Energy Saving (Workshop in Germany)
Interactive Feature Design

Interior Design by Architects

Light, Perception and Culture

Project Feasibility Study

Arts of Delineation

Graphic Presentation

Lighting Design

Furniture Design

Interior Material Application

Furniture Production Methods
Introduction to Design Culture and Trend
Basic Drawing

Design Fundamentals

Computer Applications for interior Design
Interior Design

Design Research and Development

Brand and Marketing in Interior Design



IND 3302
IND 4301
IND 4404
IND 4409
PD 1101
PD 1102
PD 2102
PD 2304
PD 3301
PD 3306
PD 3401
PD 3402
PD 3404
PD 3405
PD 3406
PD 3407
DEX 1201
DEX 0011
DEX 1111
DEX 1211
DEX 1221
DEX 2121
DEX 2221

DEX 3001

DEX 3002

DEX 3003

AU TQF 2
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Interior Material and Technology

Design Management

Home Textile and Soft Furnishing
Branding Experience in Art and Design
Visual Design

Introduction to Design Culture and Trend
User Experience Design

Art and Design Appreciation

Material and Manufacturing Processes |
Marketing for Product Design

User Interface Design

Graphic and Packaging Design

Fashion and Textile Design

Jewelry Design

Toy and Play Design

Furniture Design

Global History of Art and Design
Preparation for Design

Introduction to Creative Culture and Trend
Introduction to Environmental Design
Design Thinking/Method

Graphic Communication and Presentation
Design Studio

Selected Topics in Design, Creativity and Communication
Concepts

Selected Topics in Design, Creativity and
Communication Practices |

Selected Topics in Design, Creativity and

Communication Practices Il

Courses offered by School of Arts

SRX 1001
SRX 1002
SRX 1003
CN 0400
CN 1400

English for Effective Communication
English for Academic Purposes
Integrated English Skills

Chinese for Beginners |

Introduction to Chinese



CN 1401
CN 2401
CN 2402
EN 2230
EN 3212
EN 3213
EN 3281
EN 4232
EN 4233
FR 1510
FR 1511
FR 2512
FR 3537
FR 3539
JA 0721
JA 0723
JA 1700
JA 1701
JA 2701
JA 2702
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Chinese |

Chinese lI

Chinese llI

Listening and Speaking
Communicative Writing Development
Business Communication in English
English for Tourism

Business Conversation

Public Speaking in English

French |

French Il

French Il

Communicative Skills in French
French for Workplace Communication
Japanese for Beginners |

Reading and Writing Japanese Scripts
Introduction to Japanese

Japanese |

Japanese |l

Japanese |l

Courses offered by School of Communication Arts

AD 3103
AD 3112
AD 3113
AD 3114
AD 3124
AD 3106
AD 3108
CA 1024
CA 1025
CA 2003
DM 2403
DM 3426
DM 3424
ART 3022

Advertising Creative Strategy (English)
Brand Communication

Customer Relationship Management
Interactive Advertising and Marketing Communication
Strategic Brand Positioning

Art Direction

Copywriting (English)

Introduction to Digital Media Communication
Computer Graphic Design

Presentation Technique

Digital Media Production and Management
Innovation and Digital Technology

Digital Content Creation

Thai Inspiration

10



CGl 3234
PR 2203
PR 3230
PR 3218
PR 3228
PR 3225
CA 1023
LIVE 2103
ART 1001
ART 1208
ART 2311
ART 3924
ART 3925
VIS 4124
VIS 4920
DEX 1112

Character Design
Persuasive Communication

Digital Public Relations

Special Events Management for Public Relations

Intercultural Communication

Personality Development and Personal Branding

Introduction to live event creation and management

Acting for Live Events

Drawing

Computer Graphic Foundation
Photography

Printmaking

Creative Photography

Book Binding

Art Exposure

Photography and Cinematography

Courses offered by School of Biotechnology

Al 3202
FT 3100
FT 4133
FT 4134

Introduction to Agro-Industry
Introduction to Food Technology
Introduction to Wine Appreciation

Food Health and Beauty

Courses offered by School of Nursing Science

NE 3501
NE 3506
NE 3507
NE 4502

Spa and Aroma Therapy
Health Care for Civil Aviation
Herbal Therapy for Self-care
Adolescent Health

Courses offered by School of Music

MA 1301
MA 1302
MA 2301
MB 1131
MB 2531
MB 2532
MB 3136
MB 3537

Applied Music |
Applied Music Il
Applied Music Il

Pop Songwriting

Music Business

Music Industry
Advanced Songwriting |

Music Career Exposure

11
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MB 3541
MB 3551
MP 2400
MP 3411
MP 4422
MS 1300
MS 1301
MU 1001
MU 1131
MU 2002
MU 3551
MU 3602
MU 3603
MU 4223
SRX 0011
SRX 1101
SRX 1201
SRX 2111
SRX 2201
SRX 2202
SRX 2211
SRX 1103
SRX 1104
SRX 2101
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Online Social Media for Music Business
Creative Music Entrepreneurship

Audio Fundamentals

Song Demo Production

Sound Design

Introduction to Musical Skills

Musical Skills |

Music Appreciation

Pop Songwriting

Bodyslam Studies

Acting for Musicians

Music Therapy

Music, Health, and Well-being

Music in Human life

Overview of Design and Digital Innovation
Happiness Advantage

Business Etiquettes and Personal/CEO Branding
Pitching and Story Telling

Legal Aspects in Business, IT, and Creative Industry
Well-being for Learning and Life

Future Skill Forum

Aesthetic

Designing Life with Passion

Empathy and Customer Centric

Courses offered by School of Science and Technology

INX 1201
INX 2101
INX 2201
INX 1111
INX 2121
INX 2122
INX 2111
INX 4101
INX 4102
INX 4103

Al for Business

Practical Data Science for Entrepreneurs
Business Intelligence for Strategic Planning
Tech Startup

Agile Methods

UI/UX Design in Technology

Application Design and Coding

Software Engineering

IT Project Management

Web Application Development

12



INX 4104
INX 4105
INX 4106
INX 4201
INX 4202
INX 4203
INX 4204
INX 4205
INX 4301
INX 4302
INX 4303
INX 4304
INX 4305
INX 4400

- 4499

iOS Application Development
Android Application Development
Internet of Things

Data Mining

Machine Learning

Big Data Analytics

Decision Support and Recommender Systems

Intelligent System Development
Sales and Distribution Management System

Supply Chain Management System

Finance and Accounting Management System

Customer Relationship Management System

FinTech and Blockchain Technology

Selected Topics

13.2 Courses Offered to Other Programs

ENX 1111
ENX 1112
ENX 1113
ENX 1211
ENX 1212
ENX 2211
ENX 1121
ENX 1221
ENX 1222
ENX 2111
ENX 2121
ENX 2221
ENX 2222
ENX 2223
ENX 2301
ENX 2302
ENX 3410

- 3419

Digital Mindset and Sustainability
Entrepreneurial Inspiration

Business Innovation and Design Thinking
Leadership for a Digital Age

Global Strategy and Communication
Brand-Driven Innovation

Digital Consumer Insights

Digital Marketing

Business Networking and Incubation
Lifestyle and Experiential Marketing
Global Business and Commercialization
Entrepreneurial Finance
Entrepreneurial Accounting

Economics for Entrepreneur

Workshop |

Workshop |

Selected Topic in Law

13
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Non-Credit
Non-Credit
3 (3-0-6)
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ENX 3420 Selected Topic in Health and Wellness 3 (3-0-6)
- 3429

ENX 3430 Selected Topic in Biotechnology 3 (3-0-6)
- 3439

ENX 3440 Selected Topic in Digital Technology 3 (3-0-6)
- 3449

ENX 3450 Selected Topic in Engineering Technology 3 (3-0-6)
- 3459

ENX 3460 Selected Topic in Design 3 (3-0-6)
- 3469

ENX 3470 Selected Topic in Creative Arts 3 (3-0-6)
- 3479

ENX 3480 Selected Topic in Language and Culture 3 (3-0-6)
- 3489

Section 2 : Program Specific Information
1. Philosophy, Significance and Objectives of Program
1.1 Philosophy
The philosophy of Bachelor of Business Administration Program in Design and Digital
Innovation Program is to engage students in active learning and develop them to be
successful  business leaders, entrepreneurs and managers. The Business
Administration Program is committed to providing students with a stimulating learning
experience in order to equip students with the knowledge, and competencies to cope
with the ever changing requirements of the increasingly competitive and interdependent
international business world. The program would emphasize on developing and
integrating the cognitive, problem solving and creative thinking skills, communication
and digital technology, design skills as well as soft skills such as social and
interpersonal skills of MSME students as well as incorporates Corporate Social
Respnsibility to enable them to initiate new ways of dealing with business problems
and developing effective business stratefgies and plans. Furthermore the
students/graduates would be able to better understand cultural differences and
business practices across borders, apply the business theories and concepts to solve
business problems in the real world, possess the capability to self-improve and adopt
life-long learning practices, to be flexible and adaptive, to be competent and well

rounded in different domains, committed to sound and ethical decision-making and

14
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business governance by adopting art and scientific tools, technologies and models as
learning and decision resources and handle all aspects and dimension of business
problems confronting them with an open mind. The program aims at providing a
superior combination and integration of personalized comprehensive, hands-on
education to ensure the students become better prepared and confident to serve the
dynamic needs of the labor market and make immediate impact in a variety of
corporate settings.

Objectives: To produce graduates who have the characteristics, knowledge and
skills as follow:

Characteristics

(1) Morally sound, committed to acting justly and open to further growth.

(2) Able to work as a team as well as have leadership qualities.

(3) Possess interpersonal skills and positive attitude

Knowledge

(4) Knowledgeable of the principles and theories in the functional areas and able to
apply with respect to the Business Administration.

Skills

(5) Possess analytical and creative thinkingskills and practical knowledge to acquire
proficiency in business from an interdisciplinary and multi-cultural perspective. .

(6) Able to apply analytical tools and conceptual frameworks logical and critical thinking
skills to solve complex business problems and open end challenges.

(7) Have skills of ideation attitude, communication and presentation skills, IT skills and
entrepreneurial skills.

(8) Flexible, competent and well-rounded in confronting and solving business problems.

2. Program Improvement and Modification Plan

The program and modification plan is expected to be completed in 4 years.

Improvement/Modification Plan Strategies Evidence/lndicators
- Modification of courses every | - Academic coordination with - Record and report of
four years to continuously industry, international and activities organized.
enhance business knowledge domestic organizations and
and skills of students entrepreneurs in developing
the competencies of students

15
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Improvement/Modification Plan

Strategies

Evidence/indicators

Enhance professional
development of faculty

members

Develop faculty members for
the teaching of specialized

courses offered

All faculty members attend
specialized trainings and
workshops for at least 30
hours per semester to
enhance knowledge in
business and industry.
Contact industry specialists to
share knowledge and
experience with faculty

members

Level of satisfaction of
existing students and new
graduates with the quality
of the program and
teaching (not less than
3.51 out of 5)

Level of satisfaction of
employers with our
graduates (not less than

3.51 out of 5)

Updated teaching and
learning materials such as
TQF3, course outlines,
lesson plan, content,

assignments, cases, etc.

Set up teams to prepare
lesson plan, syllabus and
TQF3 for each new course
Arrange textbooks and

supplementary Materials

Program assessment
report

The average level of
graduate employers’
satisfaction with new

graduates under the new

Revise course content (minor
modifications) and
incorporate necessary skills
into the curriculum based on

market and industry needs.

Obtain regular feedback from
academic committee, industry
experts, graduates and

students.

program at least 3.5 out of
5.0 points with respect to
learning outcomes of 5
domains (not less than
3.51 out of 5)

Level of satisfaction of
existing students and new
graduates with the quality
of the program (not less
than 3.51 out of 5)

Level of satisfaction of
employers with our
graduates (not less than

3.51 out of 5)

Promote the new modified

curriculum and PR plan

Create new brochure, on-line
website, poster to disseminate

information of new courses

Students’ complaints or

queries

16
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Improvement/Modification Plan

Strategies

Evidence/indicators

Review course, prepare
course report and develop
improvement plan every

semester.

Arrange meetings for detail
discussion with all faculty

members

Minutes of meeting

Section 3 : Educational Management System, Implementation and Curriculum Structure

1. Educational Management System

1.1 System

Semester System (2 semesters per academic yea) 15 weeks per semester

1.2 Summer Session

A summer session of 8 weeks is offered.

1.3 Credit Equivalent to Semester System

None

2.1 Study Period

Program Implementation

First Semester : June — October

Second Semester : November — March

Summer Session : April — May

2.2 Admission Requirements

1. M.6 Certificate (grade 12) or its equivalent as issued by the Ministry of Education

2. Applicants must be physically and mentally healthy.

3. Applicants must demonstrate good behavior and good attitudes toward their studies,

and strictly conform to the University’s rules and regulations.

4. Candidates who have family business will be preferable for admission.

5. Candidates who have business idea will be preferable for admission.

2.3 Problems of Newly Enrolled Students

Students might not have edequate business idea and knowledge to start a business.

Besides, digital start up is a challenging field for inexperience students. Therefore,

the School will ensure students readiness to study in this program through two

presessional courses, SPX 0011 Overview of Entrepreneurship and Innovative

Design and DEX 0011 Preparation for Design before entering the program.

17
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2.4 Strategies for Solving Problems/ Limitations of Students Specified in Iltem 2.3

Both courses are taught as a part of program induction camp. SPX 0011 will

broaden students knowledge in the basic principles of business and

entrepreneurship while DEX 0011 will let students have background knowledge of
the innovative and creative design. Theses courses will prepare students who have
just finished their high schools and be ready for the program and the university life

as a creative entrepreneurship student.

2.5 Student Enroliment Plan and Expected Numbers of Graduates in 5 Years

Year of Study Number of Students
2021 2022 2023 2024 2025
1" Year 200 200 200 200 200
2" Year 200 200 200 200
3" Year 200 200 200
4" Year 200 200
Total 200 400 600 800 800
Expected to graduate 200 200
2.6 Planned Budget
Revenues Budget (Unit: Baht)
Description Academic Year
2021 2022 2023 2024 2025

University fee

13,305,000.00

26,610,000.00

39,915,000.00

53,220,000.00

53,220,000.00

Tuition fee 24,500,000.00 | 49,000,000.00 | 73,500,000.00 | 98,000,000.00 | 98,000,000.00
Other fee 6,095,000.00 | 12,190,000.00 | 18,285,000.00 | 24,380,000.00 | 24,380,000.00
Total Revenues 43,900,000.00 | 87,800,000.00 | 131,700,000.00 | 175,600,000.00 | 175,600,000.00
Revenues: Head 219,500.00 219,500.00 219,500.00 219,500.00 219,500.00

18
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Description

Academic Year

2021

2022

2023

2024

2025

Operating Budget

1. Remuneration

16,310,250.00

32,620,500.00

48,930,750.00

65,241,000.00

65,241,000.00

2. Operating

expenses

13,344,750.00

26,689,500.00

40,034,250.00

53,379,000.00

53,379,000.00

3. Scholarship

2,000,000.00

2,000,000.00

2,000,000.00

2,000,000.00

2,000,000.00

Total Expenses

31,655,000.00

61,310,000.00

90,965,000.00

120,620,000.00

120,620,000.00

Expenses: Head

61,225.00

66,225.00

67,892.00

68,725.00

68,725.00

2.7 Teaching and Learning Mode

Classroom / Online Modes

2.8 Credit Transfer, Course Transfer and Cross-University Registration

Students who formerly studied in other institutions may have their courses and credits

transferred to their current programs in accordance with the Commission on Higher

Education’s Criteria of Degree Transfer B.E. 2545.

Cross-university registration can be done whereby AU allows students of other

programs recognized by the Commission on Higher Education to register for courses

at AU.

3. Curriculum and Faculty Members

3.1 Curriculum

3141
3.1.2

3.1.3

Number of credits 120 Credits

Duration of Study

Students mustcomplete all the requirements for the degree in a maximum of 8

years.

Curriculum Structure

Total number of credits

A. General Education Courses

Language Courses

Social Science Courses

Humanities Courses

Science and Mathematics Courses

19

120 Credits

30 Credits

9 Credits
9 Credits
6 Credits

6 Credits




B. Specialized Courses
Core Courses
Required Courses
Personalised Courses
C. Free Elective Courses
3.1.4 Course Code

Course code has the following meanings.

AU TQF 2

Bachelor's Degree

81 Credits
21 Credits
30 Credits
30 Credits
9 Credits

Letter
ENX Business Courses
DEX Design Courses
INX Technology Courses
SRX Human Skill Courses
Numbers
First number year of the course to be taken
Second number type of the course:
0 = For courses especially for other faculties or General
Education Courses
1 = Business core course
2 = Core Discipline
3 = Advanced Discipline
4 = Business Electives
Third number serial number
Fourth number serial number

3.1.5 Courses

A. General Education Courses 30 Credits
Language Courses 9 Credits

SRX 1001  English for Effective Communication 3 (2-3-6)

SRX 1002  English for Academic Purposes 3 (2-3-6)

SRX 1003 Integrated English Skills 3 (2-3-6)
Social Science Courses 9Credits

SRX 1101  Happiness Advantage 1 (1-0-2)

SRX 1201 Business Etiquettes and Personal/CEO Branding 2 (2-0-4)

SRX 2111  Pitching and Story Telling 2 (2-0-4)

SRX 2201 Legal Aspects in Business, IT, and Creative 2 (2-0-4)

Industry
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SRX 2202  Well-being for Learning and Life 1 (1-0-2)
SRX 2211 Future Skill Forum 1 (1-0-2)
Humanities Courses 6 Credits
DEX 1201  Global History of Art and Design 2 (2-0-4)
SRX 1103  Aesthetic 1 (1-0-2)
SRX 1104  Designing Life with Passion 1 (1-0-2)
SRX 2101  Empathy and Customer Centric 2 (2-0-4)
Science and Mathematics Courses 6 Credits
INX 1201 Al for Business 2 (2-0-4)
INX 2101 Practical Data Science for Entrepreneurs 2 (2-0-4)
INX 2201 Business Intelligence for Strategic Planning 2 (2-0-4)
B. Specialized Courses 81 Credits
Core Courses 21 Credits
ENX 1111  Digital Mindset and Sustainability 2 (2-0-4)
ENX 1112  Entrepreneurial Inspiration 1 (1-0-2)
ENX 1113  Business Innovation and Design Thinking 2 (2-0-4)
ENX 1211  Leadership for a Digital Age 2 (2-0-4)
ENX 1212  Global Strategy and Communication 2 (2-0-4)
ENX 2211 Brand-Driven Innovation 2 (2-0-4)
DEX 0011  Preparation for Design Non-Credit
(20 Hours)
DEX 1111 Introduction to Creative Culture and Trend 2 (2-0-4)
DEX 1112  Photography and Cinematography 2 (2-0-4)
DEX 1211 Introduction to Environmental Design 2 (2-0-4)
INX 1111 Tech Startup 2 (2-0-4)
INX 2111 Application Design and Coding 2 (2-0-4)
SRX 0011  Overview of Design and Digital Innovation Non-Credit
Required Courses 30 Credits
ENX 1121  Digital Consumer Insights 2 (2-0-4)
ENX 1221  Digital Marketing 2 (2-0-4)
ENX 1222  Business Networking and Incubation 3 (3-0-6)
ENX 2111  Lifestyle and Experiential Marketing 2 (2-0-4)
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ENX 2121
ENX 2221
ENX 2222
ENX 2223
DEX 1221
DEX 2121
DEX 2221
INX 2121

INX 2122

ENX 2301
ENX 2302

Personalised Course

Global Business and Commercialization
Entrepreneurial Finance
Entrepreneurial Accounting

Economics for Entrepreneur

Design Thinking/Method

Graphic Communication and Presentation
Design Studio

Agile Methods

UI/UX Design in Technology

Workshop |

Workshop |

AU TQF 2
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Non-Credit
Non-Credit

30 Credits

Students can take 30 credits from any courses listed below upon completion

of the prerequisites (if any).

Music Entrepreneurship Track

MB 2531
MB 3537
MB 3541
MB 3551
MP 2400
MP 3411
MP 4422
MS 1300
MS 1301
MU 1001
MU 1131
MU 2002
MU 3551
MU 3602
MU 3603

SRX 4400
- 4499

Music Business

Music Career Exposure

Online Social Media for Music Business
Creative Music Entrepreneurship
Audio Fundamentals

Song Demo Production

Sound Design

Introduction to Musical Skills
Musical Skills |

Music Appreciation

Pop Songwriting

Bodyslam Studies

Acting for Musicians

Music Therapy

Music, Health, and Well-being

Selected Topics in Music and Entertainment

Business
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Architecture Track

AR 2309
AR 5401
AR 5404
AR 5413
AR 5414
AR 5417
AR 5420
AR 5425

Architectural Design Methods

Building Cost Estimation and Control
Construction Management

Project Management

Energy Saving (Workshop in Germany)
Interior Design by Architects

Light, Perception and Culture

Project Feasibility Study

Interior Design Track

IND 3102
IND 3308
IND 3302
IND 4404
IND 4409

Design Research and Development
Brand and Marketing in Interior Design
Interior Material and Technology
Home Textile and Soft Furnishing

Branding Experience in Art and Design

Product Design Track

PD 2102
PD 2304
PD 3301
PD 3306
PD 3402
PD 3406
PD 3407

User Experience Design

Art and Design Appreciation

Material and Manufacturing Processes |
Marketing for Product Design

Graphic and Packaging Design

Toy and Play Design

Furniture Design

Advertising Track

AD 3103
AD 3112
AD 3113
AD 3114

AD 3124
AD 3106
AD 3108

Advertising Creative Strategy (English)
Brand Communication

Customer Relationship Management
Interactive Advertising and Marketing
Communication

Strategic Brand Positioning

Art Direction

Copywriting (English)
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3 (3-0-6)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)

3 (2-2-5)
3 (3-0-6)
3 (2-2-5)
3 (3-0-6)
3 (2-2-5)
3 (2-2-5)
3 (2-2-5)

3 (2-2-5)
3 (2-2-5)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)
3 (2-2-5)
3 (2-2-5)



Digital Media Communication Track
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CA 1025 Computer Graphic Design 3 (2-2-5)
DM 2403 Digital Media Production and Management 3 (2-2-5)
DM 3426 Innovation and Digital Technology 3 (3-0-6)
DM 3424 Digital Content Creation 3 (3-0-6)
Computer Generated Imagery Track

ART 3022  Thai Inspiration 3 (2-2-5)
CGI 3234 Character Design 3 (1-4-4)
Public Relations Track

PR 2203 Persuasive Communication 3 (3-0-6)
PR 3230 Digital Public Relations 3 (2-2-5)
PR 3218 Special Events Management for Public Relations 3 (2-2-5)
PR 3228 Intercultural Communication 3 (3-0-6)
PR 3225 Personality Development and Personal Branding 3 (2-2-5)

Live Event Creation and Management Track

CA 1023

Introduction to live event creation and management 3 (2-2-5)

LIVE 2103  Acting for Live Events

Visual Communication Design Track

ART 3924
ART 3925
VIS 4124
VIS 4920

Printmaking
Creative Photography
Book Binding

Art Exposure

Innovative Technoloqy Track

INX 4101
INX 4102
INX 4103
INX 4104
INX 4105
INX 4106
INX 4201
INX 4202
INX 4203
INX 4204

Software Engineering

IT Project Management

Web Application Development
iOS Application Development
Android Application Development
Internet of Things

Data Mining

Machine Learning

Big Data Analytics

Decision Support and Recommender Systems

24



INX 4205
INX 4301
INX 4302
INX 4303
INX 4304
INX 4305
INX 4400

- 4499

AU TQF 2
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Intelligent System Development

Sales and Distribution Management System
Supply Chain Management System

Finance and Accounting Management System
Customer Relationship Management System

FinTech and Blockchain Technology

Selected Topics

Design, Creativity and Communication Track

DEX 3001

DEX 3002

DEX 3003

Selected Topics in Design, Creativity and
Communication Concepts

Selected Topics in Design, Creativity and
Communication Practices |

Selected Topics in Design, Creativity and

Communication Practices Il

Business Elective Track

BDM 3201
BDM 3202
BDM 3203

BDM 3204
BDM 3205

BDM 3301
BDM 3302
BDM 3304
BDM 3403
BDM 3404
BDM 3405
BDM 3406
BDM 3409
BDM 3410
BDM 3413
BDM 3416

Digital Business

Digital Commerce
Cybersecurity

Enterprise Resource Planning
Information Systems Strategy, Management, and
Acquisition

Data Analytics Fundamentals
Data Management

Systems Analysis and Design
Robotic Process Automation
Data Structures and Algorithms
Database Systems

Mobile Application Development
Game Design and Development
Low-code Development

eSports

Data Engineering

25

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)

3 (2-2-5)
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BDM 3417 Data Storytelling 3 (2-2-5)
BDM 3418 Digital Marketing Analytics 3 (2-2-5)
BDM 3419 Text Mining 3 (2-2-5)
BDM 3420 Cloud Computing 3 (2-2-5)
BDM 3422 IT Infrastructure 3 (2-2-5)
BDM 3423 Penetration Testing 3 (2-2-5)
BDM 3481 Digital Business Internship | 3 (0-30-0)
BDM 3482 Digital Business Internship |l 3 (0-30-0)
BDM 4400

4409 Selected topics in Digital BusinessManagement 3 (2-2-5)
BEN 3304 Project Management 3 (3-0-6)
BEN 3406 Legal Aspects and Intellectual Property of 3 (3-0-6)

Entrepreneurship
BEN 3407 Entrepreneurial Finance and Accounting 3 (3-0-6)
BEN 3408 Conflict and Change Management 3 (3-0-6)
BEN 3409 Organization Transition 3 (3-0-6)
BEN 3410 Entrepreneurship Practicum | 3 (3-0-6)
BEN 3411  Entrepreneurship Practicum I 3 (3-0-6)
BEN 4212  Growth Mindset and Sustaining Organization 3 (3-0-6)
BEN 4213  Digital Entrepreneurship 3 (3-0-6)
BEN 4315  Family Business Management 3 (3-0-6)
BEN 4316  Social Entrepreneurship 3 (3-0-6)
BEN 4419  Operational Excellence, Collaboration and 3 (3-0-6)
Partnership Management

BEN 4420 Creative Industries Entrepreneurship 3 (3-0-6)
BEN 4421  Venture Opportunity | 3 (3-0-6)
BEN 4422  Venture Opportunity I 3 (3-0-6)
BIR 3211 Risk Management and Insurance 3 (3-0-6)
BRE 3411  Real Estate Marketing 3 (3-0-6)
BRE 3412  Sustainability in Real Estate 3 (3-0-6)
BRE 3413 Real Estate Investment Alternatives 3 (3-0-6)
BRE 3421 Contemporary Issues in Real Estate Appraisal 3 (3-0-6)
BRE 3422 Implications of Real Estate Finance and Appraisal 3 (3-0-6)
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C. Free Elective Courses

ENX 3410
- 3419
ENX 3420
- 3429
ENX 3430
- 3439
ENX 3440
- 3449
ENX 3450
- 3459
ENX 3460
- 3469
ENX 3470
- 3479
ENX 3480
- 3489

Selected Topic in Law

Selected Topic in Health and Wellness

Selected Topic in Biotechnology

Selected Topic in Digital Technology

Selected Topic in Engineering Technology

Selected Topic in Design

Selected Topic in Creative Arts

Selected Topic in Language and Culture

Economics Track

BEC 1302
BEC 1401

Basic Probability Theory and Statistics

Thinking as an Economist

AU TQF 2
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
3 (3-0-6)

9 Credits

Students can take free elective courses of 9 credits from any faculty in

Assumption University upon completion of the prerequisites (if any).

3.1.6 Study Plan

Presessional

Course Code

SRX 0011
DEX 0011

Course Title

Overview of Design and Digital Innovation

Preparation for Design
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Year 1 Semester 1

Course Code
SRX 1001
SRX 1101
ENX 1111
ENX 1112
ENX 1113
ENX 1121
DEX 1111
DEX 1112
INX 1111
SRX 1103
SRX 1104
SRX 14031
Total

Course Title
English for Effective Communication
Happiness Advantage
Digital Mindset and Sustainability
Entrepreneurial Inspiration
Business Innovation and Design Thinking
Digital Consumer Insights
Introduction to Creative Culture and Trend
Photography and Cinematography
Tech Startups
Aesthetic
Designing Life with Passion

Business Ethics Seminar |

Year 1 Semester 2

Course Code
SRX 1002
ENX 1211
ENX 1212
ENX 1221
DEX 1201
DEX 1211
DEX 1221
INX 1201
SRX 1201
SRX 14032
Total

Course Title
English for Academic Purposes
Leadership for a Digital Age
Global Strategy and Communication
Digital Marketing
Global History of Art and Design
Introduction to Environmental Design
Design Thinking/Method
Al for Business
Business Etiquettes and Personal/CEO Branding

Business Ethics Seminar Il

28

AU TQF 2

Bachelor's Degree

Non credit

19

Credits
3 (2-3-6)
2 (2-0-4)
2 (2-0-4)
2 (2-0-4)
2 (2-0-4)
2 (2-0-4)
2 (2-0-4)
2 (2-0-4)
2 (2-0-4)
Non credit
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Year 2 Semester 1

Course Code Course Title Credits
SRX 1003 Integrated English Skills 3 (2-3-6)
ENX 2111 Lifestyle and Experiential Marketing 2 (2-0-4)
ENX 2121 Global Business and Commercialization 3 (3-0-6)
ENX 1222 Business Networking and Incubation 3 (3-0-6)
DEX 2121 Graphic Communication and Presentation 2 (2-0-4)
INX 2101 Practical Data Science for Entrepreneurs 2 (2-0-4)
INX 2111 Application Design and Coding 2 (2-0-4)
INX 2122 UI/UX Design in Technology 2 (2-0-4)
SRX 2101 Empathy and Customer Centric 2 (2-0-4)
ENX 2301 Workshop | Non-Credit
SRX 14033 Business Ethics Seminar Il Non credit
Total 21

Year 2 Semester 2

Course Code Course Title Credits
ENX 2211 Brand-Driven Innovation 2 (2-0-4)
ENX 2221 Entrepreneurial Finance 2 (2-0-4)
ENX 2222 Entrepreneurial Accounting 2 (2-0-4)
ENX 2223 Economics for Entrepreneur 2 (2-0-4)
DEX 2221 Design Studio 4 (4-0-8)
INX 2201 Business Intelligence for Strategic Planning 2 (2-0-4)
INX 2121 Agile Methods 2 (2-0-4)
SRX 2111 Pitching and Story Telling 2 (2-0-4)
SRX 2201 Legal Aspects in Business, IT, and Creative Industry 2 (2-0-4)
SRX 2202 Well-being for Learning and Life 1 (1-0-2)
SRX 2211 Future Skill Forum 1 (1-0-2)
ENX 2302 Workshop Il Non-Credit
SRX 14034 Business Ethics Seminar IV Non-Credit
Total 22
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Year 3 Semester 1

Course Code

SRX 14035
Total

Year 3 Semester 2

Course Code

SRX 14036
Total

Year 4 Semester 1

Course Code

SRX14037
Total

Year 4 Semester 2

Course Code

SRX 14038
Total

Course Title
3 Personalised Track Courses
One Free Elective Course

Business Ethics Seminar V

Course Title
One Personalised Track Course
2 Free Elective Courses

Business Ethics Seminar VI

Course Title
3 Personalised Track Courses

Business Ethics Seminar VII

Course Title
3 Personalised Track Courses

Business Ethics Seminar VIII

30
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Credits
9(9-0-18)
3 (3-0-6)

Non-Credit
12

Credits
3 (3-0-6)
6 (6-0-12)
Non-Credit
9

Credits
9 (9-0-18)
Non-Credit

9

Credits
9(9-0-12)
Non-Credit
9
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3.1.7 Course Description
Course Description
1. General Education Courses
waIRIT AN L
1.1 Language courses
NANITINIHY
SRX 1001 English for Effective Communication 3 (2-3-6)
English communicative skills: listening, speaking, reading, and writing essential for every day
interactions
SRX1001  mm1ssngmiean1esnsagisilszansnn 3 (2-3-6)

NBENIRONINBMBEINOBNING Wa 81 Waundndudmindiadediv

SRX 1002 English for Academic Purposes 3 (2-3-6)
Prerequisite: SRX 1001 English for Effective Communication

Vital English skills for effective task accomplishment relevant to learners’ academic field:
listening, speaking, reading, writing and presentation

SRX 1002 mmé’anqmﬁai’mqﬂszm@fmﬁmms 3 (2-3-6)
YIWID: SRX 1001 mMwaingmmamsdasnsagedus=ansnn
‘ﬁ'ﬂwzmwﬂé’dﬂﬂﬂﬁﬁ?’uﬁmiamsﬁﬂmLLaxmsﬁ’lmuﬁNau%msﬂua’mﬁ“ﬁ’lﬁlﬁmﬁawad

I}&/L%lilulﬁﬁ’u%%ﬂu{m’ﬁw{] ‘Wu@’l 9 LﬁﬂuLLazﬂ’]iﬁ’]Lﬁ%aNﬁ(ﬂ%

SRX 1003 Integrated English Skills 3 (2-3-6)
Prerequisite: SRX 1002 English for Academic Purposes

Integrated English skills essential for both academic and entrepreneurial competencies:
project proposal and report writing, seminar presentation, and intercultural communication
SRX 1003  NNBLNIHIDINHULULIHINTT 3 (2-3-6)
YIWIT: SRX 1002 mma"&nqmﬁé?"'@;qﬂizmﬂ%ﬁmm?
msg‘smms*ﬁﬂmmmé’aﬂqmﬁﬁwLflmiamm‘%ﬁam']:umm‘mﬁamdﬁm’?mmma:ﬁmmi
UIN1INAINIT mﬂ"ﬁm‘mﬁ’aﬂqﬁlumnauaLLa:Lf*'ﬁﬂu‘m&lmuimx‘imu miﬁﬂl,auawamuluﬁ'

Uiz"gw RUWILAZNNIRORITIHINIAUTIIN
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1.2 Social Science Courses
NRAITIRIANAITAT

SRX 1101 Happiness Advantage 1 (1-0-2)
The approach to pursuit of happiness from personal experience and professional goals. Basic
principles of positive psychology with recent scientific studies on happiness. Practical
applications of the science of happiness for human relationships, lifestyles, and thinking
habits. Philosophical views of happiness and recent scientific discoveries on happiness.

SRx 1101 dszlamiurisanagy 1(1-0-2)
%é’ﬂmnﬁaﬁﬂmmiaﬁ”’mmmqmﬁgaﬁ'm%’?@LawnmuqﬂﬂaLLa:Lﬁ'amsﬁ’mu ﬂé'nv'ﬁyugm
399N mL%amﬂmnmiﬁnmmmiﬁmﬁ'ummqm ndiuldmansursanugalunieing

NUBLFUWRUT I0TI0 TTN1IRG YN T IAIANUFVUAZ NI IRUNLANAATULAIANUEY

SRX 1201 Business Etiquettes and Personal/CEO Branding 2 (2-0-4)
Development of individual strategy to build the image to portray professional. Major etiquette
interactions in various contexts including networking, restaurants and social events,
cellphone, voicemail and email, how to dress, job interview presentation and even
international travel.

SRX 1201  a138MNWIINIULNINANBIENYAAG/CEOD 2 (2-0-4)
msw“'@umﬂaﬂq‘ﬂﬁsﬁuuy‘ﬂﬂalummfwmwé’ﬂﬂﬂiﬁlazﬁaumﬁmﬁuﬁamﬁw N3NVBINTH
Uisunwunslunainvatsusun laud n1sasansonis vsonlusiunenisuaziuasay
In3dwy nTEINTanNLazaLNe N1TLEIaL N analunTFN BN SINE9NS

w9 lud9dssine

SRX 2111 Pitching and Story Telling 2 (2-0-4)
Development of skill sets in persuasive presentation via lectures, class exercises, workshops
and presentation rehearsals of various lengths. Storytelling and presentation preparation with
tools to craft effective arguments and ideas. Principles of communication for the attraction
and likability though the understanding in self-concept, perception, listening, verbal and
nonverbal communication, emotions, interpersonal relationships and respectful argument.
SRX 2111 ASHLERBUATNANILALI D 2 (2-0-4)
m‘sw”@umqmﬁ'ﬂ‘lﬂzmiﬁnauaLﬁamﬂﬁuﬁnmumm‘ﬁm&l Aanysnluiaason isadey
LL&Zﬂ’]iﬁﬂﬂ’]ifk’]Lﬁ%aluﬂiﬂwﬂﬂ’lﬁl%ﬂﬂﬂ%ﬂ’m ﬂ’]iL(ﬂ%El&lﬂ’J’W&lW%b&ll%ﬂ’]il,a"]l,éadLLﬂzﬂ’]‘i
ianarumsltiniasfions G]Lﬁaa%“ﬁﬁamqwaLLazLLmﬁ@ﬁﬁﬂszﬁﬂ%mw wannIRaa Tl
Hndinaulasazinaumiriuanugrlanissan lusiend Mg 1IN mi?}amimaﬁmu@

LRZYINNY mmjﬁﬂ wguﬁé’uw"‘uﬁ LLazmﬂﬁLLﬁaLmuqmw
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SRX 2201 Legal Aspects in Business, IT, and Creative Industry 2 (2-0-4)

Legal issues associated with creative entrepreneurs; legal changes and challenges alert, real

approach to legal matters between individuals’ working procedure and stakeholders in the

business world today, including national and international business, IT, intellectual property

laws and ethics.

SRX 2201 ﬂixl&%ﬂgﬁ&’]ﬂ‘ﬂ'\ﬁﬁqiﬁ% A1 NBINA LL&:QﬁﬁﬁﬁﬂiiN 2 (2-0-4)
d5198530

Ui:lﬁumaﬂg%mﬂﬁLﬁmiaoﬁ'uQﬂi:ﬂaumiaﬁ”ﬁaaﬁﬁ madAsuutainazanurimams

nHnAE Lm’smoﬁamaﬂg%maLLawgu@]aunwsﬁwwuluianmaoﬁqsﬁﬁ]‘luﬂ%ﬁgﬁu LaENHRU1Y

7319 §IIEULNA ‘ﬂ%“‘wﬁﬁumaﬂ@tym%‘lmm”uﬂszmmmzswdnﬂszmﬂ LATHANIILTIT

SRX 2202 Well-being for Learning and Life 1(1-0-2)
Principles and knowledge of health and well-being important in making informed choices
about an individual's physical, mental, and emotional well-beings. Personal and professional
development including the health status and influences of lifestyle on current and future well-
being. Proactive strategies practical to everyday life. Access to resources and supporting
network. The development of meaningful relationships and an inclusive sense of community.
SRX 2202  msdigzazfifdmsunSawiuazEin 1(1-0-2)
[ o & A o a AaR ' o v A
%aﬂmmazmmgwugmmmﬂuqmm‘wLLa:mmqmmaz‘mmLﬁumuﬂs:ﬂaumﬂmlumm
qmmwﬁﬁﬁaﬁméwmﬂ %@1‘1@ LLa:msmEmaaLwia:qﬂﬂa miw‘"@umﬂ”\imuqﬂﬂmmﬁm%w
imﬁmmu:maqmmwLm:Nam:‘ﬂumﬂwq@mmmi@ﬁLﬁu‘%"?miama:qmmwﬁ'ﬂuﬂaqﬁu
A va A A ¥ A Aa o o ¥ XK ot A 1
LU e LLu’JY]’]\‘i‘]Jg;]‘lJ@]L‘HGEﬂﬂIﬂ@]ﬁ]ileﬁ’J@]ﬂi:ﬁ]’]’J% NIIVIDINIWHINILLRSELATIBVEY
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SRX 2211 Future Skill Forum 1(1-0-2)
A forum for the analysis and development of seminar on the emerging trends, issues, and
challenges in an entrepreneurship context or other related fields. Embracing change and
skills necessary for future success.

SRX 2211  MSEMINNBLUARIDWIAR 1 (1-0-2)
MILFIMIEIMIUNITALATZALRzNMIIaFUUW AN DLW I tezidndgnn wazanarinime
tﬂ. a l&’ a U A v dl t-ﬂl t:i v d' s dl
V]Lﬂ@]"ll%l%lliﬂ“ﬂ“lla\‘iﬂ’]‘iLﬁuaﬂ‘izﬂE]ﬁJﬂ’]‘i RIBAUU YNNIV MR BLYRILAENN BN

FdusdannudSaluawae
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1.3 Humanities Courses
NRAITINRBLEFAT

DEX 1201 Global History of Art and Design 2 (2-0-4)
Introduction to the global history of art and design which shapes and reflects cultural, social,
religious and political concern. The course ranges from the early modern to contemporary
eras, exploring fine and applied arts, architecture, design, and visual cultures.
DEX 1201  iseiadiaaslanawdalznisaanuiuy 2 (2-0-4)
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SRX 1103 Aesthetic 1 (1-0-2)
Perception, meaning, and scope of aesthetics. The appreciation in the beauty of arts, music,
cinemas, dramatic works, and dances through imagery and sound.

SRX 1103 quﬂ%ﬂmam{ 1 (1-0-2)
mﬁ’uﬁ AMVRNNY mQUmemadauw%mam{ mafurnluanunuaesfals auas nMweuas
AYAT MILAH MBMTUBILABLAZANT LA D1

SRX 1104 Designing Life with Passion 1(1-0-2)
Design thinking approach to discover a vision for a personal life and the future career and to
get clear on a purpose for life. The uses of frameworks, tools, and a community of peers and
experienced mentors working on variety of issues through assigned readings, reflections, and
in-class exercises.

SRX 1104 M3aanLUUTIAlALANNKBAY A 1 (1-0-2)
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SRX 2101 Empathy and Customer Centric 2 (2-0-4)
Customer empathy and the approach to meet their specific needs through communication to
establish trust in customer-centric service via case studies, discussion and presentation.
Principles of customer-centric service and the measurement to improve the overall service

excellence.
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SRX 2101 ANl uaznstanagnanlngudnany 2 (2-0-4)
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1.4 Science and Mathematics Courses

NRAITIINVIANTATUALABAFAITAT
INX 1201 Al for Business 2 (2-0-4)
Fundamental concepts of artificial intelligence and its applications in modern business
operations, from sales & marketing to customer support operations. Students learn how Al
can be applied to realworld business scenarios, Al tools and technologies in the market, and
legal and social acceptance of Al technologies.
INX 1201 Tyanssdsgiienslfomzegsio 2 (2-0-4)
wwanudadasdusesdyylszang lunmsdszgndldlunsufusnmussgsaeguuunlng
AILANIZLIBMNTTILUAZNITARIA DINTTUIUMTVIINAFUNUT indnwazldisouisany
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INX 2101 Practical Data Science for Entrepreneurs 2 (2-0-4)
Comprehensive problem-solving mindset, principles, techniques and tools to deal with various
facets of data science practices in the business world of entrepreneurs. Topics include data
preparation and visualization, exploration, description and prediction required for knowledge
extraction in both science and business domains.

INX 2101 IngmadeyaBsljinamsudlsznaunis 2 (2-0-4)
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INX 2201 Business Intelligence for Strategic Planning 2 (2-0-4)
Fundamental concepts of business intelligence, and ways to produce high-level knowledge,
or insights, from multiple sources of data, to support strategic business planning. Students

learn how to determine the kind of data needed, and how to acquire and manipulate them, to

35



AU TQF 2

Bachelor's Degree

allow business to obtain valuable insights for its strategic decisions.

INX 2201 FTUVLIINTBINNFINVRIATUNIITINIURBTINAYNS 2 (2-0-4)
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Specialized Courses
RNIAIBURNE

a) Core Courses

) 2B mnn
SRX 0011 Overview of Design and Digital Innovation Non-Credit
A pre-sessional course designed to prepare students to successfully progress into the program,
supporting the transition to the university life, and understand the overview and principles of
the design and digital innovation.
SRX 0011  AMNIINVBINITEANUULUASWIANTINGING Taisinrana
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ENX 1111 Digital Mindset and Sustainability 2 (2-0-4)
Training of attitudes and behaviors to foresee the impact of digital disruptions and also build
new culture that enables people in organization to create new business possibilities and learn
how to sustain business through digital mindset and innovation.

ENX 1111 YiAuad luuufananazanassiv 2 (2-0-4)
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ENX 1112 Entrepreneurial Inspiration 1(1-0-2)
Process of being mentally stimulated to be an entrepreneur including self-discovering, goal
setting, opportunity identification, self-preparation and development, life-long learning, and
acknowledgement of the social value of their businesses.

ENX 1112 usstinwenaladmsugisznauns 1 (1-0-2)
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ENX1113 Business Innovation and Design Thinking 2 (2-0-4)
Systematic approach to business innovation and creative problem solving that can be used in
developing new products, new services and new organizations of business. Design thinking
tools are introduced to have self-development to become innovative thinker and to uncover
business opportunities.

ENX 1113  WIANITHUATARIBIAINAALTIaanULUL 2 (2-0-4)
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ENX 1211 Leadership for a Digital Age 2 (2-0-4)
Training of leadership skills that empower people to lead others and create self-organized
teams that optimize business operation in digital age.

ENX 1211 mmﬁué’ﬁﬂuqmﬁ%ﬁa 2 (2-0-4)
nmiflneusurinsznzanuduginlugadana ldun anususalunmsdsua anuaann

Tunsltinalwlad tw aa%”nalaﬂﬁamaﬁqiﬁaﬂuﬂqﬂﬁ%ﬁ'a

ENX 1212 Global Strategy and Communication 2 (2-0-4)
An introductory course to the global business environment, provides a systematic
understanding of globalization and its implication to businesses, the principles, practices and
processes of conducting businesses in a globalized environment, introduces decision making
tools and framework to formulate strategic decisions for businesses. Emphasizes on
developing soft skills in making professional presentations and communication in a competitive
multicultural global setting. The course is designed to be delivered in a blended format which
involves a combination of in-class activities and online interactions.
ENX 1212 nagnsizaulanuaznisdadns 2 (2-0-4)
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ENX 2211 Brand-Driven Innovation 2 (2-0-4)
The integration of branding, design and innovation, bringing brand strategy to life through a
value proposition and tangible customer experience for the sustainable growth. Emphasizing on
brand building process, brand insights, brand touch points, customer journey mapping, brand
archetype andbrand identity, brand personality, brand communications and essential brand
strategies to maximize brand equity through continuous innovation.

ENX2211  wianssatuiafawuusune 2 (2-0-4)
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DEX 0011 Preparation for Design Non-Credit
(20 Hours)

Basic freehand sketch techniques, principles of perspective sketch, and graphic presentation,

basic Two — dimensional and Three — dimensional visual composition

DEX 0011  A1SL@38NAMNNIONEIUILNITISEBANTaaNUUL Taisinnana
(20 B2Ta09)
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DEX 1111 Introduction to Creative Culture and Trend 2 (2-0-4)
Contemporary issues in design within the context of creative culture that aims to promote an
understanding and appreciation of design works through an investigation of the development,
role, and influences of designers on our society

DEX 1111 uwlRalvn1509 NUUY LAEIMHEITN 2 (2-0-4)
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DEX 1112 Photography and Cinematography 2 (2-0-4)
Basic photography and cinematography histories, fundamental concepts and techniques, usage

of photographic equipment and materials, basic software and hardware used in post-production
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for digital photography and cinematography to create various types of communication
1 4
DEX 1112 NIATAATNLASATNE AT 2 (2-0-4)
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DEX 1211 Introduction to Environmental Design 2 (2-0-4)
An introduction to environmental concepts and influences on design aspects. The course
includes the understanding of major factors affecting the design of built-environment such as
human factors and the environment factors

DEX 1211 msaammuéammé’am 2 (2-0-4)
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INX 1111 Tech Startup 2 (2-0-4)
Overview of tech startup, innovations, design thinking, ideation, persona, user interface design,
UX/UI, lean startup, lean canvas, value propositions, UVP, agile manifesto, business modeling,
entrepreneurship, marketing, pitching, growth hacking, angel investors, venture capital.

INX 1111 INAFAIIADN 2 (2-0-4)
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INX 2111 Application Design and Coding 2 (2-0-4)

A practical approach to application development and coding for beginners, focusing on the
design and development of real-world software, using modern development methods and tools.
Students learn about the architecture, the development process, and the actual hands-on
implementation of web and mobile applications.

INX 2111 NN32anNUULUAZNRIWILaUNALATH 2 (2-0-4)
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b) Major Required Courses

2) A anleay
ENX 1121 Digital Consumer Insights 2 (2-0-4)
Coverage of a broad range of theories, concepts and apply digital tools to highlight the
potential of qualitative research to uncover behavior and insights of consumers to build a base
knowledge that can be used to create strategies and competitive advantage in the evolving
digital marketing landscape.
ENX 1121 2ayaBednguilnandvia 2 (2-0-4)
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ENX 1221 Digital Marketing 2 (2-0-4)
Fundamental concepts of digital marketing, including digital environment, cyber laws, ethical
issues, challenges, trends, channels, tools, platforms, and digital strategy formulation to
implement and enhance marketing performance of goods and services.

ENX 1221  A13@a1ARINa 2 (2-0-4)
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ENX 1222 Business Networking and Incubation 3 (3-0-6)
Business networking that enables students to know and learn from others’ experiences and to
incubate them to be a successful entrepreneur with strong business network and partnership
for growth and sustainability.

ENX 1222 M138391A30218N1953NOUATNITUANL 3 (3-0-6)
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ENX 2111 Lifestyle and Experiential Marketing 2 (2-0-4)
Principle and concept of marketing that enable students to understand how to market the

products by focusing on (i) the practical application of lifestyle marketing strategies that
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embeds the interests, opinions, and attitudes of the target customers in marketing products;
and (ii) event marketing that utilizes the practical experience in organizing the marketing
events, event planning, idea creation, promotion and design tactics, and event management.
ENX2111  nsaanaladaladuaznisaaiaidedszaunisal 2 (2-0-4)
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ENX 2121 Global Business and Commercialization 3 (3-0-6)
Process of developing and introducing new products and brands for different culture markets,
global product and brand strategies, brand valuation and impacts on building global brand
image, global pricing strategies, international competition and negotiation on pricing, global
marketing plan, market selection techniques and global positioning strategies.

ENX 2121 N15¥53NauasnsnmsdssauwIwizna 3 (3-0-6)
ﬂiZ‘U’Juﬂ’]iWﬂ/@N%’]LL&:‘I:L’]LﬁuaﬁuﬁﬁLLE\]ZLLU?%@ﬂ%ﬂé@a’]@ﬁﬁﬂ’l’mﬁa’mﬁa’]ﬂﬂ’]\ﬁf@uu‘ﬁiiw na
qwﬁszﬁ'ﬂanLﬁimﬁ'uﬁuﬁmammmi‘ nsdrziiugaduuIuduaTHanIzNUdanIIa i
mwé’nmﬁmammuﬁ ﬂaqﬂfﬂﬁﬁ’mumwmﬁuﬁﬂ Sﬂ%‘wa°11a&mn@w”mm”umnaLLa:ms
Lﬁ]iﬁ]’]@iaiadﬁ’]ui’lﬂ’l ﬂﬁiﬁ%ﬁx‘]LLN%ﬂ’]i@]ﬂ’]@]iZ@TﬂJIaﬂ ﬂ’]iLﬁaﬂ@]ﬂ’]ﬂLLE\]Zﬂaf;qmﬂuﬂ’]iLﬁaﬂ

naaLman gluszausIng

ENX 2221 Entrepreneurial Finance 2 (2-0-4)
Integrated set of theories and application of finance for entrepreneurs are emphasized.
Finance issues for entrepreneurs related to capital raising, short-term and long-term financial
plan, and financial management are included.

ENX 2221 NMINBEIAITY é’ﬂiznanmi 2 (2-0-4)
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ENX 2222 Entrepreneurial Accounting 2 (2-0-4)
Integrated set of theories and application of accounting for entrepreneurs are emphasized.
Accounting issues for entrepreneurs related to fundamental accounting, cash flow and balance

sheet management, and managerial accounting are included.
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ENX 2222  nsuaddmsudilsznaunis 2 (2-0-4)
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ENX 2223 Economics for Entrepreneur 2 (2-0-4)
Integrated set of theories and application of economics for entrepreneurs are emphasized.
Economic issues for entrepreneurs related to the cost-benefit analysis, opportunity cost,
technology, gross domestic product, aggregate demand, and factors affecting macroeconomic
environment are included

ENX 2223 Lﬁiﬂgmam‘fﬁm%n é’ﬂ‘sznaum‘s 2 (2-0-4)
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DEX 1221 Design Thinking/Method 2 (2-0-4)
Evolution of design thinking from the first generation, second generation, and new design
methods through an exploration and a critical examination of influential design methods from
the period of Industrial Revolution to present in order to provide a broad perspective of
plausible design strategies.

DEX 1221 1NH#eN1IAAI®NII0aNUUY 2 (2-0-4)
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DEX 2121 Graphic Communication and Presentation 2 (2-0-4)
Essential methods of presentation, emphasizing upon concepts, theories and skills of using
various media and techniques, ranging from two-dimensional presentation to three-dimensional
modeling for communicating ideas.

DEX 2121 MILEAY u,m.lmﬁmﬁuasmsﬁuauam% 2 (2-0-4)
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DEX 2221 Design Studio 4 (4-0-8)
Introduction to the role of designed objects in our everyday experience with emphasis on the
understanding of relationship between functions, aesthetic, and human needs and behavior
through basic surveys and analyses of product-related problems in corresponding object-
oriented projects.

DEX 2221 n1saanuuy 4 (4-0-8)
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INX 2121 Agile Methods 2 (2-0-4)

Agile concept and methodologies as applied in software engineering process and its
significance in modern technology innovations. Students learn how agile is used to design and
develop rapid prototypes and products that meet the changing needs of the customers.
INX2121  3nisimuuuialas 2 (2-0-4)
wwanufauazuuanisl juaiisaduialed lunszuiunisvesianssusanduad uas
anwidgaesmsinnuuuuieladlunsasssinswianssumaluladludaguiu dndnwesled
L%'wjlﬁmﬁ'um{l%mma"lﬁ]aﬂuﬂ’]iaammmmzw‘”@umuum‘haadLLazwﬁmn”msvTﬁ@Tamauauaa

dl v v 1 1 dl
nILUagwiy mlum’mmaamw aagﬂmammamaa

INX 2122 UI/UX Design in Technology 2 (2-0-4)
Overview of user interface and user experience design in technlogy, including interactive
systems, user capabilities, interface technology, design thinking process, user stories and
scenarios, wireframes and storyboards, prototyping, interaction design, usability design and
testing.

INX 2122 nsaanuuudwaalszamuazdszauni oy 179w 2 (2-0-4)
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ENX 2301 Workshop | Non-Credit

Individual/group project on an area or a topic of interest
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ENX 2301 3atail 1 NRARUILN G
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ENX 2302 Workshop I Non-Credit
Prerequisite  ENX 2301 Workshop |

Implementation of the proposed individual/group project on an area or a topic of interest

ENX 2302 135adai 2 Taisiviaena
YInIT ENX 23011350581/ 1
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c) Personalised Courses
A) ATUNANIZAW

Music Entrepreneurship Track

MB 2531 Music Business 3 (3-0-6)
Survey of the music industry, highlighting those areas where music and business intersect.
Career possibilities in the music industry, the development of business-related knowledge and
skills necessary for effectively maintaining a professional music career, the vocabulary and
terminology of the music industry, and the distinction between music and business at the
corporate level.

MB 2531 5INVAUAT 3 (3-0-6)
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MB 3537 Music Career Exposure 3 (3-0-6)
Special session and a field trip for students to explore careers in music business.
MB 3537 NABANBNBTIDNTNAWAT 3 (3-0-6)

NuEAAsLazMIgNUunILEndnslunaSouiineanuarnedrs glugsiaauad

MB 3541 Online Social Media for Music Business 3 (3-0-6)
Communication theories and online social media process, digital content creation, visual
creation and copy writing to persuade users, social media analytics on each platform, analytics

for consumer insight and target.
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MB 3541 Fodvanaonladdmiuginoanas 3 (3-0-6)
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MB 3551 Creative Music Entrepreneurship 3 (3-0-6)
Creativity for music business innovation and develop the mindset, knowledge, and insights
required to pursue an entrepreneurial track. Explore creativities from all over the world and
study from them to have inspiration to create the workand the start-up.

[ a 4
MB 3551 M3t dwdlsENaUNINARATITIFIIEIIA 3 (3-0-6)
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MP 2400 Audio Fundamentals 3 (3-0-6)

The introduction of audio theory with the topics of sound physics, acoustics, basic electronics,
signal flow and sound reinforcement.

MP 2400 ﬁugmgﬁm 3 (3-0-6)
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MP 3411 Song Demo Production 3 (1-4-4)
Acquisition of technical, interpersonal and group skills needed in the development of
professional quality song demos. Using MIDI, Software Instrument and Audio recording to
complete a wide variety of musical projects.

MP 3411 NTHAGALNAIEIE R 3 (1-4-4)
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MP 4422 Sound Design 3 (1-4-4)
The use of sound design in many entertainment sectors such as music, film, and video.
Development of skills and concept necessary for effective use of various techniques of using

Foley, creating ambiance and sound modification.
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MP 4422 N130aNLUULEYS 3 (1-4-4)
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MS 1300 Introduction to Musical Skills 1 (0-2-1)
Basic of performance techniques, music skills, and understanding of fine art music upon
student’s area of expertise (vocal / instrumental).

MS 1300 mum%ﬂﬁﬁ?nﬁ”aaﬁu 1 (0-2-1)
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MS 1301 Musical Skills | 2 (1-2-3)
Development of performance techniques, music skills, and understanding of fine art music
upon student’s area of expertise (vocal / instrumental).

MS 1301 AWAIUHLA 1 2 (1-2-3)
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MU 1001 Music Appreciation 3 (3-0-6)
Elements of music, developing an appreciation of the fine art and aesthetics of human
performances, and recognizing music through listening techniques.

MU 1001 CAGIZDYIEY 3 (3-0-6)
2901U32NaUVRIAUAT msw”wmmmmu%wadﬁaﬂz LLazquﬂ%'ﬂmwmadmnmmmaqul,‘iskﬁ
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MU 1131 Pop Songwriting 3 (3-0-6)
Creative story telling through melody and basic lyrics writing, fundamental music theory,
selecting scales, chords, and harmony design to create standard pop songs.
1 [
MU 1131 nstadtnaswilal 3 (3-0-6)
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MU 2002 Bodyslam Studies 3 (3-0-6)
History and song repertoires of Bodyslam. Analyze the content and composition of their music
works from the past to the latest ones.

MU 2002 nsAnELaALEAN 3 (3-0-6)
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MU 3551 Acting for Musicians 3 (1-4-4)
Various methods to enhance acting skills for musicians while performing and entertaining on
stage naturally.

MU 3551 AalensuanIFIRIUBNARAT 3 (3-0-6)
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MU 3602 Music Therapy 3 (3-0-6)
History of music therapy and how it works. Techniques used in the field, discipline's scientific
basis, theoretical applications and the ties between music and different therapeutic treatment.
MU 3602 ABAILIIA 3 (3-0-6)
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MU 3603 Music, Health, and Well-being 3 (3-0-6)

An introduction how music contributes to health and well-being, across a range of different
cultural contexts and musical genres. Theories and research from interdisciplinary perspectives
underpinning the notion of musical affordances in relation to health and well-being.
Relationship between music, health and well-being through exploration of a range of practices
and issues while taking human’s diversity and perspective into consideration.

MU 3603 ANAI FBAIN uammmﬁuagjﬁﬁ 3 (3-0-6)
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SRX 4400 Selected Topics in Music and Entertainment Business 3 (3-0-6)
- 4499

Individual project on a topic or area related to music and entertainment business.

SRX 4400  WILDAAFIIAHTINVARAIUALLIWLN 3 (3-0-6)
- 4499
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Architecture Track

AR 2309 Architectural Design Methods 3 (3-0-6)
Parallel investigation in conjunction with the design studio in order to substantiate architectural
knowledge through the discussion of actual architectural case studies, correlation between
conceptual foundation, learned in the studio context, physical, and formal building and
implementation in design practice, multi-dimensional organization of an architectural project,
such as planning, formation, and execution.

AR 2309 AenmseanuuuaadaanIsa 3 (3-0-6)
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AR 5401 Building Cost Estimation and Control 3 (3-0-6)
Principles of building estimate and control by way of rough and exact estimation, the cost of
materials, equipment and cost of labor, quality survey: materials, labor cost and equipment for
final decision.

AR 5401 msﬂ‘szmmﬁnmLmzmsmuqmwmﬁaa%’wamﬂmﬂnsw 3 (3-0-6)
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AR 5404 Construction Management 3 (1-4-4)

Construction methods in relation to the engineer, contractor, architect, and security control for

safety purposes, including municipal laws of construction.

AR 5404 NNSIANITNITNBEINY 3 (1-4-4)
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AR 5413 Project Management 3 (3-0-6)
Feasible programmed instruction of projects, site, economical techniques, professional
management, budget analysis and leasing.

AR 5413 n133AN13lATINIg 3 (3-0-6)
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AR 5414 Energy Saving (Workshop in Germany) 3 (3-0-6)
Unconventional energy saving resources, alternative and renewable energy such as solar
energy, wind power, water power, geothermal power and biomass.

AR 5414 M3UIHRLANAIIN® 3 (3-0-6)
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AR 5417 Interior Design by Architects 3 (2-2-5)
Introduction to interior spatial design and decoration necessary for professional architects
incorporating lectures and studio, issues surrounding the interior profession and the architects,
survey of contemporary works, principles of shaping and planning interior spatiality, design
factors, programs, elements, colors, lighting, tectonic, presentation skills, and decorative
materials for both new and renovation projects.

AR 5417 msaanuuuanuasmalnlagaailin 3 (2-2-5)
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AR 5420 Light, Perception and Culture 3 (3-0-6)
Lighting design principles, theories, introduction to psychology of lighting design, and the
impact of energy ethics on lighting decisions, and design studio.

AR 5420 WEIEIN NMITUTURZ I WD I 3 (3-0-6)
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AR 5425 Project Feasibility Study 3 (3-0-6)
Fundamentals of analysis of marketing, construction cost estimation, finance and investment,
influential factors and data analysis; planning in economic perspective, allocation of products
that help to increase profits and programming calculation of returns and investment.

AR 5425 msansranaduldlavasiasenis 3 (3-0-6)
%ﬁﬂﬂ’]iLﬁ@x‘lﬁ%‘ﬂﬂxﬁmi’]zﬁ@lﬂ’l@l ﬂszmmmmimams JUYTENh N1TLIB ﬂy’%"ﬂyﬂ LLASNII
Aanzidays nIunuluynaaIsgaaas nssan1Indasddiznaud 9 vaslasinis

LNDLNUNATN LS Iﬂsunmmsﬁwmfu,war‘hvlmazmsamuimomsamﬂ@1smssu

Interior Design Track

IND 3102 Design Research and Development 3 (3-0-6)
Essential knowledge in how to conduct design-based research that yields balancing results in
interior design innovation, ease of manufacturing, and profitability through understanding of the
liaison between business market research and interior design research.

IND 3102 NN5VYUALWRIBINITADNUUL 3 (3-0-6)
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IND 3308 Brand and Marketing in Interior Design 3 (2-2-5)
Fundamental knowledge and analysis of market demand, necessary preliminary marketing idea
approach for design, branding design and effective communication and presentation skills for
design based on marketing approach.

IND 3308 n’lia%”mLtusuﬁuazn'ﬁma'mL‘ﬁlamiaammnn'm‘l% 3 (2-2-5)
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IND 3302 Interior Material and Technology 3 (2-2-5)

Systematic approach in variety of material selections and factors including interior design
elements, colors, material and applications, ecological material, and new innovative material.
Experiment in the alternated creative possibility in composing variety of color schemes,

material presentation board.
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IND3302 Jaauazinaluladdmsumsaanuuunigle 3 (2-2-5)
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IND 4404 Home Textile and Soft Furnishing 3 (2-2-5)
Variety of types, colors, texture, and pattern of the home textile, alternated creative possibility,
aesthetic appearance, and other factors including strength, durability, performance, and
maintenance, the range of textile available in market and process of choosing textile to
properly fit the certain usage for all required interior design works.

IND 4404  Fnuazasnalumsanuasnisln 3 (2-2-5)
fuszFmaziinds galdlunisanudsnisle Mlududsznn § wui uwazzduuuaduda
8398536 A4 9 luN1TEaNLULAIAANE ANNFILNNAzY AT U 9 VoIFUAZRING LU AN
LTILIIT ATNNWNI ﬂ’]isl"ﬁmul,l,a:msﬂ’lgﬁnmmwnwaaﬁlmaﬁ'ﬁagj’iuﬁammmm:

nszvaumaiend Il adamanzsunumsldnudsnsunmanudinmelulszinnens g

IND 4409 Branding Experience in Art and Design 3 (2-2-5)

The study approaching on a branding experience in design from a professional with up to date
topic of interest pertaining to art and design.

IND 4409 UseaunITabn1sas 9L UIIA InAalziaznisaanuuy 3 (2-2-5)
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Product Design Track

PD 2102 User Experience Design 3 (2-2-5)
Exploration and application of physical, psychological, and social interaction aspects related to users
especially in capabilities, limitations, and relationships to objects and space such as anthropometry,
sensation and perception, ergonomics, and experiential elements essential in designing for health,
safety, and comfort in the new experience ethics and economy.

PD 2102 nseanuuuLsTaUNMSatE LR 12 3 (2-2-5)
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PD 2304 Art and Design Appreciation 3 (3-0-6)
Chronological study of art and design throughout history from a range of places, time and
culture through explorations, analyses, and experiential studies of art and design works in
order for students to be imbued in the valuable development of mankind visual culture.

PD 2304 waanuuuLazAalIIny 3 (3-0-6)
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PD 3301 Material and Manufacturing Processes | 3 (2-2-5)
Material properties and manufacturing processes focusing on paper, wood, and metals covered
through lectures and field trips to local manufacturing facilities to gain first-hand experience of
the manufacturing processes.

PD 3301 VHAUALNIZUIBNITHAR 1 3 (2-2-5)
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PD 3306 Marketing for Product Design 3 (3-0-6)
Exploration and application of marketing principles involved in product development cycle,
which include product policies, distribution policies, price policies, sales promotion policies, and
improvement of marketing efficiency through trans-disciplinary lectures, assignments and
projects from design strategic planning to design implementation

PD 3306 NMIAAIAFIWIUNIIDANUULUNIAN WN 3 (3-0-6)
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PD 3402 Graphic and Packaging Design 3 (2-2-5)

Packaging design that integrates marketing, graphical and three-dimensional design knowledge
essential in creating innovative packaging for different kinds of product ranging from food and
beverage, beauty and personal care to toys and home products with emphasis on product

branding.
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PD 3402 n13eanuUUNINNUAZUTIRAIN 3 (2-2-5)
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PD 3406 Toy and Play Design 3 (2-2-5)

Toy and play design with emphasis on understanding of children development and psychology,
design and engineering of hard and soft toys, game design, model making, product materials,
and safety considerations.

PD 3406 N52aNLUUVDILA® 3 (2-2-5)
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PD 3407 Furniture Design 3 (2-2-5)
Specific proponents, movements, and conceptual approaches relevant to key furniture
designers from the industrial revolution to contemporary period, forms development, design
process, aesthetics quality, fashion and trend through creative projects to encourage
knowledge immersion and implementation of innovative, quality, and practical design.

PD 3407 msaanuuuiiasniaas 3 (2-2-5)
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Advertising Track

AD 3103 Advertising Creative Strategy (English) 3 (2-2-5)

Communication management and creation of advertisement for print, radio and television
broadcasting, development of advertising from definition to creation of advertising strategy,
from creative strategy to advertising execution with emphasis on print, radio, television, film

and poster in English.
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AD 3103 NAYNSNITEINAIIANRINBMI (BINH) 3 (2-2-5)
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AD 3112 Brand Communication 3 (2-2-5)

A study of brand communication concepts, principles, theories and case studies. Learners will
understand and be able to use brand communication tools and techniques to build brand
equity.

AD3112  nsAREIITAIRWAN 3 (2-2-5)
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AD 3113 Customer Relationship Management 3 (3-0-6)
Theories, practices, and applications of direct database and e-commerce marketing strategies,
consumer and business-to-business marketing, integration of online and offline marketing
strategies, and management of customer relationships.

AD 3113 N13UINIPNATTNNUD 3 (3-0-6)
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AD 3114 Interactive Advertising and Marketing Communication 3 (3-0-6)

The course covers an implementation of interactive advertising and marketing communication,
including the identification and analysis of in-depth interactive data to create the effective
interactive models, method to utilize the new media to gain interactivity which is an
enhancement of the involvement the consumers have in advertising.

AD 3114 aslasmnazmsfassmsaainbwszuLBslanay 3 (3-0-6)
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AD 3124 Strategic Brand Positioning 3 (3-0-6)

Case studies of strategic brand positioning of local, regional, and global brands. Understanding
competitive landscape, identifying direct and indirect competitors, and analyzing competitor
brand identity to conclude points-of-parity and points-of-difference. Targeting and profiling
primary and secondary targets to identify and define effective brand position and brand
personality.

AD 3124 NIPNAMARIATEWANTINAYNS 3 (3-0-6)
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AD 3106 Art Direction 3 (2-2-5)

Art direction, development of basic art skills, its impact in terms of color combination, layout
format, typography and visual composition in both print and TV on effective advertising.

AD 3106 msmnudail 3 (2-2-5)
Lmed@ﬁuﬁaU:LLamaﬁﬁ@iamu‘[mwmﬂuﬁiadﬁﬁmﬁ'ummauwmmaaﬁ ﬂ’]i’ﬂﬁzﬂ LUUNIT

TE AIRNN NN1FIAIININLNDIWANN LA INTNead

AD 3108 Copywriting (English) 3 (2-2-5)
Copywriting in English through analysis of effectiveness of advertisements in the media,
significant characteristics of advertisements appropriately applied, and practice in the art of
copywriting in English.

AD 3108 mMsidanunlasm (89n0) 3 (2-2-5)
nmadauunlasanmensingeidlsinsmwdmsunslasmdiuwiesiiadis g lasnisi
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Digital Media Communication Track

CA 1025 Computer Graphic Design 3 (2-2-5)

This course covers the basic concept of 2D computer graphic and how to transfer sketches to
a computer such as designing icons, vector and raster poster. Basic computer hardware, color
theory and typography will be included in to this course as well. Students will use standard

computer and graphic software to reinforce communication skills.
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CA 1025 n3vanuUUAdNNAABINIINN 3 (2-2-5)
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DM 2403 Digital Media Production and Management 3 (2-2-5)

A study of digital media and motion picture workflow, in this course, the students will learn
about the production process and management for digital media in all aspect. They will also be
taught role and responsibilities for each production crew as well as production related
terminologies.

DM 2403 ANFIANIINISHANRDAINAURZANE AT 3 (2-2-5)
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DM 3426 Innovation and Digital Technology 3 (3-0-6)

This course focuses on trend and upcoming innovation and digital technology; student learns
the characteristics, roles and functions of innovation and digital technology and implements the
knowledge to the digital media for communication.

DM 3426 wianssuuazalwladfndna 3 (3-0-6)
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DM 3424 Digital Content Creation 3 (3-0-6)

The course focuses on concepts and principles of digital media, the effect of the media on
society, down to idea generation and presentation in digital platform. Students will learn how to
transform ideas into writing, video, and audio forms to reach the prospective audience and new
media users.

DM 3424 MIHAAAINAADWNHA 3 (3-0-6)
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Computer Generated Imagery Track

ART 3022 Thai Inspiration 3 (2-2-5)

Inspirations of Thai arts, culture, folks, crafts, architecture and lifestyle, the course encourages
students to get inspiration and apply those inspirations for research and report, individual or
group assignments, to make a simple design works. The excursion will be organized for
students in order to study from existing site such as temple, museums, historical site, local
market, etc.

ART 3022  us91iwaalng 3 (2-2-5)
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CGl 3234 Character Design 3 (1-4-4)
Introducing the basic to advance theory about designing characters for various purposes.
Student will learn to create functional character designs while developing their skills in drawing
and using computer software. Student will practice designing variety styles for characters and
what it needs to make appealing and iconic character design.

CGI 3234 NN32aNULULAIAZAT 3 (1-4-4)
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Public Relations Track

PR 2203 Persuasive Communication 3 (3-0-6)
Components, tools and applications of basic psychology and social psychology for persuasive
communication, in order to understand audience behavior, including the current concepts and
practices.

PR 2203 asdeanslaaniile 3 (3-0-6)
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PR 3230 Digital Public Relations 3 (2-2-5)

An understanding and practice in technical and theoretical elements that compose digital media
and social media, approaches to listening, monitoring and measuring, writing for digital media,
strategic approaches to engage in digital media and social media, ethics, disclosure, applicable
laws, security and privacy as well as application of digital media for public relations purposes
of the various types of organizations.

PR 3230 mM3szadannsHwRafINA 3 (2-2-5)
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PR 3218 Special Events Management for Public Relations 3 (2-2-5)
Various methods to organize special events such as seminar, exhibition, show, contest or even
get-together, from concept to planning, arranging everything from budgeting, sponsorship,
formalities to all the components/ ingredients, accounting and post event activities.

PR 3218 mMIsaMsnInIINRLAB e N ST TNNRES 3 (2-2-5)
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PR 3228 Intercultural Communication 3 (3-0-6)
Fundamental elements of intercultural communication, basic intercultural theories, socio-cultural
influence, psycho-cultural influence, environmental influence, differences of non-verbal and
verbal communication in various cultural background, building and maintaining relationship in
multi-culture society, adjusting and developing the working style when cooperating in new
culture as well as designing and implementing effective public relations programs to suitably
achieve success in diverse market.

PR 3228 MIRdIANSIRINE TN 3 (3-0-6)
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PR 3225 Personality Development and Personal Branding 3 (2-2-5)
Concepts, principles, and techniques of personality development, impression management and
personal branding, appropriate authentic self-presentation, improvement of external image such
as make-up, hairstyling, dressing, social communication through social events such as host or
guest and preparing for media appearance. Students will be assigned to utilize them to create
an image or brand for themselves as well as celebrities.

PR 3225 NINARIUARNATNUAZNITHINATFWAIUAAS 3 (2-2-5)
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Live Event Creation and Management

CA 1023 Introduction to live event creation and management 3 (2-2-5)

Basic principles and the process of communication through live shows, event and performance
etc. including work flow, personnel and job allocation needed in putting up live events as well
as considerations to be made for a stage and a broadcast.

CA 1023 msa%'"massﬁuazmsa‘i’mmsmmmmLﬁaaﬁu 3 (2-2-5)
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LIVE 2103 Acting for Live Events 3 (1-4-4)

Basic acting, understanding the relation between vocal and physical expression for
performance purpose including communication, physical and vocal preparation, relaxation,
concentration, body movement, space usage for performance, imagination, emotion, creating
character, character interpretation, creative movement, awareness, objective of character for
play, improvisation skill, scene interpretation, and integration of vocal and physical skill for

performance.
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LIVE 2103 n13L&ad 3 (1-4-4)
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Visual Communication Design Track

ART 3924  Printmaking 3 (2-2-5)

Introduce basic printmaking methods of relief print, intaglio and serigraphy. Learn different
techniques from various traditional printmaking processes such as monoprint, letterpress, wood
cut, wood engraving or screen printing. Experiment with numerous printing materials and
substrate. Explore ideas and possibilities to carry works forward to computer incorporated
imagery for graphic design.

ART 3924 AWNAN 3 (2-2-5)
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ART 3925 Creative Photography 3 (2-2-5)

Learn the art of capturing image in a fun, curious and experimental way. Explore various styles
of digital photo taking both in color and in black and white. Incorporate design principles,
traditional photography techniques with digital post processing software to attain desirable look
and feel. Use an art criticism process to evaluate, explain and measure artistic growth.

ART 3925  MS0NEATNIBIAINETIA 3 (2-2-5)
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VIS 4124 Book Binding 3 (2-2-5)
Learn the art of book making, its anatomy and book structure. Understand different tools,
materials and techniques used to attach sheets of writing substrate together. Focus is on

traditional non-adhesive binding with one and several needle works such as Coptic binding or
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Japanese stab binding. Learn the modern day binding operation such as perfect binding, case
binding or saddle stitching.

[~ o
VIS 4124 nsidulnnkede 3 (2-2-5)
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VIS 4920 Art Exposure 3 (3-0-6)
Explore various art forms in different venues. Develop an appreciation of visual art in fine art,
performance art, and craft and design through hands-on engagement and field trips.
Understand its value contributing to Thai society both in a local and global scale. Foster good
taste and aesthetic sensibilities by engaging in critical thinking analysis and interpretation.
VIS 4920 Walandays 3 (3-0-6)
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Innovative Technoloqy Track

INX 4101 Software Engineering 3 (3-0-6)
Software life cycle, analysis of requirements, structured software design, development,
implementation, testing, and maintenance of software, reusable software, documentation and
software manuals, and software project management.
INX 4101 AdnssuvanNanls 3 (3-0-6)
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INX 4102 IT Project Management 3 (3-0-6)
Overview of ICT system development methodologies in practice, including project planning,
budgeting, prototyping, implementing, and monitoring; resource management, terms of

reference, service level agreement, dispute resolution.
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INX4102  nsuswslasemsinaluladarsanina 3 (3-0-6)
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INX 4103 Web Application Development 3 (3-0-6)
Web application design and development, model view controller (VMC) framework, Hypertext
Markup Language (HTML), dynamic HTML (DHTML), scripting language, such as VB Script,
Jscript, etc., knowledge and skills required to develop web application using n-tiers
architecture, designing, building, and deploying web application.

INX 4103 MRl sunsuuniy 3 (3-0-6)
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INX 4104 iOS Application Development 3 (3-0-6)
Development fundamentals for handheld devices, mobile user experience and usability,
designing and implementing applications efficiently under the restrictions of limited resources,
programming development frameworks and life cycle on iOS Platform, iOS Software
Development Kits (SDK), Xcode, development environment (IDE) and Objective-C
programming language for iPhone/iPad, and deployment of application on iPhone/iPad.

INX 4104  nsvawilidsunsadszgndunlalaias 3 (3-0-6)
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INX 4105 Android Application Development 3 (3-0-6)
Development fundamentals for handheld devices, mobile user experience and usability,
designing and implementing applications efficiently under the restrictions of limited resources,
programming development frameworks and life cycle on Android Platform, and deployment of

application on Android devices.
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INX 4105 m‘swmm‘[ﬂmn‘mﬂ‘szqnmuuua%maﬂm 3 (3-0-6)
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INX 4106 Internet of Things 3 (3-0-6)
Introduction to Internet, Internet of Things, technological trends leading toward loT, embedded
system and its interface, common hardware components of loT devices, loT devices’ software
and hardware interaction, loT protocols, loT and cloud service/computing.

INX 4106 Sumaﬁﬁmmadﬁﬁwéa 3 (3-0-6)
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INX 4201 Data Mining 3 (3-0-6)
Fundamental concepts of data mining, widely used techniques/algorithms and tools,
preprocessing, exploratory data analysis, classification, clustering, association analysis and
region discovery.

INX 4201 nsriumiiasdaya 3 (3-0-6)
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INX 4202 Machine Learning 3 (3-0-6)
Construction of computer programs that will automatically improve their performance through
experience, primary approaches to machine learning, including inductive inference of decision
trees, case-based learning, neural network learning, statistical learning methods, and Bayesian
learning.

INX 4202 ﬂ’ﬁl,%ilui‘ila\‘lm%a\‘l 3 (3-0-6)
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INX 4203 Big Data Analytics 3 (3-0-6)
Foundational techniques and tools required for big data analytics, deployment of structured
approach to big data analytics projects, visualization techniques and tools to analyze big data
and create statistical models, usage of tools such as Hadoop, MapReduce, Spark, and Graph.
INX 4203 MATTRZayaTwIA W 3 (3-0-6)
ﬂa%%'u,afzm‘%iaoﬁamguﬁugwuﬁ%m%umﬁmi’]zﬁ’agamumlmuj miﬂ%“mﬂﬁismﬂaqmmﬂ
Imaa%'mL@&J;jiﬂiaawuﬁLﬁuﬂws’jLﬂiwzﬁﬁagamm@lmg naismstiauenazialasdalums
Aenzitayarmalngdonisaialuaaniada m3lfnualadaitu Hadoop
MapReduce Spark Lazn3w

INX 4204 Decision Support and Recommender Systems 3 (3-0-6)
Recommender systems concepts, classical techniques for building recommender systems such
as collaborative based, content-based, knowledge-based and hybrid recommendation
approaches, techniques and approaches used to evaluate the quality of the recommendations,
guidelines on matching recommendation technologies and domains, recent developments and
applications of recommender systems.

INX 4204  szuusnuauwnIsaaaulauaznliawmzi 3 (3-0-6)
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INX 4205 Intelligent System Development 3 (3-0-6)
Foundations of intelligent systems, intelligent agents, problem-solving by searching, stochastic
searches, learning, genetic algorithms, and neural-networks.

INX 4205 NMSNARITLUVDIRIYE 3 (3-0-6)
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INX 4301 Sales and Distribution Management System 3 (3-0-6)
Introduction to Sales and Distribution Management System; fundamental processes in sales
and distribution; logistic modules covering from sales forecast, sales promotion, price list, sales

order, order management, inventory transactions related to sales, order delivery.
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INX 4301 FEULAAMIMIVILUALNITZANYAA 3 (3-0-6)
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INX 4302 Supply Chain Management System 3 (3-0-6)
Introduction to Supply Chain Management System, supply chain strategies, supply chain
network design principles, planning and managing inventories, procurement and sourcing,
innovative supply chain business models, supply chain performance.

INX 4302 srUuIanslaglniw 3 (3-0-6)
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INX 4303 Finance and Accounting Management System 3 (3-0-6)
Introduction to Finance and Accounting Information System, the application of Accounting
Information System (AIS) in businesses and organization, understanding of how AIS is used to
record accounting transactions and how it facilitates business processes and transaction
processing, hands-on experiences using accounting software in designing and configuring an
accounting information system for small-to-medium sized businesses.

INX 4303 FTUDFIIABNANII NI WU NIV D 3 (3-0-6)
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INX 4304 Customer Relationship Management System 3 (3-0-6)
Introduction to Customer Relationship Management System, customer lifecycle management,
customer lifetime value, processes and technologies for managing the relationships with
potential and current customers and business partners, analytics in CRM, CRM data
warehouse, CRM tools.

INX 4304  STULIAMIQNAIENNUS 3 (3-0-6)
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INX 4305 FinTech and Blockchain Technology 3 (3-0-6)
Introduction to blockchain concept, how blockchain can help disrupting businesses, blockchain
technological components, public and private blockchain, Bitcoin, coin mining, consensus
protocols, blockchain security, cryptocurrencies, Initial Coin Offerings (ICOs), blockchain
infrastructure and implementation, practical work on Ethereum and Hyperledger

INX 4305 WNAllaENIINITRUIAZ LA D ALZ 3 (3-0-6)
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INX 4400 Selected Topics 3 (3-0-6)

- 4499
Special topics that are appropriate for detailed study and research. The topic selected depends
on the students’ needs and the instructors’ requirements and is in accordance with the current
changes in technology trends in that period.
INX 4400  WIDaAndss 3 (3-0-6)
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Design, Creativity and Communication Track

DEX 3001 Selected Topics in Design, Creativity and Communication 3 (3-0-6)
Concepts

Exposure and exploration of selected topics in design, creative and communication concepts.

The topics will be announced semester by semester.

DEX 3001 %79 0AA8I3@ WWIAANII0DNUUY §319853AUaTNIA0a15 3 (3-0-6)
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Selected Topics in Design, Creativity and Communication
DEX 3002 3 (2-2-5)
Practices |
Exposure and exploration of selected topics in design, creative and communication practices.
The topics will be announced semester by semester.
DEX 3002 #220AAd33Awl)lian1sn1seanuuy §319835AuazmMs 3 (2-2-5)
4
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DEX 3003 Selected Topics in Design, Creativity and Communication 3(1-1-4)
Practices Il

Exposure and exploration of selected topics in design, creative and communication intensive

practices. The topics will be announced semester by semester.

DEX 3003 #WidanAnasInwiliianisnmsaanuuy a519a35auazms 3 (1-1-4)
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Business Elective Track

BDM 3201 Digital Business 3 (2-2-5)

Fundamental concepts and hands-on learning of software-driven, data-driven, and Al-driven
digital transformation. Business process management, intelligent business process
management, business process automation, blockchain and financial technology, business
analytics, cloud computing, Internet of Things (loT), 5G, artificial intelligence (Al) and
machine learning, enterprise resource planning (ERP), robotic process automation (RPA),
and cybersecurity.

BDM 3201  §3n9GdNa 3 (2-2-5)
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BDM 3202 Digital Commerce 3 (2-2-5)
Fundamental concepts and hands-on learning of electronic commerce and mobile
commerce. Platforms, marketplaces, channels, website, payment systems, enterprise
resource planning, digital marketing, customer relationship management, customer
experience management, and cybersecurity.

BDM 3202 MSWIRBHAINA 3 (2-2-5)
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BDM 3203 Cybersecurity 3 (2-2-5)
Fundamental concepts and hands-on learning of cybersecurity for business and users.
Threats, attacks, and vulnerabilities. Technologies and tools, architecture and design,
identity and access management, risk management, cryptography, public key infrastructure
(PKI), and Quantum cryptography.

BDM 3203 Cybersecurity 3 (2-2-5)
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BDM 3204 Enterprise Resource Planning 3 (2-2-5)
Fundamental concepts and hands-on learning of enterprise resource planning (ERP)
systems for users. Business process management, human resource management, inventory
management, sales and marketing management, purchasing and procurement
management, financial and accounting management, warehouse and production
management, and customer relationship management.

BDM 3204  32UUMNTIWHHWNINYINTDIANT 3 (2-2-5)
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BDM 3205 Information Systems Strategy, Management, and Acquisition 3 (2-2-5)
Fundamental concepts and hands-on learning of information systems strategy,
management, and acquisition. Exploration of issues and approaches toward acquisition,
development, and implementation of plans and policies to achieve efficient/effective
information  systems. Definingenterprise  information  systems infrastructure. Supporting
strategic, administrative, and operational organizational needs. Assessing information systems
infrastructures and emerging technologies to understand how they effects on organizational
strategy. Information systems project management, the systematic methodology for
initiating, planning, executing, monitoring and controlling, and closing projects. Processes,
methods, techniques, and tools that organizations use to manage their information systems
projects, and project management and collaboration software.
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BDM 3301 Data Analytics Fundamentals 3 (2-2-5)
Fundamental concepts and hands-on learning of Python programming and relational
database management systems. Python interactive development environments, packages,
data structures, mathematical operations, functions, control statements, graphics, and web
scraping. Data cleansing, descriptive statistics, and multivariate models. Relational
database management systems, structured query language (SQL), and text file.

BDM 3301 ﬁ”ug'mmﬁmﬁ:ﬁﬁ’aga 3 (2-2-5)
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BDM 3302 Data Management 3 (2-2-5)
Fundamental concepts and hands-on learning of data management. Data management
platform, data governance, data architecture, data modeling and design, database and
storage management, structured query language (SQL), data normalization and
denormalization, data security, data integration and inter-operability, documents and content
management, data warehousing and business intelligence, metadata management, and
data quality.

BDM 3302  N139AN13204A 3 (2-2-5)
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BDM 3304 Systems Analysis and Design 3 (2-2-5)
Fundamental concepts and hands-on learning of systems analysis and design. Processes,
methods, techniques, and tools for analysis of business requirements, project feasibility,
system requirements, and conversion of these requirements into detailed system
requirements and high-level design specifications. Structured software development life
cycle (SDLC), object-oriented analysis and design (unified process/UML), and agile
methods.

BDM 3304  N133LAIITHLATRANUULIEUY 3 (2-2-5)
LLmﬁ@ﬁfugﬂmm:miﬁ'ﬂujmﬂﬂﬁﬂ'@lumﬁLmﬂ:ﬁua:aaﬂLLum:uu NITUIUNTT 35M3
Inaka LLa:m%iaaﬁa ﬁ’m%’Uﬂ’ﬁijﬂiﬁzﬁﬂ’J’l&lﬁﬂx‘iﬂ’]ﬁﬂ’]\‘liﬁﬁﬁ] ﬂ’J’W@JLi‘ju‘ILUVLﬁTENIﬂNﬂ’Ii
PRI RBAVITZUY LLa:msLLﬂad"ﬂ“ﬂﬁmu@m&hﬁﬂm‘f&ﬁmumaﬁ:uﬂ@ﬂauﬁgmmzifa
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« &
L3IV

BDM 3403 Robotic Process Automation 3 (2-2-5)

Fundamental concepts and hands-on learning of robotic process automation development.
Business process automation, recorder, development studio, plugin/extension, bot runner,
and control center. Architecture, usability, integration, exception handling, security,

configuration features, deployment features, and documentation.
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BDM 3403  N13WAIWIIZUUNINIHIA LA A BARLwE 3 (2-2-5)
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BDM 3404 Data Structures and Algorithms 3 (2-2-5)
Fundamental concepts and hands-on learning of Python programming, data structures, and
algorithms. Python interactive environment, packages, data structures, mathematical
operations, functions, control statements, and graphics.

BDM 3404  lassaivdayauazaanasiia 3 (2-2-5)
LLmﬁ@ﬁug’mua:mu%‘wjmﬂﬂﬁu”ﬁlumnﬁwiﬂmmu Python  lassainsdaya uaz
ganaifin anwwradesuuuduinasuaafinzad Python  wiwaina lassainadays n13
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BDM 3405 Database Systems 3 (2-2-5)
Fundamental concepts and hands-on learning of relational database management systems
and NoSQL databases. Data modeling and implementation, structured query language
(SQL), data normalization and denormalization, data integrity, concurrency control, and
database administrator. Column-oriented, key-value, document, and graph databases.

BDM 3405  3=UUZIMTBAA 3 (2-2-5)
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BDM 3406 Mobile Application Development 3 (2-2-5)
Fundamental concepts and hands-on learning of mobile application development. Mobile
application frameworks, user interface design, SDKs, interactivity communication,
integration with back-end systems, user authentication and authorization, data services,
geo-location, multimedia, verification and validation, security, version-control systems, and
business development plan.

BDM 3406  misWawzanauIsamsualnsatnam 3 (2-2-5)
LL‘mﬁ@ﬁugﬁuLLa:ﬂﬁiLgﬂujnﬂﬂﬂﬁﬁ'ﬁluﬂﬁﬁ'@ummaWﬁm?é’rm%’uqﬂmtﬁwnww niay
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BDM 3409 Game Design and Development 3 (2-2-5)
Fundamental concepts and hands-on learning of game design and development. Design,
implementation, testing, and documentation of 2D and 3D games using game engines and
augmented reality (AR).

BDM 3409 ﬂ’]iaaﬂLUJiJLL’élzﬁ’GN%’lLﬂ&l 3 (2-2-5)
LL‘WJﬁ@ﬁ?ug’mua:ﬂ’liﬁU%iﬂ’]ﬂﬂﬁﬂaluﬂ’]iaE]ﬂLLUiJLLa:WVGM%’ILﬂSJ panuuy @1ikunis
NARDY WAZIATLANETT VaINN 2 U6 uaz 3 U6 lagltidudwny LazmITINEnINLIAR Y

FINUIAQIEawdnaIun (AR)

BDM 3410 Low-code Development 3 (2-2-5)
Fundamental concepts and hands-on learning of low-code development. Rapid graphical user
interface  (GUI)-based software creation, configuration, and evaluation. Platforms,
development, applications, security, and compliance.

BDM 3410 nanawldsunsadndmaadszamwninnudly 3 (2-2-5)
LLmﬁ(ﬂﬁugﬁmmzmiﬁ'uujmﬂﬂﬁﬁmumiw‘"@umiﬂmmumumu@iaﬂs:mumwﬂnﬁ'wﬂ’ﬁ
ﬂﬁw”@uuﬂﬂil,l,ﬂmazmimL%J@ﬁﬂﬁumaiw"ﬁ;ﬂﬁmumﬁﬂﬂ (GUI) mMIgsamanaunls n1s
Mruaen uaznslssidung unaawaiy MInanw walwitaTk aulssany uaznsU ua
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BDM 3413 eSports 3 (2-2-5)
Fundamental concepts and hands-on learning of eSports. eSports platforms, players,
streamers, teams, competitions, titles, and publishers.

BDM 3413 Awddnnsannd 3 (2-2-5)
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BDM 3416 Data Engineering 3 (2-2-5)
Fundamental concepts and hands-on learning of data engineering. Python programming,
Unix shell script, web scraping, feature engineerig, real-time data, batch data, data reservior,

data lake, data pipeline, structure query language (SQL), and persistence storage.
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BDM 3416 AINTINTDYA 3 (2-2-5)

a d‘» A 2 a wva v a v = a 6
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BDM 3417 Data Storytelling 3 (2-2-5)
Fundamental concepts and hands-on learning of data visualization and data storytelling.
Value of and techniques in data and information visualization. Data insights communication.
BDM 3417 mmdn’%ﬁaaﬁaga 3 (2-2-5)
LLmﬁ@ﬁugml,l,a:miﬁmjmﬂﬂﬁﬂ'ﬁlum‘sﬁwmwﬁagaua:mnmﬁaﬁaga AANVDINTT
FNNWTBYALAZENTRUINA INALAYDINTRINININTDYRUAZENTRULNA mséamiiaym%a

2
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BDM 3418 Digital Marketing Analytics 3 (2-2-5)
Fundamental concepts and hands-on learning of digital marketing technologies and analytics.
Lead generation, capture, and nurturing. Search engine optimization (SEO), search engine
marketing (SEM), social media marketing, pay-per-click advertising, website, landing pages,
forms, customer relationship management, marketing automation platform, web analytics
platform, email marketing platform, social media campaigns, email drip campaigns, and
personalization.
BDM 3418 MIIAATILANITARIAAING 3 (2-2-5)
u,mﬁ@ﬁugmua:miﬁwjmﬂﬂﬁﬂ'@madmﬂIuIaﬁmsmm@ﬁﬁﬁmmzmﬁmﬁzﬁ IR
Nedagdads f39nis uaznmaunn maRudssEninniatasladun (SEO) MInananIL
A Ao a A a . ' a = & o
LATDINDAUNAT (SEM) ﬂ’ﬁ@]ﬂﬁ@IGﬁL"ﬁﬂﬂ&lL@ﬂ, mMslasankuuIadandn uladninusnues
I3 (2 6 a v @ o 6 6 A v 6
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BDM 3419 Text Mining 3 (2-2-5)
Fundamental concepts and hands-on learning of text mining. Information retrieval, natural
language processing, name-entity recognition, association, sentiment analysis, and document
clustering.

BDM 3419 nMIwiasdana 3 (2-2-5)
LL‘Lnﬁ@v{ugﬁuuazmﬁ?ﬁ‘&lufnﬁﬂﬂﬁﬁmumiﬁﬁmﬁao"ﬁamqy m‘sﬁa"ﬁ'aga NIUIZNIANA
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BDM 3420 Cloud Computing 3 (2-2-5)
Fundamental concepts and hands-on learning of cloud computing. Cloud configurations and
deployment, management, maintenance, security, and troubleshooting.

BDM 3420 NIUTEAIMHALUUN LA 3 (2-2-5)
LLWJﬁ@ﬁug’mua:miﬁﬂuﬂ’mﬂﬁﬂ@‘naﬂﬂ’]iﬂiw’smwaLLUUﬁ'auLsJ‘&J MIMABAAT LRZNNT
Uiuld madams mathpsine anwdaeanis waznswr Lty

BDM 3422 IT Infrastructure 3 (2-2-5)
Fundamental concepts and hands-on learning of information technology infrastructure. On-
premises and cloud infrastructure. Computer components, system software, computer
network, and security
v A& [y ~

BDM 3422 lassaseingrwarwmaluladansawine 3 (2-2-5)
wndaduzsuazmIsouinaljidveslasaienugiudiuinaluladasauna lasaaing
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BDM 3423 Penetration Testing 3 (2-2-5)
Fundamental concepts and hands-on learning of penetration testing. Computer networking,
planning and scoping, information gathering and vulnerability identification, attacks and
exploits, penetration testing tools, reporting, and communication.

BDM 3423 NINAFDULIISIEUY 3 (2-2-5)
LLmﬁ@ﬁugﬁul,l,a:ﬂm,%'ﬂujn'mﬂﬁﬂ'ﬁmi'ﬂmaum:szuu 138218ABNNILADT NITITIUNY
LRENITATABATIULYA mﬁamwﬁagaua:mﬁ:wﬁaﬂm ﬂ’]ﬂ’fﬂ@JﬁLLﬂZﬂ’ﬁ%’]ﬂi&IUﬁﬁ

LAIBINEMINAFOLLINZIZUL NITLINBURZNIROFNT

BDM 3481 Digital Business Internship | 3 (0-30-0)
Exploration of the career interests and application of the knowledge and skills learned in the
classroom in a work setting. The course also supports these work experiences by fostering
personal reflection as well as professional growth and development.

BDM 3481 ANIUN19AIK5INIRINA 1 3 (0-30-0)
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BDM 3482 Digital Business Internship Il 3 (0-30-0)
Exploration of the career interests and application of the knowledge and skills learned in the
classroom in a work setting. The course also supports these work experiences by fostering
personal reflection as well as professional growth and development.

BDM 3482 AN mN19A 15 INIRINA2 3 (0-30-0)
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BEN 3304 Project Management 3 (3-0-6)
Project planning procedure by considering factors in determining project objectives, setting of
work system, allocation of resources, project feasibility analysis, matrix model organization,
management techniques and operation procedures in accomplishing goal such as
implementation, communication, coordination, controlling and evaluation of the project

BEN 3304 mMsuInIswlasenis 3 (3-0-6)
n39srslassnslagRarsanlassiiieato Lﬁaﬁ’mu@i’mqﬂs:mﬁmaﬂmams JLUUNNT
FLinw MIarsIInenns maarnzianudulylduaslasinms msalaseainsesdnsuuy
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BEN 3406 Legal Aspects and Intellectual Property of Entrepreneurship 3 (3-0-6)
Basic knowledge on the different types of intellectual property (IP); the type of assets that are
best protected by each category of IP, their advantages and disadvantages, etc. It is
therefore imperative that students who are future entrepreneurs be taught to identify where
the risk of infringement of other people's IP assets lies and what must be done to minimize
such risks.

BEN 3406 nguanauaznsngFuneTyp s sunadn 3 (3-0-6)
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BEN 3407 Entrepreneurial Finance and Accounting 3 (3-0-6)
Integrated set of theories and application of finance and accounting for entrepreneurs are
emphasized. Finance and accounting issues for entrepreneurs related to capital raising,
short-term and long-term financial plan, financial management and managerial accounting are
included.

BEN 3407 NIRBRAzNSURREMIUHLSENaUNS 3 (3-0-6)
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BEN 3408 Conflict and Change Management 3 (3-0-6)
Theories and practical issues of conflict and change management within organizations and
how to carry out effective change programs by overcoming resistance to changes. Discussion
for types of strategic change, leadership skills, and cultural change in organizations. Case
studies for successful elements for conflict and change managementare provided for learning
and discussion.
BEN 3408 MsIaMsANNTALgILaznIsilagnulas 3 (3-0-6)
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BEN 3409 Organization Transition 3 (3-0-6)
Theories, concepts, philosophies, practices, and strategies which are relevant to the process
of organization transition. A study of organizational size and organizational structure,
organizational life cycle, and organic and mechanistic design. Case studies for successful
organizational transition and evolution as well as for handling decline stage and methods of
downsizing.
{ 3
BEN 3409 nsfgwudasasans 3 (3-0-6)
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BEN 3410 Entrepreneurship Practicum | 3 (3-0-6)
An integrative approach of experiential learning in entrepreneurial firms and/ or
entrepreneurial businesses which is based on innovative business development.
Opportunities are provided to learn and explore entrepreneurial theories and concepts in
realistic entrepreneurial business.

BEN 3410 msﬂm’mé’ﬂ‘sxnaums 1 3 (3-0-6)
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BEN 3411 Entrepreneurship Practicum Il 3 (3-0-6)
An integrative approach of experiential learning in entrepreneurial firms and/ or
entrepreneurial businesses which is based on innovative business development.
Opportunities are provided to apply entrepreneurial theories and concepts on entrepreneurial
activities in a well-structured and supportive environment.

BEN 3411 3 nIwRLszNauNT 2 3 (3-0-6)
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BEN 4212 Growth Mindset and Sustaining Organization 3 (3-0-6)
Definition and importance of growth and fixed mindset, developing the growth mindset,
improving motivation and achievement through a growth mindset, building a culture that is
willing to take risks and accept failure, driving commitment, determination, opportunity
exploration and innovation, and positioning and moving the business and its people for
growth, innovation, collaboration and sustaining through the growth mindset.

BEN 4212 msﬁ'mwmsanu,un?mu,mJL?Jﬂn"é"wﬁ'nn'ﬁ@i"nﬁ%ﬁqsﬁ%ﬁ 3 (3-0-6)
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BEN 4213 Digital Entrepreneurship 3 (3-0-6)

Fostering innovation and entrepreneurship to develop new digital business and leverage
digital technologies to create new business opportunities. Business models and strategies
with emerging digital technologies are focused and applied in project-based learning process.
BEN 4213 muﬁué’ﬂ‘s:naumiaﬁﬁa 3 (3-0-6)
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BEN 4315 Family Business Management 3 (3-0-6)
Importance of family business, dynamics of family business, relationship, leadership and
communication issues in family business, management and governance of the family
business, professionalism in family business, ownership legacy, succession, sibling rivalries
management, wealth management concerns and innovation in family business.

BEN 4315 NIIANNIHINIATDUATY 3 (3-0-6)
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BEN 4316 Social Entrepreneurship 3 (3-0-6)
Social entrepreneurship is an innovative and rapidly changing business field in which
entrepreneurs are using business methods to help solving social and environmental
challenges. Through case studies, lectures, and student presentations, students will learn to
think strategically and explore different opportunities with a socially conscious business
mindset.

BEN 4316 mmﬁué’ﬂsznaum‘stﬁ'aﬁmu 3 (3-0-6)
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BEN 4419 Operational Excellence, Collaboration and Partnership 3 (3-0-6)
Management

Ideas and strategies for improving operational excellence and managing partnership and

collaboration. Concepts of vertical and horizontal networking and information-sharing

structure. New virtual network and outsourcing, effectivepartnership and collaboration with

suppliers, customers,and technical developments for innovation are emphasized.

BEN 4419 msﬂﬁu"amsﬁlﬂmﬁﬂ MIFEANNTINNBUAENNT 3 (3-0-6)
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BEN 4420 Creative Industries Entrepreneurship 3 (3-0-6)
Concepts, skills, knowledge, and ideas to start up a new creative entrepreneurship in any
creative industries of the country, or to gain a new perspective as a corporate entrepreneur
in existing entrepreneurial business in different industries. Creative industries that are in
focus such as food and beverage, fashion, and health and beauty.

BEN 4420 mﬂﬁ%é’ﬂsznaum‘sq@m"mn‘smﬁ‘lifmwaﬂa%ﬁoaﬁﬁ 3 (3-0-6)
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BEN 4421 Venture Opportunity | 3 (3-0-6)
Interdisciplinary course designed to transform a business idea into real business, to create
real product or service, to generate income from real customers and to learn the initial stage
of entrepreneurship which are product development, customer development and early stage
sales and marketing.

BEN 4421 N13H39IN 1 3 (3-0-6)
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BEN 4422 Venture Opportunity Il 3 (3-0-6)
Interdisciplinary course designed to transform a business idea into real business, to create
real product or service, to generate income from real customers and to learn the late stage of
entrepreneurship which are sustaining business, accelerating product and customer
development, attracting potential investors and expanding business.

BEN 4422 msﬁ%"wﬁqsﬁﬁlz 3 (3-0-6)
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BIR 3211 Risk Management and Insurance 3 (3-0-6)
Basic concepts of risk and insurance, terminologies used in risk management and insurance,
functional operations of insurers, fundamental legal principles, insurance contract, various
types of insurance such as life and health insurance, property and liability insurance, and
government insurance.

BIR 3211 nssAnsANALEBsLarMsUsEARAY 3 (3-0-6)
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BRE 3411 Real Estate Marketing 3 (3-0-6)
Application of knowledge and skills in marketing to the real estate industry,, industry
analyzing and developing marketing plans, techniques for marketing commercial-investment
properties; planning, process, and methods of marketing including marketing program, selling
and negotiation strategy, information systems supporting marketing, roles of brokerage
business including services, relationship to owner, responsibilities, brokers’ code of ethics,
and development of a broker profession

BRE 3411 NIARIAEIMIUTINVBFIN AN INE 3 (3-0-6)
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BRE 3412 Sustainability in Real Estate 3 (3-0-6)
The site planning, building design, development, and operations of sustainable buildings, the
efficiency of inputs and outputs of market production, the efficiency and effectiveness of
property management, applications of sustainability in aspects of social, financial, and
environmental, stability and durability of urban ecologies

BRE 3412 anassinluagomisansng 3 (3-0-6)
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BRE 3413 Real Estate Investment Alternatives 3 (3-0-6)
Concepts and fundamentals for real estate investment, Methods, tools, & techniques for
evaluating & selecting various real estate assets, including real estate investment vehicles,
Key concepts and instruments for reducing real estate investment risk, Methods and tools for
measuring the performance of real estate investments.

BRE 3413 matdanmsasnuluwadanisansng 3 (3-0-6)
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BRE 3421 Contemporary Issues in Real Estate Appraisal 3 (3-0-6)
Various aspects of real estate appraisal experience and practices including professional
appraisal ethics, case studies, workshops, and fieldtrips related to real estate appraisal.

BRE 3421 ﬂszLﬁm'wm]“ﬂumiﬂsm?ﬁuga@imé’fam‘%un%’waf 3 (3-0-6)
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BRE 3422 Implications of Real Estate Finance and Appraisal 3 (3-0-6)

Types of financial institutions and sources of funds, types of loan, underwriting, analysis of
project development loan and mortgage loan, factors and principal process in real estate
lending, and government’s current policies regarding real estate finance. Introduction to real

estate appraisal, definition of value, objectives of appraisal, with emphasis on the concepts of
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three basic approaches to calculate value: Cost Approach, Market Approach and Income
Approach

BRE 3422 N3k NI REINVRFINIAN TN LAz NI T2 BN AA 3 (3-0-6)
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ENX 3410 Selected Topic in Law 3 (3-0-6)
- 3419

Contemporary concepts, approaches, applications and practices of law

ENX 3410  sidafiaslnizasngmng 3 (3-0-6)
- 3419
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ENX 3420 Selected Topic in Health and Wellness 3 (3-0-6)
- 3429

Contemporary concepts, approaches, applications and practices in health and wellness

ENX 3420 ﬁ“'sﬂ'aﬁLmﬂutéaaqmmwu,azm'lmﬁuagl:ﬁﬁ 3 (3-0-6)
- 3429
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ENX 3430 Selected Topic in Biotechnology 3 (3-0-6)

- 3439
Contemporary concepts, approaches, applications and practices in biotechnology including
agricultural and food applications
ENX 3430  sidafitasluwzasnalunladzinn 3 (3-0-6)

- 3439
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ENX 3440 Selected Topic in Digital Technology 3 (3-0-6)
- 3449

Contemporary concepts, approaches, applications and practices in digital technology

ENX 3440  sidaniasluzasmaluladndnea 3 (3-0-6)
- 3449
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ENX 3450 Selected Topic in Engineering Technology 3 (3-0-6)
- 3459

Contemporary concepts, approaches, applications and practices in engineering technology

ENX 3450 wisatiasluEasnaluladdainssaaans 3 (3-0-6)
- 3459
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ENX 3460 Selected Topic in Design 3 (3-0-6)

- 3469
Contemporary concepts, approaches, applications and practices in design including
architecture, interior design, industrial design and fashion design.
ENX 3460 winaiaslwisasaanuuy 3 (3-0-6)

- 3469
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ENX 3470 Selected Topic in Creative Arts 3 (3-0-6)
- 3479
Contemporary concepts, approaches, applications and practices in creative arts including
music, dance, drama, photography, graphic design, visual arts and creative writing
ENX 3470 wisafasluSasialdoadsassd 3 (3-0-6)
- 3479
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ENX 3480 Selected Topic in Language and Culture 3 (3-0-6)
- 3489
Contemporary concepts, approaches, applications and practices in language, literature,
history culture and the economy
ENX 3480 WinaiAslnIas MBI TSI 3 (3-0-6)
- 3489
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3.2 Faculty Members
3.2.1 Program Faculty Members
1. Ms. Uree Cheasakul

Ph.D. (Development Management) (International Program) National Institute
of Development Administration, 2001
M.S. (Technology Management) Mercer University, USA, 1991
B.A. (English) Chiang Mai University, 1988
Academic Title : Assistant Professor
Teaching load :3 hours/week

2. Ms. Wanida Ngienthi
D.C.Sc. (Marketing and Applied Economics) Kobe University, Japan, 2009
M.A. (International Economics and Finance) (International Program)
Chulalongkorn University, 2002
B.B.A. (International Business Management) (Magna Cum Laude)
Assumption University, 1998
Academic Title: Assistant Professor
Teaching load: 6 hours/week

3. Ms. Metta Ongkasuwan
Ph.D. (Management Information Systems) (Hons.) Georgia State University,
USA, 1991
M.B.A. (Management Information Systems) University of Baltimore, USA,
1983
B.Sc. (Chemical Engineering) Chulalongkorn University, 1980
Academic Title: Faculty Member

Teaching load: 12hrs./week
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4. Ms. Sakuna Anuvareepong
Ph.D. (Computer and Engineering Management) Assumption University, 2004
M.S. (Computer Information Systems) Assumption University, 1991
B.B.A. (Business Computer) Assumption University, 1983
Academic Title: Assistant Professor
Teaching load: 6 hours/week

5. Ms. Jittima Wongwuttiwat
Ph.D. (Information Technology) Assumption University, 1999
M.Com. (Business Information Systems) University of Wollongong, Australia,
1994
B.Ed. (Science-Mathematics) Srinakharinwirot University, 1988
Academic Title: Assistant Professor
Teaching load: 12 hrs./week

3.2.2 Full-time Faculty Members

1. Mr. Anan Osothsilp
Ph.D. (Electrical and Computer Engineering) Southern lllinois University at
Carbondale, USA, 2009
M.S. (Electrical Engineering) Southern lllinois University at Carbondale, USA,
2001
B.Eng. (Electrical Engineering) Assumption University, 1996
Academic Title: Faculty Member
Teaching load: 12 hours/week

2. Ms. Jittima Wongwuttiwat
Ph.D. (Information Technology) Assumption University, 1999
M.Com. (Business Information Systems) University of Wollongong, Australia,
1994
B.Ed. (Science-Mathematics) Srinakharinwirot University, 1988
Academic Title: Assistant Professor
Teaching load: 12 hrs./week

3. Mr. Dhirachat Chayaporn
M.C.S. (Computer Science) University of Wollongong, Australia, 2001
B.B.A. (Business Computer) Assumption University, 1999
Academic Title: Faculty Member

Teaching load: 12 hours/week
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Ms. Kornkamol Thakulsukanant

Ph.D. (Electronic and Electrical Engineering) University of Bristol, UK, 2009
M.Sc. (Telecommunications and Computer Network Engineering) South Bank
University, London, UK, 1997

B.Eng. (Electrical Engineering) Assumption University, 1995

Academic Title: Assistant Professor

Teaching load: 12 hours/week

Mr. Krisee Vipulakom

M.S. (Computer Information Systems) Assumption University, 1998

B.B.A. (Business Computer) (Cum Laude) Assumption University, 1991
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Kritsada Bumpenboon

M.S. (Computer and Engineering Management) Assumption University,1999
B.B.A. (Finance and Banking) Assumption University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Panant Krairojananan

M.Tel. (Telecommunications) University of Denver, USA, 1998

B.B.A. (Marketing) Assumption University, 1995

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Pisal Setthawong

Ph.D. (Computer Science) (International Program) King Mongkut’s University
of Technology, Thonburi, 2016

M.S. (Computer Science) Assumption University, 2005

B.S. (Computer Science) (Cum Laude) Assumption University, 2001
Academic Title: Assistant Professor

Teaching load: 9 hours/week

Mr. Piyabute Fuangkhon

Ph.D. (Computer Science) Assumption University, 2013

M.S. (Computer Science) Assumption University, 2005

B.S. (Computer Science) Assumption University, 2000

Academic Title: Assistant Professor

Teaching load: 12 hours/week
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Mr. Pritam Kumar

M.S. (Computer Information Systems) Assumption University, 2004

B.A. (History) (Honors) University of Delhi, India, 1995

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Rattiporn Luanrattana

Ph.D. (Information and Communication Technology — Health Informatics)
University of Wollongong, Australia, 2010

M.I.C.T. (Information and Communication Technology) University of
Wollongong, Australia, 2002

B.S. (Information Technology) Assumption University, 1998

Academic Title: Faculty Member

Teaching load: 6 hours/week

Ms. Sakuna Anuvareepong

Ph.D. (Computer and Engineering Management) Assumption University, 2004
M.S. (Computer Information Systems) Assumption University, 1991

B.B.A. (Business Computer) Assumption University, 1983

Academic Title: Assistant Professor

Teaching load: 6 hours/week

Mr. Songsak Vanichviroon

D.B.A. (Business Administration) University of South Australia, Australia, 2005
M.S. (Management Information Systems) University of lllinois at Springfield,
USA, 2000

M.B.A. (Finance) Lindenwood University, USA, 1997

B.B.A. (Marketing) Assumption University, 1994

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Sumate Permwonguswa

Ph.D. (Computer Science and Information Systems) University of Colorado
Denver, USA, 2017

M.S. (Computer Information Systems) Assumption University, 2002
M.B.A. Assumption University, 1994

B.B.A. (International Business Management) Assumption University, 1992
Academic Title: Faculty Member

Teaching load: 12 hours/week
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Mrs. Swati Prabhu

M.B.A. (Business Administration) Assumption University, 1996
M.S. (Computer Information Systems) Assumption University, 1993
B.Sc. (Chemistry) University of Bombay, India, 1990

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Tanakom Tantontrakul

M.L.S. (Computer and Engineering Management) Assumption University, 2009
B.S. (Computer Science) Assumption University, 2005

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Thanyatida Gunadham

M.I.M.S. (Business Intelligence) Monash University, Australia, 2004
B.B.A. (Operations Management) Kasetsart University, 2001
Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Tharinee Sungtong

M.S. (Computer Information Systems) Assumption University, 2005
B.B.A. (Operations Management) Kasetsart University, 1998
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Vasa Buraphadeja

Ph.D. (Curriculum and Instruction) University of Florida, USA, 2010
M.S. (Computer Information Systems) Assumption University, 2000
B.A. (Public Administration) Chulalongkorn University, 1997
Academic Title: Assistant Professor

Teaching load: 6 hours/week

Ms. Vilasinee Srisarkun

Ph.D. (Information and Communication Technology) University of Wollongong,
Australia, 2004

M.S. (Information System) Strayer College, USA, 1997

B.A. (Commercial Art) The American College in London, UK, 1994
Academic Title: Faculty Member

Teaching load: 12 hours/week
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21. Ms. Chanita Jiratchot
Ph.D. (Business Administration) Assumption University, 2013
M.M. (Management) (International Program) Mahidol University, 2007
B.B.A.(International Business Management, General Management)
Assumption University, 2003
Academic Title: Faculty Member
Teaching load: 6 hours/week

22. Mrs. Aya Fukushige
Ph.D. (Management Leadership) University of Bradford, UK, 2006
M.A. (International Business) (Merit) Leeds Metropolitan University, UK, 2001
B.A. (German Language) Fukuoka University, Japan, 2000
Academic Title: Faculty Member
Teaching load: 9 hours/week

23. Ms. Nucharee Supatn
D.B.A. (Marketing) (English Program) Thammasat University, 2007
M.Sc. (Clinical Psychology) Mahidol University, 1989
B.N.S. (Nursing Science) (an Class Hons.) Thai Red Cross College of
Nursing, Chulalongkorn University, 1985
Academic Title: Assistant Professor
Teaching load: 12 hours/week

24. Ms. Uree Cheasakul
Ph.D. (Development Management) (International Program) National Institute
of Development Administration, 2001
M.S. (Technology Management) Mercer University, USA, 1991
B.A. (English) Chiang Mai University, 1988
Academic Title: Assistant Professor
Teaching load: 3 hours/week

25. Mr. Chaiwat Pongcharoenkiat
M.B.A. (General Administration) Pittsburg State University, USA, 1987
B.B.A. (General Management) Assumption University, 1985
Academic Title: Faculty Member

Teaching load: 12 hours/week
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26. Mr. Akechai Judkrue
Ph.D. (Computer and Engineering Management) Assumption University, 2012
M.B.A. (Business Administration-Marketing) Assumption University, 2006
B.B.A. (International Business Management) Assumption University, 2002
Academic Title: Faculty Member
Teaching load: 12 hours/week

27. Ms. Ximan Zong
M.B.A. (Business Administration) Assumption University, 2012
B.B.A. (Industrial Management) Assumption University, 2010
Academic Title: Faculty Member
Teaching load: 12 hours/week

28. Mrs. Jenette Villegas-Puyod
Ph.D. (Management) (International Program) National Institute of
Development Administration, 2019
M.B.A (Technology Management) Assumption University, 2012
B.S. (Information Technology) Angelicum College, Philippines, 2005
Academic Title: Faculty Member
Teaching load: 12 hours/week

29. Mr. Marut Chaisanrit
M.A. (International Hotel and Tourism Management) Schiller International
University, London, UK, 2007
B.A. (Japanese Language) Prince of Songkla University, 2002
Academic Title: Faculty Member
Teaching load: 12 hours/week

30. Mr. Voraphong Manowan
Ph.D. (Engineering Management) George Washington University, USA, 2009
M.S. (Computer and Engineering Management) Assumption University, 1999
B.Eng. (Electronics Engineering) Assumption University, 1997
Academic Title: Faculty Member
Teaching load: 12 hours/week

31. Mr. Pradit Ngonmanee
M.A. (Psychology) Panjab University, India, 1994
B.Ed. (Educational Administration) Mahachulalongkornrajavidyalaya
University, 1988

Academic Title: Faculty Member
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Teaching load: 12 hours/week

Mr. Ahmed Mahmoud Ahmed Al-Malkawi

Ph.D. (Marketing) Amman Arab University, Jordan, 2012

M.B.A (International Business) Hawaii Pacific University, USA, 2001
B.Eng. (Civil Engineering) Tishreen University, Latakia, Syria, 1986
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Simon Nnaemeka Ajah

M.B.A (General Management) Assumption University, 2014

B.B.A. (Management) Assumption University, 2012

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Sumit Sharma

M.B.A. (Business Administration: Marketing) Assumption University, 2012
B.C.I.S. (Computer Information System) Pokhara University, Nepal, 2005
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Teeradej Puapradit

M.A. (International Business) Hochschule Mainz - University of Applied
Sciences, Germany, 2017

M.B.A. (Business Administration) Assumption University, 2017

B.A. (Business English) Assumption University, 2013

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Bancha Skuldee

M.A.B.P. (Advanced Business Practice) University of South Australia,
Australia, 2011

M.Ed. (Administration) Westfield State College, USA, 1986

B.B.A. (Marketing) Assumption University, 1981

Academic Title: Faculty Member

Teaching load: 12 hours/week
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37.

38.

39.

40.

41.

AU TQF 2

Bachelor's Degree

Ms. Pathathai Sinliamthong

D.B.A. (Business Administration) University of South Australia, Australia, 2010
M.B.A. (Finance) University at Albany-State University of New York, USA, 1997
B.S. (Marketing/Finance) (Cum Laude) University at Albany-State University
of New York, USA, 1995

Academic Title: Faculty Member

Teaching load: 6 hours/week

Mr. Visit Phunnarungsi

Ph.D. (Management) (International Program) Mahidol University, 2011

M.A. (Business and Managerial Economics) (International Program)
Chulalongkorn University, 1998

B.B.A. (Finance and Banking) (Cum Laude) Assumption University, 1996
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mrs. Rattana Waranyasathid

M.B.A. (International Trade) Sul Ross State University, USA, 1983

B.Ed. (Secondary Education) KhonKaen University, 1980

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Wanida Ngienthi

D.C.Sc. (Marketing and Applied Economics) Kobe University, Japan, 2009
M.A. (International Economics and Finance) (International Program)
Chulalongkorn University, Bangkok, 2002

B.B.A. (International Business Management) (Magna Cum Laude)
Assumption University, 1998

Academic Title: Assistant Professor

Teaching load: 6 hours/week

Mrs. Pallapa Srivalosakul

Ph.D. (Business Administration: Finance) Assumption University, 2018
M.Sc. (Marketing and Finance) University of Exeter, UK, 2002

M.Econ. (Economics) Chulalongkorn University, 2001

B.Econ. (Quantitative Economics) (2nd Class Hons.) Chulalongkorn
University, 1999

Academic Title: Faculty Member

Teaching load: 12 hours/week
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42.

43.

44.

45.

46.

AU TQF 2

Bachelor's Degree

Mrs. Sarina Preechalert

Ph.D. (Finance) (International Program) National Institute of Development
Administration, 2015

M.B.A. (Marketing, Finance) (Hons.) National Institute of Development
Administration, 2008

B.B.A. (Management) (2nGI class Hons.) Chulalongkorn University, 2006
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mrs. Issara Suwanragsa

Ph.D. (Business Administration: Management) Assumption University, 2012
M.B.A. Assumption University, 2003

B.Econ. (Development Economics) (an Class Hons.) Chulalongkorn
University, 1999

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Sasithorn Phonkaew

Ph.D. (Development Administration) (International Program) National Institute
of Development Administration, 2006

M.A. (Communication) Pittsburg State University, USA, 1994

B.B.A. (Hotel Management) (Magna Cum Laude) Assumption University, 1990
Academic Title: Faculty Member

Teaching load: 6 hours/week

Ms. Lalida Arphawatthanasakul

M.Sc. (International Tourism Management) University of Bedfordshire, UK,
2012

B.A. (English) Mae Fah Luang University, 2010

Academic Title: Faculty Member

Teaching load: 9 hours/week

Ms. Christelle Khamsing

M.B.A. (Business Administration) Assumption University, 2014

B.B.A. (Hospitality and Tourism Management) Assumption University, 2011
Academic Title: Faculty Member

Teaching load: 12 hours/week
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AU TQF 2

Bachelor's Degree

47. Mr. Scott Michael Smith

48.

49.

50.

51.

Ph.D. (Hospitality and Tourism Management) Assumption University, 2017
M.B.A. (Tourism Management) Assumption University, 2006

B.S. (Hotel and Restaurant Management) University of Wisconsin-Stout,
USA, 1991

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Kulrisa Srisangkaew

Ph.D. (Hospitality and Tourism Management) Assumption University, 2019
M.B.A. (Tourism Management) Assumption University, 2007

B.A. (Business English) Assumption University, 2004

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Suwanna Kitseree

Ph.D. (Business Administration: Marketing) Assumption University, 2015
M.S. (Insurance) University of Hartford, USA, 1994

B.B.A. (Commercial Lines Insurance) (Cum Laude) Assumption University, 1993
Academic Title: Faculty Member

Teaching load: 6 hours/week

Ms. Wasalee Chatsuthiphan

Ph.D. (Higher Education) Chulalongkorn University, 2007

M.S. (Insurance) University of Hartford, USA, 1993

B.B.A. (Life Assurance) Assumption University, 1991

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Maneerat Korudom

Ph.D. (Business Administration: Marketing) Assumption University, 2014
M.Com. (Marketing) The University of New South Wales, Australia, 2003
B.B.A. (Property and Casualty Insurance) Assumption University, 2000
Academic Title: Faculty Member

Teaching load: 9 hours/week
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52.

53.

54.

55.

56.

AU TQF 2

Bachelor's Degree

Mrs. Angsana Channak

M.S. (Actuarial Science) National Institute of Development Administration, 1999
B.B.A. (General Lines Insurance) Assumption University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Porntida Porntirakul

M.Com. (Economics) (Merit) Victoria University of Wellington, New Zealand,
2016

M.S. (Insurance Actuarial Science and Risk Management) National Institute
of Development Administration, 2013

B.B.A. (Property and Casualty Insurance) Assumption University, 2008
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mrs. Radha Sirianukul

D.B.A. (Business Administration) University of South Australia, Australia, 2011
M.A. (Economics) University of Madras, India, 1985

B.A (Economic) (‘ISt Class Hons.) University of Madras, India, 1982
Academic Title: Faculty Member

Teaching Load: 6 hours/week

Ms. Nichanan Sakolvieng

Ph.D. (Organization and Management) The University of New South Wales,
Australia, 2012

M.Phil. (International Business) The University of New South Wales,
Australia, 2009

M.Sc. (International Business and Management) Sheffield Hallam University,
UK, 2003

B.B.A. (International Business Management) Assumption University, 2001
Academic Title: Faculty Member

Teaching Load: 9 hours/week

Ms. Panjarat Phumpradab

M.A. (International Business) University of Florida, USA, 2012

B.B.A. (International Business Management) (Summa Cum Laude)
Assumption University, 2010

Academic Title: Faculty Member

Teaching Load: 12 hours/week
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57.

58.

59.

60.

61.

AU TQF 2

Bachelor's Degree

Mrs. Amonrat Thoumrungroje

Ph.D. (International Business Management) Washington State University,
USA, 2004

M.B.A. (Business Administration) Assumption University, 1996

B.B.A. (International Business Management) (Manga Cum Laude)
Assumption University, 1994

Academic Title: Assistant Professor

Teaching Load: 12 hours/week

Mrs. Yanida Siamwalla

Ph.D. (Business Administration) Assumption University, 2013

M.B.A. (Finance) Xavier University, USA, 1988

B.B.A. (General Management) Ramkamhaeng University, 1984

Academic Title: Faculty Member

Teaching Load: 9 hours/week

Ms. Nang Sarm Siri

Ph.D. (Development Administration) (International Program) National Institute
of Development Administration, 2019

M.B.A. (International Management) Asian Institute of Technology, 2009
B.Com. (Commerce) (Hons.) Yangon Institute of Economics, Myanmar, 2004
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Saifon Singhathong

M.M. (Organization Development and Management) Assumption University,
2007

B.B.A. (International Business Management) Assumption University, 2003
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Wanny Oentoro

D.B.A. (Management) Chulalongkorn University, 2016

M.Sc. (Management) Assumption University, 2006

B.A (Business English) (Magna Cum Laude) Assumption University 2004
Academic Title: Faculty Member

Teaching Load: 12 hours/week
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62.

63.

64.

65.

66.

AU TQF 2

Bachelor's Degree

Mrs. Punnaluck Satanasavapak

Ph.D. (Business Administration) Assumption University, 2012

M.Sc. (International Business) South Bank University, UK, 1996
B.B.A. (Marketing) Assumption University, 1994

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Tipa Sriyabhand

Ph.D. (Information Technology) Assumption University, 2015

M.S. (Management) Assumption University, 2008

B.S.C. (Computer Science & Information System) Centro Escolar University,
Philippines, 1997

Academic Title: Faculty Member

Teaching Load: 9 hours/week

Mr. Suppasit Sornsri

Ph.D. (Business Administration) Assumption University, 2014

M.A. (Business Economics and Management) (International Program)
Chulalongkorn University, 2003

B.B.A. (Marketing) Assumption University,1998

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Henzel Tagalog Embalzado

Ph.D. (Counseling Psychology) Assumption University, 2016

M.S. (Psychology) Ateneo De Davao University, Philippines, 2005
B.A. (Psychology) University of Mindanao, Philippines, 1998

B.A. (Mass Communication) University of Mindanao, Philippines, 1997
Academic Title: Faculty Member

Teaching Load: 9 hours/week

Mr. Jirayu Poomontree Kasemsant

Ph.D. (Development Administration) (International Program) National
Institutes of Development Administration, 2005

M.Econ. (Business Economics) (Project Analysis) National Institutes of
Development Administration, 2009

M.Com. (Business Information Systems) University of Wollongong, Australia,
1993

M.S. (Statistics) Chulalongkorn University, 1990
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67.

68.

69.

70.

71.

72.

AU TQF 2

Bachelor's Degree

B.Sc. (Applied Statistics) (2nd Class Hons.) King Mongkut’s Institute of
Technology Ladkrabang, 1987

Academic Title: Assistant Professor

Teaching Load: 9 hours/week

Mr. Nitipan Ratanasawetwad

M.S. (Business Management) University of Wisconsin-Milwaukee, USA, 1995
B.B.A. (Marketing) Chulalongkorn University,1994

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Cho Mun Aung

M.B.A. (Business Administration) Assumption University, 2001
B.B.A. (Marketing) Assumption University, 1994

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Surachai Suwannamai

M.B.A. (International Trade) Sul Ross State University, USA, 1989
B.B.A. (Management) Chulalongkorn University,1988

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Amornrat Pattarakitham

Ph.D. (Business Administration) Assumption University, 2013
M.Sc. (Logistics) University of Wollongong, Australia, 2004

B.B.A. (Marketing) Assumption University, 1997

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Porameth Tosupant

M.Com. (Marketing) University of Sydney, Australia, 2003

B.B.A. (International Business Management) Assumption University, 2001
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Kitima Pongsatha

M.B.A. (Business Administration) Assumption University, 2000
B.B.A. (Advertising Management) Assumption University,1995
Academic Title: Faculty Member

Teaching Load: 12 hours/week
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73.

74.

75.

76.

77.

78.

AU TQF 2

Bachelor's Degree

Ms. Varaporn Sirawut

M.B.A. (Marketing Management) Drexel University, USA, 2003
B.B.A. (International Business Management) (Cum Laude) Assumption
University, 2000

Academic Title: Faculty Member

Teaching Load: 9 hours/week

Ms. Pair Sajampun

Ph.D. (Communication Arts and Innovation) National of Development
Administration, 2018

M.Com. (Marketing with International Business) University of Sydney,
Australia, 2003

B.A. (Business Administration) (English Program) Mahidol University, 2001
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Nawarat Yoosamran

M.B.A. (Business Administration) Assumption University, 2005
B.B.A. (Marketing) (Cum Laude) Assumption University, 2000
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Donyawan Chantokul

M.I.T. (E-Business) University of Newcastle, Australia, 2006

B.B.A. (Marketing) Assumption University, 2005

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Chainarong Rungruengarporn

M.A.C. (Marketing) University of Melbourne, Australia, 2003

B.B.A. (International Business Management) (Cum Laude) Assumption
University, 2000

Academic Title : Faculty Member

Teaching Load: 12 hours/week

Ms. Salila Pinpak

M.I.B. (International Business) Deakin University, Australia, 2004
B.A. (Business English) Assumption University, 2002

Academic Title: Faculty Member

Teaching Load: 12 hours/week
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79.

80.

81.

82.

83.

84.

AU TQF 2

Bachelor's Degree

Ms. Sikankaew Panthongprasert

M.B.A (Business Administration) Chulalongkorn University, 2001
B.Eng. (Computer Engineering) King Mongkut's Institute of Technology
Ladkrabang, 1997

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Suchira Phoorithewet

M.B.A. (Business Administration) Assumption University, 2003

B.B.A. (Marketing) Assumption University, 1998

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Bing Zhu

Dr.rer.pol. (Business Administration and Economics) (Magna Cum Laude)
Katholiache Universitat Eichstatt- Ingolstadt, Germany, 2018

M.B.A. (Marketing) Assumption University, 2010

B.A. (Business English: Marketing) (Magna Cum Laude) Assumption
University, 2008

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Pea Sitthikorn

M.A. (Mass Communication Administration) Thammasat University, 2005
B.B.A. (Advertising Management) Assumption University, 2002
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Ananya Phunthansaen

M.B.A. (Business Administration) Assumption University, 2012

B.B.A. (Marketing) (2nd Class Hons.) Chulalongkorn University, 2011
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Darwin Dhasan

M.Phil. (Management) Alagappa University, India, 2003

M.B.A. (Marketing and Systems) University of Madras, India, 2000
B.Com. (Management and Accountancy) University of Madras, India, 1998
Academic Title: Faculty Member

Teaching Load: 12 hours/week
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AU TQF 2

Bachelor's Degree

85. Ms. Jitlada Maria Pathanasethpong

86.

87.

88.

89.

90.

M.Sc. (Marketing) (Merit) University of Bath, UK, 2011

B.B.A. (Marketing) (Magna Cum Laude) Assumption University, 2009
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Celest Marlin

M.B.A (Financial Management) National Insitute of Development
Administration, 1997

B.B.A. (Marketing) Assumption University, 1993

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Yunmei Wang

M.B.A. (Business Administration) Assumption University, 2014
B.B.A. (International Business) Anhui Institute of International Business,
P.R. of China, 2007

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Tanvir Hakim

M.B.A. (Business Administration) Assumption University, 2014
B.B.A. (Marketing) Assumption University, 2011

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Wanwisa Charoennan

Ph.D. (Business Administration: Marketing) Assumption University, 2016
M.B.A (Marketing) Assumption University, 2008

B.A. (Business Chinese) (Magna Cum Laude) Assumption University, 2006
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Pattaraporn Ketwan

M.B.A. (Business Administration) Assumption University, 2018

B.A. (Business English) (Cum Laude) Assumption University, 2012
Academic Title: Faculty Member

Teaching Load: 12 hours/week
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91.

92.

93.

94.

95.

AU TQF 2

Bachelor's Degree

Ms. Sonthya Vanichvatana

Ph.D. (Civil Engineering) University of California at Berkeley, USA, 1993
M.S.E. (Construction Engineering and Management) University of Michigan,
Ann Arbor, USA, 1987

B.Arch. (Architecture) Silpakorn University, 1985

Academic Title: Professor

Teaching load: 6 hours/week

Mrs. Suwaree Tantanawat

M.Bus. (Property) University of South Australia, Australia, 2004

B.B.A. (International Transportation Management) Chulalongkorn University,
2000

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms.Thanit Teawanit

M.Sc. (Real Estate Investment and Finance) Heriot-watt University, UK, 2014
B.B.A. (Real Estate) Assumption University, 2013

Academic Title: Faculty Member

Teaching load: 9 hours/week

Mr. Annop Peungchuer

Ph.D. (Business Administration: Finance) Assumption University, 2018
M.Sc. (Property Appraisal and Management) Sheffield Hallam University, UK,
2006

Postgraduate Diploma (Property Appraisal and Management) Sheffield
Hallam University, UK, 2003

M.B.A. (Finance) University of Exeter, UK, 1999

B.B.A (International Business Management) (Cum Laude) Assumption
University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Anuphab Siripat

M.Sc. (Construction Project Management) Birmingham City University, UK
2016

B.B.A. (Real Estate) Assumption University, 2014

Academic Title: Faculty Member

Teaching load: 9 hours/week
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96.

97.

98.

99.

AU TQF 2

Bachelor's Degree

Ms. Wasana Marksin

M.B.A. (International Business) University of Birmingham, UK, 1996
B.Sc. (Food Technology) Chulalongkorn University, 1990

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Chuthin Thansarnaksorn

Ph.D. (Management) (International Program) National Institute of
Development Administration, 2019

M.S. (Management) University of Florida, USA, 2003

M.Sc. (Engineering Business Management) University of Warwick, UK, 2000
M.Eng. (Engineering Management) (International Program) Chulalongkorn
University, 2000

B.Eng. (Metallurgical Engineering) Chulalongkorn University, 1998
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Sutta Sornmayura

Ph.D. (Management) (International Program) National Institute of
Development Administration, 2018

M.B.A. (Business Administration) Thammasat University, 2004
M.Eng.Sc. (Biomedical Engineering) The University of New South Wales,
Australia, 2000

B.Eng. (Electrical Engineering) King Mongkut’s University of Technology
Thonburi, 1997

Academic Title: Faculty Member

Teaching Load: 6 hours/week

Ms. Piyawan Puttibarncharoensri

Ph.D. (Business Administration: Management) Assumption University, 2010
M.S. (Insurance) University of Hartford, USA, 1994

B.B.A. (Commercial Lines Insurance) (Magna Cum Laude) Assumption
University, 1993

Academic Title: Faculty Member

Teaching Load: 12 hours/week
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AU TQF 2

Bachelor's Degree

100.Ms. Srobol Smutkupt
Ph.D. (Business Administration: Management) Assumption University, 2014
LL.B. Sukhothai Thammathiraj Open University, 2004
M.B.A. (Finance) Seattle University, USA, 1997
B.B.A. (Banking and Finance) Chulalongkorn University, 1994
Academic Title: Faculty Member
Teaching Load: 12 hours/week

101.Ms. Amara Tirasriwat
Ph.D. (Business Administration) Ramkhamhaeng University, 2006
M.Acc. (Financial Accounting) Chulalongkorn University, 1993
B.B.A. (Accounting) Assumption University, 1979
Academic Title: Assistant Professor
Teaching Load: 6 hours/week

102. Ms. Naruemol Tridechapol
M.B.A. (Marketing Management) National Institute of Development
Administration, 1984
Grad.Dip. (Auditing) Chulalongkorn University, 1981
B.Acc. (Accounting) Chulalongkorn University, 1980
Academic Title : Faculty Member
Teaching Load: 12 hours/week

103.Ms. Sornzawand Pachraponkamond
M.Acc. (Financial Accounting) Chulalongkorn University, 1999
B.B.A. (Accounting) (Cum Laude) Assumption University, 1991
Academic Title : Faculty Member
Teaching Load: 12 hours/week

104.Mrs. Theresa Thaneerananont
M.B.A. (General Management) Manual L. Quezon University, Philippines,
1984
B.S.C. (Accounting) Far Eastern University, Philippines, 1977
Academic Title : Faculty Member

Teaching Load: 12 hours/week
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AU TQF 2

Bachelor's Degree

105.Ms. Lynn Lynn Shane
M.B.A. (Business Administration: Management) Chaminade University of
Honolulu, USA,1985
B.B.A. (Accounting) Chaminade University of Honolulu, USA, 1983
Academic Title : Faculty Member
Teaching Load: 12 hours/week
106.Ms. Punnat Lee
M.B.A. (Business Administration) Assumption University, 1995
B.B.A. (Accounting) Assumption University, 1990
Academic Title : Faculty Member
Teaching Load: 12 hours/week
107.Mrs. Asha Mathew
M.Com. (Finance) University of Kerala, India, 1990
B.Com. (Cost Accounting) University of Kerala, India, 1988
Academic Title : Faculty Member
Teaching Load: 9 hours/week
108.Mrs. Victorina Villanueva Vunnasiri
M.Ed. (Curriculum and Instruction) Assumption University, 2003
B.S.B.A. (Accounting) Central College of the Philippines, Philippines, 1978
Academic Title : Faculty Member
Teaching Load: 12 hours/week
109. Mr. Teerataht Poshyanonda
M.B.A. (Marketing) Oklahoma City University, USA, 1987
B.Acc. (Accounting) Chulalongkorn University, 1985
Academic Title : Faculty Member
Teaching Load: 12 hours/week
110.Mr. Issorasak Santivitoonvongs
M.P.A. (Accounting) Thammasat University, 1988
B.B.A. (Accounting) (Cum Laude) Assumption University,1980
Academic Title : Faculty Member
Teaching Load: 12 hours/week
111.Mrs. Shanu Chinnamma Punnoose
M.B.A. (Business Administration) Assumption University, 2004
B.B.A. (Accounting) (Cum Laude) Assumption University, 2001

Academic Title : Faculty Member
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AU TQF 2

Bachelor's Degree

Teaching Load: 12 hours/week
112.Ms. Rujapa Tansuwan

M.Sc. (International Business) (Merit) University of Leeds, UK, 2017
B.B.A. (Accounting) Assumption University, 2016
Academic Title: Faculty Member
Teaching Load: 12 hours/week
113. Mr. Poonyawat Sreesing
Ph.D. (Quantitative Finance) (English Program) Chulalongkorn University, 2017
M.A. (Economics) Boston University, USA, 2010
B.Econ. (Quantitative Economics) (an Class Hons.) Chulalongkorn University,
2008
Academic Title: Faculty Member
Teaching load: 6 hours/iweek
114. Ms. Dhanoos Sutthiphisal
Ph.D. (Economics) University of California, Los Angeles, USA, 2004
M.A. (Economics) University of California, Los Angeles, USA, 2001
M.S. (Industrial Engineering) Lehigh University, USA, 1998
M.B.A. (Business Administration) Lehigh University, USA, 1997
B.Eng. (Industrial Engineering) Chulalongkorn University,1993
Academic Title: Assistant Professor
Teaching load: 6 hours/week
115. Mr. Sandeep Khanijou
Ph.D. (Development Administration) (International Program) National Institute of
Development Administration, 2017
M.A. (Business and Managerial Economics) (International Program)
Chulalongkorn University, 2007
B.B.A. (General Management) (Magna Cum Laude) Assumption University, 2001
Academic Title: Faculty Member

Teaching load: 12 hours/week
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116.

117.

118.

119.

AU TQF 2

Bachelor's Degree

Ms. Papar Kananurak

Ph.D. (Economics) (International Program) National Institute of Development
Administration, 2013

M.B.A. (International Business and Management of Technology) Asian Institute
of Technology, 1999

M.Sc. (Applied Statistics) National Institute of Development Administration, 1995
B.Sc. (Nursing) Khon Kaen University, 1982

Academic Tittle : Faculty Member

Teaching load : 12 hours/week

Ms. Ing-Wei Huang

Ph.D. (International Development) Nagoya University, Japan, 2004

M.A. (Business and Managerial Economics) (International Program)
Chulalongkorn University, 1998

B.A. (Economics) (English Program) Thammasat University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Piyanan Suwanmana

Ph.D. (Economics) (International Program) National Institute of Development
Administration, 2011

M.A. (Economics) (English Program) Thammasat University, 1993

B.A. (Economics) Thammasat University, 1990

Academic Tittle : Faculty Member

Teaching load : 12 hours/week

Mr. Chairath Chayunwat

M.A. (International Economics and Finance) (International Program)
Chulalongkorn University, 2001

M.Sc. (International Business) University of Lancaster, UK. 2002

B.A. (Public Administration: Public Finance) (an Class Hons.) Chulalongkorn
University, 2000

Academic Title: Faculty Member

Teaching load: 12 hours/week
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120.

121.

122.

123.

124.

AU TQF 2

Bachelor's Degree

Ms. Chanikarn Tosompark

Ph.D. (Business) Western Sydney University, Australia, 2016

M.L.T.F. (International Trade and Finance) University of Western Sydney,
Australia, 2006

B.Bus. (Economics and Finance) University of Western Sydney, Australia,
2005

Academic Title: Faculty Member

Teaching load: 9 hours /week

Mr. Sorakom Ngamdecho

M.S. (Economics) University of Oregon, USA, 2017

B.Econ (Business Economics) (Summa Cum Laude) Assumption University,
2012

Academic Title: Faculty Member

Teaching load: 12 hours /week

Mrs. Dau Thi Mai Lien

Ph.D. (Financial Economics) (International  Program) National Institute  of
Development Administration, 2019

M.B.A. (International Business) Payap University, 2012

M.A. (Economics) University of Siegen, Germany, 2007

B.Econ. (Accounting) National Economics University, Vietham, 2003
Academic Title: Faculty Member

Teaching load: 12 hours /week

Mr. Martin Adamcik

Ph.D. (Mathematical Sciences) University of Manchester, UK, 2014

M.S. (Mathematics) Comenius University in Bratislava, Slovakia, 2010
B.S. (Mathematics) Comenius University in Bratislava, Slovakia, 2008
Academic Title: Assistant Professor

Teaching load: 12 hours /week

Mr. Shih-Tse Lo

Ph.D. (Economics) University of California, Los Angeles, USA, 2005

M.A. (Economics) University of California, Los Angeles, USA, 2002

M.S. (Policy Economics) University of lllinois at Urbana-Champaign, USA,
1998

B.S. (Electrical Engineering) National Tsing Hua University, Taiwan, 1994
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AU TQF 2

Bachelor's Degree

Academic Title: Faculty Member

Teaching load: 6 hours/week

125. Mr. Zhuoran Zhang

Ph.D. (Intermational Economics) (International Program) National Institute of
Development Administration, 2016

M.Sc. (Financial Management) (Merit) University of Exeter, UK, 2007

B.B.A. (Finance and Banking) Assumption University, 2005

Academic Title: Faculty Member

Teaching load: 9 hours/week

126. Ms. Nuchanart Cholkongka

Ph.D. (Hospitality and Tourism Management) Assumption University, 2018
M.A. (Tourism Business Management) Rangsit University, 2014

B.B.A. (Tourism and Hospitality Management) International College,
Rangsit University, 2009

Academic Title: Faculty Member

Teaching load: 12 hours/week

3.2.3 Full-time Faculty Members of Other Programs

1.

Ms. Onouma Thummapol

Ph.D. (Nursing) University of Alberta, Canada, 2018
M.N. (Agiing) University of Alberta, Canada, 2013

B.N.S. (Magna Cum Laude) Assumption University, 2008
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Pannawit Sanitnarathorn

Ph.D. (Industrial Business Administration) King Mongkut's Institute of
Technology Ladkrabang, 2017

M.A. (Communication Arts and Innovation) National Institute of Development
Administration, 2018

M.A. (Music Industry Studies) University of Liverpool, UK, 2010

B.A. (Business English) (International Program) (1St Class Hons.) Bangkok
University, 2008

Diploma (Audio Engineering) SAE Institute, Australia, 2011

Specialist Certificate (Music Marketing) Berklee College of Music, Boston,

Massachusette, USA, 2011
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Academic Title: Assistant Professor

Teaching load: 12 hours/week

Mr. Rayut Soonkool

M.S. (Development Communication) Kasetsart University, 2004

B.A. (Visual Communication Arts) Assumption University, 1999

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Chutinun Kaewkatorn

M.Ed. (Curriculum and Instruction) Assumption University, 2013
B.Com.Arts. (Advertising) (Magna Cum Laude) Assumption University, 2010
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Sutharm Unganothai

M.M. (Event management) University Technology of Sydney, Australia, 2007
B.Com.Arts (Advertising) Assumption University, 2004

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Pattarawin Puncharoen

M.F.A. (Animation and Visual Effects) Academy of Art University, USA, 2012
B.Arch. (Industrial Design) King Mongkut’s Institute of Technology,
Ladkrabang, 2007

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Tiffany Pilaiporn Shelton

M.A. (Cultural Management) (International Program) Chulalongkorn
University, 2011

B.A. (Art/General Design Studies) San Jose State University, USA, 2007
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Songsak Channarukul

Ph.D. (Computer Science) University of Wisconsin-Milwaukee, USA, 2005
M.S. (Computer Science) University of Wisconsin-Milwaukee, USA, 1999
B.S. (Computer Science) Assumption University, 1996

Academic Title: Faculty Member

Teaching load: 6 hours/week
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9. Mr. Tapanan Yeophantong

10.

11.

12.

13.

M.S. (Computer Science) Assumption University, 2005

B.S. (Computer Science) Assumption University, 2001

Academic Title: Faculty Member

Teaching load: 6 hours/week

Mr. Paitoon Porntrakoon

Ph.D. (Information Technology) Assumption University, 2018

M.S. (Information Technology) Assumption University, 1999

B.S. (Information Technology) Assumption University, 1997

Academic Title: Assistant Professor

Teaching load: 6 hours/week

Ms. Benjawan Srisura

Ph.D. (Information Technology) Assumption University, 2010

M.S. (Computer Science) National Institute of Development Administration,
2001

B.S. (Statistics, Computer Science) Thammasat University, 1998
Academic Title: Assistant Professor

Teaching load: 9 hours/week

Mr. Karan Paibullert

M.S. (Advanced Architectural Design) Columbia University, USA, 2001
B.Arch. (Architecture) University of Southern California, USA, 1998

No. n-8n 13809 License for Professional Architect, Architect Council of
Thailand

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Nattapol Suphawong

M.F.A. (Design and Technology) Parsons School of Design, New School
University, New York, USA, 2006

B.Arch. (Architecture) Assumption University, 2002

No. n-80 11121 License for Professional Architect, Architect Council of
Thailand

Academic Title: Faculty Member

Teaching load: 12 hours / week
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14. Mr. Tanakorn Meennuch
M.F.A. (Lighting Design) Parsons School of Design, New School University,
New York, USA, 2006
B.Arch. (Architecture) Assumption University, 2002
No. n-8n 13810 License for Professional Architect, Architect Council of
Thailand
Academic Title: Faculty member
Teaching load: 12 hours / week

15. Mr. Satanan Chanowanna
M.Arch. (Architecture) (Distinction) University of Michigan at Ann Arbor, USA,
1998
B.Arch. (Architecture) King Mongkut’s Institute of Technology Ladkrabang,
1993
No. n-8n 3570 License for Professional Architect, Architect Council of
Thailand
AcademicTitle: Faculty Member
Teaching load: 12 hours/week

16. Mr. Veera Leelapattanaputi
M.L.A. (Landscape Architecture and Regional Planning) University of
Pennsylvania, Philadelphia, USA, 1999
B.Arch. (Architecture) King Mongkut’s Institute of Technology Ladkrabang,
1994
No. n-80 3919 License for Professional Architect, Architect Council of
Thailand
Academic Title: Faculty Member
Teaching load: 12 hours/week

17. Mr. Sanphawat Jatupatwarangkul
Post-Doctoral Fellowships University of Hawaii at Manoa, USA, 2013
D.Arch. (Architecture) University of Hawaii at Manoa, USA, 2012
B.Arch. (Architecture) Assumption University, 2004
No. n-8n 11138 License for Professional Architect, Architect Council of
Thailand
Academic Title: Faculty Member

Teaching load: 12 hours/week
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Mr. Nobpadol Suvachananonda

M.Arch. (Urban Design) University of Colorado at Denver, USA, 1982
B.Arch. (Architecture) King Mongkut’s Institute of Technology Ladkrabang,
1979

No. n-8n 1230 License for Professional Architect, Architect Council of
Thailand

Academic Title: Assistant Professor

Teaching load: 12 hours/week

Ms. Phimphakanit Parisanyutanon

M.B.A. (Business Administration) Assumption University, 2009

B.Arch. (Architecture) (English Program) King Mongkut's University of
Technology Thonburi, 2007

No. n-8n10097 License for Professional Architect, Architect Council of
Thailand

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Ladapan Chokchaiyakul

M.Sc. (The Built Environment) KTH Royal Institute of Technology, Sweden,
2010

B.Arch. (Architecture) Silpakorn University, 2006

No. n-80 12017 License for Professional Architect, Architect Council of
Thailand

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Somsak Jidmon

LEED Accredited Professional (Building Design + Specialty) Green Building
Certification Institute, USA, 2009

M.Arch. (Architecture) (High Distinction) University of Michigan, Ann Arbor,
USA, 1998

B.Arch. (Architecture) King Mongkut's Institute of Technology Ladkrabang,
1994

No. 8-80 2291 License for Professional Architect, Architect Council of
Thailand

Academic Title: Faculty Member

Teaching Load: 12 hours/week
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Mr. Benjarit Nimboonchaj

M.Arch. (Architecture) Chulalongkorn University, 2014

B.Arch. (Architecture) Assumption University, 2004

No. n-8n. 13770 License for Professional Architect, Architect Council of
Thailand

Academic Title: Faculty Member

Teaching load :12 Hours/week

Ms. Vilasinee Teparut

M.F.A. (Interior Architecture) School of Arts Institute of Chicago, USA, 1996
B.Arch. (Interior Architecture) (2nd Class Hons.) King Mongkut’s Institute of
Technology Ladkrabang, 1991

(ACT license No: ®8-8b 166)

Academic Title : Faculty Member

Teaching load: 12 hours / week

Mrs. Apinantaya Bua-iem

M.Arch.(Architecture) lllinois Institute of Technology, Chicago, USA, 1995
B.Arch. (Interior Architecture) (2”d Class Hons.) King Mongkut’s Institute of
Technology Ladkrabang, 1992

(ACT license No: 8-8% 176)

Academic Title : Faculty Member

Teaching load: 12 hours / week

Ms. Santhita Phayunghpong

Ph.D. (Social Development Adminitration) National Institute of Development
Administration, 2020

M.P.S. (Design Management) Pratt Institute, New York, USA, 2007
B.Arch. (Interior Architecture) Chulalongkorn University, 2002

(ACT license No: n-8n 8710)

Academic Title: Faculty Member

Teaching load: 12 hours / week

Ms. Peeraanong Wongtanakornchai

M.A, (Architectural Lighting Design) Hochschule Wismar, University of
Applied Sciences, Technology, Business and Design, Germany, 2012
B.B.A. (Advertising) Ramkhamhaeng University, 2008

B.Arch. (Interior Architecture) (2nd Class Hons.) Chulalongkorn University,

2006

114



27.

28.

29.

30.

31.

AU TQF 2

Bachelor's Degree

Professional License n-8&n 12931

AcademicTitle: Faculty Member

Teaching load: 12 hours / week

Ms. Worawan Taloardsuk

M.Arch. (Architecture Three Plus) University of Michigan, Ann Arbor, USA,
1999

B.Arch. (Interior Architecture) (2nd Class Hons.) King Mongkut’s Institute of
Technolog Ladkrabang, 1994

AcademicTitle: Faculty Member

Teaching load: 12 hours / week

Ms. Onlaor Homsettee

M.F.A. (Interior Design) Academy of Art College ,San Francisco, USA, 1997
B.F.A. (Interior Design) Silpakorn University, 1993

Professional License: ®-8&% 175

Academic Title: Faculty Member

Teaching load: 12 hours / week

Ms. Wassana Siti-issara

Ph.D (Arhitecture) Silpakorn University 2020

M.F.A. (Interior Architecture) School of Arts Institute of Chicago, USA, 1996
B.Arch. (Arhitecture) Silpakorn University 1992

Professional License: N-8t 3346

Academic Title: Faculty Member

Teaching load: 12 hours / week

Mrs. Chutarat Laomanacharoen

M.S.D. (Interior Design) Arizona State University, USA, 2000

B.1.D. (Industrial Design) Chulalongkorn University, 1995

Academic Title: Assistant Professor

Teaching Load: 6 hours/week

Mrs. Piyanut Dabbhasuta

M.Arch. (Interior Architecture) King Mongkut’s Institute of Technology
Ladkrabang, 1995

B.Arch. (Industrial Design) King Mongkut’s Institute of Technology
Ladkrabang, 1988

Academic Title: Faculty Member

Teaching Load: 12 hours/week
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Ms. Wannida Nivartvong

M.F.A. (Industrial Design) Rochester Institute of Technology, USA, 2005
B.Sc. (Environmental Design/Interiors) Syracuse University, USA, 2001
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Klairung Attanatho

M.A.D (Furniture Design) University of Tasmania, Australia, 2004

M.S. (Management) California University of Pennsylvania, USA, 1992
B.F.A. (Sculpture) University of Tasmania, Australia, 2003

B.S. (Accounting) Prince of Songkhla University, 1988

Academic Title: Faculty Member

Teaching load: 12 hours/week

Field Experience Components

The objectives is to give an opportunity for students to apply skills and knowledge in the

work place to help them prepare to meet career responsibilities after graduation.

4.1 Standard Learning Outcomes of Field Experience

(1) Students apply, evaluate, test and integrate academic knowledge and theoretical

concepts in a professional setting.

(2) Students develop and expand their knowledge about themselves and their

abilities, goals and career interests in a professional setting.

(3) Students have responsibility for their education and life, and develop self-reliance

and values in a manner consistent with becoming a responsible and productive

individual.

(4) Students making decisions and solving problems in a professional setting.

4.2 Semester and Year

Third Semester, the Third Year of study

4.3 Time Allocation and Scheduling

(1) Internship session lasts 8 weeks throughout the summer semester (i.e., 200 hours

or 4 days per week for 1.5 months)

116



AU TQF 2

Bachelor's Degree

5. Project Requirements ENX 2301 Workshop | & ENX 2302 Workshop Il

5.1

5.2

5.3

5.4

Brief Description of Task

The workshop courses are designed to provide a forum for students to discuss,

develop, and implement their business projects. The projects can be done indivually or

as a team of not more than four students. Students need to obtain an approval from

the program director. A specific area of concentration/interest will be chosen by

students upon the approval of advisor assigned by the program director. Students are

required to apply knowledge and skils to the real-world business of

organizations/sectors/markets both at national and international levels. In Workshop |,

students are required to develop project proposal that describes their business plan

and demonstrates an understanding of how to efficiently structure, run, and grow their

new business. Students have to present the project proposal and receives approval by

the Committees assigned by the program director. Students must also submit the

project report as scheduled. The student must perform professional presentation in

front of the appointed committees assigned by the program director. Upon approval of

the projects, students are required to implement their projects in Workshop Il, with a

constant advice and assistance of the advisor.

Standard Learning Outcomes

Students will be able to achieve the following learning outcomes:

(1) Possess ethical, moral and honest behavior academically and professionally

(2) Able to integrate comprehensive subject knowledge in related fields and skills
necessary to effectively develop and carry out the projects

(3) Able to use software, available data, etc. appropriately to advertise products/services

(4) Possess logical and critical thinking skills

(5) Develop effective business and/or business decisions using business knowledge
and principles

(6) Able to initiate new ways in dealing with business related problems

(7) Apply appropriate quantitative tools and techniques in decision making effectively

(8) Apply IT to make professional presentation

(9) Able to work independently or on a team

Scheduling

First and second semester of the sophomore year

Number of Credits

Non-Credit
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5.5 Preparation
Advising and assistance are given on individual or group basis. Students are assigned
an advisor whom they meet regularly. Advice on business project and process is
provided as required.
(1) Students need to contact Department Chairperson to propose their ideas/areas of
interest and thus project proposal.
(2) Students will be assigned to the appointed advisor who is expertise in the area of
concentration/interest proposed by the students.
Advisor shall provide sufficient background of financial knowledge and other related
skills (e.g. software database) needed in carrying out the project.
(3) Students need to propose the time schedule in completing the project successfully.
(4) Students need to meet advisor regularly based on the assigned schedule and also
present progress report
(5) Students make correction according to the advisor's comment.
5.6 Evaluation Process
The improvement and progress of each assigned task and on-time submission of all
work are recorded by the advisor to evaluate the student’ performance. The project is
presented to the appointed committees and the evaluation is conducted by the
committees.
Section 4 : Learning Outcomes, Teaching and Evaluation Strategies
1. Development of Students’ Special Characteristics
Special Characteristics Strategies or Student Activities
1. Personality 1. Teaching and learning activities such as class

discussions, projects and presentations, workshops, and
trainings are incorporated in many courses to develop the
students’ soft skils and personality in terms of interpersonal
skills, presentation skills, and communication skills.

2. Last orientation and special seminars on career
development, further studies and other business related
issues are provided to enhance the students’ total

development.
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Special Characteristics

Strategies or Student Activities

2. Leadership and

Discipline

Teaching and learning activities in the form of experiential
learning, blended learning, project-based approach and
internships are adopted under all students to reinforce
discipline and develop the students’ team
entrepreneurship management skills and leadership skills.
AU and classroom regulations are enforced in all courses

to instill discipline in the students.

3. Professional Ethics,
Self-Responsibility and

Social Responsibility

Ethical aspects are included in the basic, core and major
courses to expose students to ethical issues in business
practices and develop morals and ethical values as well
as accountability and responsibility in students, in order to
make ethical decision for the organization and the
society.

Special seminars regarding ethical issues are organized to
expose students to the real business world and develop
professional integrity. CSR projects are also organized to
engage students with the local communities and make
beneficial and impactful contribution to the wellbeing of
the society.

Students are required to attend the Professional Ethics
Seminar on social, professional and ethical issues, two
times every semester, totaling 16 times, for the
completion of their graduation. This is to instill ethical
values and social responsibility and inspire the students

to be responsible citizens

2. Development of Learning Outcomes in Domains of Learning

Curriculum Mapping

Meaning of Learning Outcomes in the Curriculum Mapping

Each course is designed to allocate the development of learning outcomes and its

importance in 5 domains of learning as follows:
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2.1 Morals and Ethics

2.1.1 Morals and Ethics to be developed
(1) Possess ethical, moral and honest conduct academically and professionally
(2) Have self-esteem, self-discipline and responsibility
(3) Have empathy and concerns for others by respecting other people’s rights

and opinion

(4) Comply with rules and regulations of the university
(5) Comply with professional codes of conducts (internship)
(6) Make valuable contributions to the society/community

2.1.2 Teaching Strategies
(1) Class lectures
(2) Class discussions
(3) Class assignments (e.g. case studies, projects, reports, presentations)
(4) Peer evaluation
(5) Mentoring and coaching
(6) Internship report

2.1.3 Evaluation Strategies
(1) Evaluate quizzes and/or examinations
(2) Evaluate students’ discussions (e.g. regarding moral and ethical issues)
(3) Evaluate class assignments (e.g. case studies, projects, reports and

presentations)

(4) Observe students’ behaviors, conduct and discipline in classes

(6
(7

)
(5) Graduate survey
) Employer survey
) Evaluate peer evaluation
(8) Evaluate internship report
2.2 Knowledge
2.2.1 Knowledge to be acquired
(1) Possess thorough understanding of theories, principles, applications and
recent developments in business and design professions related fields
(2) Able to integrate subject knowledge business and design related fields in
making effective business and design related decisions

(3) Able create and innovate new ideas and business solutions

(4) Able use digital techlonogy in business development

120



AU TQF 2

Bachelor's Degree

(5) Able to have creative design both product, services and marketing
communication
2.2.2 Teaching Strategies
1
2

(1) Class lectures and tutorials
(2) Class discussions
(3) Class assignments (e.g. case studies, projects, reports, presentation)
(4) Business exposures (e.g. seminars, trainings, field trips)
(5) Business simulation
(6) Coaching
(7) Mentoring
2.2.3 Evaluation Strategies
(1) Evaluate quizzes and/or examinations
(2) Evaluate class discussions
(3) Evaluate class assignments (e.g. case studies, projects,
reports,presentations)
(4) Evaluate students’ incremental knowledge and skills obtained from business
exposures/class activities
(5) Graduate survey
(6) Employer survey
2.3 Cognitive Skills
2.3.1 Cognitive skills to be developed
(1) Able to apply theories and principles to the real-world business practices
(2) Possess logical and critical thinking skills to develop effective business
solution
(3) Able to initiate creative/innovative ways of dealing with business problems
(4) Possess critical thinking and problem solving skills
2.3.2 Teaching Strategies
1
2

(1) Class lectures

(2) Class discussions

(3) Class assignments (e.g. case studies, projects, reports, presentations)
(4) Business exposures (e.g. seminars, trainings, field trips)

(5) Simulation and game

(6)

6) Coaching and mentoring
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2.3.3 Evaluation Strategies
(1) Evaluate quizzes and/or examinations
(2) Evaluate class discussions
(3) Evaluate class assignments (e.g. case studies, projects, reports,
presentation)
(4) Evaluate students’ incremental knowledge and skills obtained from business
exposures/class activities
(5) Graduate survey
(6) Employer survey
2.4 Interpersonal Skills and Responsibilities
2.4.1 Interpersonal Skills and Responsibilities to be developed
(1) Able to work as a team and motivate others to work
(2) Able to communicate effectively in a diverse team
(3) Have responsibility in the assigned tasks
2.4.2 Teaching Strategies
(1) Group class assignments (e.g. case studies, projects, reports, presentations)
(2) Project
2.4.3 Evaluation Strategies
(1) Evaluate group class assignments (e.g. case studies, projects, reports,
presentations)
(2) Evaluate individual class assignments (e.g. case studies, projects, reports,
presentations)

3) Evaluate self-evaluation and peer evaluation

3)
(4) Evaluate students’ behaviors in doing group class assignments
(5) Graduate survey
(6) Employer survey
2.5 Numerical Analysis, Communication and Information Technology Skills
2.5.1 Numerical Analysis, Communication and Information Technology Skills to be
developed
(1) Possess solid mathematical and statistical knowledge for analyzing and
interpreting data
(2) Apply appropriate quantitative tools and techniques in dealing with business
problems

(3) Possess communication skills, both written and spoken, in English
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(4) Possess information technology knowledge and skills

(5) Able to apply IT and digital knowledge and skills to search for new
knowledge, identify, analyze and solve business problems

(6) Able design digital tools and platform business

2.5.2 Teaching Strategies

(1) Practice of numerical analysis skills

(2) Practice of computer skills and/or use of software for analysis

(3) Make presentations and reports in English with the use of information
technology

(4) Practice of searching for new knowledge via information technology to
identify, analyze and solve business problems

(5) Simulation and game

2.5.3 Evaluation Strategies

(1) Evaluate quizzes and/orexaminations

(2) Evaluate students’ competency in utilizing analytical tools, computers and/or
statistical packages

(3) Evaluate students’ ability to search for new knowledge via information
technology to identify, analyze and solve business problems

(4) Evaluate students’ presentations and reports in English with the use of IT

(5) Graduate survey

(6) Employer survey

3. General Education Curriculum Mapping

1. Moral and Ethics
Moral and Ethics to be developed
1.1. Develop moral character and ethical principles
1.2. Contribute to the well-being of others at multiple level of society
1.3. Develop courteous manners towards teachers and classmates
1.4. Value honesty and personal responsibility

2. Knowledge
Knowledge to acquire
2.1 Acquire reading and writing skills in an academic context in English/ Thai
2.2 Achieve competence and fluency in listening and speaking skills in English/Thai
2.3 Comprehend and effectively respond to various forms of English/Thai texts for

academic and professional purposes
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2.4 Understand a wide variety of knowledge areas and contemporary issues through
studies in Humanities, Social Sciences, Languages, and Science and Mathematics
2.5 Associate a wide variety of knowledge areas with other related subjects
3. Cognitive Skills
Cognitive Skills to be developed
3.1 Transfer and apply concepts/knowledge in life
3.2 Engage in inquiry and acquisition of knowledge
3.3 Develop competence in critical thinking, such as problem-solving, decision-making,
and analytical reasoning
4. Interpersonal Skills and Responsibilities
Interpersonal Skills and Responsibilities to be developed
4.1 Participate effectively in group activities
4.2 Develop responsibility in completing given assignments and tasks
4.3 Communicate with others effectively to achieve mutual benefit
4.4 Develop competence in intercultural communication
4.5 Recognize multicultural differences in personal and professional contexts
5. Numerical Analysis, Communication and Information Technology Skills
Numerical Analysis, Communication and Information Technology Skills to be developed
5.1 Think logically, using both inductive and deductive reasoning
5.2 Solve problems using quantitative, logical, and computational approaches
5.3 Enhance creativity and innovation using ICT tools
5.4 Search for and make proper use of information from various media

5.5 Develop communication skills with the use of ICT tools
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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1 Morals and Ethics

1.1Morals and Ethics to be developed

(4) Value honesty and personal
responsibility

126




AU TQF 2

Bachelor's Degree

Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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2 Knowledge

2.1Knowledge to be acquired

(3) Comprehend and effectively
respond to various forms of
English/Thai texts for academic and

professional purposes

(49Understand a wide variety of
knowledge areas and contemporary
issues through studies in Humanities,
Social Sciences, Languages, and
Science and Mathematics

(5)Associate a wide variety of
knowledge areas with other related
subjects

128




AU TQF 2

Bachelor's Degree

Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education

Ethics English Proficiency Entrepreneurial Spirit
q Social S Communi | Under . - Management Labor Omnia
o e Integrity . Discipline . . Learning Leadership . .
AU Ident|t|es Consciousness cating | standing knowledge Vincit
>
(9] 15 v 3 0 o 2 o o0
5 Z2 Tl z2¥segcw|T & £
8 £ ls Pow [Bob|Bs2385 |55 212
15 |8 R 2| 5 | €58 |E2582ew 28|88 w S | s w0
¥ = =] E o= - U Cc o 3| T 3> = > 0 < =
Desired |8l s |2 23 | |2 |3 | 8% |[sv|2esssc|ca(sals | 8|8 |85 |«|2S]|5
El |2 |88 S|l e |e |2 | P |Ec2|E8s383 |ca|lew| 2| 2|8 | 2| E]3
Outcomesof | 2| €| 2 |Z¢| e |5¢e| 8 |2 |2 )] 55 |S%3|8scosc|®8|2s| S |[2 |2 2| E|% | ¢
£ £ | w |55 2 |5 £ | = 2 Zw [g6s| gcofc2 |23|S58| 2 | E S & | s = k7
. “l el EJES| ¢ |3 S5 || 22 |35z | 22®8oz|£2|lsa|l S | 2| a3 & |=s |3
Education 512157 8|2 - R S0 RS B L B0 -0 O - 2| &
V) g S ] S 2 LY > c >:§E°'7.E als=s 5 19}
9] o = a 2a 5 Ewvwogwn Z2 0|8 > <
= [ = =
= S # T U owESLEB|BE|R @ | s
< S|<5 2o | E55
a U a
Desired Outcomes of
Education el b
/
Active Citizen (AC) AC | AC | AC | AC | AC | AC | AC | AC | AC LP LP LP ol i IC [d [d IC [d IC c
Learner Person (LP)
Innovative Co-creator (10
Domains of learning outcomes
3 Cognitive skills
3.1Cognitive skills to be developed
(Transfer and apply concepts/
knowledge in life
(2)Engage in inquiry and acquisition °
of knowledge

129




AU TQF 2

Bachelor's Degree

3 Cognitive skills

3.1Cognitive skills to be developed

(3)Develop competence in critical
thinking, such as problem-solving,
decision-making, and analytical
reasoning
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(3)Communicate with others .
effectively to achieve mutual benefit
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4 Interpersonal Skills and
Responsibilities

4.1Interpersonal skills
andresponsibilities to be developed

(4)Develop competence in
intercultural communication

(5)Recognize multicultural
differences in personal and
professional contexts
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5 Numerical Analysis,
Communication and
Information Technology Skills

5.5 Develop communication skills
with the use of ICT tools
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Curriculum Mapping lllustrating the Distribution of Program Standard Learning Outcomes to Course Level
General Education Courses

® Major Responsibilities O Minor Responsibilities

Subject
172 /3(4/1|2|3|(4|5{1|2|3|1|2|3|4|5|1|2|3|4]|5

Language Courses
SRX 1001 English for Effective Communication o 00 o ® O e O o
SRX 1002 English for Academic Purposes [ ) 00 o 00 O O @
SRX 1003 Integrated English Skills o 00 o 000 O @
Social Science Courses
SRX 1101 Happiness Advantage OIX JX ) N ) O| Ol O oo O @
SRX 1201 Business Etiquettes and

, ® o0 ® 0O ® 0O 0 e 0 e O Ol @
Personal/CEO Branding
SRX 2111 Pitching and Story Telling O o ® OO0 o oo 0 6o O  JNOIN
SRX 2201 Legal Aspects in Business, IT, and

, ® ® O o0 ® O O ® O o O

Creative Industry
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Subject

1723|412 3|4 |5/1|2|3|1|2|3|4|5|1|2|3|4]|5
SRX 2202 Well-being for Learning and Life [ JNOIX ) ® ® ® o O o
SRX 2211 Future Skill Forum o O o 0000066 OC0e O @
Humanities Courses
DEX 1201 Global History of Art and Design C I ) 0 000 006006 OO0 0600 o6 00
SRX 1103 Aesthetic o o0 ® O L N ® O
SRX 1104 Designing Life with Passion [ JNGIX | o000 o0 00 O o0
SRX 2101 Empathy and Customer Centric o o0 o o0 000 OO0 o o0
Science and Mathematics Courses
INX 1201 Al for Business o O| O ® O o o ® O
INX 2101 Practical Data Science for

o O] O ® O o o o
Entrepreneurs
INX 2201 Data Analytics and Business

o O] O ® O o o ® O
Intelligence
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4. Specialized Courses

4.1 Morals and Ethics

411

41.2

41.3

Morals and Ethics to be developed

(1) Possess ethical, moral and honest conduct academically and professionally
(2) Have self-esteem, self-discipline and responsibility

(3) Have empathy and concerns for others by respecting other people’s rights
and opinion

(4) Comply with rules and regulations of the university

(5) Comply with professional codes of conducts (internship)

(6) Make valuable contributions to the society/community

Teaching Strategies

(1) Class lectures

(2) Class discussions

(3) Class assignments (e.g. case studies, projects, reports, presentations)
(4) Peer evaluation

(5) Mentoring and coaching

(6) Internship report

Evaluation Strategies

(1) Evaluate quizzes and/or examinations

(2) Evaluate students’ discussions (e.g. regarding moral and ethical issues)
(3) Evaluate class assignments (e.g. case studies, projects, reports and
presentations)

(4) Observe students’ behaviors, conduct and discipline in classes

(5) Graduate survey

(6) Employer survey

(7) Evaluate peer evaluation

(8) Evaluate internship report

4.2 Knowledge

4.21

Knowledge to be acquired

(1) Possess thorough understanding of theories, principles, applications and
recent developments in business and design professions related fields

(2) Able to integrate subject knowledge business and design related fields in
making effective business and design related decisions

(3) Able create and innovate new ideas and business solutions

(4) Able use digital techlonogy in business development
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(5) Able to have creative design both product, services and marketing
communication
Teaching Strategies

1
2

(1) Class lectures and tutorials

(2) Class discussions

(3) Class assignments (e.g. case studies, projects, reports, presentation)
(4) Business exposures (e.g. seminars, trainings, field trips)

(5) Business simulation

(6) Coaching

(7) Mentoring

Evaluation Strategies

(1) Evaluate quizzes and/or examinations

(2) Evaluate class discussions

(3) Evaluate class assignments (e.g. case studies, projects,
reports,presentations)

(4) Evaluate students’ incremental knowledge and skills obtained from business
exposures/class activities

(5) Graduate survey

(6) Employer survey

4.3 Cognitive Skills

431

4.3.2

Cognitive skills to be developed

(1) Able to apply theories and principles to the real-world business practices
(2) Possess logical and critical thinking skills to develop effective business
solution

(3) Able to initiate creative/innovative ways of dealing with business problems
(4) Possess critical thinking and problem solving skills

Teaching Strategies

1
2

) Class lectures

) Class discussions

3) Class assignments (e.g. case studies, projects, reports, presentations)
4) Business exposures (e.g. seminars, trainings, field trips)

5) Simulation and game

)

(
(
(
(
(
(

6) Coaching and mentoring
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Evaluation Strategies

(1) Evaluate quizzes and/or examinations

(2) Evaluate class discussions

(3) Evaluate class assignments (e.g. case studies, projects, reports,
presentation)

(4) Evaluate students’ incremental knowledge and skills obtained from business
exposures/class activities

(5) Graduate survey

(6) Employer survey

4.4 Interpersonal Skills and Responsibilities

441

4.4.2

443

Interpersonal Skills and Responsibilities to be developed

(1) Able to work as a team and motivate others to work

(2) Able to communicate effectively in a diverse team

(3) Have responsibility in the assigned tasks

Teaching Strategies

(1) Group class assignments (e.g. case studies, projects, reports, presentations)
(2) Project

Evaluation Strategies

(1) Evaluate group class assignments (e.g. case studies, projects, reports,
presentations)

(2) Evaluate individual class assignments (e.g. case studies, projects, reports,
presentations)

(3) Evaluate self-evaluation and peer evaluation

(4) Evaluate students’ behaviors in doing group class assignments

(5) Graduate survey

(6) Employer survey

4.5 Numerical Analysis, Communication and Information Technology Skills

451

Numerical Analysis, Communication and Information Technology Skills to

be developed

(1) Possess solid mathematical and statistical knowledge for analyzing and
interpreting data

(2) Apply appropriate quantitative tools and techniques in dealing with business
problems

(3) Possess communication skills, both written and spoken, in English

(4) Possess information technology knowledge and skills
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(5) Able to apply IT and digital knowledge and skills to search for new
knowledge, identify, analyze and solve business problems

(6) Able design digital tools and platform business

Teaching Strategies

(1) Practice of numerical analysis skills

(2) Practice of computer skills and/or use of software for analysis

(3) Make presentations and reports in English with the use of information
technology

(4) Practice of searching for new knowledge via information technology to
identify, analyze and solve business problems

(5) Simulation and game

Evaluation Strategies

(1) Evaluate quizzes and/orexaminations

(2) Evaluate students’ competency in utilizing analytical tools, computers and/or
statistical packages

(3) Evaluate students’ ability to search for new knowledge via information
technology to identify, analyze and solve business problems

(4) Evaluate students’ presentations and reports in English with the use of IT
(5) Graduate survey

(6) Employer survey
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Learner Person (LP) IC IC
Innovative Co-creator (10
Domains of learning outcomes
4 Interpersonal skills
4.1 Interpersonal skills
andresponsibilities to be developed
1) Able to work as a team and o
() R ([ J [ J [ J [ J
motivate others to work
(2) Able to communicate effectively ° °
in a diverse team
(3) Have responsibility in the A
assigned tasks
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU ldentities

Desired
Outcomes of
Education

AU Identities and Desired Outcomes of Education

Ethics

English Proficiency

Entrepreneurial Spirit

Integrity

Social

Consciousness

Discipline

Comm
unicati

ng

Under
standing

Learning

Leadership

Management

knowledge

Labor Omnia
Vincit

Empathy

Concern for Others

Nurturing Relationships

Community Service
Volunteering

Responsible Citizenship

Contributions to Group
Effort

Self-esteem

Self-discipline

Self-responsibility

Skills in listening, reading,
speaking and writing

Ability to use communicative
English proficiency to
understand a cultural diversity

Ability to use communicative

English skills to search for new
knowledge in the world of
change so as to succeed in

professions and lead the society

and meet the new challenge.

Creative Thinking to respond to

business and social issues

Decision Making

Critical Thinkingto understand
the pressing issues

Digital Literacy

Business Understanding

Marketability Understanding

Teamwork

Self-motivation

Problem Solving

Desired Outcomes of Education
Active Citizen (AQ

Learner Person (LP)

Innovative Co-creator (10

AC

AC

AC

AC

AC

AC

AC

AC

AC

LP

LP

IC

IC

LP
IC

Domains of learning outcomes

5 Numerical Analysis,
Communication and Information
Technology Skills

5.1 Numerical Analysis,

Communication and Information
Technology Skills to be developed

(1) Possess solid mathematical and
statistical knowledge for analyzing
and interpreting data

(2) Apply appropriate quantitative
tools and techniques in dealing with
business problems
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education

Ethics English Proficiency Entrepreneurial Spirit
. Comm .
d ey Integrity Social Discipline unicati Under Learning Leadership Management Labor Omnia
AU ldentities Consciousness standing knowledge Vincit
ng
>
v 2 |oz 2l S e o0
3 2 v |2¢BECw|T 5 £
0 o = U [t}
P - I I - Ew|lBo8 |85=3%8|&8.,|7, £z
Desired E’ ﬁ % é 8 ) = E:‘% g3 .EEESEE %% T3 & 0 -rgq & S =4
s = o T v] v e = 0 c wn - b = S
28|28l 5|5 |2 |w2|ECS|Eseans|ed|cd] 3 |2 | 2|55 |2
= i Ly 9| & w £ 9 = c c 9 ES2 [EuS o83 s | Q™ = et 9] c > VA
Outcomes of g | € g 1L 2 |58 % 2 S |E&8] 883 [Soctoc| P s c 5 2 =) 2 = £
o o cc| 3§ o & v 5 o ] c O 8 =uwT" 4ol A o - > = Q
E £ o0 g:% Buwl & ] 2P| 2em |8LygoRs|E2]| 29 = 8 o> = © £ @
Q v £ ) 3 < = = -z 3 £ O 3 = + = T [= 2 = 0 = o« re)
v] = c a [] T = =0T Vv v = = a (9] oo wn o = =
Education sl S|e>| &2 | 7|5 |=5|255|es2gb8|ns|ce| & |5 | 2| ¢ 3|8
AN R I B TlL%| 258 (258585 28|87 2 | £
O 2 svgo |EZ = 9
= * v |3 R |ERESSE|EE|E -
S frr 5 52|
Desired Outcomes of Education
Active Citizen (A
AC | Ac | ac | Aac | ac | ac | ac | ac | Ac LP LP LP LP LP IC IC Ic Ic IC Ic P
Learner Person (LP) e 1€ €
Innovative Co-creator (10
(3) Possess communication skills, °
both written and spoken in English
(4) Possess information technology °
knowledge and skills
(5) Able to apply IT knowledge and
skills to search for new knowledge
; . . e ° ° ° ° °
identify, analyze and solve business
problems
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Curriculum Mapping lllustrating the Distribution of Program Standard Learning Outcomes to Course Level
Specialized Courses

® Major Responsibilities O Minor Responsibilities

Subject

172 |3|4/5|6|1(23|4|5(1|2|3|4|1|2|3|1|2|3|4|5]6
Core Courses
ENX 1111 Digital Mindset and Sustainability 00006 Oe O o O 0@ OO0 @0 eo e e O
ENX 1112 Entrepreneurial Inspiration . . . . O . . . . . . . . . . O . . OO0
ENX 1113 Business Innovation and Design

00 OO0 0000000000600 O e Ol e
Thinking
ENX 1211 Leadership for a Digital Age LN JEGIK JEOIK X eI JK ) 0 O0O000e6e O Oe 0 e
ENX 1212 Global Strategy and Communication 000 e O . [ JNOIN JK X JK JEGIHOH X X JNOCCK IK IO
ENX 2111 Lifestyle and Experiential Marketing ® OO0 00 e e O O JK JEOIX | @ OO0 @00 @
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1123 |/4|5/6|1|23|4|5|1(2|3|4(1|2|3|1|2|3|4|5]6
ENX 2211 Brand-Driven Innovation 0O OO OO0 eOo 0 000 00000 e e o e
DEX 0011 Preparation for Design o 0 O O000eeoOee e o o
-EI-)Z):dHH Introduction to Creative Culture and ® @0 000eo0eo0eee PY
DEX 1112 Photography and Cinematography O] O o ®O® O OO 00 OO0 @ ® O O
DEX 1211 Introduction to Environmental Design . . . O O O . . . O . . . O O .
INX 1111 Tech Startups O ® 00 e O 0000 OGN AN
INX 2111 Application Design and Coding O o O @ o O ® O o O AN
iF;:V:i)i:):nOvewlewofDe&gn and Digital O e ee oo 00000 o0e PY o0 PY
Required Courses
ENX 1121 Digital Consumer Insights @ OO0 000 el e e ®O0O000e0eole e e
ENX 1221 Digital Marketing 0 e O00ed e e ®© O0000eO0oe e o
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112,34, 5|6 1|23 |4 |5|1|2|3|4|1|2 |3 |1|2|3|4| 56
ENX 1222 Business Networking and Incubation GIECOIGIN JX JK JX JX ) 00000 O 00 ee O e
[ e Busihess ane ® e 0000 eeeeeeeeeee000e0e e
ENX 2221 Entrepreneurial Finance 0 00 OO0 e o Q00000 eeoOoo0on
ENX 2222 Entrepreneurial Accounting OO0 e o e o @O0 @O 00 e eoO 0o
ENX 2223 Economics for Entrepreneur OO0 eo0 e e 0 OO0 eee O oe
DEX 1221Design Thinking/Method ® 0 O ® 00 O000 0O 0006 e OO
Ezzeznzt‘:ofraphlc Communication and " Yo ® @000 0eoeoeoeoeee0eee O
DEX 2221 Design Studio ® 0O ® 9000 O 000066 O0006 O0O O
INX 2121 Agile Development Methods O o O @ o ® OO 00 OO0 @
INX 2122 UI/UX Design and Prototyping ool X JK JX | ® OO ® O00 OlN@) o o
ENX 2301 Workshop | 000 Ol e e 00 ® O e O IN JN J

150




AU TQF 2

Bachelor's Degree

Subject

172 |3(4/5|6|1(2 3|45 (1|2|3|4|1|2|3(1|2|3|4|5]6
ENX 2302 Workshop I 000 000000 0060606 o 0000 e
Personalised Track
Music Entrepreneurship Track
MB 2531 Music Business ® 0 O 000006 e o0 ® o
MB 3537 Music Career Exposure o0 O o o o
Il;/lilizzl Online Social Media for Music o060 o0 0000000 o0 PY P
MB 3551 Creative Music Entrepreneurship . ‘ . ‘ O ‘ ‘ . . ' O . ' . . ’
MP 2400 Audio Fundamentals ® O o o [ O o ® O
MP 3411 Song Demo Production ® O o o ® O o ® O
MP 4422 Sound Design ® O ® ® () O o ® O
MS 1300 Introduction to Musical Skills ® O o o o O
MS 1301 Musical Skills | ® O o o o O
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Subject

11234 |5|6|1|2(3[4|5|1,2|3|4(1|2|3|1|2|3|4|5]| €6
MU 1001 Music Appreciation ® OO0 o O ® O o ® OO
MU 1131 Pop Songwriting () (] O C JNOIX ) o ® OO
MU 2002 Bodyslam Studies ® O 0 o O ® O o ® OO
MU 3551 Acting for Musicians ® O e o OO0 @ o ® OO
MU 3602 Music Therapy @ OO0 o0 O ® OO0 @ ® OO
MU 3603 Music, Health, and Well-being ® O e LN ® O e o ® OO
SRX 4400-4499 Selected Topics in Music and
Entertainment Business 0o ¢ S ® 00 o0 O 80 e
Architecture Track
AR 2309 Architectural Design Methods CIX ] 0000 O000 OO0 000 o0
AR 5401 Building Cost Estimation and Control | @| @ O 000 OO0 0000006060000 0 0
AR 5404 Construction Management C I ) O 00 OO0 00000 0000 06000 O
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AR 5413 Project Management

AR 5414 Energy Saving (Workshop in Germany)

AR 5417 Interior Design by Architects

0|00

AR 5420 Light, Perception and Culture

AR 5425 Project Feasibility Study

O

L JE JK JK 2K
( JE JK JK 2K
| JECIK K JK |
O0|0|0|0|0

006 O

(LI K JK JK )
(L JK JK JK JK
(I K JK JK )
L JECIE JK JK

® O 0Cle e
(L JL JK JK 2K
(L JE JK JK 2K )

Interior Design Track

IND 3102 Design Research and Development

IND 3308 Brand and Marketing in Interior

Design

IND 3302 Interior Material and Technology

IND 4404 Home Textile and Soft Furnishing

o0 o o
o0 o o
o0 o o
o0 O |0
o0 o o
o0 o o
o0 o o
o0 o o
o0 o6 o
e @ O
o0 o o
o0 o o

o0 o o
O
O
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IND 4409 Branding Experience in Art and

Design

[ J
[ ]
[ J
O
[ J
[ ]
[ J
[ ]
[ J
O
[ J
[ J

Product Design Track

PD 2102 User Experience Design

PD 2304 Art and Design Appreciation

PD 3301 Material and Manufacturing

Processes |

PD 3306 Marketing for Product Design

PD 3402 Graphic and Packaging Design

PD 3406 Toy and Play Design

PD 3407 Furniture Design

0066 6 o0
® OO0 e

066 o O

O|0|0|O] O |00

o066 o O

o0 6066 o O

00606 o O

o066 o O

e Oe o oo

0066 o6 oo
O
O
O
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Subject

1123 |/4|5/6|1|23|4|5|1(2|3|4(1|2|3|1|2|3|4|5]6
Advertising Track
AD 3103 Advertising Creative Strategy (English) | O] O o N ) Ol O] O OO0 @ ® O
AD 3112 Brand Communication C JHOINOGIK ) 0 e e O 0 OO0 00 e eooo
AD 3113 Customer Relationship Management ® OO0 @ OIK JK JNO) @0 O 00O eo e o oo
gsr:;l:i:[::ctlveAdvertlsmg and Marketing 00 e Oee O e e o0 o0eoeoeooolo
AD 3124 Strategic Brand Positioning ® OO0 e Ol @ @ 0O 0 OO0 00 e eo oo
AD 3106 Art Direction O| O ® o0 O] O] O OO0 @ ® O
AD 3108 Copywriting )English( O] O [ L N O] O] O OO0 @ ® O
Digital Media Communication Track
CA 1025 Computer Graphic Design Ol O @ ® & O O Ol O OO0 @ O @
II\DAI;/InZ:Ce)?neDrljltal Media Production and ol o ® " Yele ol o Ol0o @ O @
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Subject

172 |3|4/5|6|1(2 3 |4|5(1|2|3|4|1|2|3|1|2|3|4|5]6

DM 3426 Innovation and Digital Technology Ol O o ® & O O Ol O Ol0l0 @ O @
DM 3424 Digital Content Creation O] O o ® e OO O] O OO0 e O @
Computer Generated Imagery Track
ART 3022 Thai Inspiration O| O o o0 Ol O OO0 @ O| O
CGl 3234 Character Design O] O o LN O| O OO0 @ O @
Public Relations Track
PR 2203 Persuasive Communication _ JNOINOGIK ) OIX JK ) 0000000 eo e o oo
PR 3230 Digital Public Relations ® OO0 e OIN JX ) 0 OO0 e eoOoo
PR 3218 Special Events Management for Public

, Ol 0 o o0 Ol 0| O OO0 @ Ol O
Relations
PR 3228 Intercultural Communication ® OO0 @ OIK JK ) 0000000 e o eo oo
PR 3225 Personality Development and Personal
Brand Ol 0 o o0 OO OO0 @ ® O
randing
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Subject

11723456123 |4|5|1|2|3|4|1|2[3|1|2|3|4| 56
Live Event Creation and Management Track
CA 1023 Introduction to live event creation and

Ol O o LN Ol O OO0l @ ® O
management
LIVE 2103 Acting for Live Events Ol O o o0 Ol O Ol 0Ol0 @ ® O
Visual Communication Design Track
ART 3924 Printmaking O| O o LN O| O OO0 @ ® O
ART 3925 Creative Photography Ol O o C I ] Ol O O 00 @ O @
VIS 4124 Book Binding Ol O o (N ) Ol O OO0 @ ® O
VIS 4920 Art Exposure Ol O (] C N ) O] O OO0 @ ® O
Design, Creativity, and Communication Track
DEX 3001 Selected Topics in Design, Creativity

o ® OO O000 e @ 000000 e eoo

and Communication Concepts
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Subject

1123 |/4|5/6|1|23|4|5|1(2|3|4(1|2|3|1|2|3|4|5]6
DEX 3002 Selected Topics in Design, Creativity
and Communication Practices | ® Ol00 000 e ©| 800000 800 e eo0
DEX 3003 Selected Topics in Design, Creativit
and Communication Pr:ctices Il : ’ ® OO0 000 e ©| 800000 800 e e o0
Innovative Technology Track
INX 4101 Software Engineering 00 ©® e 0 e e O O| O 006 e 0o O @
INX 4102 IT Project Management SOOI JX JK JX JX | o o0 L JEGIX JX JEOIX JROINOAN )
INX 4103 Web Application Development O @00 el e ® O O @ O O O oo
INX 4104 iOS Application Development 0 @00 e e ® O Ol @ O O O ® o
INX 4105 Android Application Development 000 e e ® O O @ O O O (AN )
INX 4106 Internet of Things O @e00eoe ® O Ol @ O O O o o
INX 4201 Data Mining O 00 e e o O @ o O @ 0O 0 o
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2 4 |56 |1 2 4 1] 2 4 3112 |3|4|5 |6
INX 4202 Machine Leaming O GO JK JK | o O| O o O @ 0O 0 o
INX 4203 Big Data Analytics O 000 e e o O @ o ® 0 OO o
INX 4204 Decision Support and Recommender
O OO0 00O o OO [ ® 0 OO o
Systems
INX 4205 Intelligent System Development O OO0l 0l0 o ® O o 0 OO o
INX 4301 Sales and Distribution Management
O o ® o O e O Ol 0 Ol @
System
INX 4302 Supply Chain Management System O o o o O @ O Ol O Ol @
INX 4303 Finance and Accounting Management
O o ® o O e O OO 0@
System
INX 4304 Customer Relationship Management
Svet O o o o O @ O OO Ol @
ystem
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Subject

2/ 3|4/5|6|1|2|3|4|5|1/2|3|4(1|2|3|1|2|3|4|5]|6
INX 4305 FinTech and Blockchain Technology O O @ OO o JK | O o O ® O O @
INX 4400-4499 Selected Topics Ol O] O O N ® OO O O OO0 @ @
Business Elective Track
ENX 3410-3419 Selected Topic in Law OO0 @00 e o ® OO0 000 @O oo oo
\IjVN)”( 3;20-3429 Selected Topic in Health and ololoeoloeoe "YYelke ololelololololo

elin

ENX 3430-3439 Biotechnology for Business OO0 @00 e O ® OO OO0 @O 0000
ENX 3440-3449 Selected Topic in Digital O O O . O O . O . . O O ‘ O O ' O O O . O '
Technology
522:;2;3459 Selected Topic in Engineering ololoeololeo e oo eooleooloolo
ENX 3460-3469 Selected Topic in Design OO0 @00 e O ® ® OO OO0 @O 0000
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Subject

112,34, 5|6 1|23 |4 |5|1|2|3|4|1|2 |3 |1|2|3|4| 56

ENX 3470-3479 Selected Topic in Creative Ats | O] O| O| @] O| O| @ O ® 0 OO OO0 @O 0O 000
:::s:zo:%g Selected Topic in Language oooeoo e o "Yelle) olole ololololo
BDM 3201 Digital Business 006 O0Oeoe ® 0O LN Y NGO JX X |
BDM 3202 Digital Commerce 000 O000 00 LN Y NGO JX X |
BDM 3203 Cybersecurity 000 O Oe o ® O e OO0 @000 e e
BDM 3204 Enterprise Resource Planning 0000 O 00 ® 0 O L X N JEeleIN JX JX J
BDM 3205 Information Systems Strategy,

Management, and Acqui:ition i ©006060CCO0 ®Ce C|C/®8O0eee
BDM 3301 Data Analytics Fundamentals 000 oo [ JNOIX ) OO0 00e0 e e e
BDM 3302 Data Management 000 O0Oeoe 00 00000 ee
BDM 3304 Systems Analysis and Design 000 O0Oeoe ® 0 O LN Y NGO JX X |
BDM 3403 Robotic Process Automation 000 O000 ® 0 O 0000 00 e e
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Subject

1/2(3|4|5|6|1|2|3|4|5[1|2|3|4|1|2[3|1|2|3|4|5]|6
BDM 3404 Data Structures and Algorithms O @@ O OO 0o 0 O 0 e O 0e e O
BDM 3405 Database Systems 006 O Ooeoe ® e O 060 OO0 e e
BDM 3406 Mobile Application Development 0 0ee OO0 e 00 LN N JEOIX JOIN N |
BDM 3409 Game Design and Development 0 060 OO e O Ol 0@ 0 e O0e 0o
BDM 3410 Low-code Development Cl®® 0O 00 eo ® e O 00O Oee o
BDM 3413 eSports o006 O0Ceo ® e O LN N NGO JN X J
BDM 3416 Data Engineering 00 e O 0Ooee ® OO Ol e e O e e O
BDM 3417 Data Storytelling 000 Ooeoe 0 e O 00 e 0O e e
BDM 3418 Digital Marketing Analytics o000 O 0O ® OO O Ol0O0|00 e e
BDM 3419 Text Mining o006 O0Ceo ® e O oeIN JN JX JX JN X J
BDM 3420 Cloud Computing 0000 O0Cee ® e OO0 @00 e e e
BDM 3422 IT Infrastructure 0000 O0Ceo Ol @O |00eoo0 e ee
BDM 3423 Penetration Testing 000 e OO0 e o ® O e OO0 @000 e e
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Subject

BDM 3481 Digital Business Internship |

BDM 3482 Digital Business Internship I

BDM 4400-4409 Selected topics in Digital Business

©C @0

Management

BEN 3304 Project Management

BEN 3305 Human Capital Management and

® & O oo
® & O oo
O 0 O e e
O @ O OO
® 6 6 oo
O @ O OO
® 6 O oo
O 0] O |O]O
® & O OO
O 0] O |O]O

Development

BEN 3406 Legal Aspects and Intellectual
Property of Entrepreneurship

BEN 3407 Entrepreneurial Finance and

Accounting

BEN 3408 Conflict and Change Management

OO0l @ | @@ e e O ee
0 @ & O Ol @ oo
OO0l O] O] O |0 O ee
o0 6 o6 o o o oo
o0 6 & o o O OO0
o0 6 o6 o o o oo
OO0 @ | O] O @ O OO
oo O O] O |0 O |0O]O

o0 & o
e O o
OO0 @ | @
o0 & O
o0 6 o
o0 & O
e O O
e O O | @
0|0 O | O
o0 6 o
0|0 O | O

BEN 3409 Organization Transition
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Subject

172 |3|4/5|6|1(2 3 |4|5(1|2|3|4|1|2|3|1|2|3|4|5]6
BEN 3410 Entrepreneurship Practicum | 000 O 0o ® 0 O 00 OO0 eoOo
BEN 3411 Entrepreneurship Practicum Il 000 OO eoe ® 0 O 0 e OO e OO0
BEN 4212 Growth Mindset and Sustaining
o ® OO 0O00C e e OGN JN _ OIX JN JGOINCON INONO.
Organization
BEN 4213 Digital Entrepreneurship 0 e OO ee 00 OO0 e e e e
BEN 4315 Family Business Management 00 OO0 e e 00 OO0 @O0 @O O
BEN 4316 Social Entrepreneurship 000 OO0 o 00 0 e OO e OO0
BEN 4417 Research in Entrepreneurship 00 OO0 e e ® e O OO0 @ e O e OO
BEN 4418 Current Issues in Entrepreneurship
, 0 OO 00 eo ® 0 O 00O 0O e OO0
and Innovation
BEN 4419 Operational Excellence, Collaboration
_ 060 OO0 ee 00 00 OO0 e0Oo
and Partnership Management
BEN 4420 Creative Industries Entrepreneurship . ‘ . O O O ‘ . . ' . . ' ’ O Q . O Q

164



AU TQF 2

Bachelor's Degree

Subject

1(2(3|4|5(6|1|2|3|4(5[1|2(3|4|1|2|3[1[2[3|4|5]6

BEN 4421 Venture Opportunity | 0 0 OO0 e e 00 OO0 @O0 @O0
BEN 4422 Venture Opportunity Il 0 e OOl e e 00 OO0 @O0 @O0
BIR 3211 Risk Management and Insurance 00 e®0 0 eo ® OO L NG JNOIOIN JXOIN®)
BRE 3411 Real Estate Marketing OO0 @00 e e O OOl O ® O 000 e e O
BRE 3412 Sustainability in Real Estate OO0 @O0 e O OO @ ® OO0 00 e e O
BRE 3413 Real Estate Investment Alternatives | @ @ @ @ Ol O| O| @ ® e O 00006 0o
i?;:i’:j Contemporary Issues in Real Estate o0 o000 00e 00 oo 00000
:;EA3:;;::|pllcatlons of Real Estate Finance @00 eo o e o ® 0O ool el olel oo o
Economics Track

BEC 1302 Basic Probability Theory and Statistics | O] O| O @] O O @ @ ® 0 O OO JK JK JNOI JX |
BEC 1401 Thinking as an Economist ® OO0 @00 e e 00 0000606 OO0
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Regulations and Criteria for Allocation and Distribution of Grades

Section 5 : Student Evaluation Criteria

1.1 Grading System
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Letter grades are used to show the academic standing of all students with the following

meanings and values.

GRADE
A

A-

B+

B

B-

WP/IP
NR
TR

MEANING

Excellent

Almost Excellent

Very Good

Good

Fairly Good

Fair

Satisfactory

Minimum Satisfactory

Poor

Failure

Course repeated later

Satisfactory

Unsatisfactory

Withdrawal with Permission

Withdrawal with F

Withdrawal from course after time limit

Audit and non-credit

Incomplete, used in case a student fails to
complete his/her assignment within the time limit
or is absent from the examination with approval
from the University due to exceptional reasons
Work in progress

No Report

Transfer Credits
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4.00
3.75
3.25
3.00
2.75
2.25
2.00
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1.2 Course Evaluation
Evaluation of student’s performance in each course is based on:
e At least 80% of class attendance
e Midterm and final examinations
e Quizzes
e Assignments, reports, projects or presentations
o C(Class participation
1.3 Minimum Grade Requirements
At least a “C” grade is required for all major required courses and English courses in

General Education

Verification Process of Student Achievements
2.1 Verification of Student Achievements while Studying

(1) There is a Panel of External Committees who monitors and assesses the
examination papers of all courses regarding course contents, course coverage,
degree of difficulty, length and marks allocation.

(2) Semester grades are proposed by the respective faculty members and then
approved by the Department Chairperson, the Dean and the External Committees
respectively

2.2 Verification of Student Achievements after Graduation

(1) Graduates’ survey: employment rate, time spent on seeking for jobs, relation of
careers and courses

(2) Employers’ satisfaction survey (SSI)

(3) Feedback survey from external committees and lecturers on students’ knowledge,
learning process and development

(4) TCEI

(5) Students’ self-evaluation on 5-domains

Graduation Requirements
Assumption University confers the degree of Bachelor of Business Administration upon
students who meet all of the following requirements:

e Have completed the total number of credits of the curriculum

e Have obtained a cumulative grade point average of at least 2.00

e Have participated sessions of the Professional Ethics Seminar

e Have obtained library and financial clearance from the University

167



AU TQF 2

Bachelor's Degree

Have demonstrated good behavior and discipline

Have to meet the minimum English Proficiency requirement specified in one of the

following criteria

Test Instruments Required Passing Scores

AU English Proficiency Assessment 70%*

OR
TOEFL (iBT) 90

OR
TOEFL (P) 575

OR
IELTS 6.5

*70% = Level B2 in Common European Framework of Reference for Language (CEFR)

Section 6 : Faculty Development

Preparation of New Faculty Members

(1) Organize an orientation to familiarize new faculty members with the university’spolicies,

the faculty and the assigned courselcourses.

(2) Assign a mentor to provide advice on teaching and learning.

(3) Organize trainings and/or seminars for academic and professional development

Knowledge and Skills Development for Faculty Members

2.1 Teaching, Assessment and Evaluation Skills Development

(1)

All courses under the School’s curriculum are conducted in English (except for
certain courses offered by other Faculties are conducted in Thai). Faculty
members are also required to use English as a medium of instruction in all
teaching and learning activities. Furthermore, the School, in an effort to promote
“International environment” also has strongly and continuously encouraged all
faculty members to use English with their students outside the classrooms.

Information technology (e.g. software application, simulation) is utilized in order to
facilitate teaching and learning activities, create interactive classroom
environment, and enhance students’ and faculty members’ competency in IT

proficiency.
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(3) Updated and practical examples related to the current business situations are
provided to students in all courses. Examples related to Thai contexts are also
emphasized in most courses in order to facilitate the students’ understanding in
the subject matter and ability to apply theories into the real world business
practices. However, examples related to international context are also utilized
where appropriate, where students can have better understanding regarding the
different context and content from different countries and perspectives. Case
studies, both Thai and international context, are also utilized in most junior and

senior courses.

To ensure the faculty members’ development in teaching and evaluation, the School will

see to it that:

2.2

(1) Seminars and trainings are regularly organized to update faculty members with
current business issues and cases, and strengthen their professional knowledge.

(2) Faculty members are encouraged and supported in developing their teaching
skills, e.g. participation in trainings or workshops related to teaching
methodologies.

Academic and Professional Development

The School as well as the Program continuously supports faculty members to pursue

academic and professional development through the promotion of scholarly endeavors,

innovation, scholarship for teaching and learning, research and professional training,

and curriculum development. This can be achieved through:

(1) Encouraging faculty members to conduct academic research and attend
conference or research workshops.

(2) Supporting faculty members in obtaining new knowledge and skills by attending
academic and professional seminars, workshops and trainings.

(3) Encouraging faculty members to provide academic services to society and
organizations.

(4) Encouraging faculty members to participate in activities related to communities

and the development of morals and ethics.
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Section 7 : Program Quality Assurance

1. Program Administration

(1)

(2)

3)

2. Gra
21

2.2

The Program Administration is in compliance with the Thai Qualifications Framework for
Higher Education B.E. 2552 and with the Program Standard Criteria B.E. 2558. The
criteria are as follows.
- There are 5 program faculty members in the Program.
- All program faculty members are on duties throughout the program
implementation.
- All program faculty members hold a degree of not lower than a Master’s Degree.
- Al program faculty members are responsible in planning, following up and
reviewing of the program performance including the submission of TQF3, TQF5
and TQF7.
- The program modification is done within 5 years and approved by the University
Council for its implementation in the following year.
All faculty members teaching in the Program are required to engage in professional
development, especially attending conferences and publishing research/academic works
on a regular basis.
A survey is conducted to determine the graduates’ satisfaction with the Program

curriculum and teaching and learning quality.

duates

Graduate quality in accordance with Thai Qualification Framework for Higher

Education

The Program has its Program Academic Committee to monitor the quality of graduates

from the Finance Program.

(1) The Program Academic Committee ensures all 5 criteria required by OHEC in
order to produce quality graduates in accordance with Thai Qualification
Framework for Higher Education.

(2) The employers’ satisfaction survey is conducted to evaluate the graduates’ learning
outcomes.

Graduates’ employment status

The Program has its system and mechanism to evaluate the graduates’ employment

status as follow.
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(1) The Program employs the result of the employment rate of the graduates who can

secure the job within 1 year conducted by the University Registrar prior to the

commencement exercise practices.

(2) The Program also conducts own graduate employment’s survey during last

orientation or commencement practice ceremony.

The results are used by the Department Academic Committees to make improvement

plans

3. Students

3.1 Student admission

The program follows the University’s admission criteria as a mechanism for student

admission. The Registrar has admission periods, admission requirements and admission

criteria as follows:

3.1.1 Student Admission (University Level)

Admission Periods:

Admission for semester 1: June — October
Admission for semester 2: November - March
August for International admission

November for International admission

January for International Admission

Set Admission Requirements: (Undergraduate students)

M.6 Certificate (grade 12 graduate diploma) OR its equivalent as issued
by the Ministry of Education;

Applicants must be free from infectious diseases or other handicaps that
can hinder their study.

Applicants must be able to bear all expenses related to their study.

Applicants must demonstrate good manners and testify to the university that

they will be attentive, make fullest use of their capability in their study, and

strictly conform to the university’s rule and regulation.

Set Selection Criteria: (Undergraduate students)

TOEFL Score of 173 (CBT)/ 70 (iBT)/ 500 (PBT) or above

IELTS Score of 5.0 or above in overall bands with a validity of 2 years
SAT 1 (Mathematics) score of 500 or above

In case applicants do not meet English or Math requirements, they must

take foundation courses
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- Students must take presessional courses before entering the program
3.1.2 Student Preparation before Entering University and the Program

Students are required to take two presessional courses, SPX 0011 Overview of

Entrepreneurship and Innovative Design and DEX 0011 Preparation for Design

before entering the program. Both courses are taught as a part of program

induction camp. SPX 0011 will broaden students knowledge in the basic
principles of business and entrepreneurship while DEX 0011 will let students
have background knowledge of the innovative and creative design. Theses
courses will prepare students who have just finished their high schools and be
ready for the program and the university life as a creative entrepreneurship
student.
3.2 Student preparation before entering university

3.2.1 Supervision of Academic Advising and Counseling for Bachelor’s Degree

Students

Advising System:

The School sets up the Academic Advising Center (AU Order 2015_068)

supervised by Advising Director. The Advising Director arranges an academic

advising system for MSME students every semester, except for summer session.

The required budget is proposed in the School’'s ASAP.

(1) Students will be assigned to have their own advisors at the beginning of the
first semester to take care of each individual’s academic and life aspects.

(2) The Advising Center announces the period of the advising system via AU
Spark, website, posters, and in-class announcement by the faculty members
and requests the students to make appointment with their advisors.

(3) Students are required to check their assigned advisors by logging into the
AU website: http://www.au.edu, the Advising System, using their usernames
and passwords, and follow the procedure or follow the instruction on AU
Spark.

(4) Students need to make appointment with their advisor.

(5) During the advising process, students need to bring their updated transcripts
and study plan written down in the special request form to propose to their
advisors.

(6) Advisors check the pre-requisites and study plan whether it is appropriate for

the students to enroll in the courses.
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(7) In addition, advisors shall provide guidelines as well as assist and advise
students when students face academic as well as non-academic problems
during the semester, help students explore various fields of interest, select a
specific academic major, provide career guidance, and develop appropriate
study plans for their educational goals.

(8) At the end of the process, advisors key in student ID into the advising
system to confirm that the students have meet their advisors.

(9) The satisfaction survey and summary report of the academic advising is
conducted at the end of the advising every semester for future improvement.

MSME Psychological Counseling Center:

The School has set up the Psychological Counseling Center recently in June

2015, AU Order No. 68/2015 in order to provide counseling services to needed

students.

Activities for the Development of Students’ Capability and Learning Skills for

the 21st Century

The Program realizes that there is an increasing competition in the education

industry worldwide. AEC will also provide opportunities as well as threats. Thus,

the Program prepares itself and its students to move forward to the 21st century

in terms of the following:

(1

~

Core Subjects and 21st Century Themes
- Global Awareness
- Financial, Economic, Business and Entrepreneurial Literacy
- Civic Literacy
- Health Literacy
- Environment Literacy
(2) Learning and Innovation Skills
- Creativity and Innovation
- Critical Thinking and Problem Solving
- Communication and Collaboration
(3) Information, Media and Technology Skills
- Information Literacy
- Media Literacy

- ICT (Information Communication and Technology) Literacy
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(4) Life and Career Skills
- Flexibility and Adaptability
- Initiative and Self-Direction
- Social and Cross-Cultural Skills
- Productivity and Accountability
- Leadership and Responsibility
The Program has its Program Academic Committee to ensure that the students
have capability and learning skills for the 21st Century
(1) The Program Academic Committee discuss about the special seminars
and trainings needed by inviting guest speakers, industry experts or
alumni to share knowledge, practical experiences and skills.
(2) Some special trainings are also conducted by own faculty members at
their specialization.
The students’ satisfaction survey of each student development session is
conducted at the end of each special seminar score out of 5 points for future
improvement.
3.3 Effects on Students
3.3.1 Retention Rate
The Program has its Program Academic Committee to develop a system and
mechanism to keep own record on the students’ retention rate.
(1) The Program Chairperson monitors the students’ retention rate by making a
record of students leaving the major.
(2) The information is used to make comparative analysis for future improvement
if needed.
3.3.2 Graduation Rate
The Program has its Program Academic Committee to develop a system and
mechanism to keep record on the students’ graduation rate.
(1) The Program Academic Committee monitors the students’ graduation rate
from the data received from the University Registrar.
(2) The Program Academic Committee attempts to ensure that the students
graduate within the specific time frame of 4 years.
(3) In case that there is any student having some difficulty graduating within the
4years, the Program Academic Committee shall monitor the students’

performance and provide guidance to the students.
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3.3.3 Students’ Satisfaction and Results of Students’ Complaint Management

The Program has a system and mechanism to management complaints and

students’ satisfaction. Students’ satisfaction survey is also conducted every

semester. There are 6 channels for the students’ complaints management:

(1) Students can directly make complaints by writing a petition or emailed to the
Program Chairperson as stated during the First Orientation.

(2) Students can discuss any complaint issues with their faculty members,
academic advisors and/or PFM

(3) Students can leave complaints with MSME staffs

(4) Students can make complaints online by visiting the MSME websites
(www.msme.au.edu)

(5) The Program obtains information when conducting focus group regarding
teaching and learning quality and other matters, and Students can drop their

complaints in the suggestion’s box in front of MSME office.

4. Faculty Members
4.1 Management and Development of Faculty Members
4.1.1 Recruitment and Appointment of Program Faculty Members

The Program has its Program Academic Committee to develop a system and

mechanism to appoint five program faculty members (PFM). PFM are

responsible for program management, including recruitment of program faculty

members.

Recruitment and Selection Process of New (Program) Faculty Members

(1) The Program Academic Committee sets the recruitment criteria in
compliance with the University policy and the requirements specified in
OHEC’s Program Standard Criteria for the recruitment of program faculty
members.

(2) The recruitment/selection criteria are as follows:
- Qualification of the potential candidates (e.g. education qualification

aiming at Ph.D. holders)

- Specialized field of study (lacking field in the Program)
- Teaching Experiences
- Research Experiences
- Academic Titles

- English Proficiency
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- Soft skills such as attitudes, moral and ethics, and interpersonal,
communication and teamwork skills, etc. with respect to the University’s
and the Program’s vision.

The following criteria are also required by the University:

- Have English proficiency

- Have thorough knowledge of the subject and able to deliver the
knowledge effectively and professionally

- Have good attitude, personality and sociable nature

- Willing to abide by the University’s regulations

- Willing to work hard

- Have a thorough grasp of the nobility of the teaching profession

- Initiative and enthusiastic

(3) The Program Academic Committee makes a request to the Office of Human

Resource Management (OHRM) for recruitment announcement via many
communication channels such as AU website, professional network, etc. The
information of the qualified applicants will be given to the Program

Chairperson.

(4) The Program Academic Committee reviews the potential candidates’

application and selects the most qualified candidates for special interview

and teaching demonstration session.

(5) The teaching demonstration is evaluated by using MSME standardized form

signed by the Program Academic Committee, proposed to the Dean, then to
OHRM and the President for approval if the candidate passed the teaching

demonstration.

For PFM, the names of PFM are proposed to the Dean for approval, submitted

to the Office of Vice President for Academic Affairs for the University Council’s

approval, and to OHEC for acknowledgement.

4.1.2 Appointment of Part-time Faculty Members

Recruitment and Selection

Part-time faculty members must have appropriate qualifications and a
thorough grasp of the course(s) they wish to teach. They can be a faculty
member from a public or private institution.

Part-time faculty members can be experts having working experiences in
relation to the course and must have the ability to impart such experiences to

the students.
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- The School or department can appoint a part-time faculty member when a
full-time faculty member is not available for teaching or not sufficient full-time
faculty members to teach all courses.

- The School or department can appoint a faculty member from overseas with
special competency to be a part-time faculty member.

- The School or department can appoint a part-time faculty member when the
number of enrolled students is still uncertain or in any case when additional
faculty member(s) is/are urgently needed or for temporary basis.

Guidelines for Part-Time Faculty Member Appointment

- The process of selection is similar to full-time faculty members’ but there is
no probation period.

- A parttime lecturer is selected and approved to take responsibility of a
specific subject.

- The Department Chairperson will monitor performance of part-time faculty
members regularly in a semester.

- A part-time faculty member takes full responsibility of all assigned tasks and
preparation of teaching contents, materials, quizzes, and marking as the
schedule specified.

- A part-time faculty member must strictly follow the course syllabus and
scheduling.

- Remuneration is paid on an hourly basis or per subject depending on the
qualifications and assigned tasks

Management of Program Faculty Members

The Program has its Program Academic Committee to develop a system and

mechanism to manage (program) faculty members.

(1) The Program Chairperson appoints and provides guidelines and responsibilities
to Program Academic Committee.

(2) The Program Academic Committee makes a five-year HR professional
development and develops strategic plans which complied with the
University’s and the School’s mission, vision, and strategies.

(3) The Program Academic Committee ensures that there is adequate number of
faculty members in the Program. The ratio of faculty members: students
(1:25) is required by OHEC. In order to ensure the adequate numbers of

faculty members, faculty members wishing to take leave or resign need to
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inform the respective Chairperson one semester ahead by submitting a
written request.

(4) All faculty members are required to have at least 30 working hours at
Suvarnabhumi campus (12 teaching hours + 18 advising hours).

(5) All faculty members are required to update their professional portfolio of
achievement every academic year.

(6) The Program Chairperson and Deputy Chairperson review and assess their
teaching performance and professional development in terms of academic
qualification, teaching quality, research, and academic title in order to keep
high standard of PFM with respect to OHEC requirements, the University’s

and School’s vision, mission and strategies.

4.2 Program Faculty Member Development

4.21

42.2

423

4.2.4

4.2.5

Professional Development (trainings, workshops, seminars)

All faculty members are required to attend at least 30 hours of professional
development sessions in every academic year. Faculty members shall share
knowledge obtained during “Knowledge Management and Sharing” session of
the Department meetings.

Further studies

Faculty members wishing to further study in Ph.D. program must submit the
request with all pertinent information to the Program Chairperson for approval.
Then, the Program Chairperson proposes the request to the Dean, OHRM, and
the President accordingly.

Teaching and learning

Faculty members can propose teaching and learning materials needed such as
case studies, research journals/articles, textbooks, etc.

Research

Faculty members are encouraged to conduct research for their professional
development. PFM are required to conduct at least one research every 5 years
to comply with the OHEC regulations.

Conferences

Faculty members can propose to attend conferences nationally and
internationally (1 time) to the Program Chairperson, Dean, Research

Committees, OHRM, and the President accordingly.
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4.2.6 Academic Titles
Faculty members wishing to apply for an academic title must follow the process
and the requirements of the Office of the Vice Academic Affairs.
Then, the Program’s ASAP is proposed to the University Planning and Budgeting
Committees (UPBC) for approval.
(1) After the proposed project is implemented and completed, the project report
and project summary need to be submitted to the Program Chairperson for a
record within 10 days to evaluate the outcomes of the project and make
future improvement.
(2) All faculty development activities must be reported in Professional Portfolio of
Achievement every academic year.
(3) Information from the Professional Portfolio of Achievement is used for annual
evaluation by the Program Chairperson.
4.3 Effects on Program Faculty Members
The Program has its Program Academic Committee to develop a system and
mechanism to survey faculty members’ satisfaction by using the information obtained
from the MSME QA Unit. The Program Chairperson is informed about the link via
email communication and thus informed all faculty members to answer online survey
accordingly.
The QA unit of School creates Program Faculty Members’ satisfaction on-line survey
on Program Management every academic year to evaluate the satisfaction of the
faculty members regarding:
(1) Program structure (learning objectives/outcomes, balance between theories and
practices, contents, etc.)
(2) Faculty member management and development (budgets, professional development
activities, teaching competency, transparency in faculty management, etc.)
(3) Students (student development activities, advising system, complaint management
system, student competency, etc.)
(4) Job satisfaction (supporting resources and budgets, decision making, responsibilities,

etc.)
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5. Program, Teaching Learning and Student Evaluation

5.1 Course Content

5.1.1

5.1.2

Program Design and Course Content

The Program has its Program Academic Committee to develop a system and

mechanism for curriculum development and design every 5 years according to

OHEC'’s regulation.

(1) The course content is updated regularly every semester by gathering the
needed information from reviewing the market trends, the students’ needs,
and information discussion with alumni, industry experts, etc.

(2) The Program Academic Committee designed and content is based on the
learning outcomes specified in TQF2 and TQF3 as well as followed the
learning skills needed for the 21st century.

(3) The Program Academic Committee holds meeting with all faculty members
including part-time members for the program design and development.

(4) Information in TQF3 is evaluated by the Program Academic Committee to
ensure that quality of each subject in terms of course content, marks
allocation, learning outcomes, etc.

Program Updated in line with the Development in the Field of Study

The Program has its Program Academic Committee to develop a system and

mechanism in updating and revising the course content and teaching and

learning activities regularly every semester.

(1) The Program Academic Committee hold Department and/or subject meeting
to ensure the quality of the Program and the updated content with the
current development in the finance and other related fields.

(2) The Program Chairperson, Deputy Chairperson, and/or Program Academic
Committee arrange at least 2 meetings with the external committees every
semester: before final examination and after the final examination period for
semester grade approval.

(3) The Program Academic Committee also arranges meeting with the external
committees for program evaluation every 5 vyears to obtain relevant
informationfrom the committees regarding recommendations on the structure of
the Program,areas/topics/contents included/excluded, subjects

included/removed, etc.
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(4) In addition, the Program Academic Committee also listens to opinions of
students regarding what areas of special seminars and/or trainings they
would like to have.

(5) Stakeholders’ survey also conducted to evaluate the students’ learning
outcomes to ensure the needs of the market.

5.2 Lecturers’ Working Assignment Management System and Teaching-learning
Process
5.2.1 Selection of Lecturers for Teaching Assignment

The Program has its Program Academic Committee to develop a system and

mechanism in selecting the most suitable faculty members in teaching assigned

subjects.

(1) The Program Academic Committee arranges meeting in selecting qualified
faculty members for their teaching assignments by evaluating:

- Academic background

- Teaching experiences

- Teaching competency and quality

- Students’ satisfaction survey result (TCEI) (conducted every semester
before the semester grades announced)

- Students’ in class evaluation survey result (conducted every semester)

- Class observations result (conducted by the Program Academic
Committee)

(2) The Program Academic Committee also selects the suitable subjects for
integrating research, arts and culture and academic services.

(3) If needed, the Program also utilizes human resources from other
departments as adjunct faculty members such as International Business
Management and Business Economics Department.

(4) Part-time faculty members also help in teaching specialized courses in order
to provide the most benefits to the students in both theories and practices.

The performance of lecturers is evaluated by students every semester.

(1) The students are requested to do class evaluation every semester.

(2) The students are required to answer on line ICEI index every semester.

(3) The score of the survey should be more than 3.51 out of 5 points.

(4) In case that the faculty members receive the score lower than the minimum

requirement, the Program Academic Committee will arrange the interview
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with the lecturer to evaluate the problems, causes and find solutions for the

future improvement.

5.2.2 Monitoring and Following up of TQF 3 and TQF 4 Preparation and Teaching-

Learning Process

The Program has its Program Academic Committee to develop a system and

mechanism to monitor and follow up TQF3 and teaching-learning process.

(1)

(®)

(6)

(7)

The Program Chairperson holds department meeting to discuss about the
course preparation under TQF3.TQF 4 is not applicable to the Program since
the Program does not have the Field Experience Specification.

A template of TQF3 together with 5 domains is provided to all faculty
members for furnishing the TQF3 information and TQF3 must be submitted
according to the schedule.

For individual subject, the faculty member teaching the subject has responsibility
to develop TQF3 for his/her own subjects.

For big subjects having many faculty members teaching, the course
coordinators hold meeting with other members to discuss about TQF3 every
semester (e.g. content, assignments, projects, assignments, etc.) according
to the improvement plan and comments received from students and external
committees.

The Program Academic Committee rechecks TQF3 information to make sure
that the information is accurate and appropriate before posting at the
University website (http://www.Imsacademic.au.edu), monitors and follows up
TQF3 and teaching and learning process/outcome survey semester.

To ensure the quality of learning outcomes, there is a system to monitor the
quality by inviting external examiners to evaluate the examination papers and
grading every semester, except summer session.

The Program Chairperson, Deputy Chairperson and/or the Program
Academic Committees also conduct class evaluation/observation regularly
every semester to ensure the quality of teaching and learning process.

The University also requests students to do on-line satisfaction survey (TCEI-
Teaching Competency Efficiency Index) of every subject to evaluate the
effectiveness of teaching and learning in 3 areas: instructors’ performance,

facilities and resources, and instructors’ attributes.
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5.2.3 Integration of Research, Academic Service and Preservation of Art and

Culture with Teaching-Learning in Bachelor’s Degree Program

The Program has its Program Academic Committee to develop a system and

mechanism to integrate research, academic service, and preservation of Art and

Culture in certain courses as appropriate. The Program encourages all faculty

members to participate in MSME’s and the University’s activities.

(1) The Program Academic Committee holds meeting to select the course for
integration of research, academic service, and preservation of art and culture
in teaching and learning process.

(2) The outcomes of integration are evaluated at the end of each semester for
future development and improvement.

5.3 Students’ Evaluation
5.3.1 Selection of Lecturers for Teaching Assignment

The Program has its Program Academic Committee to develop a system and

mechanism to evaluate the students’ learning outcomes according to the TQF:

HEd’s requirements.

(1) The Program Academic Committee arranges meeting in order to develop
students’ learning outcomes (5 domains: Moral and ethics, Knowledge,
Cognitive skills, Interpersonal skills and responsibility, Quantitative skills,
communication skills, and ICT skills) for TQF2 and thus specified in TQF3
accordingly, teaching methodologies, and assessment criteria for evaluating
the students’ learning outcomes.

(2) The Program Chairperson and Deputy Chairperson evaluate all examination
papers to ensure the quality and the appropriateness of the examination
questions to ensure that the students’ learning outcomes are achieved.

(3) For final examination papers, the Program also verifies the students’ learning
outcomes by appointing external committees for proving the examination
quality (e.g. questions and coverage whether or not they are appropriated to
evaluate the students’ learning outcomes as specified in TQF 3) as well as
semester grading.

(4) The students’ self-evaluation of learning outcomes regarding 5 domains is
also conducted every semester.

(5) The employees’ satisfaction survey regarding the students’ learning

outcomes of 5 domains is also conducted every academic year.
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(6) At the end of semester, the Program Academic Committee arranges meeting
to evaluate the students’ learning outcomes whether or not they are
achieved as stated.

Checking of Evaluation of Students’ Learning Outcomes

The Program has its Program Academic Committee to develop a system and

mechanism to check the evaluation of students’ learning outcomes.

(1) The students’ learning outcomes (TQF5)is evaluated by the faculty
members teaching the respective subjects based on the assessment criteria
specified in TQF3.

(2) The students’ group projects and presentation are evaluated using
standardized form and the students are informed about the guidelines and
certain evaluation criteria being evaluated in the subjects.

(3) Pre-test and post test system can be employed in some major courses to
check whether or not students have achieved learning outcomes prior to
taking the subject and after taking the subject.

(4) The Program also offers grade inquiries policy which explicitly stated in the
course outline of all subjects offered by the Program, in case that any
students may have doubts about their grades whether their marks/answer
scripts are being evaluated appropriately or not.

- Students reserve the right to submit the petition to the respective
Program Chairperson for reviewing their grade and checking their exam
papers within one month period after the grades have been officially
announced by the University Registrar.

- Appropriate action will be taken by the Department Chairperson to
ensure fairness and transparency.

- Should the need arise, a committee may be appointed by the
Department Chairperson or the Dean to investigate the case and
recommend necessary action.

Supervision of the Teaching-Learning Evaluation and Program Evaluation

(TQF 5, 6 and 7)

The Program has its Program Academic Committee to develop a system and

mechanism for supervision of the teaching-learning evaluation and program

evaluation. TQF6 is not applicable to the Finance Program.
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(1) Each faculty member teaching the subject is required to furnish all pertinent
information under TQF5 with the analysis of the students’ learning outcomes
and improvement plans.

(2) The students’ grades are provided to each faculty member after the external
committees’ approval for furnishing TQFS5.

(3) TQF5 must be submitted to the Program Chairperson within 30 days after
the end of academic semester.

(4) The Program Academic Committee hold meeting to review and monitor the

teaching and learning evaluation (TQF5) and program evaluation (TQF7).

6. Learning Support Facilities

The Program has its Program Academic Committee to develop a system and mechanism to

request learning support facilities.

(1) The Program Academic Committee holds meetings to develop the Finance Program’s
strategic plan and requested budget for additional needed facilities, such as books, case
studies, journals.

(2) All faculty members can propose the teaching supporting materials needed to the
Program Chairperson to be included in the Program’s ASAP.

(3) Text books for students are proposed to the University’s book store according to their
schedule every academic semester.

(4) In case that the textbooks are too expensive for the students to purchase, the list of
textbooks is proposed to the University Library for the purchase so that the students can
borrow textbooks from the library for their study.

(5) Other supporting facilities (e.g. fixed assets) are requested at the School level. For
example, computer labs are under responsibility of the Management Information
Systems (MIS) Department and Kitchen Labs are under the responsibility of Hospitality
and Tourism Management (HTM) Department.

(6) The Program also utilizes the centralized supporting facilities offered by the University
and other Programs.

(7) The students’ satisfaction regarding the learning support facilities is conducted via TCEI
every academic semester.

6.1 Budget Management

(1) MSME prepare the one-year plan and budget called Action Plan for Strengthening
Academic Unit's Performance (ASAP) which covers the budget for teaching and

learning, research, professional development, academic services and preservation
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of art and culture. The ASAP is endorsed by the University Planning and Budgeting
Committee prior to the beginning of the academic year and implemented according
to the university regulations.

(2) MSME is allocated with sufficient annual budget for textbooks, instructional media,
computers, etc.

6.2 Existing Teaching and Learning Resources
6.2.1 Library
The AU Library provides and manages services for lending books, text books,

journals and on-line database.

From
starting date | October Units
Details Total
to October 2019 Quantities
2019
1. No. of Library Staff-regular FT Staff
2. Total No. of books 425,434 0 425,434 Books
Thai 157,970 0 159,970 Books
English 267,464 0| 267,464 Books
Books in Martin De Tour School of
162,368 0 162,368 Books
Management and Economics
Thai 55,057 0 55,057 Books
English 107,311 0 107,311 Books
3. Total No. of Electronic Materials 19,721 0 19,721 Copies
Thai 3,457 0 3,457 Copies
English 16,264 0 16,264 Copies
Electronic Materials in Martin De Tour
School of Management and 6,578 0 6,578 Copies
Economics
Thai 875 0 875 Copies
English 5,703 0 5,703 Copies
4. Total No. of Journals 1,781 0 1,781 Titles
Thai 595 0 595 Titles
English 1,186 0 1,186 Titles
Journals in Martin De Tour School of
436 0 436 Titles
Management and Economics
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From
starting date | October Units
Details Total
to October 2019 Quantities
2019
Thai 85 0 85 Titles
English 351 0 351 Titles
5. Total No. of E-books Databases/
8/8,579 0 8/8,579
Titles
E-books in Martin De Tour
Databases/
School of Management and 4/880 0 4/880
Titles
Economics

Note Detailed information of resources nos. 5-12 is as followed :
5. E-Books

1. Access Engineering
Business Expert Press
EBSCO eBook Collection
Emerald eBook Series in Business, Management & Economics
HART Publishing eBooks

Institute of Southeast Asian Studies

N o o M w0 Db

Oxford Scholarship Online
- E-books in Martin De Tour School of Management and Economics

1. EBSCO eBook Collection

2. Emerald eBook Series in Business, Management & Economic
3. Business Expert Press
4. Institute of Southeast Asian Studies
6. E-Journals
1. Emerald Management eJournal Plus

- E-Journals in Martin De Tour School of Management and Economics

1. Emerald Management eJournal Plus
7. E-Newspapers
1. The Wall Street Journal (Asia)
- E-Newspapers in Martin De Tour School of Management and Economics

1. The Wall Street Journal (Asia)
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8. Online Databases Fulltext

o~ 0N

© © N o

ABl/Inform Complete

The ACM Digital Library

CINAHL Plus with Full Text

Grove Music Online

JSTOR

- Arts & Sciences Il Collection

- Business | Collection

- Business Il Collection

National Geographic Virtual Library, Archive 1888 - 1994 (part I)
OmniFile Full Text Mega (H.W. Wilson)
ProQuest Dissertations and Theses Fulltext

PsycARTICLES

. Thailandlaw9
11.
12.
13.

Thomson Reuters Eikon
WestlawNex
ThaiLIS Digital Collection (TDC)

- Online Databases Full-text in Martin De Tour School of Management and Economics

1. ABl/Inform Complete
2. JSTOR
- Business | Collection
- Business Il Collection
3. National Geographic Virtual Library, Archive 1888 - 1994 (part 1)
4. OmniFile Full Text Mega (H.W. Wilson)
5. ProQuest Dissertations and Theses Fulltext
6. ThaiLlS Digital Collection (TDC)

7. Thomson Reuters Eikon

9. Online Databases Abstracts

1.

Thai Theses Database (STKS)

- Online Databases Abstracts in Martin De Tour School of Management and

Economics

1. Thai Theses Database (STKS)

10.Tools

Tools in Martin De Tour School of Management and Economics

1. EndNote Web
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2. Turnitin (Originality Check, Peer Mark and Grade Mark)

11. Educational Materials

1. Coloribus.com

AU TQF 2

Bachelor’s Degree

2. Creativepublic.com
3. LogolLounge.com
4. Lynda.com
- Educational materials in Martin De Tour School of Management and Economics
No
12. Others
1. LOGOS

2. BibleWorks 9

- Other programs in Martin De Tour School of Management and Economics

No

7. Key Performance Indicators

Performance Indicator

2021

2022

2023

2024

2025

1. At least 80% of full-time faculty members are
involved in the planning, following up and

reviewing of the program performance.

2.The Program Specification (TQF 2 Form) in
compliance the Thai Qualifications Framework

for Higher Education is provided.

3.The Course Specification (TQF 3 Form) and
the Field Experience Specification (TQF 4
Form) (if any) of all courses are provided before

the semester begins.

4. The Course Report (TQF 5 Form) and the
Field Experience Report (TQF 6 Form) (if any)
of all courses are completed within 30 days

after the semester ends.

5. The Program Report (TQF 7 Form) is

completed within 60 days after the academic

year ends.
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Performance Indicator 2021 2022 2023 2024 2025

6. The students’ learning achievements

according to the learning outcomes specified in
the TQF 3 and TQF 4 (if any) of at least 25% v v v v v
of the courses offered in each academic year

are verified.

7. The teaching and learning process, the

teaching strategies or the evaluation strategies
are developed/improved according to the - v v v v
performance evaluation reported in the TQF 7

of the previous year.

8. All new faculty members (if any) are given

orientation or advice on teaching and learning.

9. All full-time faculty members participate in
academic and/or professional development v v v v v

programs at least once a year.

10. At least 50% of support staff participate in
academic and/or professional development v v v v v

programs each year.

11. The average level of fourth-year
students’/new graduates’ satisfaction with the - - - v v

quality of the program is at least 3.5 out of 5.0.

12. The average level of graduate employers’
satisfaction with new graduates is at least 3.5 - - - - 4
out of 5.0.

Evaluation Criteria
Good: Indicators 1-5 are achieved and at least 80% of the indicators of each year are achieved.

Very Good: Indicators 1-5 are achieved and all indicators of each year are achieved.
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Section 8: Program Evaluation and Improvement
Evaluation of Teaching Effectiveness
1.1 Evaluation of Teaching Strategies
(1) Observe students’ behavior and participation
(2) Organize meeting of faculty members to share experiences and recommend
improvement
(3) Collect student feedback
(The above are suggestions. Details/Explanations can be given. More items can also be
included.)
1.2 Evaluation of Faculty Members’ Skills in Using Teaching Strategies
(1) Collect student feedback on all aspects of teaching such as teaching methodology,
course objectives, evaluation criteria, use of teaching aids and punctuality of the
faculty members
(2) Self-evaluation
(3) Peer-evaluation
(The above are suggestions. Details/Explanations can be given. More items can also be
included.)
Overall Program Evaluation
Overall program evaluation will be done by (1) current students and graduates (2) external
experts (3) employers and/or other stakeholders. The program evaluation will be done every
5 years.
Evaluation of Program Performance
The program performance is evaluated every year according to the Key Performance
Indicators specified in Section 7, Item 7. The evaluation is conducted by the Evaluation
Committee of at least 3 members, comprising of at least 1 external expert. The Committee
shall be appointed by the University.
Review of Program Evaluation and Improvement Plan
(1) Faculty members submit course reports to the Chairperson.
(2) The Chairperson prepares the annual summary of the areas of the program that are
effectively carried out and areas which need improvement.
(3) A meeting of faculty members is conducted to discuss and evaluate the program
effectiveness and devise an improvement plan.
(The above are suggestions. Details/Explanations can be given. More items can also be

included.)
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1. Ms. Uree Cheasakul

Ph.D. (Development Management) (International Program) National Institute of
Development Administration, 2001

M.S. (Technology Management) Mercer University, USA, 1991

B.A. (English) Chiang Mai University, 1988

Academic Title : Assistant Professor

Teaching Experience

ﬁﬁ'ﬂgm U%ﬂ’]i‘gﬁﬁ%ﬁm‘ﬁ@l mmﬁmmnﬂugﬁfﬂizﬂaummm:mﬁ@mim”@miu

(MANFATUWIWITNR) WWINLRLOFFUTTY
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Academic Works

1.

Cheasakul, U. (2017). The Impact of Organizational Culture on Organizational Citizenship
Behavior of University Teachers in Thailand Mediated by Organizational Commitment. In
International Forum on Arts, Humanities and Social Sciences (Ed.) Proceedings of the 3rd
International Conference on Studies in Arts, Religious Studies, Humanities and Social
Sciences. Pattaya, Thailand: International Forum on Arts, Humanities and Social
Sciences. June 6-8, 2017.

Cheasakul, U. & Varma, P. (2016). The influence of passion and empowerment on
organizational citizenship behavior of teachers mediated by organizational commitment,
contaduria y administracion, 61(3), July-September, pp. 422-440.

Varma, P. & Cheasakul, U. (2016). The influence of game addiction and internet addiction
among university students on depression, stress and anxiety mediated by self-regulation
and social support. Journal of Business Administration. The Association of Private

Education Institutions of Thailand, 5(2), July-December, pp. 45-57



2. Ms. Wanida Ngienthi
D.C.Sc. (Marketing and Applied Economics) Kobe University, Japan, 2009
M.A. (International Economics and Finance) (International Program) Chulalongkorn
University, 2002
B.B.A. (International Business Management) (Magna Cum Laude) Assumption University,
1998

Academic Title: Assistant Professor

Teaching Experience
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WANFAT  LATHIMNAATUTING M1INITUATHIAMRATEINA
(RANFATUIUITIA) UM AINLNORENTTY

A1 ECO 3716 MMzl szing

A1 ECO 3714 ATAFEASLATIAEAS

WANgAT  UINITINUma 81203 IIBULATNNIEINNT
(RANFATUIUITIA) UM AINLNORENTTY

A7 FIN 3714 MIINATTHRENINLATEND

ghig FIN 3102 MYANZATINUAIATHFMaaTiNaNMIaaFula

Academic Works
Ngienthi, W.: "The Rise of Automation and the Sustainability of Growth: Who Gains and
Who Loses?", International Conference on Production Management Proceedings, pp.

47-50, September 2019.



3. Ms. Metta Ongkasuwan

Ph.D. (Management Information Systems) (Hons.) Georgia State University, USA, 1991
M.B.A. (Management Information Systems) University of Baltimore, USA, 1983
B.Sc. (Chemical Engineering) Chulalongkorn University, 1980

Academic Title: Faculty Member

Teaching Experience
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Academic Works

1.

MARKSIN, W., ONGKASUWAN, M., & JUDKRUE, A. (2019). The Improving Quality
Management Using Water-based Environmental Safe Ink for Printing Plastic Bag
Industry in Thailand. AU International Conference in Business & Economics (ICBE
2019), Bangkok, Thailand. March 13-15, 2019, pp.141-142.

ONGKASUWAN, M., JUDKRUE, A., & KOR-UDOM, M. (2019). An Innovative
Entrepreneur Using Digital Marketing Management to Promote: A Mackerel Fish Tails
Crispy Snack for Health and Wellness Snack Industry. AU International Conference in
Business & Economics (ICBE 2019), Bangkok, Thailand. March 13-15, 2019, pp. 169.
ADEECHAROEN, W., & ONGKASUWAN, M. (2019). Travelers' Perception Toward
Thailand Peacefulness and Safety Places for Leisure Attractions of Their Choices. The
8th International Conference on Advancement of Development Administration 2019-social
Sciences and Interdisciplinary Studies (the 8th ICADA 2019-SSIS), National Institute of
Development Administration (NIDA), Thailand, 22, May 23-25, 2019.

WADEECHAROEN, W., LERTNAISAT, R., TEEKASAP, S., & ONGKASUWAN, M.
(2019). Performance of Japanese Subsidiaries in Thailand Industrial Sectors: Does
Thailand Location Advantage Still Competitiveness? The 6th National and International
Research Conference on Smart Society Development, 9th February 2019, Pathumthani,

Thailand, pp. 219-225.



5. WADEECHAROEN, W, PONGBUGNOR, o, &  ONGKASUWAN, M.
(2018). Profitability of Japanese Subsidiaries in Thailand Industrial Sectors. the 7th
International Conference on Advancement of Development Administration 2018-Social
Sciences and Interdisciplinary Studies (ICADA 2018-SSIS). May 31 — June 2, 2018.

6. WADEECHAROEN, W., & ONGKASUWAN, M. (2018). Thailand as A Wellness
Destination for British and Australian Tourists. the 7th International Conference on
Advancement of Development Administration 2018-Social Sciences and Interdisciplinary
Studies (ICADA 2018-SSIS). May 31 — June 2, 2018.

7. SOOKCHAROEN, W., KAEWKHIEW, P., & ONGKASUWAN, M. (2018). Consumer
Responses to Corporate Social Responsibility Campaigns of Automobile Manufacturers
in Thailand. the 5th International Conference on Business and Industrial Research 2018,
Bangkok, Thailand. May 18, 2018, pp. 506-510.

8. ONGKASUWAN, M., & SOOKCHAREON, W. (2018). Data Analytics for Service and
Operation Management Improvement in Medical Equipment Industry. the 5th
International Conference on Business and Industrial Research 2018, Bangkok, Thailand.
May 18, 2018, pp. 370-375.

9. ONGKASUWAN, M., & SOOKCHAROEN, W. (2017). Cloud Computing for SMEs: A
Case study in Linen and Laundry Service Industry. the 10th National Conference on
Research Development and Innovation Thailand 4.0 - 2017, Prathumthani, Thailand.

November 4-5, 2017, pp. 1-10.

4. Ms. Sakuna Anuvareepong
Ph.D. (Computer and Engineering Management) Assumption University, 2004
M.S. (Computer Information Systems) Assumption University, 1991
B.B.A. (Business Computer) Assumption University, 1983

Academic Title: Assistant Professor

Teaching Experience
%ﬁ'ﬂgm U%migiﬁaﬁmsﬁm VNI UURNTRULNALNANITIANTT
(RANFATUIUITIA) UM AINLNORENTTY
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Academic Works

1.

PERMWONGUSWA, S., & ANUVAREEPONG, S. (in press, 2019). Choosing
between On-premise and On-cloud Deployment Model: A New Challenge in
ERP. AU International Conference in Business & Economics (ICBE 2019). March
13-15, 2019, pp. 171-182.

ANUVAREEPONG, S., KRAIROJANANAN, P., & VANICHVIROON, S. (in press,
2017). Comparative Study for Course Recommender System for Students
Enrollment.  3rd International Conference on Production Management & 46th
Conference of The Japan Society for Production Management. September 7-9, 2017,
pp. 207-211.

ANUVAREEPONG, S. (2017). Course Recommender System for Student
Enrollment Using Augmented Reality. 6th International Conference on Data Science
and Institutional Research (DSIR 2017). July 9-13, 2017.

Adissaranggoon, P., & ANUVAREEPONG, S. (2017). The Acceptance of
Transportation Business on the Use of Digital Services Supporting CRM Functions
Serving E-commerce in Thailand. 1st Technology Innovation Management and
Engineering Science international conference (TIMES-iCON2016). April 16, 2017,
pp. 188-192.

ANUVAREEPONG, S. (2016). The Assessment of Hospitality and Tourism SMEs
Awareness on the Use of Mobile Technology and Internet Services - A Case Study
of Hotel Businesses in Thailand. The 2016 2nd International Conference on
Science in Information Technology (ICSITech). February 16, 2017, pp. 350-355.
KRAIROJANANAN, P., & ANUVAREEPONG, S. (2016). Big data properties
designed for customer engagement information via multi-Channel digital
services. The 2016 2nd International Conference on Science in Information
Technology (ICSITech 2016). February 16, 2017, pp. 209-214.

https://ieeexplore.ieee.org/xpl/mostRecentlssue.jsp?punumber=7840538.


https://ieeexplore.ieee.org/xpl/mostRecentIssue.jsp?punumber=7840538

5. Ms. Jittima Wongwuttiwat

Ph.D. (Information Technology) Assumption University, 1999
M.Com. (Business Information Systems) University of Wollongong, Australia, 1994
B.Ed. (Science-Mathematics) Srinakharinwirot University, 1988

Academic Title: Assistant Professor

Teaching Experience
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Academic Works

1.

Wongwuttiwat, J., Buraphadeja, V., and Tantontrakul, T. (2020). A case study of blended
e-learning in Thailand. Interactive Technology and Smart Education, 17(2), February,
pp. 197-214, DOI: https://doi.org/10.1108/ITSE-10-2019-0068.

Wongwuttiwat, J., and Winley, G.K., (2020) “An exploration of creativity traits among ICT
lecturers and students in Thailand”, Journal of Education for Business, 95(6), September,
pp.408-418, DOI:10.1080/08832323.2019.1664374.

WONGWUTTIWAT, J., & LAWANNA, A. (2018). The Digital Thailand Strategy and the
ASEAN Community. Electronic Journal of Information Systems in Developing Countries,
84 (3), April, 1-15, doi: DOI: 10.1002/isd2.12024.

WONGWUTTIWAT, J. (2016). Thailand's ICT Readiness for the ASEAN Economic
Community.  Electronic Journal of Information Systems in Developing Countries, 72 (1),

December, pp. 1-21.
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