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Bachelor of Business Administration Program in Integrative Business Entrepreneurship
(International Program)

New Program 2022

Institution Assumption University of Thailand
Campus/Faculty/Department Suvarnabhumi Campus

Martin de Tours School of Management and Economics

Section 1: General Information
1. Code and Title of Program
Code XXXXXXXXXXXXXX
Program Bachelor of Business Administration Program in Integrative Business
Entrepreneurship (International Program)
WANFATLIMNITINIU AN ET’]‘IJ’]%‘E’]ﬂ’]iU%‘H’]Sﬁqiﬁﬁ]LLUUH‘SM’]ﬂ’]iLﬁQﬂ’J’]&JLﬂu

HU3znaumI (MangaTIwITa)

2. Title of Degree and Major Field
Full Title Bachelor of Business Administration (Integrative Business
Entrepreneurship)
UImIgINatudia (msu‘%mi‘gﬁﬁaLmugsmwm‘nﬁiammLﬂu
Hisznaums)
Abbreviated Title B.B.A. (Integrative Business Entrepreneurship)

UD.1. (miﬁmsqsﬁﬁlLLuuHsmwmiLﬁ'am’mLﬁu;jﬂi:ﬂaumi)
3. Major Field None
4. Total Credits 132 Credits

5. Type of Program
5.1 Level
Bachelor's Degree Program in compliance with the Thai Qualifications Framework for
Higher Education B.E. 2552 and Program Standard Criteria B.E. 2558
5.2 Undergraduate Academic Program

Academic Bachelor Degree Program
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5.3 Medium of Instruction
English / Chinese / Thai

5.4 Admission
Thai and international students

5.5 Collaboration with Other Institutions
This program is an AU program

5.6 Type of Conferred Degree

One degree (one major)

Program Status and Endorsement/Approval

New Program 2022

Implementation Schedule: Semester 1, Academic Year 2022

This program was endorsed by the AU Academic Committee in its meeting 5/ Academic
Year 2021 on October 26, 2021 and approved by the University Supervision Committee in
its meeting 2/ Academic Year 2021 on November 18, 2021.

Professional Accreditation :Not applicable

Expected Year of Program Registration:
Program Registration according to Thai Qualification Framework for Higher Education

B.E. 2552 in academic year 2024

Professions/Careers after Graduation
Bachelor of Business Administration Program in Integrative Business
Entrepreneurshipgraduates are able to work in government and private organizations as:

Entrepreneurial

(1) Entrepreneur

(2) Small Business Owner

(3) Business Startup Owner

(4) Franchisee

(5) Tech Startup or Fintech startup owners
(6) Tech Innovator

(7) Travel Blogger

(8) Food Blogger

(9) Toursim Influencer

(10

10) Project Manager



Consulting

(11) Business Consultant

(12) ERP Consultant

(13) Digital Marketing Manager
Managerial

14) Brand Manager/Product Manager
1
1
1
1
1

5) Public Relations Manager

6) Event Organizer/Manager

7) Communications Manager

8) Social Media Manager

9) Customer Relations Manager
20) Business Development Manager

(
(
(
(
(
(
(
(21) MICE Business Manager
(
(

)
)
)
)
)
)
)
)
)
)

23) Customer Service Manager
Specialized

(24) Strategic Marketing Planner

(25) Digital Analyst

(26) Digital Strategist

(27) Strategic Planner

(28) MICE and Exhibition Planner

(29) Event Organizer/Planner

(30) Design Consultant/ Coordinator
(31) Product Designer

(32) Exhibition and Experience Designer
(33) Design Enterpriser

(34) Tech entrepreneur/founder

(35) App / Software developer

(36) Data scientist

(37) Data engineer

(38) Database Administrator

(39) Financial Analyst

(40) Data Analyst

(41)

41) System Analyst

22) Marketing Communication Planner/Manager

AU TQF 2

Bachelor's Degree
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9. Faculty Members Responsible for the Program

10.

1.

Mr. Sumate Permwonguswa

Ph.D. (Computer Science and Information Systems) University of Colorado Denver,
USA, 2017

M.S. (Computer Information Systems) Assumption University, 2002
M.B.A. (Business Administration) Assumption University, 1994

B.B.A. (International Business Management) Assumption University, 1992
Academic Title: Faculty Member

Teaching load: 6 hours/week

Mr. Panant Krairojananan

M.Tel. (Telecommunications) University of Denver, USA, 1998

B.B.A. (Marketing) Assumption University, 1995

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Kulrisa Srisangkaew

Ph.D. (Hospitality and Tourism Management) Assumption University, 2019
M.B.A. (Tourism Management) Assumption University, 2007

B.A. (Business English) Assumption University, 2004

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Marut Chaisanrit

M.A. (International Hotel and Tourism Management) Schiller International University,
London, UK, 2007

B.A. (Japanese langauge) Prince of Songkla University, 2002

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Ananya Phunthasean

Ph.D. (Organization Development) Assumption University, 2020
M.B.A.(Business Administration) Assumption University, 2012

B.B.A. (Marketing) (2nd Class Hons.) Chulalongkorn University, 2011
Academic Title: Faculty Member

Teaching load: 12 hours/week

Instructional Venue

Assumption University, Suvarnabhumi Campus

4
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11. External Contexts or Development Affecting Program Planning
11.1 Economic Context or Development

The Bachelor of Business Administration program is designed to benefit the Thai
higher education sector, economy, and society. The Program aims to produce leaders,
entrepreneurs, and business practitioners well-rounded in various business disciplines
with the highest standard of morals and ethics. The Program's philosophy and goals
align with the country's development in the next five years, Thailand 4.0. There is an
urgent need to develophuman capital with multidisciplinary business management
skills, including marketing, IT, real estate, finance, insurance, etc., in the business
landscape with new practices and ever-changing technologies. Such an individualcan
work in a global environment, exhibitboth a positive attitude and the skills to adapt to
the changing economic and social atmosphere and make sound business decisions to
ensure sustainable and self-sufficient development of the organization and the
economy.

The Second 15-Year Long Range Plan (2008 — 2022) on Higher Education
emphasizes the creative economy, human capacity building, and production of
research outputs with value-added and utilization of local wisdom to enhance the
country's national competitiveness and economic development. In addition, the
Ministry of Higher Education, Science, Research and Innovation (MHESI) stresses the
need for higher educational institutions to address Thailand's critical problems such as
1) Aging Society, 2) Technological Disruption, 3) Quality Assurance of Education, 4)
Quality of Graduate who do not serve the Industry needs, and 5) Research results
that do not answer to the societal and economic questions, the international
competitiveness of Thailand and many more. In short, the objectives of Higher
Education are 1) Smart citizens, 2) Value-Based Economy, and 3) Innovative Nation.
It is imperative to meet the higher education needs of the country and develop well-
rounded individuals to serve the advanced business and management needs of the
country. The newly developed Program covers the 21st-century skills development in
preparing students to tackle global macro issues, possess knowledge in various
functional areas of business from a global perspective, and develop strategies to
manage business operations on a worldwide scale. There is also a high demand for
well-rounded leaders and entrepreneurs who can make wise and ethical business
decisions and valuable contributions to the organization, society, and the country. In
addition, the Program needs to stay competitive, maintain its quality, and prepare its

students to move forward to the 21st century. Therefore, based on the study of the
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market trends, the Program will emphasize the development of well-rounded persons
in terms of Core Business Knowledge, Global Awareness, Cross-Cultural Skills,
Language Skills, Analytical and Problem Solving Skills, Life and Career Skills, and
Responsibility, Flexibility and Adaptability Skills.
Lastly, the outbreak of the COVID-19 pandemic since early 2020 further calls for the
country's higher education sector to cultivate individuals with the aforementioned
characteristics, knowledge, and skills. Moreover, the sudden changes in the business,
societal and economic environment brought by the disease and the associated
government policies have put businesses to the test for their agility and readiness to
face unexpected challenges. To weather such a storm and prepare for future
unknowns in the business, economic and societal environments, individuals with apt
and balanced knowledge in business and other branches of disciplines play a critical
role. The Program aims to produce such graduates and thereby well serve the
development need and business and economic atmosphere of the post-COVID-19
world.

11.2 Social and Cultural Context or Development
Aging society is one of the critical social and cultural challenges in Thai society,which
causes a decreasing number of student enrolments and an increasing number of
retired, senior citizens. Hence, based on MEHSRI, higher education today is
expected to include 1) Work Integrated Learning 2) Personalized Education 3)
Modular Curriculum 4) Credit Transfer with Multi-university Courses 5) Lifelong
Learning 6) Online Courses 7) Up-skill, Re-skill. Thenew Program aims to produce
graduates to be "well-roundedleaders" of Thailand. The Program also has
collaboration with faculties from universities around the world to offer new courses.
The digital transformation and changes in business operations have greatly
influenced the labormarkets. Thus, the practical skills and understanding of these
influences are key to adapting to the current business and digital knowledge and
meeting local and global business and societal requirements. The Program,
therefore,emphasizes developing students' broader business knowledge rather than
one functional business knowledge. The Program will also develop foreign language
skills, practical skills, and digital skills.
Furthermore, the COVID-19 pandemic has led to the so-called "new normal" in our
daily life, such as wearing facemasks as much as possible, paying constant attention
to personal hygiene, and maintaining social distancing. The disease has also brought

a new normal in business practice. With the need to reduce gathering while
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maintaining functionally and pursuing growth, there have been new business
practices, to name a few, such as working from home, multitasking, flexible working
schedules, and broadened purpose. Companies need to be both creative and agile to
survive as operating in silos and paying attention only to a few stakeholders leads to
vulnerabilities. Companies with partner orientations are best able to transcend crises
since they can plan together, share local knowledge, and draw on goodwill to get
back to business quickly. Because it mixes branches of knowledge, brings faculty of
diverse backgrounds together, and enriches the learning complexity of learners, the
new Program is well-positioned to produce graduates that will thrive in the new

normal of the post-COVID-19 business landscape and world.

12. Impacts of Items 11.1 and 11.2 on Program Development and Relations to AU Mission

121

Impacts on Program Development

The Economic and Social Development Plan of Thailand's (2016-2021) emphasizes
on human resource development, competitiveness enhancement and increase in
international cooperation. Besides, the rapid changes in the business due to
globalization and technological development have increased the need for graduates
with sound language skills, analytical and problem-solving skills, Information
Technology skills and skills in conducting business across borders. It is essential that
the students are able to understand, analyze, integrate and apply the impact of socio,
economic, political, financial, cultural legal and ethical issues on international
business decisions and develop efficient business solutions and strategies. There is
also a high demand for well-rounded managers and entrepreneurs who can make
wise and ethical business decisions and valuable contribution to the organization, the
society and the country. Therefore, it deems essential that the Business
Administration Program in be modified according to changing global market trends
and requirements. The Business Administration Program, Martin de Tours School of
Management and Economics is committed to reviewing and revising the study
program to be more vigorous, progressive, and responsive to the trends of demand
of the Thai and international markets in order to prepare our graduates for business
professions, further studies as well as professional accreditations. The modified
curriculum proposed here will equip the students with sound knowledge, breadth and
adequatedepth, in the Business Administration in Integrative Business

Entrepreneurship as a new field of study to facilitate them to cope with the more
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demanding requirements of the changing digital business world and the globalization
era.
12.2 Relations to AU Mission

The Bachelor of Business Administration Program in Integrative Business
Entrepreneurship will offer an integrative program including all functional disciplines of
Marketing, Finance and Management and also covering the emerging fields of study
such as Digital Business Management, Hospitality and Tourism Management,
International Business Management, Supply Chain Management, Insurance and Real
Estate, for students wishing to work in private and public sectors. Through an
innovative, practical, and high-quality teaching program, the students have an
opportunity to develop a well-rounded knowledge and practical skills to adapt to the
fast changing, highly competitive business world. The Program focuses on developing
the student's ability to analyze and solve problems, think creatively and make
effective and ethical business decisions, as well as equip students with
communication skills and information, technology and innovation skills. The Program
also encompasses the total development of students in terms of spiritual, intellectual
and emotional facets and instills Environmental, Social and Governance (ESG) in
students. Overall, the Program prepares the well-rounded students for a wide range
of careers including working as professionals and entrepreneurs, being leaders in the

business community.

13. Relationships (if any) with Other Programs Offered by Faculties/Departments within
AU
13.1 Courses Offered by Other Programs

Courses offered by Department of Accounting

BAC 3602 Intermediate Accounting | 3-0-6
BAC 3603 Intermediate Accounting Il 3-0-6
BAC 3608 Financial Report and Financial Statement Analysis 3-0-6

BAC 3614 Taxation |
BAC 3615 Taxation I
IBE 1122 Accounting for Entrepreneurs

Courses offered by Department of Business Economics

BEC 1301 Foundations of Mathematics and Logic 3 (3-0-6)
BEC 1401 Thinking as an Economist 3 (3-0-6)
BEC 2102 Economic Decision Making for Management 3 (3-0-6)

8



BEC 2303
BEC 2304
BEC 3101

BBA 1001
BBA 1101
BBA 1102
BBA 2001
BBA 2105
BBA 2106
BBA 4101
BDM 3201
BDM 3202
BDM 3203
BDM 3204
BDM 3205

BEN 3201
BEN 3202
BEN 3304
BEN 4212
BEN 4214
BFN 3211
BFN 3222
BFN 4314
BFN 4421
BFN 4431
BHT 3201
BHT 3202
BHT 3203
BHT 3204

BHT 3205
BHT 3404
BHT 3406

AU TQF 2

Bachelor's Degree

Fundamentals of Econometrics
Business and Economic Forecasting

Firms, Competition and Market Structure

Courses offered by Bachelor of Business Administration Program (2020)

Business Exploration

Seminar in Business |

Data and Information Literacy

Human Behavior

Operations and Supply Chain Management
Seminar in Business ||

Entrepreneurship

Digital Business

Digital Commerce

Cybersecurity

Enterprise Resource Planning

Information Systems Strategy, Management, and
Acquisition

Innovation and Design Thinking

Entrepreneurial Commercialization

Project Management

Growth Mindset and Sustaining Organization
Entrepreneurial Strategic Management
Investment Strategy and Applied Valuation
Financial Modeling and Analysis Tools

Personal Wealth Management and Financial Planning
Portfolio Management and Analysis

Startup Finance and FinTech

Introduction to Hospitality and Tourism Management
Consumer Behavior in Hospitality and Tourism
Food and Beverage Management

Personality and Communication in Hospitality and
Tourism

Marketing for Hospitality and Tourism

Food and Beverage Service

Catering, Bakery, and Pastry

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (3-0-6)
1(1-0-2)
3 (2-2-5)



BHT 3410
BHT 3415
BHT 3416
BIB 3201

BIB 3202

BIB 3203

BIB 3204

BIB 4209

BMK 3201
BMK 3202
BMK 3203
BMK 3204
BMK 4302
BRE 3201
BRE 3202
BRE 3203
BRE 3204
BRE 3205
BRM 3211
BRM 3221
BRM 3222
BRM 3223
BRM 4311
BSC 3201
BSC 3203
BSC 3204

BSC 3205
BSC 4302
BSC 4303
MA 1000
MA 1200
SA 1002
SA 2002

Perfecting Personality for Career and Life
Tourist Destination Management

Introduction to MICE Business

Cross Cultural Human Resource Management

Export-lmport Policy and Strategy

Global Business in Practice

International Management

International Strategic Management
Consumer Behavior

Digital Marketing

Brand Driven Innovation

Competitive Analysis and Strategy
Contemporary Issues in Marketing

Real Estate Business

Real Estate Law

Real Estate Economics

Building Design and Construction Techniques
Real Estate Development

Risk Management and Insurance

Property Insurance

Casuality Insurance

Life Assurance

Employee Benefits

Logistics and Supply Chain Management
Lean Manufacturing and Agile Supply Chain
International Transportation and Distribution
Management

Warehousing and Material Handling
Procurement and Supply Management
Supply Chain Risk Management

Business Mathematics and Statistics
Mathematics for Business

Introduction to Statistics

Intermediate Statistics

10
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Courses offered by School of Arts

ELE 1001
ELE 1002
ELE 2000
ELE 2001
GE 1204
GE 1211
GE 1302
GE 1403
GE 1408
GE 1409
GE 2102
GE 2202

Communicative English |
Communicative English I
Academic English

Advanced Academic English
Physical Education

Recreation for Health Promotion
Ecology and Sustainability
Communication in Thai

Thai Usage

Thai Language for Intercultural Communication
Human Heritage and Globalization

Ethics

Courses offered by School of Laws

LAW 1201

Business Laws for Entrepreneurs

Courses offered by School of Communication Arts

AAD 2008

CA 1100
CA 1101
CA 1102
CA 1103
CA 1104
CA 2100
CA 2101
CA 2102
CA 2110
CA 2120
CA 2130
CA 3100
CA 3101
CA 3102
CA 3110
CA 3111
CA 3112

Photography

Introduction to Communication
Introduction to Strategic Communication
Introduction to Creative Communication
Computer Graphic Design

Creative Production Management
Persuasive Communication
Presentation and Public Speaking
Principles of Marketing Communication
Media Literacy and Ethical Concerns
Interactive and Digital Platform Design
Communication Arts Research
Consumer Insight and Tools

Brand Communication

Media Planning

Storytelling for Creative Communication
Creative Entrepreneurial Project Management

Sound Design

11
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CA 3120

CA 3130
CA 4100

Entrepreneurial Principles and Practices for
Communication Arts

Internship

AU TQF 2

Bachelor's Degree

3 (3-0-6)

3 (200 Hours)

Communication Arts and Entrepreneurship Workshop 3 (2-2-5)

Courses offered by School of Biotechnology

BS 1115
BS 1116
BS 1117
BS 2020
BS 2021
BT 2012
BT 3018
BT 4001
FT 3114
FT 3115
FT 3116
FT 3117
FT 3118
FT 4143

FT 4146
FT 4147
FT 4148
FT 4149
FT 4150
FT 4151

Basic Chemistry

Basic Biology

Basic Physics

Basic Microbiology

Basic Biochemistry

Introduction to Food Biotechnology

Design Thinking and Research Design

Food Biotechnology World Trend

Functional Food for Health

Food Safety and Microbiology Technology
Food System and Breakthrough

Food Processing Innovations and Technologies
Properties of Food and Engineering

Food Quality and Safety Standard, Law and
Regulation

Food Product Design and Development
Industrial Fermentation Innovation and Products
Consumer Food Marketing

Sensory Marketing and Consumer Behavior
Special Project

Internship

Courses offered by School of Music

MB 1500
MB 2531
MB 3512
MB 3539
MB 3540
MB 3550
MB 4000
MB 4500

Introduction to Data Science

Music Business

Legal Aspects of Music Business

Music Entrepreneurship Research
Digital Music Marketing

Feasibility Study for Music Entrepreneur
Internship in Music Entrepreneurship

Music Entrepreneurship Seminar

12

2 (240 Hours)
3 (3-0-6)



MB 4540
MP 2400
MP 2510
MP 2511
MP 2512
MP 3411
MS 1001
MS 1002
MS 1003
MS 1004
MS 4011
MS 4012
MU 0201
MU 1231
MU 1301
MU 1302
MU 1501
MU 2131
MU 2332
MU 2333
MU 7001-8

Music Business Data Analytics
Audio Fundamentals

Visual Media for Musician
Digital Photography for Musician
Video Production for Musician
Song Demo Production

Major Instrument |

Major Instrument Il

Major Instrument Il

Major Instrument IV

Senior Project |

Senior Project Il

Music Ensemble |

History and Literature of Music
Music Fundamentals |

Music Fundamentals |l

Chorus |

Basic Songwriting

Keyboard Skills

Guitar Skills

Concert and Seminar Attendance I-VIII

Courses offered by School of Science and Technology

CSX 2009
CSX 2016
CSX 3001
CSX 3002
CSX 3003
CSX 3005
CSX 4109
CSX 4201
ITX 2004
ITX 2005
ITX 2007
ITX 2009
ITX 3002

Cloud Computing

Mathematics and Statistics for Data Science
Fundamentals of Computer Programming
Object-Oriented Concepts and Programming
Data Structures and Algorithms

Computer Networks

Android Application Development

Artificial Intelligence Concepts

UI//UX Design and Phototyping

Design Thinking

Data Science

Presentation and Data Visualization Techniques

Introduction to Information Technology

13
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Non-Credit
Non-Credit
Non-Credit



ITX 3003
ITX 3004
ITX 3006
ITX 3007
ITX 3008
ITX 3009
ITX 3010
ITX 4214
ITX 4215
ITX 4503
ITX 4518

AU TQF 2
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Business Systems

Information Systems Analysis and Design
Database Management Systems
Software Engineering

IT Project Management

Senior Project |

Senior Project Il

Data Science Project Management
Business Insights and Visualization
Information Systems Security

Blockchain and Digital Currencies

13.2 Courses Offered to Other Programs

IBE 2101
IBE 2102
IBE 2103
IBE 2121
IBE 2122
IBE 3101
IBE 3401
IBE 3402
IBE 3403
IBE 3411
IBE 3412
IBE 3413
IBE 3414
IBE 3415
IBE 3433
IBE 3434
IBE 3500-
3519
IBE 3520-
3539
IBE 3540-
3559

Contemporary Marketing Practice

Business Strategy and People Management
Business Finance

Global Business Strategy

Communication and Negotiation for Business Success
Business Analysis

Service Business Management

Digital Business Insights

Project Management and Feasibility Analysis
Creating value in Global Business

Business Intelligence and Strategic Decision
Data Preparation and Visualization

Business Analytics Essentials

Capstone Project

Digital Transportation Management
Distribution Center Management

Selected Topics in Communication Arts

Selected Topics in Biotechnology

Selected Topics in Science and Technology

14
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IBE 3560- Selected Topics in Music 3 (3-0-6)
3579
IBE 4111 Integrative Business Senior Project 3 (3-0-6)
IBE 4121 Business Practicum | 3 (3-0-6)
IBE 4122 Business Practicum || 3 (3-0-6)
IBE 4123 Business Practicum Il 3 (3-0-6)
IBE 4124 Business Practicum IV 3 (3-0-6)
IBE 4401 Integrative Business Independent Study 3 (3-0-6)

13.3 Management

- The courses offered by other programs are under the supervision of the
faculties/ departments concerned. The same course outlines and teaching
standards are used. The Program follows up the students' performances in
those courses and provides feedback concerning the needs and problems of
the students.

- The courses offered to other programs are under the supervision of the IBE
Program. The same course outlines and standards are used. The students'
needs and problems are regularly conveyed to the faculties/departments
concerned.

- To ensure seamless integration between the business discipline and other
faculties, special academic advisors are to be assigned to the students in this
program. The advisors are in charge of guiding the students in course
selection and study plan as well as collaborating with various departments
within the School and other faculties in terms of course content and learning

activities.

Section 2 :Program Specific Information
1. Philosophy, Significance and Objectives of Program
1.1 Philosophy
The philosophy of the Bachelor of Business Administration
PrograminintegrativeBusiness Entrepreneurship is to engage students in active
learning and develop them to be successful business leaders, entrepreneurs and
managers. The Business Administration  Programin Integrative  Business
Entrepreneurship is committed to providing students with a stimulating learning
experience in order to equip students with the multi-discipline business knowledge, and

competencies to cope with the ever changing requirements of the increasingly

15
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competitive and interdependent international business world. The program would
emphasize on developing the cognitive, problem solving, critical thinking and creative
thinking skills, communication and information technology skills as well as soft skills
such as social and interpersonal skills of MSME students as well as incorporates
Environmental, Social and Governance (ESG) to enable them to initiate new ways of
dealing with business problems and developing effective business strategies.
Furthermore the students/graduates would be able to better understand cultural
differences and business practices across borders, apply the business theories and
concepts to solve business problems in the real world, possess the capability to self-
improve and adopt life-long learning practices, to be flexible and adaptive, to be
competent and well-rounded in different domains, committed to sound and ethical
decision-making and business governance by adopting art and scientific tools,
technologies and models as learning and decision resources and handle all aspects
and dimension of business problems confronting them with an open mind. The
program aims at providing a superior combination of personalized comprehensive,
hands-on education to ensure the students become better prepared and confident to
serve the dynamic needs of the labor market and make immediate impact in a variety
of corporate settings.

Objectives: To produce graduates who have the characteristics, knowledge and
skills as follow:

Characteristics

(1) Strive to act justly, and possess good moral values

(2) Demonstrate ability to work as part of ateamas the leader or a member

(3) Exhibit a positive attitude for improved performance and further growth

Knowledge

(4) have knowledge of the principles and theories in the functional areas and the ability
to apply them to Business Administration

Skills

(5) Possess analytical and creative thinking skills to acquire proficiency in business
from inter and multicultural perspectives

(6) Possess logical and critical thinking skills to solve complex business problems and
open-end challenges

(7) Have skills in ideation, communication, presentation, IT, and entrepreneurship.

(8) possess the way of thinking being flexible, competent, and well-rounded whenfacing

and thereby solving business problems.

16
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The program and modification plan is expected to be completed in 4 years.

Improvement/Modification Plan

Strategies

Evidence/lndicators

Modification of courses every
four years to continuously
enhance business knowledge

and skills of students

Academic coordination with
industry, international and

domestic organizations and
entrepreneurs in developing

the competencies of students

Record and report of

activities organized.

Enhance professional
development of faculty

members

Develop faculty members for
the teaching of specialized

courses offered

All faculty members attend
specialized trainings and
workshops for at least 30
hours per semester to
enhance knowledge in

business and industry.

Contact industry specialists to

share knowledge and
experience with faculty

members

Level of satisfaction of
existing students and new
graduates with the quality
of the program and
teaching (not less than
3.51 out of 5)

Level of satisfaction of
employers with our
graduates (not less than

3.51 out of 5)

Updated teaching and
learning materials such as
TQF3, course outlines,
lesson plan, content,

assignments, cases, etc.

Set up teams to prepare
lesson plan, syllabus and
TQF3 for each new course
Arrange textbooks and

supplementary Materials

Program assessment
report

The average level of
graduate employers’
satisfaction with new
graduates under the new
program at least 3.5 out of
5.0 points with respect to
learning outcomes of 5
domains (not less than

3.51 out of 5)

Revise course content (minor
modifications) and
incorporate necessary skills
into the curriculum based on

market and industry needs.

Obtain regular feedback from

academic committee, industry

experts, graduates and

students.

Level of satisfaction of
existing students and new
graduates with the quality
of the program (not less

than 3.51 out of 5)
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Improvement/Modification Plan

Strategies

Evidence/lndicators

Level of satisfaction of
employers with our
graduates (not less than

3.51 out of 5)

- Promote the new modified

curriculum and PR plan

Create new brochure, on-line
website, poster to disseminate

information of new courses

Students’ feedback or

queries

- Review course, prepare
course report and develop
improvement plan every

semester.

Arrange meetings for detail
discussion with all faculty

members

Minutes of meeting

Section 3 : Educational Management System, Implementation and Curriculum Structure

1. Educational Management System

1.1 System

Semester System (2 semesters per academic year), 15 weeks per semester

1.2 Summer Session

A summer session of 8 weeks is offered.

1.3 Credit Equivalent to Semester System

None

2. Program Implementation

2.1 Study Period

First Semester :June — October

Second Semester :November — March

Summer Session :April — May

2.2 Admission Requirements

1. M.6 Certificate (grade 12) or its equivalent as issued by the Ministry of Education

2. Applicants must be physically and mentally healthy.

3. Applicants must demonstrate good behavior and good attitudes toward their studies,

and strictly conform to the University’s rules and regulations.

4. Candidates who have family business will be preferable for admission.

5. Candidates who have business idea will be preferable for admission.
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Problems of Newly Enrolled Students

The level of English and Mathematic proficiency of majority of students (International
Program) is at the entry level are relatively weak. Weak English proficiency makes it
very difficult for students to understand the lesson taught in English. In addition, weak
mathematical skills make it very difficult for students to pass the core courses and
students lack the analytical and problem solving skills required in the major courses.
Students are not self-motivated to read text books and doing exercises

Strategies for Solving Problems/ Limitations of Students Specified in Item 2.3
Basic courses in mathematics and English are required in order to equip students with
strong analytical and communication skills in order to enhance their understanding of
economic models and theories. Students are enforced to complete mathematic courses
and English | to English IV during their first two years. To improve Mathematics and
English skills, the class will be divided into a lecture class and a tutorial class. Students
have more chance for discussion and presentation as well as making queries. Thus,
teaching and learning becomes interactive in the small class. Students need to pass
both Mathematics and English courses to enroll some required courses. The School
has also introduced the buddy system to have senior students to mentor and assist the

junior students in their academic problems.

Student Enroliment Plan and Expected Numbers of Graduates in 5 Years

Year of Study Number of Students

2022 2023 2024 2025 2026

st

1

Year 200 200 200 200 200

2nd

Year 200 200 200 200

3" Year 200 200 200

4" Year 200 200

Total

200 400 600 800 800

Expected to graduate 200 200
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Description Academic Year
2022 2023 2024 2025 2026
University fee 5,740,000.00 | 11,480,000.00 | 17,220,000.00 | 22,960,000.00 | 22,960,000.00
Tuition fee 17,400,000.00 | 35,490,000.00 | 52,410,000.00 | 61,650,000.00 | 61,650,000.00
Other fee 7,030,000.00 7,510,000.00 7,990,000.00 8,470,000.00 8,470,000.00
Total Revenues 30,170,000.00 | 54,480,000.00 | 77,620,000.00 | 93,080,000.00 | 93,080,000.00
Revenues: Head 150,850.00 136,200.00 129,366.67 116,350.00 116,350.00
Expenses Budget (Unit: Baht)
Description Academic Year
2022 2023 2024 2025 2026
Operating Budget
1. Remuneration 5,077,053.75 | 10,154,107.50 | 15,231,161.24 | 20,308,214.99 | 20,308,214.99
2. Operating 8,092,351.04 16,184,702.08 | 24,277,053.13 | 32,369,404.17 | 32,369,404.17
expenses
3. Scholarship 1,604,441.34 3,208,882.69 4,813,324.03 6,417,765.37 6,417,765.37

Total Expenses

14,773,846.13

29,547,692.27

44,321,538.40

59,095,384.53

59,095,384.53

Expenses: Head

76,869.23

73,869.23

73,869.23

73,869.23

73,869.23

2.7 Teaching and Learning Mode

Classroom/ Online Modes

2.8 Credit Transfer, Course Transfer and Cross-University Registration

Students who formerly studied in other institutions may have their courses and credits

transferred to their current programs in accordance with the Commission on Higher

Education’s Criteria of Degree Transfer B.E. 2545.

Cross-university registration can be done whereby AU allows students of other

programs recognized by the Commission on Higher Education to register for courses

at AU.
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3. Curriculum and Faculty Members

3.1 Curriculum

3.1.1 Number of credits 132 Credits
3.1.2 Duration of Study

Students mustcomplete all the requirements for the degree in a maximum of 8

years.

3.1.3 Curriculum Structure

Total number of credits 132 Credits
A. General Education Courses 37 Credits
Language Courses 15 Credits
Social Science Courses 7 Credits
Humanities Courses 3 Credits
Science and Mathematics Courses 6 Credits
General Education Elective Courses 6 Credits
B. Specialized Courses 83 Credits
Business Entrepreneurship 38 Credits
Business Concentration 15 Credits
Integrative Business Electives 30 Credits
C. Free Elective Courses 12 Credits
3.1.4 Course Code
Course code has the following meanings.
Letters
BAC Accounting courses
BBA Business Administration core courses
BDM Digital Business Management courses
BEC Business Economics courses
BEN Entrepreneurship and Innovation Management courses
BFN Finance courses
BHT Hospitality and Tourism Management courses
BIB International Business Management courses
BIR Insurance courses
BMK Marketing courses
BRE Real Estate courses
BSC Supply Chain Management courses
IBE Integrative Business Entrepreneurship
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Numbers
First number

Second number

Third number
Fourth number

3.1.5 Courses

A. General Education Courses 37 Credits
Language Courses 15 Credits
ELE 1001 Communicative English |
ELE 1002 Communicative English Il
ELE 2000  Academic English
ELE 2001  Advanced Academic English
GE 1403 Communication in Thai
(Required Course for Thai Students)
OR GE 1408 Thai Usage
(Required course for Thai Students from
International Program)
OR GE 1409 Thai Language for Intercultural Communication
(Required course for Non-Thai Students)
Social Science Courses 7 Credits
BBA 1001  Business Exploration
GE 1204 Physical Education
OR GE 1211 Recreation for Health Promotion
GE 2202 Ethics
Humanities Courses 6 Credits
BBA 2001  Human Behavior
GE 2102 Human Heritage and Globalization

AU TQF 2

Bachelor's Degree

year of the course to be taken

type of the course:

0 = For courses especially for other faculties or General

Education Courses
1 = Business Entrrepreneurship course
4 = Business Concentration
5 = Integrative Business Electives
serial number

serial number

22

3 (3-0-6)
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Science and Mathematics Courses

GE 1302
MA 1000
OR MA 1200

BEC 1301
BEC 2303

BS 1115
BS 1116
CSX 3001
MB 1500
SA 1002

SA 2002

B. Specialized Courses

Business Entrepreneurship

BBA 1101
BBA 1102
BBA 2105
BBA 2106
BBA 4101
BEC 2102
IBE 1122
IBE 2101
IBE 2102
IBE 2103

AU TQF 2

Bachelor's Degree

Ecology and Sustainability
Business Mathematics and Statistics
Mathematics for Business

Science and Mathematics General Education

Elective Course (can choose 1 course from the list

below)

Foundations of Mathematics and Logic

Fundamentals of Econometrics
(For those who taking MA 1000 Business
Mathematics and Statistics only)

Basic Chemistry

Basic Biology

Fundamentals of Computer Programming
Introduction Data Science

Introduction to Statistics
(For those who taking MA 1200 Mathematics for

Business only)

9 Credits

3 (3-0-6)
3 (3-0-6)

Intermediate Statistics 3 (3-0-6)
(For those who taking MA 1000 Business
Mathematics and Statistics only)

83 Credits

38 Credits
Seminar in Business | 1 (1-0-2)
Data and Information Literacy 3 (2-2-5)
Operations and Supply Chain Management 3 (3-0-6)
Seminar in Business |l 1 (1-0-2)
Entrepreneurship 3 (3-0-6)
Economics Decision Making for Management 3 (3-0-6)
Accounting for Entrepreneurs 3 (3-0-6)
Contemporary Marketing Practice 3 (3-0-6)
Business Strategy and People Management 3 (3-0-6)
Business Finance 3 (3-0-6)
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IBE 2121
IBE 2122

IBE 3101
LAW 1201

Business Concentration
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Global Business Strategy
Communication and Negotiation for Business
Success

Business Analysis

Business Laws for Entrepreneurs

Can choose only 1 track from the list below

Sustainable Business Development Track

BEN 4212
BMK 3203
IBE 3401
IBE 3402
IBE 3403

Growth Mindset and Sustaining Organization
Brand Driven Innovation

Service Business Management

Digital Business Insights

Project Management and Feasibility Analysis

Strategic Management in Digital World Track

IBE 3411
IBE 3412
IBE 3413
IBE 3414
IBE 3415

Creating Value in Global Business

Business Intelligence and Strategic Decision
Data Preparation and Visualization
Business Analytics Essentials

Capstone Project

FinSurance Track

BFN 3211
BFN 4314

BFN 4431
BRM 3211
BRM 3221

Investment Strategy and Applied Valuation

3 (3-0-6)
3 (3-0-6)

3 (3-0-6)
3 (3-0-6)

15 Credits

Personal Wealth Management and Financial 3 (3-0-6)

Planning
Startup Finance and FinTech
Risk Management and Insurance

Property Insurance

Digital Supply Chain Management Track

BDM 3204
BSC 4303
IBE 3412
IBE 3433
IBE 3434

Enterprise Resource Planning

Supply Chain Risk Management

Business Intelligence and Strategic Decision
Digital Transportation Management

Distribution Center Management
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Tourism Restaurant and Café Track

BHT 3404
BHT 3406
BHT 3410
BHT 3415
BHT 3416

Food and Beverage Service

Catering, Bakery and Pastry

Perfecting Personality for Career and Life
Tourism Destination Management

Introduction to MICE Business

Accouting Track

BAC 3602
BAC 3603
BAC 3608
BAC 3614
BAC 3615

Intermediate Accouting |

Intermediate Accounting Il

Financial Report and Financial Statement Analysis
Taxation |

Taxation |l

Business Economics Track

BEC 1401
BEC 2303
BEC 2102
BEC 3101
BEC 2304

Thinking as an Economist

Fundamental of Economics

Economic Decision Making for Management
Firms, Competition and Market Structure

Business and Economic Forecasting

Entrepreneurship and Innovation Management Track

BEN 3201
BEN 3202
BEN 3304
BEN 4212
BEN 4214

Innovation and Design Thinking
Entrepreneurial Commercialization

Project Management

Growth Mindset and Sustaining Organization

Entrepreneurial Strategic Management

Finance Track

BFN 3211
BFN 3222
BFN 4314

BFN 4421
BFN 4431

Investment Strategy and Applied Valuation
Financial Modeling and Analysis Tools

Personal Wealth Management and Financial
Planning

Portfolio Management and Analysis

Startup Finance and FinTech
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Hospitality and Tourism Management Track

BHT 3201  Introduction to Hospitality and Tourism Management 3 (3-0-6)
BHT 3202 Consumer Behavior in Hospitality and Tourism 3 (3-0-6)
BHT 3203 Food and Beverage Management 3 (3-0-6)
BHT 3204  Personality and Communication in Hospitality and 3 (3-0-6)
Tourism
BHT 3205 Marketing for Hospitality and Tourism 3 (3-0-6)
International Business Management Track
BIB 3201 Cross Cultural Human Resource Management 3 (3-0-6)
BIB 3202 Export-Import Policy and Strategy 3 (3-0-6)
BIB 3203 Global Business in Practice 3 (3-0-6)
BIB 3204 International Management 3 (3-0-6)
BIB 4209 International Strategic Management 3 (3-0-6)
Risk Management and Insurance Track
BRM 3211 Risk Management and Insurance 3 (3-0-6)
BRM 3221 Property Insurance 3 (3-0-6)
BRM 3222 Casuality Insurance 3 (3-0-6)
BRM 3223 Life Insurance 3 (3-0-6)
BRM 4311 Employee Benefits 3 (3-0-6)
Digital Business Management Track
BDM 3201 Digital Business 3 (2-2-5)
BDM 3202 Digital Commerce 3 (2-2-5)
BDM 3203 Cybersecurity 3 (2-2-5)
BDM 3204 Enterprise Resource Planning 3 (2-2-5)
BDM 3205 Information Systems Strategy, Management, and 3 (2-2-5)
Acquisition
Marketing Track
BMK 3201 Consumer Behavior 3 (3-0-6)
BMK 3202 Digital Marketing 3 (3-0-6)
BMK 3203 Brand Driven Innovation 3 (3-0-6)
BMK 3204 Competitive Analysis and Strategy 3 (3-0-6)
BMK 4302 Contemporary Issues in Marketing 3 (3-0-6)
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Real Estate Track

BRE 3201 Real Estate Business 3 (3-0-6)
BRE 3202 Real Estate Law 3 (3-0-6)
BRE 3203 Real Estate Economics 3 (3-0-6)
BRE 3204 Building Design and Construction Techniques 3 (3-0-6)
BRE 3205 Real Estate Development 3 (3-0-6)
Suppy Chain Management Track

BSC 3201 Logistics and Supply Chain Management 3 (3-0-6)
BSC 3203 Lean Manufacturing and Agile Supply Chain 3 (3-0-6)
BSC 3204 International Transportation and Distribution 3 (3-0-6)

Management
BSC 3205 Warehousing and Material Handling 3 (3-0-6)
BSC 4302 Procurement and Supply Management 3 (3-0-6)
Integrative Business Electives 30 Credits

Students need to take at least 18 credits from Faculty of Communication
Arts, Faculty of Music, Faculty of Science and Technology, and Faculty of

Biotechnology, any course listed below upon completion of the prerequisites

(if any).

School of Communciation Arts

AAD 2008 Photography 3 (2-2-5)
CA 1100 Introduction to Communication 3 (3-0-6)
CA 1101 Introduction to Strategic Communication 3 (3-0-6)
CA 1102 Introduction to Creative Communication 3 (3-0-6)
CA 1103 Computer Graphic Design 3 (2-2-5)
CA 1104 Creative Production Management 3 (2-2-5)
CA 2100 Persuasive Communication 3 (3-0-6)
CA 2101 Presentation and Public Speaking 3 (2-2-5)
CA 2102 Principles of Marketing Communication 3 (2-2-5)
CA 2110 Media Literacy and Ethical Concerns 3 (3-0-6)
CA 2120 Interactive and Digital Platform Design 3 (2-2-5)
CA 2130 Communication Arts Research 3 (3-0-6)
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CA 3100
CA 3101
CA 3102
CA 3110
CA 3111
CA 3112
CA 3120

CA 3130
CA 4100
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Consumer Insight and Tools

Brand Communication

Media Planning

Storytelling for Creative Communication
Creative Entrepreneurial Project Management
Sound Design

Entrepreneurial Principles and Practices for
Communication Arts

Internship

Communication Arts and Entrepreneurship

Workshop

School of Biotechnology

BS 1117
BS 2020
BS 2021
BT 2012
BT 3018
BT 4001
FT 3114
FT 3115
FT 3116
FT 3117
FT 3118
FT 4143

FT 4146
FT 4147
FT 4148
FT 4149
FT 4150
FT 4151

Basic Physics

Basic Microbiology

Basic Biochemistry

Introduction to Food Biotechnology

Design Thinking and Research Design

Food Biotechnology World Trend

Functional Food for Health

Food Safety and Microbiology Technology

Food System and Breakthrough

Food Processiong Innovations and Technologies
Properties of Food and Engineering

Food Quality and Safety Standard, Law and
Regulation

Food Product Design and Development
Industrial Fermentation Innovation and Products
Consumer Food Marketing

Sensory Marketing and Consumer Behavior
Special Project

Internship
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School of Music

MB 2531
MB 3512
MB 3539
MB 3540
MB 3550
MB 4000
MB 4500
MB 4540
MP 2400
MP 2510
MP 2511
MP 2512
MP 3411
MS 1001
MS 1002
MS 1003
MS 1004
MS 4011
MS 4012
MU 0201
MU 1231
MU 1301
MU 1302
MU 1501
MU 2131
MU 2332
MU 2333

Music Business

Legal Aspects of Music Business
Music Entrepreneurship Research
Digital Music Marketing

Feasibility Study for Music Entrepreneur
Internship in Music Entrepreneurship
Music Entrepreneurship Seminar
Music Business Data Analytics
Audio Fundamentals

Visual Media for Musician

Digital Photography for Musician
Video Production for Musician
Song Demo Production

Major Instrument |

Major Instrument I

Major Instrument 1lI

Major Instrument IV

Senior Project |

Senior Project Il

Music Ensemble |

History and Literature of Music
Music Fundamentals |

Music Fundamentals Il

Chorus |

Basic Songwriting

Keyboard Skills

Guitar Skills

MU 7001-8 Concert and Seminar Attendance I-VIII

School of Science and Technology

CSX 2009
CSX 2016
CSX 3001

Cloud Computing
Mathematics and Statistics for Data Science

Fundamentals of Computer Programming
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(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)
(3-0-6)

3
3
3
3
3
0 (240 hours)
2
3
3
2

Non-Credit
Non-Credit
Non-Credit

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)



CSX 3002
CSX 3003
CSX 3005
CSX 4109
CSX 4201
ITX 2004
ITX 2005
ITX 2007
ITX 2009
ITX 3002
ITX 3003
ITX 3004
ITX 3006
ITX 3007
ITX 3008
ITX 3009
ITX 3010
ITX 4214
ITX 4215
ITX 4503
ITX 4518

C. Free Elective Courses
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Object-Oriented Concepts and Programming
Data Structures and Algorithms

Computer Networks

Android Application Development

Artificial Intelligence Concepts

Ul//UX Design and Phototyping

Design Thinking

Data Science

Presentation and Data Visualization Techniques
Introduction to Information Technology
Business Systems

Information Systems Analysis and Design
Database Management Systems

Software Engineering

IT Project Management

Senior Project |

Senior Project Il

Data Science Project Management

Business Insights and Visualization

Information Systems Security

Blockchain and Digital Currencies

3-0-6
3-0-6
3-0-6
3-0-6
3-0-6
3-0-6
3-0-6
3-0-6
3-0-6
3-0-6

3 ( )
3 ( )
3 ( )
3 ( )
3 ( )
3( )
3 ( )
3 ( )
3 ( )
3 ( )
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3( )

3-0-6

12 Credits

Students can take free elective courses of 12 credits from the courses

below and other courses from any faculty in Assumption University upon

completion of the prerequisites (if any).Except those with similar content as

other courses that the students has taken. The school will provide a list of

similar content courses.

IBE 4111
IBE 4401
IBE 4121
IBE 4122
IBE 4123

Integrative Business Senior Project
Integrative Business Independent Study
Business Practicum |

Business Practicum ||

Business Practicum lll
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IBE 4124 Business Practicum IV
3.1.6 Study Plan

First Year
First Semester
Course Code Course Title
ELE 1001 Communicative English |
BBA 1001 Business Exploration
BBA 1102 Data and Information Literacy
LAW 1201 Business Laws for Entrepreneurs
MA 1000 Business Mathematics and Statistics
OR MA 1200 Mathematics for Business
GE 1403 Communication in Thai

(Required Course for Thai Students)

OR GE 1408 Thai Usage
(Required course for Thai Students from International
Program)

OR GE 1409 Thai Language for Intercultural Communication

(Required course for Non-Thai Students)
Total

Second Semester

Course Code Course Title

ELE 1002 Communicative English I

BBA 1101 Seminar in Business |

BEC 2102 Economics Decision Making for Management
IBE 1122 Accounting for Entrepreneurs

BBA 2001 Human Behavior

GE 1302 Ecology and Sustainability

GE 2102 Human Heritage and Globalization

Total
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18 (16-5-35)

Credits
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First Semester
Course Code
ELE 2000
IBE 2101
IBE 2102
IBE 2103
GE 2202
GE 1204
OR GE 1211

Total

Second Year

Course Title
Academic English
Contemporary Marketing Practice
Business Strategy and People Management
Business Finance
Ethics
Physical Education

Recreation for Health Promotion

AU TQF 2

Bachelor's Degree

One Science and Mathematics General EducationOR 3 (3-0-6)

One Integrative Businee Elective Course

Second Semester

Course Code
ELE 2001
IBE 2122

IBE 2121
BBA 2105

Total

First Semester
Course Code
IBE 3101
BBA 2106

Total

Course Title
Advanced Academic English
Communication and Negotiation for Business
Success
Global Business Strategy
Operations and Supply Chain Management
One Integrative Business Elective Course
One Integrative Business Elective Course
OR One Science and Mathematics General

Education

Third Year

Course Title
Business Analysis
Seminar in Business Il
2 Business Concentration Courses
2 Integrative Business Elective Courses

One Free Elective Course
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Credits
3 (2-3-6)
3 (3-0-6)

18 (17-3-36)

Credits
3 (3-0-6)
1 (1-0-2)
6 (6-0-12)
6 (6-0-12)
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Second Semester

Course Code Course Title Credits
3 Business Concentration Courses 9 (9-0-18)
2 Integrative Business Electives Courses 6 (6-0-12)
One Free Elective Course 3 (3-0-6)
Total 18 (18-0-36)
Fourth Year

First Semester

Course Code Course Title Credits

BBA 4104 Entrepreneurship 3 (3-0-6)
3 Integrative Business Elective Courses 9 (9-0-18)
One Free Elective Course 3 (3-0-6)

Total 15 (15-0-30)

Second Semester

Course Code Course Title Credits
Onelntegrative Business Elective Course 3 (3-0-6)
One Free Elective Course 3 (3-0-6)

Total 6 (6-0-12)

3.1.7 Course Description
Course Description
1. General Education Courses
waIMITIENEA L
1.1 Language courses
NANITINHY
ELE 1001 Communicative English | 3 (2-3-6)
English skills in listening, speaking, reading, and writing for efficient communication in various
contexts
ELE 1001 mMu1sIngian1sdass 1 3 (2-3-6)
nﬁhnéhﬂghnﬁaﬂﬁsﬁaaﬁiﬁﬁuﬂﬁivﬁ NINa N3 waznadon agaduszantainlu

VLN
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ELE 1002 Communicative English I 3 (2-3-6)
Prerequisite: ~ ELE 1001 Communicative English |

Communicative English using various language learning strategies, reinforcing listening,
speaking, reading, and writing skills through interactive activities in various contexts.
ELE1002  nMm1asngiian1sdasns 2 3 (2-3-6)
YIWID: ELE 1001 m#aingsiamsfoss 1

mmé’anqmﬁamiﬁamﬂ@ ﬂl%ﬂaqwﬁ‘mﬂ%'uujmmem 9 LRINNNEZNNIETH NIDLW N7

W LLazﬂ’]‘iWu(ﬂ NABNANTINNNIRE mﬂuu?uwﬁ%mﬂmw

ELE 2000 Academic English 3 (2-3-6)
Prerequisite:  ELE 1002 Communicative English Il

Academic English with a multidisciplinary approach, emphasizing high-level reading, writing,
listening, and speaking skills essential for effective learning at the university level

ELE 2000 ABIDINGIBIIBINT 3 (2-3-6)
YINIT: ELE 1002 mM#189ngsnansfass 2
ME18INITIITMILLUFRINGNNT lastdurinwensens Wan W9 LLa‘:w“m‘;@”uqa 7

Fdudanisdnuluszauuriingiag et dlssansaw

ELE 2001 Advanced Academic English 3 (2-3-6)
Prerequisite:  ELE 2000 Academic English

Advanced English for academic purposes with a multidisciplinary approach, emphasizing
critical and analytical thinking in reading, writing, listening, and speaking essential for
effective learning at the university level.

ELE 2001 mmé’anqaﬂ%ﬁmmsfuga 3 (2-3-6)
YIWIT: ELE 2000 mM#183ngHTyI51n77

mmé’anqwguga I3 NSUULRRAINEINNT LHUNNTAATLATIZA LEIWNNTEN% NTLTau AT
W LLazmsw“@ﬁﬁﬂLﬂuﬁ’m{umiﬁﬂﬂ’ﬂm‘m‘vﬂmm’?‘nmé’slaEi'laﬁﬂ‘iz?vn%mw

GE 1403 Communication in Thai 3 (3-0-6)
(Required course for Thai students)

Communication skills to enhance understanding by effective listening, reading, writing and
public speaking; information search for academic writing.

GE 1403 M lngianiiesns 3 (3-0-6)
AmUIaufmRILRnAn Ine)

NNBLAIFORIILNDLRSUR AN A 8A1INI NNTa% M E% LLazmswu@luﬁﬂ;mu N
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Yz@ndn N msﬁuﬂfﬁagaLﬁamwﬁﬂm%ﬁmmi

GE 1408 Thai Usage 3 (3-0-6)
(Required course for Thai students from International Program)

Enhance listening and speaking skills in daily life, write and read Thai consonants, vowels,
tones, and grammar and create accurate basic sentences

GE 1408 M3kEns Ing 3 (3-0-6)
Ardsaudmivtindnm Insnangasuuwnna)

FPaLES NN mawams inslufiadszdriu madouuaznsdundnyoue q
wvgnd uazhensatlng mia%ﬁaﬂiﬂmmmvlmmiﬁaaﬁuﬁgnﬁaa

GE 1409 Thai Language for intercultural communication 3 (3-0-6)
(Required course for non-Thai students)

Basic Thai language for communication across different culture, basic listening and speaking
Thai in diverse context, Thai cultural and traditional background, ways of life, festivals and
local culture in different parts of Thailand, Thai culture for competent intercultural relations.
GE 1409 M Ingian1 TR sa133EWI9 TRINGTIN 3 (3-0-6)
ATUIAUARILUNAN B G191 §)

ﬂ’]i:}’lvlmf;lLfTﬂGﬁHE%ﬁ%{Uﬂﬁiéaﬁﬁ‘ii:%’j’]d{wuﬁﬁm miw“@miwu:m’lwlvlﬂULﬁadﬁuluU%Uﬂ
ananannaepinaImMelausTiLazlszindllng 1043a ne INANALS: TAINTITNA RN

Tuniinadisg vassznalng Jaussinnoannusunuszniniausivatnaminzay

1.2 Social Science Courses
NRAITIRIANAITAT

BBA 1001 Business Exploration 3 (3-0-6)
This is an introductory business course to explore different aspects of business including
fundamental principles of organization, legal forms of business ownership, business activities
concerning management, production, marketing, accounting, and finance. Business activities
in practice and business potential exploration are designed as learning activities of this
course.
BBA 1001 maseuslanalunisanbugine 3 (3-0-6)
a ; a a d’r U di dl a v 6 o a & ] a d’r
’J‘H’]%Lﬂu’m’]‘qiﬂﬁ]LUQG@]%LWQV]%L?EJ%E adﬂﬂi:ﬂaulumim‘giﬂﬁlmLL@ %aﬂmiwugﬁﬂumi
amMI04AnT JUNDUMIELERTINIANNWINEIWUe MIIaNMIMIREANMIAANAN T T
LLa:miﬁumiﬂﬂNumi@ﬁLﬁua’mmd'gsﬁﬁ]LLa:miﬁ’]ﬂﬁ]mmLﬁﬂﬂﬁﬂ'}dgiﬁﬁ]gﬂﬁ'}%uﬂlﬁ
Lﬂuﬂﬁmsi&mmmaam‘ilﬁﬂuj’tmmu
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GE 1204 Physical Education 1 (0-1-3)
Improving physical fitness and psychomotor skills, creating unity among students, and
developing the sportive mind, sports injury precautions and prevention.

GE 1204 NaFdn® 1(0-1-3)
msﬂ%’uﬂgdaminmwmdmfJLLazﬁ'ﬂmmiLﬂﬁauvl,miﬁdmﬂ mia%dmwmﬁﬂﬁ‘lu%yj
wndnm warmanananainladwinfiwitaaisisiiuarnstesiumItnaluanman
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GE 1211 Recreation for HealthPromotion 1(0-1-3)
The benefits of recreational, patterns of recreation for health and fithess to suit your age.
Sports injury precautions and prevention, the daily use of recreational activities for
themselves, family, and society.

GE 1211 ﬁuﬂmmstﬁamsdam’%uqfﬂmw 1 (0-1-3)
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GE 2202 Ethics 3 (3-0-6)
Teachings of major world religions, the role of conscience, self-development in the moral
arena, building self-esteem, self-knowledge, and good habits, distinguishing the right from the
wrong, doing the right and refraining from the wrong, attaining a more fulfilling life.Civil right
and duties.

GE 2202 385N 3 (3-0-6)
ﬁﬁaaumadmaumﬁ'ﬂlﬂaﬂ uwmmaamm;jﬁﬂﬁmaufﬁa msw"'@um@maﬂmaumLLvi\‘]
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1.3 Humanities Courses
NRAITINUBLAIFAT
BBA 2001 Human Behavior 3 (3-0-6)
Basic psychological factors that relate to business specifically exploring concepts and
theories in social psychology, behavioral sciences, cultural environment and leadership as
applied in modern industrial organizations. It discusses issues related to employee

motivation, skills development, performance appraisal and organizational planning that help in
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finding solutions to organizational, business and social problems.

BBA 2001 WaAnIINaREE 3 (3-0-6)
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GE 2102 Human Heritage and Globalization 3 (3-0-6)
Development of human society, rise and fall of civilizations, achievements and heritages of
Western and Eastern civilizations since ancient times in order to understand their roots;
globalization impacts on modern societies; cross-cultural society.

GE 2102 wsanuisnnsezIfuazlamaian 3 (3-0-6)
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1.4 Science and Mathematics Courses
NN INYIEITATUALAMAFMFAT

BEC 1301 Foundations of Mathematics and Logic 3 (3-0-6)
A naive concept of a set, set operations and their properties, and Venn diagrams. Natural,
rational and real numbers, and countable and uncountable sets. Propositional logic, logical
equivalence, and logical inference. Introduction to algorithms, recursive algorithms, brute-
force and randomised algorithms, and computational complexity. Solving systems of linear
equations, and the concept of equivalent systems. Factorisation of polynomials, and solving
polynomial equations and inequations. The concept of a function, and linear, polynomial,
rational, exponential and logarithmic functions. Compound interest, future and present values
of multiple payments, and equations of value.
BEC 1301 ﬁ%g'luﬂﬁmmam‘fuam‘ssnma@rf 3 (3-0-6)
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BEC 2303 Fundamentals of Econometrics 3 (3-0-6)
Prerequisite: ~ MA 1000 Business Mathematics and Statistics (For IBE

Program Only)
Introduction to statistical techniques of estimation and its applications in business and
economics such as assessing the impacts of business strategies and policies on firm
performance; practical issues when analyzing bivariate and multivariate business and
economic data; business and economics applications of linear regression models; regression
model specification such as, the use of different functional forms and dummy variables;
hypothesis testing; and the application of econometric methods to analyze data using
software packages.
BEC 2303  LATMA aafuﬁ”ugm 3 (3-0-6)
YIWIT: MA 1000 ABlaA&A 373N 9UaEFAdA (S SUUNANINENgGA T IBE)
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BS 1115 Basic Chemistry 3 (2-3-5)

Atomic theory and electronic structure of atom, periodic table and periodic properties,
bonding theory,stoichiometry, gases, solutions, acids and bases, oxidation-reduction
reactions, chemical analysisincluding qualitative and quantitative analysis, steps involved in
sample preparation, analysis techniquesusing volumetric methods, organic compounds,
synthetic and natural organic polymers, andcorresponding laboratory sessions.

BS 1115 Lﬂﬁﬁ%ﬁ’l% 3 (2-3-5)

Vlz‘]ﬂﬁama&lLLaﬂmaa‘%"deSLﬁﬂmaumaaamaumi'}deLm:a&lu‘vﬁmaoﬁ’]@;mdqmwmiw
ngWusziadUTIN M IFIR UM IazaonTausziurl Jisenaendiati SAnTUNT
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BS 1116 Basic Biology 3 (2-3-5)
Life, prokaryotic and eukaryotic cell structure and functions of organelle in the cells, cell
division, andgamete production, pattern of inheritance, gene expression, energy and

photosynthesis, animal cells andplant cells, ecology, behavioral science and evolution and
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corresponding laboratory sessions.

U
BS 1116 TIINLINBI 10 3 (2-3-5)
n' Aada s 3 al 6 al v nﬂ. 6
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CSX 3001 Fundamentals of Computer Programming 3 (3-0-6)
History of computer, components of a computer system, coding and numbering systems,
algorithm anddevelopment process of algorithms and expression of algorithms in terms of
flowchart and pseudo code,implementation of algorithms using one of the high level
languages that are used widely in the industrywith emphasis on the nature and structure of
the language, techniques of programming for both numericaland non-numerical processing,
structure of the programming languages and how to develop structuredprogramming.

CSX 3001 ﬁug’mmstﬁ aulilsunsuaaauniiaas 3 (3-0-6)
U21809n0NNLAD309AUIZNaLVBITZULABNNILADI M ITITARLAZTZU LI WINGI M3
waduaawisnlslunswidymilaodoundudsnuniaunimldifanalasnadoudas
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GE 1302 Ecology and Sustainability 3 (3-0-6)
General science, scientific approaches, understanding the interrelationships of the nature,
identification and analysis of environmental problems, application and alternative solutions for
preventing and solving environmental problems
GE 1302 BLIEINYT LATANMNEIL Y 3 (3-0-6)
Ineneaasnald nIzUInMIAaNIINeNMasANNTN AN NRUNKEVRITITNING T
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MA 1000 Business Mathematics and Statistics 3(3-0-6)
Prerequisites: BG 0012 Intensive Mathematics / BG0220Basic Mathematics /

or Equivalent
Relation,linear function and applications in business, mathematics of finance visualizing and

exploring data, descriptive statistical measures and basic statistical inference (One sample t-
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test, Simple linear regression and correlation)

MA 1000 ATAFEANIDINIUALAN 3 (3-0-6)
YIWIT: BG 0012 Athamaasuyuiguyu / BG 0220 Atamaasnng s /
WIALLULY

AMUFNNUT WarlTwBadu uaznIdszyndniensia adlamaainindu makiauedaya
myladmitaiagwsson aiadeunuiesds (MmaseusuudgIweInudLafons
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MA 1200 Mathematics for Business 3(3-0-6)
Prerequisites: BG 0012 Intensive Mathematics / BG0220Basic Mathematics /

or Equivalent
Relation and various functions: linear, polynomial, exponential, logarithmic, rational and their
applications in business and economics, linear programming, mathematics of finance and

differential calculus: limits, derivatives, and optimization.

MA 1200 AMAAEAIZIND 3 (3-0-6)
YIWIT: BG 0012 Athamansuyuisuy / BG 0220 mﬁ@ﬂm@fﬁugm /
WIAALLULY
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MB 1500 Introduction Data Science 3 (3-0-6)
Introduction to data science, data collection, data manipulation,data analysis techniques, data
communication, data visualisation,insights interpretation, software for data scientists.

MB 1500 ﬁ%g'mem mms{faga 3 (3-0-6)
ﬁugm"?wmmﬁaga MINUTNTBYA MM InuTaya mﬂﬁﬂmﬁmiwzﬁﬁaga 3
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SA 1002 Introduction to Statistics 3 (3-0-6)
Prerequisite: ~ MA 1200 Mathematics for Business

Descriptive statistics, probability theory and inferential statistics, summarizing of data in
tables and graphs, computation of descriptive statistics, rules of probability, probability

distributions, confidence interval estimate of population parameters, and hypothesis testing.
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SA 1002 aneILTaIEw 3 (3-0-6)
YIWID: MA 1200 Adiamanigsna

saALTInTTI wasdanunasiduuacadaiiiaganu MahauwatayacuaTeLazn W
mylauwiliudhgaunats nsianisnszany ngsjenuinandu manuasanuinae
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SA 2002 Intermediate Statistics 3(3-0-6)
Prerequisite: ~ MA 1000 Business Mathematics and Statistics

Inferential statistics, correlation and regression analysis, ANOVA, index number, time series,
non parametric tests, chi-square, and their applications in business and economics.

SA 2002 ADRDWNAN 3(3-0-6)
YIWIT: MA 1000mﬁ@7ma@r§§5r’7mmmﬁ@°

FOALTIOUNTU FUNMINANLAUAZANINNUS MInagay ANOVA La2aaih mallanziayniu
a1 shan lldwindines minaseulasuans LLa:miﬂi:ﬂqﬂ@lﬁﬁmoﬁqiﬁﬁ]LLa:Lﬂﬁ:@ma@ﬁ

Specialized Courses
RUIAIBIUBNY
a) Business Entrepreneurship
a a a A [ Y
ﬂ) wmsmsqsnmwamwLﬂuq}l‘ﬂ‘sznaums
BBA1101 Seminar in Business | 1(1-0-2)
Provide opportunities for new business students to get exposed to various perspectives of

business firms.

BBA1101 ANNWIZIND 1 1(1-0-2)
madalamaldsn@nmlndvesaacuiminsfauaziassgmantldisouiuazidlassdninsfa
lustduuydneg

U
BBA1102 Data and Information Literacy 3(2-2-5)

Fundamental concepts and hands-on learning of data and information literacy. Exploratory data
analysis. Identification, location, evaluation, usage of information for problem at hand, and data
privacy issues.

BBA1102  N133203akazN133a 1 TqwNe 3(2-2-5)
LLmﬁ@ﬁugmuazmil,%'wjmﬂﬂﬁﬂ"amaanwjﬁagaLLa:mijmiaumﬂ MYATZAT YT
§1379 MU 332 MILIzIUNE mﬂ%ﬁagaﬁm%’uﬂv@m@mq LLazﬂszLﬁuﬁaﬁaga

U
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BBA 2105 Operations and Supply Chain Management 3 (3-0-6)
Prerequisite: BBA 2102 Organization and Management

Basic concepts of operations management, productivity measurement, operations and process
selection, forecasting, capacity planning, quality management, inventory management, project
management, supply chain management, and environmental sustainability.

BBA2105  mssanisauwnsUdianisuasldadnin 3 (3-0-6)
ya‘W’?Tv: BBA 2102 a9Ainsuasn1saanis

nanmaidasdusasnssanssumIlfians myiadssinsawlumsvinu nsdaiden
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BBA 2106 Seminar in Business Il 1(1-0-2)
Prepare undergraduate business students to develop business skills to compete successfully in
globalized world of business. The topics cover in this course will be related to career
preparation, corporate social responsibility, and current issues in global business.
BBA 2106  &aNWIZIND 2 1(1-0-2)
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BBA 4101 Entrepreneurship 3 (3-0-6)
Prerequisite: Senior standing (118 credits)

An interdisciplinary course to provide the overview of business theories and business concepts,
including important topics to develop business plan project such as feasibility analysis, strategic
plan, marketing plan, operational plan, management plan and financial plan.

BBA4101  disznaumsgsna 3 (3-0-6)
YINIT: wn@nsilii 4 uszAnmaIy 118 wiagfa
mifnslugduuvasaninemislasmyihngufrfussumdenifaniensd \NaWaIw
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BEC 2102 Economic Decision Making for Management 3 (3-0-6)
The course focuses on management decision making via applied economic tools and
techniques, applies systematic frameworks for determining business area selection, choice of

product and diversification, outsourcing, optimum output and price, industry analysis,
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technology choice, sales promotion, incentives to motivate executives and workers, strategic
interaction with competitors, and building and sustaining the firm’s competitive advantage.
BEC2102  midnawlanuiassgaansiianssans 3 (3-0-6)
Ariliumsdaduladuuindoieiasfiauasnafiomaasgaand mitszyndliniay
anuaaadaduszuulumsifiendafula MIEeNHAAA MMUAZANURAINKAIY N1TIAIIAU
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IBE 1122 Accounting for Entrepreneurs 3 (3-0-6)
This course will focus on understanding and interpreting financial accounting information on
financial statements for Accounting and Taxation purposes. In addition, students will learn how
to analyze financial statements and how financial information can be effectively used for
planning, controlling, and making the intelligent decisions in business operation

IBE 1122 nstdswmsudlsznauns 3 (3-0-6)
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IBE 2101 Contemporary Marketing Practice 3 (3-0-6)
Prerequisites: BBA 1001 Business Exploration

BBA 2001 Human Behavior
Basic concepts of marketing knowledge and a systematic approach to the achievement of
marketing goals. Course topics include market analysis, competitive analysis, consumer
insights, segmentation, targeting, positioning, product strategies, pricing strategies, distribution
strategies, integrated communications in both traditional and digital media, and sustainability
marketing strategies to effectively formulate a marketing plan in practical manner to cope with
today’s rapidly changing market.
IBE 2101 NNTUIRITNITARIAIINEANEY 3 (3-0-6)
YIWIT: BBA 1001 muzuslamalunisduiiugin
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IBE 2102 Business Strategy and People Management 3 (3-0-6)
Prerequisites BBA 1001 Business Exploration

Importance of business strategy and people management in disruptive business environment.
Emphasizing on the innovative and digital disruption in business by developing alignment
between business strategy and people management including theories and concepts of how to
strengthen people’s capacity and people’s potential to develop winning strategies.

IBE 2102 NAYNSHINIUALNITIANIIAK 3 (3-0-6)
YIWIT BBA 1001 mu3zuslamalunisduiugiia
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IBE 2103 Business Finance 3 (3-0-6)
Prerequisites: MA 1000 Business Mathematics and Statistics or MA 1200

Mathematics for Business or Equivalent
Introduction to business financial management and a comprehensive overview of managerial
perspectives for financial managers in making effective as well as ethical investment and
financing decisions, including time value of money, risk and return, cost of capital, valuation of
stocks and bonds, project evaluation using capital budgeting decision-analysis tools, risk
analysis in project evaluation, impact of financial leverage on cost of capital and valuation,
dividend policy, financial statement analysis, working capital management as well as the use of
MS-Excel functions in helping calculating and making financial decisions.
IBE 2103 NI HGIND 3 (3-0-6)
YIWIT: MA 1000 adlamansgsnauazaid nia MA 1200 Adiamans

739 WIINLLLYI
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IBE 2121 Global Business Strategy 3 (3-0-6)
An introductory course to provide the knowledge and skills to operate businesses in the global
environment. This includes a systematic understanding of globalization and its implication to
businesses, the principles, practices and processes of conducting businesses in a globalized
environment, introduces decision making tools and framework to formulate strategic decisions
for businesses. The central objective of the course is to formulate successful business
strategies in response to opportunities, challenges and risks in the global landscape.

IBE 2121 nagnsn9gsneszaulan 3 (3-0-6)
’3?5’1LﬁaaﬁuﬁﬁﬁLauam'l&lfl,l,a:ﬁ'ﬂmﬁ?ug'lusluﬂ’ﬁu%m‘iqiﬁﬂuamwanﬁmm‘vﬂaﬂ s'f?'d
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IBE 2122 Communication and Negotiation for Business Success 3 (3-0-6)
The course is designed to develop skills and competencies in communication and negotiation
in different business contexts. The course emphasizes developing soft skills in making
professional presentations and communications (traditional and contemporary) as well as
strategies and tactics of effective negotiation for success in business.
IBE 2122 nMsanAaRadEILATAIITNAB TR IBANAE IS I 3 (3-0-6)
5309
ﬁﬁm‘ﬁtgﬂaamwumLﬁaw‘"@umﬂ”ﬂmua:mwummmlumsﬁmiaﬁam‘sLLazm‘sLﬁ]iﬁn@iaiad
magsﬁﬂu%mn%mw%uw &jdLﬁumiwvwmﬁ'ﬂmmdé’dmﬂumsﬁiamiLLa:ﬂ’]iﬁ’]Lauaaﬂ’mﬁa
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muvl,ﬂﬁaﬂaqwﬂmzfmﬁﬂummﬁm@iasadﬁﬁﬂizﬁwﬁmw

IBE 3101 Business Analysis 3 (3-0-6)
Prerequisites MA 1000 Business Mathematics and Statistics or SA 1002

Introduction to Statistics or Equivalent
This course is designed to provide students with knowledge and experience in business

research process by applying commonly used qualitative and quantitative research methods.
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Topics include primary and secondary sources of information, research design, focus group

and in-depth interview, survey and experiment, and practical application of business analysis.

IBE 3101 mﬁmsﬂzﬁmaﬁqsﬁa 3 (3-0-6)
YIWIT: MA 1000 mﬁ@mam{giﬁmmmﬁﬁ %38 SA 1002 ROMTIaI61
WIANIULYIN
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LAW 1201 Business Laws for Entrepreneurs 3 (3-0-6)
Business laws for new age entrepreneurs who consider conducting business online. Begins
with setting up a company, understanding legal issues concerning various types of business
contracts, including tax liabilities incurred from business operation.

LAW1201  nguanassnedmiudilsznaunis 3 (3-0-6)
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b) Business Concentration

7) WURNIENWFIND
BAC 3602 Intermediate Accounting | 3(3-0-6)
Prerequisite: BBA 1103 Fundamentals of Financial Accounting
Accounting conceptual framework, accounting principles, practices and problems of accounting
for assets: definition, classification, recognition, measurements, valuation, impairment of assets,
presentation and disclosure of assets in statement of financial position, accounting for cash,
marketable securities, notes receivable, accounts receivable, merchandise inventory,
investments, tangible and intangible assets, natural resources, different methods of depreciation,
difference between capital and revenue expenditure, and preparation and presentation of
financial statements in detail and good format
BAC 3602 msﬁzy%afunmm 3(3-0-6)
YIWIT: BBA 1103m3LyFn1siumugu
uiunnItyd wanntnd 35Ufsawssdymmem iy fiAeiuaunsng sutlsznaudan
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BAC 3603 Intermediate Accounting Il 3(3-0-6)
Prerequisite: BBA 1103 Fundamentals of Financial Accounting

Accounting principles and practices in accounting for short term liabilities, long term liabilities
and owner’s equity: definition, classification, recognition, measurements, valuation, presentation
and disclosure on financial statements, accounting for partnership: organization, operation,
dissolution, liquidation, financial statements preparation and presentation, accounting for
corporation: organization, issuance of stock, increase and decrease of capital, additional paid-
in capital, earnings per share, retained earnings, appropriated retained earnings, liquidation,
and statements of change in shareholders’ equity and retained earnings statement preparation
and presentation, accounting for employee benefits, and accounting for lease

BAC 3603 msﬁzy%aﬁsnma 2 3(3-0-6)
YIWIT: BBA 1103m3LyFn1siumugu
wanmMItyFuadATUframaiydiieiuniauzosdu niauszozen uasiiuzaniias ou
U3znauals ANURNNY N3N LN mﬁ"uj ﬂﬁﬁ”@gaﬂ'ﬁ MIATIAT NI UFBIUAZNT
Dawmotayaluwsuniadu msu”ty%tﬁmﬁ'uﬁwﬁudm mInans Masuiiwanu mainfiams
mtnssiyd matarhuszmahiauesumadu metfifeanuussn mateas nMIaani
msLﬂ'wLLaza@‘qu SN ﬁ’]vl,seiaﬁu inlsazan inlsazanfisaassuda MIT 0T Uas
msa‘i’@ﬁ%mzmsﬁ%auaauLLamm‘iL‘ﬂﬁlﬂuLLﬂaaé’Jumadgﬁaﬁu suilsrzay miu”ty%lﬁmﬁ'u

natlvzlamininau nMItdingnuRL I

BAC 3608 Financial Report and Financial Statement Analysis 3(3-0-6)
Prerequisite: BBA 2620 Fundamentals of Managerial Accounting
BFN 3101 Corporate Finance

Reading and interpreting financial statements, analyzing, criticizing departmental financial
matters, stockholders’ equity, investment, capital expansion, and division of profit, analysis and
interpretation of financial statements, techniques employed in financial statement analysis,
presentation of reports to stockholders and interested public, the principles employed in analyzing
assets from the viewpoint of investment, profitability and other factors that affect price of
securities, forecasting and analysis of security market environment, and critical problem

solving.
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BAC 3608  N133189 TWNI9NITRHBLAZNITILATIZRILNITIIW 3(3-0-6)
YIWIT: BBA 2620 MLy Fusm A

BFN 3101 1343153719
MIEWUAZNITAANAIUNITEIU MINATIVUAZIN T BYAMIM TTUTMUNAE I FI%
PoILDaR® NMIRINY mnﬂ'unu WRSMTULNRIIAN b MIIATITALALANTAANNIUATIIN
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BAC 3614 Taxation | 3(3-0-6)
Prerequisite: LAW 1201 Business Laws for Entrepreneurs

Factors relating to taxes paid by individuals and business enterprises: principles and features
of taxation according to Revenue Codes; methods of various tax liability appraisal and
collection such as personal income tax, corporate tax, business tax, custom, excise tax, duties
and stamps, and other kinds of taxes involved in business

BAC 3614 nsaEaIns 1 3(3-0-6)
YIWIT: LAW 1201 npnanggsnadnsugi/aznauns
ﬂ:ﬂ’ﬂq’mﬁﬂ?ﬁﬁﬂ’]ﬁﬁ’é’]Uiﬂﬂqiﬁﬁ]uazlqlﬂﬂﬂ‘ﬁﬁ&l@’] B LALARANNTUALAN B TBIANHaINTANY
Uszanaiugny sudsznaudisiimasaiiuuszmsdszifiunmBoinsdne g 1w miduldyeaa
pyen MmEdulafdyans mdgsfaanz mganing mdarwaiia o nsuFautLazE
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BAC 3615 Taxation Il 3(3-0-6)
Prerequisite: BAC 1600 Fundamentals of Financial Accounting
BAC 3614 Taxation |

Types of business firms that must prepare accounting in compliance with law and regulations
of Revenue Codes including the comparative study of preparing accounting based on
Generally Accepted Accounting Principles and based on Revenue Codes, principles for
determining income tax for both personal and corporate income taxes, withholding tax, value
added tax, special business tax, custom, excise tax, duties and stamps, accounting principles
for taxable revenue and expense, including valuation of assets and liabilities, and depreciation

in calculation of taxable income and practical problems related to tax accounting.
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BAC 3615  n19n1Ba1ns 2 3(3-0-6)
YIWIT: BBA 1600 msvayFnniumug1n

BAC 3614 n13n1#ans 1
‘ﬂizm1’1ﬁqiﬁﬁ]ﬁﬁaﬁmﬁm@%muﬂizma%’wgﬁm UsmnnifiidesiarlasnsilSouiio
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BDM 3201 Digital Business 3 (2-2-5)
Fundamental concepts and hands-on learning of software-driven, data-driven, and Al-driven
digital transformation. Business process management, intelligent business process management,
business process automation, blockchain and financial technology, business analytics, cloud
computing, Internet of Things (loT), 5G, artificial intelligence (Al) and machine learning,
enterprise resource planning (ERP), robotic process automation (RPA), and cybersecurity.
BDM 3201  §3n9GNa 3 (2-2-5)
LL‘mﬁ@ﬁugﬁuua:miﬁﬂujmﬂﬂg’j‘ﬁ’ﬁlummﬂa\‘lLLuuaﬁﬁ'aﬁmyuLﬂﬁiauﬁwsnaw@i(uﬁ ﬁaga L
ﬂufymuﬁﬂizawﬁ miﬁl”@mimzmuﬂﬁmdqiﬁﬁl mi?ﬁ'@mimzmumimd‘giﬁﬁlﬁ"mtyam@
ﬂszmumsé'miuﬁamaqiﬁﬁ] walwladufonianiaznsiis mﬁmsﬁzﬁqiﬁfﬂ NIUTENIANE
WUUNBWLUN Internet of Things (loT), 5G, ﬂvtyty’]ﬂs:ﬁng(Al) LLa‘;ﬂ’m‘%ﬂuﬁméadﬁ'ﬂi n13
MUNUNTHEINTBIANT )ERP) szuumIthnudalui@losyusud )RPA) uazanuaaaniung
lauas

BDM 3202 Digital Commerce 3 (2-2-5)
Fundamental concepts and hands-on learning of electronic commerce and mobile commerce.
Platforms, marketplaces, channels, website, payment systems, enterprise resource planning,
digital marketing, customer relationship management, customer experience management, and
cybersecurity.

BDM 3202 MSWIBEAING 3 (2-2-5)
LLmﬁﬂﬁugmuazﬂ'ﬁﬁwfmﬂﬂg’jﬂ'ﬁﬂnaamiwwfﬁmﬁﬁLﬁﬂmaﬁﬂﬁ?l,m:miﬁ'mqiﬁa%amsl
sanlail dhumssaninlnunsaruniatnalnsdnyiinfani unaanasy asa gasma Su'lod
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BDM 3203 Cybersecurity 3 (2-2-5)
Fundamental concepts and hands-on learning of cybersecurity for business and users. Threats,
attacks, and vulnerabilities. Technologies and tools, architecture and design, identity and
access management, risk management, cryptography, public key infrastructure (PKI), and
Quantum cryptography.

BDM 3203 ﬂ?ﬂ&ﬁ%ﬂﬂﬂaaﬂﬁﬂﬂ’]\‘ll‘mﬂag 3 (2-2-5)
LLmﬁﬂﬁugmuazmiﬁwjmﬂﬂﬁu”ﬁLﬁmﬁ'umqmﬁl,mﬂaaﬂn"'w'm"l,sm,ua{ﬁ'm%'ugiﬁaLLaz
dlFnu Avgnain nslaud wazdaslnd walulafuazinsasiie sonUaonssuuazmIsanuuy
MIIANTLONANWILAZ MDD mi?a”@lmimwm?m mm%sﬁ’aimaa%aﬁugﬁumadq@m

1571302 (PKI) WAZNIILTNITREAI0UAN

BDM 3204 Enterprise Resource Planning 3 (2-2-5)
This course provides fundamental concepts and hands-on learning of enterprise resource
planning (ERP) systems. The main focus is on the business-related perspective. The topics
also include vendor selection risk management, and the justification of ERP investment.
Hands-on learning also covers business process reengineering and other related technologies
that may increase the capabilities of the ERP system.

BDM 3204  STUUMIIWLHWNINGINTAIANT 3 (2-2-5)
sw’?mftﬁ'uauaLLmﬁﬂﬁugmuazmiﬁwfn’mﬂf}ﬂ'&maaizuumimaLmuw%'wmmaaﬁm
(ERP) Iﬂmjuﬁuluuquuawaaﬁqiﬁa Lf‘tam?mmamqumiﬂ”@Lﬁaﬂgifw?um (vendor) N1I3AN3
anuFsslwnINa L iawﬁamﬁLm’lzﬁﬂ’nmﬁw@iﬂumsamu mMaduuwzMaUfia
‘i’smﬁamsﬂ%’uﬂgam:mumima'g‘iﬁﬁ] LLazLﬂﬂIuIaﬁﬁue] fipaTasialEsuAnn eI
ERP

BDM 3205 Information Systems Strategy, Management, and Acquisition 3 (2-2-5)

Fundamental concepts and hands-on learning of information systems strategy, management,
and acquisition. Exploration of issues and approaches toward acquisition, development, and
implementation of plans and policies to achieve efficient/effective information systems.
Definingenterprise information systems infrastructure. Supporting strategic, administrative, and
operational organizational needs. Assessing information systems infrastructures and emerging
technologies to understand how they effects on organizational strategy. Information systems
project management, the systematic methodology for initiating, planning, executing, monitoring
and controlling, and closing projects. Processes, methods, techniques, and tools that
organizations use to manage their information systems projects, and project management and

collaboration software.
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BDM 3205  Nagns N139ANT3 WAZN1IDARIIZLURITAWING 3 (2-2-5)
LLmﬁﬂﬁugmuazmaﬁwfmﬂﬂﬁu”ﬁLﬁmﬁ'urmqwfs:uumsaumet M13IIANT UAZNITIANT
mdmdgmuaiinsnddanisléiin maiaw wazmadifiuns aauksuazulamg
WaliAnszumawnafidlszininawuazilszansung miﬁ’mumimaa%aﬁugmmaﬁwu
AIRULNATAIDIANT MITBITUANAFBINIEULJIANNT MILTAT uazinagnsuadnsdng
ﬂ'mh:Lﬁuimaaﬁ”wﬁugmmaaswumiaummm:mﬂiﬂaﬁﬁ'l,ﬁ@%ulmj Warhanadladinge
Lﬂdﬂﬁaawaﬂi:ﬂu@aﬂaqm’maaaaﬁmamﬂi mssamslasimyszunaawne 35
FULEMILMITUE U MTUEY MIdiuns midaaauazaIugu uazn1idalasams
nazuwmaAimanafiauaziadasfofiasdnlilunssamslassmaszuumasuwnauas

‘ITQW@TLL?gﬂﬁiﬁT@ﬂ’]iIﬂiGﬂ'WiLLﬂzﬂ’]iﬁ?ﬂ’]%i’J NN

BEC 1401 Thinking as an Economist 3(3-0-6)
How economists analyze real-world problems. Topics include Six Principles of Economics:
Individuals act optimally, Competition works, Measurement matters, No free lunch, Government
intervention with caution, Correlation is not causality. Three core concepts: rationality, marginal
analysis, and optimization

BEC 1401  N13AAUUURNLATHFAEAT 3(3-0-6)
Sieneiingmssidagiulummevasinesugmans lunnidendnmaasugemans ldun
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BEC 2102 Economic Decision Making for Management 3(3-0-6)
Prerequisite: BEC 1401 Thinking as an Economist

The course focuses on management decision making via applied economic tools and
techniques, applies systematic frameworks for determining business area selection, choice of
product and diversification, outsourcing, optimum output and price, industry analysis,
technology choice, sales promotion, incentives to motivate executives and workers, strategic
interaction with competitors, and building and sustaining the firm’s competitive advantage.

BEC 2102 m‘sﬁ'ﬂ?m‘lameLﬁiﬁgmam‘ﬂﬁam‘ﬁmms 3(3-0-6)
YIWIT: BEC 1401 M3sAQuUURMIATIHIAIFNT
"3°mf:l,ﬁumié'@ﬁuslﬁ]@i”'mu%miﬁfsUm'%iaaﬁal,l,azl,mﬁﬂmam‘mgmam§ﬂ1‘sﬂizqﬂm‘1°ﬁﬂsau
anudnatraduszuulunmafendafulansiienuAa A MLaZANURRINKANNTINT 1A
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BEC 2303 Fundamentals of Econometrics 3(3-0-6)
Prerequisite: BEC 1302 Basic Probability Theory and Statistics

Introduction to statistical techniques of estimation and its applications in business and
economics such as assessing the impacts of business strategies and policies on firm
performance; practical issues when analyzing bivariate and multivariate business and economic
data; business and economics applications of linear regression models; regression model
specification such as, the use of different functional forms and dummy variables; hypothesis
testing; and the application of econometric methods to analyze data using software packages.
BEC 2303  LAsugRAduing 3(3-0-6)
YIWIT: BEC 1302 ngufauinaziduussatiiio o
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BEC 2304 Business and Economic Forecasting 3(3-0-6)
Prerequisite: BEC 2303 Fundamental of Econometrics

Introduction to statistical techniques for analyzing time series business and economic data and
forecasting their future values. Topics include modeling and forecasting trend and seasonality;
characterizing and forecasting cycles; models and methods such as AR, MA, ARCH, Box-
Jenkins, and VAR; evaluating and combining forecasts. Students need to use software
packages in data analysis and forecasting.

BEC 2304  MIWZINIANIISINIUALLATHIND 3(3-0-6)
YIWIT: BEC 2303 Lﬂiygﬁﬁwﬁﬁugm
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BEC 3101 Firms, Competition and Market Structure 3(3-0-6)
Prerequisite: BEC 2102 Economics Decision Making for Managers

How firms organize their operations and how external environments affect their decisions.
Topics include the organization and structure of production; market structure; measurement of
market concentration and industry analysis; competition issues, such as cartels and mergers;
antitrust policy, and analysis of regulatory consequences.

BEC 3101  u3smnsuzednuazlaseasenaia 3(3-0-6)
YIWIT: BEC 2102 n1sdaduladuassgmanisiniugians
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BEN3201 Innovation and Design Thinking 3(3-0-6)
Prerequisite: BBA2102 Organization and Management

Systematic approach to business innovation and creative problem solving that can be used in
developing new products, new services and new organizations of business. Design thinking
tools are introduced to have self-development to become innovative thinker and to uncover
business opportunities.
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BEN 3202 Entrepreneurial Commercialization 3(3-0-6)
Prerequisite: BBA1104 Fundamentals of Marketing

Knowledge and experience in practical sales and marketing efforts for entrepreneurs and
young start-up companies including tactical issues in marketing, sales, and customer
acquisition management, marketing analysis, customer selection, channel selection and
management, pricing strategies, and selling strategies.
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BEN 3304 Project Management 3(3-0-6)
Project planning procedure by considering factors in determining project objectives, setting of
work system, allocation of resources, project feasibility analysis, matrix model organization,
management techniques and operation procedures in accomplishing goal such as
implementation, communication, coordination, controlling and evaluation of the project
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BEN 4212 Growth Mindset and Sustaining Organization 3(3-0-6)
Definition and importance of growth and fixed mindset, developing the growth mindset,
improving motivation and achievement through a growth mindset, building a culture that is
willing to take risks and accept failure, driving commitment, determination, opportunity
exploration and innovation, and positioning and moving the business and its people for growth,
innovation, collaboration and sustaining through the growth mindset.
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BEN 4214 Entrepreneurial Strategic Management 3(3-0-6)
Prerequisites: Senior standing

Understanding the core strategic choices facing startups as well as ongoing businesses. It
emphasizes learning theories, frameworks and techniques for helping innovating companies to

develop a strategic focus and to survive within their rapidly changing environments.
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BFN 3211 Investment Strategy and Applied Valuation 3(3-0-6)
Prerequisite: BBA2103 Corporate Finance

Fundamental knowledge of investment: definitions, theories, implementations, and decision
making in financial markets including philosophical basis of investment principles, risk and
expected return relationship, company and securities analysis: valuation frameworks and
methodologies, portfolio management theory: management, analysis and strategy, capital
market theory and capital market efficiency, fixed income valuation as well as introduction to
derivative securities.
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BFN 3222 Financial Modeling and Analysis Tools 3(3-0-6)
Prerequisites: BBA2103 Corporate Finance and completion of 80 credits

An introduction to the use of spreadsheets in an application of finance and accounting,
including basic skills of using spreadsheets to more complicate financialmodels for financial
analysis and decision-making such as using formulas, functions and commands of MS-Excel
for financial calculation to analyze the impacts of financial decisions related to financial
statement analysis, cash budgeting, cost of capital, capital budgeting, and capital structure.
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BFN 4314 Personal Wealth Management and Financial Planning 3 (3-0-6)
Prerequisite: IBE 2103 Business Finance and completion of 100 credits

Comprehensive personal wealth management and financial planning applications and
development including financial planning principles, professional conducts, ethical and
regulatory issues affecting financial planners with an integration of all important financial
planning aspects such as analysis of personal financial data, investment planning(including
alternative investment products and digital assets), risk management, insurance planning,
retirement planning, estate planning, and tax planning in order to recommend appropriate
investment and risk management strategies and techniques, develop a written comprehensive
and effective personal financial plan as well as make a professional presentation with effective

communication strategies
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BFN 4421 Portfolio Management and Analysis 3 (3-0-6)
Prerequisite: BFN 3211 Investment Strategy and Applied Valuation and

completion of 121 credits
Portfolio management, theories and models, portfolio construction, optimum portfolio and
selection process, single-index model and multi-index model, asset pricing model, portfolio

performance measurement as well as developing and testing investment strategies.
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BFN 4431 Startup Finance and FinTech 3(3-0-6)
Prerequisite: BBAZ2103 Corporate Finance and completion of 100 credits

Financial technology driven business models for startup businesses including product creation,
product delivery, laws and regulations, fun draising, challenging and opportunities, and financial
innovation tools.
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BHT 3201 Introduction to Hospitality and Tourism Management 3(3-0-6)
Prerequisite: BBA 1104 Fundamentals of Marketing

The overview of Hospitality and Tourism industry will be illustrated together with important
concepts and techniques related to hotel, restaurant and tourism management. The course
creates understanding in terms of available jobs opportunities and possibilities in starting new
businesses in this field through learning about different types of hotels, restaurants and airline
operations. In addition, the current and future trends of the industry will be highlighted.
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BHT 3202 Consumer Behavior in Hospitality and Tourism 3(3-0-6)
Prerequisite: BBA 1104 Fundamentals of Marketing

Diversity of tourists and their consumer behavior, traditional, social and cultural backgrounds,
sociological and psychological factors, social groups, demographic variables, social strata and
culture that form tourist attitudes, consideration, purchasing behavior and consumption, tourist
behavior with qualitative and quantitative approaches to assure better understanding of
diversity of tourist behavior.
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BHT 3203 Food and Beverage Management 3(3-0-6)
Prerequisite: BBA 2102 Organization and Management

Role and contribution of the Food & Beverage department, its structure, and functions and
responsibilities of the key personnel, overview of the department’s functions: purchasing,
receiving, storing, food preparation, stewarding, planning the menu, food service and sales
including food sanitation, food quality and kitchen equipment.
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BHT 3204 Personality and Communication in Hospitality and Tourism 3(3-0-6)
Prerequisite: BHT 3201 Introduction to Hospitality and TourismManagement

The theoretical aspects of personality and the different ways in which these theories are
implemented in the hospitality and tourism industry, some of the more commonly used
personality assessment measures, cultural influences on personality, as well as emphasizing

on interpersonal communication in both dyadic and group settings. The communication process
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includes perception, listening, self-disclosure, speech apprehension, ethics, nonverbal
communication, conflict, power, and dysfunctional communication.
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BHT 3205 Marketing in Hospitality and Tourism 3(3-0-6)
Prerequisite: BHT 3201 Introduction to Hospitality and Tourism Management

Application of knowledge and skills acquired in principles of marketing and consumer behavior
to the hospitality and tourism industry, evaluation of the industry, analyzing and developing
marketing plans, application of various promotional strategies and tools to achieve organization’s
marketing objectives, department’s structure, functions, and responsibilities of key personnel.
BHT 3205  n1s@anad@msunsuSnisuazmsviasiia? 3(3-0-6)
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BHT 3404 Food and Beverage Service 3 (3-0-6)
Prerequisite: BBA 2102 Organization and Management

Food and Beverage operations, service principles and practices, types of table service of
beverages, identification of service and restaurant equipment and supplies, effective employee
recruitment and selection as well as strategies for orientation, training and evaluations,
principles and application of menu planning, operations of in-house and outside catering, as
well as sales and cash control.
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BHT 3406 Catering, Bakery and Pastry 3 (3-0-6)
Prerequisite: BBA 2102 Organization and Management

Details of the critical aspects of management involved in operating a catering and bakery
business covering the history of baking industry, trends in bakery and catering, standards, food
and personal hygiene, basic food preparation, methods of cooking, the use of standardized
recipe, fruit desserts, cookies, meringues, pate a choux and basic custards. Key components
of the course include a basic baking science principles, ratio, techniques and applying the
theory into the real catering and bakery business.
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BHT 3410 Perfecting Personality for Career and Life 3 (3-0-6)
Prerequisite: BBA 2102 Organization and Management

This course is designed to actively involve students in developing the knowledge, skills and
abilities crucial to service excellence with the demonstration of basic personal and professional
social skills, personality development and modern etiquette. This course starts with the basic
aspects of personality and the different ways in which these skills and knowledge are
implemented. The course is also designed to developed the communication skill by the process
includes perception, listening, self-disclosure, public speaking, ethics, nonverbal communication,
conflict, power, and dysfunctional communication.
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BHT 3415 Tourism Destination Management 3 (3-0-6)
Prerequisite: BBA 2102 Organization and Management

Comprehensive coverage of various tourism destinations, basic principles underlying the
development of tourism supply and demand,up—to-date trends and implementation of different
management approaches.
BHT 3415  n1s9an1si#iadnasiian 3(3-0-6)
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BHT 3416 Introduction to MICE Business Management 3 (3-0-6)
Prerequisite: BBA 2102 Organization and Management

An overview of the MICE business (Meetings, Incentives, Conventions and Exhibitions). It
shows opportunities in working as professional meeting planners and job requirements. The
emphasis of the course will be on the unique nature of MICE business. The fundamental
concepts in creative planning, organizing and solving problems in relations to event and F&B
management will be emphasized.
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BIB 3201 Cross Cultural Human Resource Management 3(3-0-6)
Prerequisite: BBA 2104 Global Strategy and Communication
Differences and similarities of managerial systems and management practices in different

cultural settings, definitions and concepts of culture, cultural differences at the national,
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organizational and managerial levels, regional and country cultural characteristics, complexities
and challenges of running global organizations. Human resource practices across cultures and
cultural frameworks applied to various aspects of human resource management in the
international context. Topics also include the expatriation cycle, factors that influence effective
management in cross-cultural settings, and ethical issues in the international environment.
Coursework and case studies are used to facilitate a better understanding of the challenges
confronted by global organizations when working and dealing with clients in diverse
international business environments.
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BIB 3202 Export-Import Policy and Strategy 3(3-0-6)

Prerequisite: BBA 2104 Global Strategy and Communication

Concepts and framework to systematically evaluate foreign markets and develop comprehensive
export/import strategies, governments and organizations roles in balancing exports and imports
among sectors, practical and strategic elements associated with the establishment of cross
border international business ventures in the form of exports, e-commence, current/ updated
procedures and practices of export-import planning, sourcing and financing, documentation,

export/import compliance, export/import channels, foreign trade zones, and transportation

modes.
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BIB 3203 Global Business in Practice 3(3-0-6)

Prerequisite: BBA 1104 Fundamentals of Marketing

Focus on developing advanced skills in analyzing global markets, consumer and environment
and identify marketing opportunities, explores the concept of segmentation, targeting and
positioning in a globalized, multicultural environment, design and manage marketing mix, apply
multiple decision-making tools and frameworks to formulate practical international marketing
plans and strategies to gain competitive advantage. The course adopts a practical approach
through workshops, projects and industry linkage to develop professional skills.
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BIB 3204 International Management 3(3-0-6)
Prerequisite: BIB 3201 Cross Cultural human Resource Management

The intricacies of doing business in different countries and environments, including the political,
legal, cultural and technological contexts faced by multinational enterprises (MNEs), forms of
operations available to the MNE, and the international strategic planning. Main topics covered
include different theoretical and practical perspectives on globalization, international strategic
planning and implementation in MNEs, strategies for international competition, international
joint ventures and strategic alliances, organizational structure of MNEs, and international social
and ethical responsibility of firms. The course prepares future managers to make good
decisions and formulate successful international strategies.
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BIB 4209 International Strategic Management 3 (3-0-6)
Prerequisite: BIB 3204 International Management and Completion of 118

Credits
Strategic management amidst the phenomena of globalization, contemporary strategy concepts
and theories, important and consistent principles that a firm can use in making decisions that
will affect its long term performance in an increasingly globalized business environment,
strategic management process: environmental scanning, strategy formulation, strategy
implementation and evaluation and control, creation of competitive advantages and the system
of value creation, challenges posed in the strategic management process through a discussion
of various business cases as well as the use of up-to-date information technology (IT) tools.
BIB 4209 NN NTINagNs szl szing 3 (3-0-6)
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BMK 3201 Consumer Behavior 3 (3-0-6)
Prerequisites: BBA 1104 Fundamentals of Marketing

BBA 2001 Human Behavior
The study of how consumers make decisions on how they select, buy and use products.
Topics that relate to consumers’ sensory and perceptual processes, learning and memory, self
and personality dynamics, motivation and emotion, attitude change and persuasion are
thoroughly discussed to learn about their application in the marketing field so as to understand

and satisfy consumers’ needs and wants. Consumer well-being and the digitization of
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consumer behavior are given emphasis to explore consumers’ changing consumption patterns
in recent times.
BMK 3201  wa@nysaguslna 3 (3-0-6)
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BMK 3202 Digital Marketing 3 (3-0-6)
Prerequisite: BBA 1104 Fundamentals of Marketing

Fundamental concepts of digital marketing, including digital environment, ethical issues,
challenges, trends, channels, tools, platforms, and digital strategy formulation to implement and
enhance marketing performance of goods and services.
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BMK 3203 Brand Driven Innovation 3 (3-0-6)
Prerequisite: BBA 1104 Fundamentals of Marketing

The integration of branding, design and innovation, bringgni brand strategy to life through a
value proposition and tangible customer experience for the sustainable growth. Emphasizing on
brand building process, brand insights, brand touch points, customer journey mapping, brand
archetype andbrand identity, brand personality, brand communications and essential brand
strategies to maximize brand equity through continuous innovation.
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BMK 3204 Competitive Analysis and Strategy 3 (3-0-6)
Prerequisite: BBA 1104 Fundamentals of Marketing

Completed 75 credits
An integrative marketing course that includes comprehensive analytical marketing concepts
and theories for understanding an organization’s internal resources, competitive positioning and
relationship with customers, competitors, suppliers, distribution channels as well as analyzing
competitive relevance towards macro-environmental factors from diverse industrial sectors; and
provides guidelines to design practical business strategies based on an organization’s
distinctive competencies to create and sustain its competitive advantages.
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yiwﬁm: BBA 1104 ﬁ?ugﬁummm@

AnENATU 75 niheia
%ﬁmmmm%diq.llimﬁmiﬁiamwLLmﬁ@ﬂqwﬁmﬁLmﬁ:ﬁmmm@mﬂmrﬁﬁﬂmﬁ'
%mﬂ%mﬂuﬂ%ﬁ;u‘"u 1083 ATITANTNEINTUALAILAINIINTUUIT UV I89ANT TIXD
ANUFNNUSALN guals dwihedanau gimihsEud usztasamenanluszauanme
W‘S‘"amauaLm’mwmsaEmLLmJﬂaqmq‘gsﬁﬁ]ﬁmmzaum&J‘iz@ﬁ_lm’mmm‘mmaoadﬁﬂ‘ilﬁa

WAIWIFTIIRIIATD LS UNIINITUA ST B LN IEH

BMK 4302 Contemporary Issues in Marketing 3(3-0-6)
Prerequisites: BBA 1104 Fundamentals of Marketing

Completed 75 credits
This course is designed to improve students’ awareness of contemporary issues in marketing
and to develop their case analysis skills. A number of case studies and specific marketing
issues will be discussed throughout the semester. A step by step approach will be taken
to build up students’ knowledge of and skills in case analysis throughout the course.
BMK 4302  195t@®N190a103 888 3(3-0-6)
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BRE 3201 Real Estate Business 3(3-0-6)
Prerequisite: BBA 1001 Business Exploration

Overview of real estate business and professional practices, special terms, nature and
description of real estate, various types of property, basic rights and interests in real estate,
land-use controls, forms of ownership, various real estate fields of property management,
development, investment, real estate finance and real estate appraisal.
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BRE 3202 Real Estate Law 3(3-0-6)
Prerequisite: BBA1003Introduction to Microeconomics and Personal Finance

for Arts students only
General principles of real estate law and legal aspects relating toreal estate business, property
rights, subdivision regulations,ownership in real estate, transferring and registering
title,regulations of land-use and city planning, housing andcondominium development laws,
construction laws and othercontracts related to real estate transactions.
BRE 3202  N)WAN85IN008INI3aNINE 3(3-0-6)
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BRE 3203 Real Estate Economics 3(3-0-6)
Prerequisites: BBA 1002 Microeconomics

BBA 2002 Macroeconomics and Financial Environment of

Business

OR BBA1003Introduction to Microeconomics and Personal

Finance for Arts students only
Demand and supply of real estate, real estate business cycle, real estate cycle, real estate
markets, urban land- use, urban land economics, market failure and remedies in real estate.
BRE 3203  LA3¥g@AdasadonIsansg 3(3-0-6)
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BRE 3204 Building Design and Construction Techniques 3(3-0-6)
Basic knowledge of techniques and process used to design and construct buildings, terms and
symbols used in construction drawings, types of construction materials, construction
technologies, cost estimation, process to construct building structure, basic construction
scheduling techniques, architectural elements, finishing, and building mechanical systems.
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BRE 3205 Real Estate Development 3(3-0-6)
Prerequisite: BRE 3201Real Estate Business

Methods in real estate development for various types of real estate, various participants in the
real estate development process in both public and private sectors, land selection,
development process, including conceptual development, feasibility study, real estate cycles,

market analysis, and business strategy.
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BRM 3211 Risk Management and Insurance 3(3-0-6)
Basic concepts of risk and insurance, terminologies used in risk management and insurance,
functional operations of insurers, fundamental legal principles, insurance contract, various types
of insurance such as life and health insurance, property and liability insurance, and
government insurance.
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BRM 3221 Property Insurance 3(3-0-6)
Prerequisite: BRM 3211 Risk Management and Insurance

Analysis of an insurance contract and measurement of property and net income loss exposures
of family and business firm in general, major insurance policies and extension available in the
Thai market, fire insurance and allied lines, Industrial All Risk business interruption insurance,
motor insurance, ocean and inland marine insurance fidelity guarantee insurance, surety bond
and other miscellaneous insurance.
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BRM 3222 Casualty Insurance 3(3-0-6)
Prerequisite: BRM 3211 Risk Management and Insurance

Analysis of source of legal liability, major sources of liability loss exposures of both family and
business firm and insurance coverage designed to meet those loss exposures, personal liability
insurance, public liability insurance, workers’ compensation employer’s liability insurance,
professional liability insurance, products liability insurance, Director and Officers’ s liability
insurance, Cyber liability insurance and a variety of miscellaneous liability insurance.
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BRM 3223 Life Assurance 3(3-0-6)
Prerequisite: BRM 3211 Risk Management and Insurance
Features of life insurance industry, life insurance contract, life insurance policy, life insurance
premium, life insurance products and supplemental benefits, life insurance policy provisions,
life insurance policy ownership rights, life insurance claim and basic group life insurance.
BRM 3223  nsisenudia 3(3-0-6)
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BRM 4311 Employee Benefits 3(3-0-6)
Prerequisite: BRM 3211 Risk Management and Insurance

A study of the analysis, planning and administering of the employee benefit insurance plan.
The topics include basic concepts in employee benefit planning, risk management of employee
benefit plans, death benefits, medical health insurance, accidental death and dismemberment
insurance, disability income benefits, social insurance, unemployment insurance, group

insurance, and retirement benefit plans.
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BSC 3201 Logistics and Supply Chain Management 3(3-0-6)
Prerequisite: BBA 2102 Organization and Management

Logistics and supply chain management theory, segmentation, forecasting techniques, sourcing
management, operations management, sales and operations planning, inventory management,

warehouse management, logistics management, transportation, and technology in supply

chain.
BSC 3201  msvanisladaanduazloalnin 3(3-0-6)
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BSC 3203 Lean Manufacturing and Agile Supply Chain 3(3-0-6)
Prerequisite: BSC 3201 Logistics and Supply Chain Management

Lean manufacturing systems, manufacturing waste management, designing lean
process,materials planning and control, production process aspects, numerical data linkages in
supply chain, determination of production schedule and dispatching, production control system,
implementation, inventory management, demand management, and agile supply chain.

BSC 3203 m‘m?lmmuﬁuuaz‘[ﬁqﬂmuﬁ'jmh 3(3-0-6)
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BSC 3204 International Transportation and Distribution Management 3(3-0-6)
Prerequisite: BSC 3201 Logistics and Supply Chain Management

International transportation modes selection and management system, transportation routing
analysis and management, microanalysis of logistics and transportation services, distribution
operations, transportation costing, distribution networks management, intermodal transportation,
transportation mode interface, domestic and international transportation law, international
commercial terms (incoterms), and Greater Mekong Subregion Cross-Border Transportation
Agreement (GMS CBTA).
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BSC 3205 Warehousing and Material Handling 3(3-0-6)
Prerequisite: BSC 3201 Logistics and Supply Chain Management

Warehousing operations and systems, warehousing pallet, case, and small items storage and
retrieving systems, order profile, functional analysis, warehouse management system (WMS),
layout, resources, and warehousing development system.

BSC 3205  N139ANIIARIAWAILALIEG 3(3-0-6)
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BSC 4302 Procurement and Supply Management 3(3-0-6)
Prerequisite: BBA 2105 Operations and Supply Chain Management

Roles and objectives of procurement and supply functions, procurement and supply strategies,
contract types, new and existing contract planning and negotiation, materials management,
make or buy decision, supplier selection and evaluation, strategic outsourcing, global sourcing,
supply partnerships, price/cost analysis, bargaining and negotiations, procure to pay process,

procurement policy, ethics and governance, and environmental sustainability.
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BSC 4302  N139ANTIIHIAKIUAZAUNI® 3(3-0-6)
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BSC 4303 Supply Chain Risk Management 3(3-0-6)
Prerequisite: BSC 3201 Logistics and Supply Chain Management

Sources of supply chain risk and their impact on supply chain performance, supply chain risk
management process, and strategies to help mitigate supply chain risk, and case studies.

BSC 4303 m‘sﬁ‘i'ﬂm‘sm'mLﬁ'msl%fsﬁqﬂmu 3(3-0-6)
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IBE 3401 Service Business Management 3(3-0-6)
The principles of service and service business management, the nature and
characteristics of services, the way services need to be managed due to their intangible core
and more conscious of service quality, and the foundation of services industries, including
social skillsfor service excellence, personality development and modern etiquette.

IBE 3401 NIIANNIFININITUING 3(3-0-6)
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IBE 3402 Digital Business Insights 3(3-0-6)
Prerequisite: IBE 2101 Contemporary Marketing Practice

Online consumer decision-making process in terms of how they select, buy, useproducts,
includingconsumer’s motivation and persuasion by using the marketing research tools and

techniques to translate a marketing decision problems into research questions and learn how
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to design a marketing research plan. Analyzing the consumer insights to understand
consumers’ needs and wants, consumer decision making process, the digitization of consumer
behavior, the fast-changing consumption patterns and their impact onbusinesses.

IBE 3402 N3IARTDYABIRNNIGINAINA 3(3-0-6)
YIWIT: IBE 2101 M398193INGNE
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IBE 3403 Project Management and Feasibility Analysis 3(3-0-6)
Project planning procedure by considering factors in determining project objectives, setting of
work system, allocation of resources, project feasibility analysis, matrix model organization,
management techniques and operation procedures in accomplishing goal such as
implementation, communication, coordination, controlling and evaluation of the project

IBE 3403  n1suSw1seulasinisuaznisienzianandnllle 3(3-0-6)
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IBE 3411 Creating Value in Global Business 3(3-0-6)
This course aims to provide theoretical and practical insights into what value is, and how it is
created through the internationalization activities of firms. It emphasizes the sources of value
creation in the global context, the process of international expansion, and the restructuring of
business models to add value in a rapidly shifting global environment.

IBE 3411 nsaseyaalwgsneszaulan 3(3-0-6)
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IBE 3412 Business Intelligence and Strategic Decisions 3(3-0-6)
The course provides an overview of how business intelligence can support strategic decision
making. Important topics include the business intelligence concepts, tools and applications
necessary for an assessment of business performance. Business intelligence knowledge
allows students to discover problems and opportunities for the company. They will learn how
to visualize and frame relevant business implications for competing in the global business
world.
Aa % a o A a 6
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IBE 3413 Data Preparation and Visualization 3(2-2-5)
This course provides fundamental concepts and hands-on learning of data visualization and
data storytelling. It covers practical issues in the creation, organization, dissemination and use
of information in business and economics. Topics include locating and evaluating information
such as literature and data; sampling design; questionnaire and survey design; database
design and query; data cleaning; literature reviews; data visualization and presentation;
professional presentation; and information ethics.

IBE 3413  N13L038NTayaUaTNINEAITOYA 3(2-2-5)
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IBE 3414 Business Analytics Essentials 3(2-2-5)

This course provides fundamental concepts and hands-on learning of essential tools in
business analytics. It also covers the application of statistical models to transform data into
business insights. The main objective is to determine which business datasets are useful and
how they can be utilized to solve problems and increase efficiency, productivity, and revenue in

business operation.
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IBE 3415 Capstone Project 3(3-0-6)
Development of analytical and research skills integrating what students have learned in the
program to conduct a project with an applied area of business and economics. Skills include
literature review, research methodology, data collection and data analysis, and report writing.
IBE3415  lassowibn@nun 3(3-0-6)
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IBE 3433 Digital Transportation Management 3 (3-0-6)
Prerequisite: BBA 2105 Operations and Supply Chain Management

International transportation modes selection, transportation management system, transportation
routing analysis and management, microanalysis of logistics and transportation services,
transportation costing, intermodal transportation, transportation mode interface, domestic and
international transportation law, international commercial terms (incoterms), and Greater
Mekong Subregion Cross-Border Transportation Agreement (GMS CBTA).

IBE 3433 NNIIANIINITUYWEIAING 3 (3-0-6)
yiwﬁm BBA 2105 mﬁlvﬂmmy’lun’n‘ﬂﬁﬁﬁmmm%gﬂmu
MIRDNIDTMIVUEITERINU TN TTUVLSAITNTIRES MTIATIZRURZIANTLEUNIINNT
Pusd Myterzizuulaisdnduaznmsusnspusisnans mydfuannszaadudn ms

A UAUN U IVE mandslagldaEinanuanosinne nadendszauszniiedsznn
POIMIVUEI NYRWBMIVREI I Udszinanazsznitedszine Taanainmsssnavsaslunonize
RINUITING u,a:ﬂ'nmﬂm'j'w'f'sﬂmi"uudaﬁmwmLmusluaggﬁmmjmmﬁﬂm

IBE 3434 Distribution Center Management 3 (3-0-6)
Prerequisite: BBA 2105 Operations and Supply Chain Management

Warehouse and distribution center management, Warehousing operations and systems,
warehousing pallet, case, and small items storage and retrieving systems, order profile,

functional analysis, warehouse management system (WMS), layout, resources, warehousing
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development system, and distribution networks management.

IBE 3434 NIANMIARINIZIBEBA 3 (3-0-6)
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c) Integrative Business Electives
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Schoo of Communication Arts

AAD 2008 Photography 3 (2-2-5)
History of photography, photographic equipment and material, basic camera operations,
fundamental concepts and techniques, photographic composition, basic cinematography

AAD 2008  N1SANEAN 3 (2-2-5)
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CA 1100 Introduction to Communication 3 (3-0-6)
Principles of communication, definition and types of communication, including principles of
intrapersonal communication, interpersonal communication, small group communication, public
communication and mass communication.

CA1100  msdaasiiiasan 3 (3-0-6)
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CA 1101 Introduction to Strategic Communication 3 (3-0-6)

Theories, basic principles and roles of communication with stakeholders in various contexts.
Analysis and strategic decision behind products, markets and consumers. Basic principles and
tools of image management and strategic communication. Including ethics and responsibility in

the professions.
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CA 1102 Introduction to Creative Communication 3 (3-0-6)
Research and analyze trends of any upcoming media platforms. Advantages and limits and
selection of each medium. Creative design, idea development and prototype. Learning
theories for the likes of rhetoric, semiotics, uses and gratifications, and technological
determinism to communicate creatively in various media.
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CA 1103 Computer Graphic Design 3 (2-2-5)
Foundation of Software lllustrator (Vector Graphic) and Photoshop (Raster Image) such as
Photomontage, Basic image manipulation and retouching. Also learn how to manage Files
Format, File Usage, Basic Layout to get appropriate design print and screen-based media.

CA 1103 N30 NUUUABNNILADINTINN 3 (2-2-5)
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CA 1104 Creative Production Management 3 (2-2-5)
Basic understanding of Pre-Production, Production, Post-Production including Break Down and
Production Management to manage basic creative production such as Musical theatre and/or
movie, Live performance, TVC, Acting, Casting, Script Writing, Sound Design. Including movie
analysis, Cinematography, VDO Production and Digital Media platform.

CA 1104 MAANITNTHANITWEINFITA 3 (2-2-5)
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CA 2100 Persuasive Communication 3 (3-0-6)
Prerequisites CA 1100 Introduction to Communication

Components, tools, and applications of basic psychology and social psychology for persuasive
communication, audience behavior analysis, including the ethics in persuasive communication.
CA 2100 asdeanslnaniile 3 (3-0-6)
YIWIT CA 1100 Introduction to Communication

asfaznay 1n3asdla LLazmiﬂizqn@ﬂﬁm?wmﬁfugm uazdaInandauiantsresnsliuin

la Mtk WOANTINVBINIUAT anaaanasusyINlunsRaas Wa liusinn

CA 2101 Presentation and Public Speaking 3 (2-2-5)
Prerequisites CA 1100 Introduction to Communication

Concept and practice in presentation and public speaking. Learners can use presentation aids
to deliver effective presentations.

CA 2101 msﬁ,’lmuauazmswﬁm‘luﬁmmsmz 3 (2-2-5)
in?‘U’I CA 1100 ﬂ’)iﬁéﬁ’)ﬂﬁ@d@m
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CA 2102 Principles of Marketing Communication 3 (2-2-5)
Prerequisites BBA 1104 Fundamentals of Marketing

CA 1101 Introduction to Strategic Communication
Marketing communication tools and functions, selection and integration of marketing
communication tools to achieve integrated marketing communication objectives.
CA 2102 msﬁ'am‘smmmﬂ 3 (2-2-5)
yﬁ’W’?ﬂf’) BBA 1104 W{ugvummm@

CA 1101 ﬂ’??ﬁéﬁ’?ﬂfﬂﬂﬂg?’llﬂ?ﬁ?d@ﬁ
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CA 2110 Media Literacy and Ethical Concerns 3 (3-0-6)
Prerequisites CA 1100 Introduction to Communication

Elements and concepts of the macro-environment structure (political, economic, social,
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technological, legal, and environmental structures), relationship between media and individuals,

media literacy, role of media in shaping and reflecting the social realities, ethical issues media

industry.
CA 2110 NIIWITTHEDUAZNIIATLURNNIILSIIN 3 (3-0-6)
YINIT CA 1100 nsFag17iiiaveiis

asAlaznavusznannseslasaIRIIasauIiIanae (@unaiied isugia f9ny
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CA 2120 Interactive and Digital Platform Design 3 (2-2-5)
Prerequisites CA 1103 Computer Graphic Design
Design interface of website and mobile application with the principles of UX/UI, sitemap,
wireframe, and digital marketing. Design websites and mobile application aligns with upcoming
trend by using prototype program, and create digital broadcasting or live streaming contents in
order to enhance the interactive users’ experience.
CA 2120 mseanuuudaBlanauLarRafAING 3 (2-2-5)
YIWIT CA 1103 m3aanuuunauNuaasnTIAN
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v & & . A aa o A v v a Y A
LLN%NGL’JUVLGIT@] LLﬂzﬂ’]i@]a’mN’]uﬁa@ﬁ]‘ﬂaLWEJIWY]%@IEJ?’]?ZLL&IRT’] ELiﬂu'ﬂﬂ‘ﬂﬂiLLﬂiﬁJ@mLLUULwa
= & A a o a & o v 9 € a T o =<
maaunuvlfmmauaﬂwammu LLa:wa@]Luammmuaiﬁdﬂizmimmﬂmawaaﬁl"naa RIPEVIARY

ANITNENAARANIIDUNAILEG LATAITUNIAIWHIRFTAAINS

CA 2130 Communication Arts Research 3 (3-0-6)
Prerequisites MA 1000 Business Mathematics and Statistics
A study of basic research methodology for communication arts, including different types of

research tools and techniques to acquire findings for creating effective communication

campaigns.
CA 2130 MIRUNWRINAAEAT 3 (3-0-6)
yﬁw’hm MA 1000 mﬁ@ma@{giﬁaumﬁﬁ@?
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CA 3100 Consumer Insight and Tools 3 (3-0-6)
Prerequisites CA 1101 Introduction to Strategic Communication

A study of consumer insight including concepts, principles, theories and case studies. Learners
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will learn and use research tools and techniques to identify consumer insights for customer-
focused plans and brand communications
CA 3100 nsulauazlgiedaslia@nwduslnazedn 3 (3-0-6)
YIWIT CA 1101 M3Fem1aiBonagnsidadei

2 v A A K \ A o a AR = A A Ada o
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CA 3101 Brand Communication 3 (3-0-6)
Prerequisites CA 2102 Principles of Marketing Communication

Crafting brand identity, brand position, brand personality, brand elements, using tools of brand
communication to build brand equity.

CA 3101 M5HEEIIATANAN 3 (3-0-6)
yiwﬁm CA 2102 n13s&agnImInai

yaanmMIgsenanealaNaud) dunaniudl andud asdlnauandud nmald
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CA 3102 Media Planning 3 (3-0-6)
Prerequisites CA 1101 Introduction to Strategic Communication

The study of media planning based on types of target audience, timing and media cost in
buying efficiently, including strategies and assessment.

CA3102  mM3NSunnie 3 (3-0-6)
YIWIT CA 1101 miﬁémmz%nagmﬁifam”u
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CA 3110 Storytelling for Creative Communication 3 (2-2-5)
Prerequisites CA 1102 Introduction to Creative Communication

An understanding and practice in storytelling for creative communication. Learners will use idea
generation techniques and inspirational sources to design storytelling creatively for
communication.

CA 3110 MSLEIF IR NI LN TR TIFIIHTTA 3 (2-2-5)
YIWIT CA 1102 m3ammBsaasaniiossi
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CA 3111 Creative Entrepreneurial Project Management 3 (2-2-5)
Prerequisites CA 1104 Creative Production Management

Integration of knowledge, skills, and techniques in order to conduct research creative project
proposal, management and to create plan & campaign for live event project pitching. Process
of show directing in live events and performance, script analysis; conveying theme, concept &
idea. Stage composition and blocking design, rehearsal process.

CA 3111 N139AN1ILATINITATWAITAGIAIL é’ﬂiznaums 3 (2-2-5)
EI?WT‘JQT’I CA 1104 ﬂ’lﬁ]v@ﬂ’]?ﬂ’)iNﬁ@)d’)%ﬁ‘aﬁl’ldﬁi‘iﬂ(
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CA 3112 Sound Design 3 (2-2-5)
Prerequisites CA 1104 Creative Production Management
Principles of sound design. Sound analyzing, recording on set, synthesizing; such as music,
environmental sound, ambience sound, automated dialogue replacement (ADR), including
sound editing and mastering. To have knowledge and skills for using audio equipment, such
as, wireless microphone, boom microphone, and the recording studio. To design sound and
music for video production and live events.
CA 3112 N300 NULLLEYS 3 (2-2-5)
yﬁwﬁm CA 1104 MIIAMIINIINEIIIBTIIWNATIA
RANNNTDONUULLFES NTANATIEALTLI MILBANFSS AN MIFaNeALTLIA 5 8N
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CA 3120 Entrepreneurial Principles and Practices for Communciation 3 (3-0-6)
Arts

Prerequisites BBA 1001 Business Exploration

An understanding and practice in entrepreneurial, strategic, and creative projects for

communication arts students. Ability to integrate knowledge and skills to manage

communication arts and entrepreneurship projects.
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CA 3120 ﬁug'mu,azm‘sﬂgummewLﬂué’ﬂsznaumsmmu 3 (3-0-6)
WNHNAAIFAT
YIWIT BBA 1001 muIsuslomalunisduiiugin
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CA 3130 Internship 3 (200 ﬁj’z‘fm)
An internship program assigning students to train with professionals in the communication arts
industry and related fields. Students are required to continuously work for at least 200 working
hours and present the training results to the instructors.

CA 3130 NTHNI N 3 (200 Hours)
madnnwsliindnslasudssumsallumsnusuiiinamaasuszaanfiiiisa ooy
;jl,%'mmty indnsazdasdtiluslunsfinnuatiatas 200 $9las uaziiananamdnawn

8191581 HFau

CA 4100 Communication Arts and Entrepreneurship Workshop 3 (2-2-5)
Prerequisites CA 3120 Entrepreneurial Principles and Practices for
Communication Arts

A workshop training in communication arts and entrepreneurship under the supervision of the

instructor.

Aa awa a ¢ [ v
CA 4100 Upuanisneadaauazanatidunilsznaunis 3 (2-2-5)
YIWIT CA 3120 Augmuszmatjumasnuiugi/sznaynisdmsy

UNNAMIAT
msﬁﬂchJg’ju”ﬁﬂﬁﬁl,mmamil,a:mmLﬂugﬂszﬂaumﬂ@ﬂﬁmmsﬁl,ﬂug?@ A

School of Biotechnology

BS 1117 Basic Physics 3 (2-3-5)
Basic knowledge of physics, force and motion, Newton’s laws and projectile motion,
conservation of energy and momentum, fluids mechanics, internal energy and fundamental of
thermodynamics, waves and sound, electromagnetism, electricity, light and color and
introduction to advance physics for bioscience.

BS 1117 W%nﬁﬁyug'm 3 (2-3-5)
mwjﬁugmmaﬂﬁn& LIIUAZINTLARAUN ng;]mimﬁauﬁmaaﬁaﬁuuaxmsmﬁauﬁuuuiﬂiﬁm
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BS 2020 Basic Microbiology 3 (2-3-5)
Prerequisite: BS 1116 Basic Biology

Overview of microbiology in both theoretical and practical aspects, eukaryotic and prokaryotic
microorganisms, viral biology, growth, and metabolisms of microorganisms, microbial genetic,
classification of microbes, roles of microbes to human, environment and in the industries and

corresponding laboratory sessions.

BS 2020 ABIINLINHG W 3 (2-3-5)
YIWIT BS 1116 $2Tnenug1n
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BS 2021 Basic Biochemistry 3 (2-3-5)
Structure, function and metabolism of biomolecules including carbohydrates, lipids, amino
acids, protein and nucleic acids, characteristics, classification and functions of proteins,
enzymes and vitamins, the introduction to gene regulation and genetic engineering and
corresponding laboratory sessions.

BS 2021 %’Jmﬁﬁug'm 3 (2-3-5)
Tassae Wil uaznIEUIBMTUNLaRFu eI T luana Fadsznavsas endlulaase lusdia
nynazdlu 1Usdin uazniafiandan anwoe mysuun wazwinfizasldsiin tonled wazlendu
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BT 2012 Introduction to Food Biotechnology 3 (3-0-6)
Role and importance of food biotechnology and processing of produce for added value
product. Food innovation based on modern biotechnology industries, including medicine and
agriculture, genetic Engineering, nanotechnology, waste management, biodegradation, patents
and laws related to biosecurity. Case study of the utilization of biotechnology and investment in
food business.

BT 2012 ialuladdinwnearmsiiiosdn 3 (3-0-6)
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BT 3018 Design Thinking and Research Design 3 (3-0-6)
New product idea development and its concept generation using systematic approach of
design thinking techniques and tools. Concepts of scientific methods, and experimental
designs, corresponding statistic models and the data analysis techniques with application to
food technology and biotechnology.

BT 3018 NMIAALZIDDNLULILATDDNULULIVY 3 (3-0-6)
WawwIaNAavadnaan i lndlasldnanuazinafiauasnsfaidieanuuy nannIvadis
MINNINLIENFAT MIIURUNNTNARDS MTAaNeAnIaiauazmsianlsluinemaas
aTuazna luwladdinn

BT 4001 Food Biotechnology World Trend 3 (3-0-6)
Preparation and delivery of Scientific research paper presentation, student presentation of
selected scientific paper, and presentation of biotechnology trends by experts in the field.

BT 4001 neanvasmnalwladBininnisainig 3 (3-0-6)
BN HULAZTLERANRNWMIINEFERT MstlEnaraNuIasinAnEdinatianan
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FT 3114 Functional Food for Health 3 (3-0-6)
Concept of functional food, bioactivity of various functional compounds and their role in health
promotion, health attributes and claims, consumer behavior and attitudes related to functional
foods and health claims and non-regulated claims, and market trends including their role in the
food and health industries.

FT 3114 mmsﬁaﬁ%’mﬁaqwmw 3 (3-0-6)
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FT 3115 Food Safety and Microbiology Technology 3 (2-3-5)
Understanding the scope of food microbiology and food safety; to obtain the knowledge about
important genera of microorganisms associated with food and their characteristics; to learn
various techniques for enumeration and control of microorganisms in food; to understand the
role of different microorganisms in food spoilage, food fermentation and food-borne diseases;
to comprehend the microbiological quality control and food-borne ilinesses investigation
procedures for ensuring food safety and hygiene; to understand current national and
international food safety rules and regulations; to know the requirements and components of
food safety management system (FSMS) and use of microbiological risk assessment (MRA)
tools for assessing microbiological risks in food sector.

FT 3115 anudaannzams uazmaluladaadaIngn 3 (2-3-5)
flanuianudilaluntanvesatiinenisenmis uazanulaeana1mg ﬁmm;}’lﬁmﬁ'u
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FT 3116 Food System and Breakthrough 3 (2-3-5)
Food system and structure. Basic food components, water, carbohydrate, protein and lipid,
their chemistry governing properties and functions in different foods, changes of food
components during processing and storing, food additives, phytochemicals, trend and
innovation in food system and composition and corresponding laboratory sessions.
FT 3116 STUUDIMITUATHIANTINNLN ST DY 3 (2-3-5)
v 6 & g’ a % A
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FT 3117 Food Processiong Innovations and Technologies 3 (2-3-5)

Understanding the basic commercial food processing techniques such as thermal process,
drying, freezing, irradiation, and chemical preservation techniques as well as food material
variability, food quality attributes, and raw material preparation. Advances in innovative and

nonthermal processing, such as high pressure, pulsed electric fields, radiofrequency, high
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intensity pulsed light, ultrasound, and new hurdle technology are included as well as the
processing of a wide range of food categories, such as meat and seafood, milk, fruits and
vegetable, confectionery, cereal, and bakery products.

FT 3117 ui’mn‘ssmmzmﬂfufaﬁnwuﬂsgﬂmms 3 (2-3-5)
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FT 3118 Properties of Food and Engineering 3 (2-3-5)
Mass and energy balance, heat and mass transfer, Design and engineering principles of
various unit operations used in food industries, Mechanical size reduction and separation
process, bioreactor kinetics, physical and physicochemical properties, fluid mechanic and
rheological properties of food and biotechnological products and corresponding laboratory
sessions.

FT 3118 ADANBIURLVDIDTMITUALIAINTTH 3 (2-3-5)
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FT 4143 Food Quality and Safety Standard, Law and Regulation 3 (2-3-5)

A general overview of the laws, regulations, practical applications and standard of the food

quality and safetysystem, food laws and regulations including Thai and/or international

regulatory compliance, codex, risk analysis, nutritional labeling and food quality and safety

system (GMP, HACCP, ISO 22000 etc.) and corresponding laboratory sessions.

FT 4143 mmgﬂuqmmwLLazmwﬂaaﬂﬁﬂmmmm‘s NHANIBURS 3 (2-3-5)
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FT 4146 Food Product Design and Development 3 (2-3-5)
Prerequisite: FT 3117 Food Processing Innovation and Technologies

New products idea and new product development process for food industry and its concept
generation using design thinking techniques and tools, how to convert its concept into actual
product ready for commercialization which include idea screening, product concept
development, product formulation and process development, product quality testing, shelf-life
evaluation, product launching and evaluation, food entrepreneur cases, and corresponding
laboratory sessions.

FT 4146 MSNRIBILAZNNTODNUUUNA AN T 81U 3 (2-3-5)
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FT 4147 Industrial Fermentation Innovation and Products 3 (2-3-5)
Use of microorganism for producing important industrial products, metabolic regulation of the
pathways that generate products from yeast and other microbial fermentations for industrial
applications, with corresponding laboratory sessions
FT 4147 WIANIINUAZHAANWTNIIANNNIYAFINNTIA 3 (2-3-5)
milfdunidlunsnfanfanueinddglugamnnimm nsauquitiunuadfunlunmie
A o & v A & A A e ° o P
NEANUMNIINNIIRNNURAURZIAUNILDW ) mmuﬂizqﬂmﬂﬂuaﬁm%mm LLazmﬂ‘ﬂgum“n
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FT 4148 Consumer Food Marketing 3 (3-0-6)
Prerequisite: BBA 1001 Business Exploration

Knowledge, concepts and theories of basic marketing environment, customer types, buyer
behavior, market segmentation and marketing mix and their application in consumer food
choice and behavior.

FT 4148 MIAaIAaRA1LsLlaa 3 (3-0-6)
YIWID: BBA 1001 mu3puzlamalunisrigana

ANy LLmﬁ@LLa:mHﬁLﬁmﬁ'uamwLnm”aumammmmguﬁ?ugm Uszinnand wodnasug

a8 NILLIFIBARIAUAZEIBLIZFUNIINIOANA LLﬂ‘:ﬂ’]iﬂizqr’Wﬂ‘ﬁ‘luﬂ’ﬁLﬁaﬂLL&sz]ﬁﬂ‘ii&l‘llad
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FT 4149 Sensory Marketing and Consumer Behavior 3 (3-0-6)
Concept of marketing that uses five senses (sight, smell, taste, sound, and touch) to influence
buying behavior. Principles of how psychological, sociological, personal, and cultural factors
influence buying behavior.

FT 4149 naaaneilszamaniauaznganIInguslna 3 (3-0-6)
LAAMIAAATLTU s A A AENIR (MW NAW 58 L9 Wasdura) thoa9Bninase
WOANTINME0 RANMININLUITENITAINEN Faeuinem FIUYANR UALIATIIN JaNTWade

WoAnIIuMITaadls

FT 4150 Special Project 3 (0-9-4)

A project involving an aspect of food technology knowledge, experimental design, collection
and data analysis will be done under the faculty member's supervision. A report and
presentation of the research work is compulsory

FT 4150 TaseouniAe 3 (0-9-4)
Imamiﬁlﬁmﬁaaﬁ'umm;%f@i”mmﬂiﬂaﬁmm‘s NIaanNLUUNIING[ay NIIIUIIVLRES
’QJLﬂinﬁﬁ’aHm}z@‘hLﬁ%ﬂ’ﬁﬂ’] Ul(ﬁﬂ’]if} LLNT@GFIM’]’%’]?FJ{ N mmuazmiﬁnLauawaaﬁuﬁﬁ'ﬂlﬂu

MALIAL

FT 4151 Internship 3 (0-9-4)
Student could be prepared as a trainee or a temporary employee in the selected training
organizations; including Government or Non-Government sector, one semester. After finish,
students have to send a report and presentation to course coordinator. The evaluation criteria
are based on the evaluation results from supervisor of working place, intern' report and course
coordinator.

FT 4151 NSHN® 3 (0-9-4)
ffﬂﬁﬂmmmmm%mlcﬁ'aLﬂuﬁfﬂﬁﬂmﬁm'}mﬁaQﬂﬁ'ﬁoﬁ"aﬂ‘i’]ﬂuaoﬁﬂ‘sﬁﬂammﬁ"l,@ﬁ'um‘i
faLian MNNIMARIUTITNTISaRaNMATTRIIMAMIANEN REINIETIRUINISBUGD IR
sﬂﬂdﬁuLLazmsﬁ'}LauaMﬂ'a;&"ﬂszmumu%é’ngm mmﬁmsﬂinﬁwfuagljﬁ'uwaﬂ’riﬂi:l,ﬁmnﬂ
ﬁ"mﬁ’mmuﬁﬁ’m’m THINUATTRNIY LLﬂ:;&"ﬁJizmm’m%ﬁ'ﬂqm
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School of Music

MB 2531 Music Business 3 (3-0-6)

Survey of the music industry, highlighting those areas where music and business intersect.
Career possibilities in the music industry, the development of business-related knowledge and
skills necessary for effectively maintaining a professional music career, the vocabulary and
terminology of the music industry, and the distinction between music and business at the
corporate level

MB 2531 5INVAUAT 3 (3-0-6)
§177UI09AANANTINAUAT IzAnANUFINUETINARIZRIIAUATUAZTIN lanan1aanTn
qu@m%ﬂ‘im@um%’ msw”wmmmfmd'qiﬁﬁ]LLa‘;ﬁ'ﬂmﬁﬁiﬁLﬁ%ﬁ%ﬁ%%’uaﬁwmdqsﬁﬁmu@%
ﬁ’lﬁ'wﬁl,l,azﬁﬁmww:ﬁllﬂmnmaaqmm%ﬂis&mu@%‘l,l,azm’mE%’]ﬂ”ty‘i‘;wj’m@u@%uazgiﬁﬁﬂm:GTU
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MB 3512 Legal Aspects of Music Business 3 (3-0-6)
Legal issues that associated with artists, musicians, engineers, producers; legal changes and
challenges alert, real approach to legal matters between individuals’ working procedure and
stakeholders in the music business world today, including national and international copyright
law and ethics.

MB 3512 ﬁzymngwmmﬁmﬁ'uqsﬁwum% 3 (3-0-6)
ﬂsmﬁumaﬂg%mﬂﬁﬁjﬁa@um%’ v AuAadu sinaua3 3enT uazdnia Taanaasuulag
LLazmwﬁﬁmﬂmdﬂgﬁmﬂ ﬂ‘i:U’J%ﬂ’]‘SWNﬂQV\&HULLaz“IJgWﬂauﬂﬁiﬁWGWHIHIaﬂmax‘lﬁq‘iﬁﬁ]@u@%‘
luﬂ%ﬁlﬂ'u wazngwinpAvinslussaulsnauazszniiilssng ananaunanuasasusITy

MB 3539 Music Entrepreneurship Research 3 (3-0-6)
Fundamentals of the research writingand proposal, literature review, and qualitative and
quantitative research methods in music entrepreneurship.

MB 3539 mﬁﬁ'ﬂm‘stﬁué’ﬂsznaum‘smaﬂ%m% 3 (3-0-6)
ﬁug’mﬂ’m"ﬁﬂml,azﬂ’rsﬁ’lLauaimdmu%vﬂ NINUNIWBITIUNTIIN ‘mﬁﬂu’ﬁﬁﬁm%aﬂmmwua:

L%aﬂ%mmlumnﬂug&?ﬂs:naumsmmum%‘

MB 3550 Feasibility Study for Music Entrepreneur 3 (3-0-6)
Prerequisite: MB 2531 Music Business

BBA 1104 Fundamentals of Marketing
Marketing and finance feasibility in music business, feasibility tools for decision making,

payback period analysis, a comparative analysis between NPV and IRR, internal rate of return,
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risk management in business.

MB 3550 msﬁnmmwLﬁulﬂv[ﬁmaam‘samuﬁm%'ué’ﬂsznau 9 3 (3-0-6)
NIABAS
YIWiT MB 2531 gﬁﬁﬁ]@%@?

BBA 1104 N130a10WUZ 1%
a 6 a o o a a A A tﬂl o A
ﬂ’mmswzv\mmﬂu,a:miLaummumiamuluﬁjna@um miaamaﬂlﬂumsmaﬂaamu g
3Lﬂiﬁzﬁszyzﬁunu mil,ll%'ﬂ‘uLﬁm.lgamﬂaﬁ;u‘"quﬁl,l,a:a”@mNa@a‘uLmua@m ATHNINAN LS
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MB 4000 Internship in Music Entrepreneurship 0 (240 hours)
Prerequisite: Completion of at least 100 credits

Internship with a company in the music industry for at least 240 hours

MB 4000 N3NNI AT LTI ejﬂsznaumsmam%m% 0 (240 hours)
YIWIT AnsIaTY 100 HEI8AN

M3UAIRNMISINUUSENYNat I kaarInNITNARASIT WA ENIEaY 240 T2 1N
U 9

MB 4500 Music Entrepreneurship Seminar 2 (2-0-4)
Prerequisite: Completion of at least 100 credits

Selected issues in music entrepreneurship based on individual interest, research in the field of
music business with content to be developed through primary research, visits to various
businesses and personal interview

MB 4500 SUNWUBIUIZNOUNIN N ARAT 2 (2-0-4)
YIWIT AnsIATY 100 HEI8AN

Uiauiiagiiznauniinis auatauanuaulavaudazyaaa mu%”aﬂummgsﬁmm%‘ﬁﬁ

MINawIINNWITERan madudsurugiiadn guazmIsusiiduyaas

MP 2400 Audio Fundamentals 3 (3-0-6)
The introduction of audio theory with the topics of sound physics, acoustics, basic electronics,
signal flow and sound reinforcement.

MP 2400 ﬁugqmﬁm 3 (3-0-6)
nufidsadesduluidoisos Anduaados nslddu anufifoiuldudasdun nmadu

VOIFTY YT WA NTVLNU R I ULEE
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MP 2510 Visual Media for Musician 2 (1-2-3)
Techniques of motion and graphic for producing any kind of visual works associated with
music, including a music video or short film, and the use of graphic and video editing software.
MP 2510 mslaaenakdamsuinanag 2 (1-2-3)

NARANIT AN TILAZNINLAR W LN AN TN TUINWALALITIINAUAS a1 A1FATA e
nIaNnauasauLazNsIEldsuntulunsaadanmwiisuaznIntaaanlvid

MP 2511 Digital Photography for Musician 1 (0-2-1)
Introduction to photographic techniques for musicians, i.e., exposure, camera controls, digital
printing, file management. Exploration of creative possibilities and thematic modes of
photography.

MP 2511 NMINYATNAINAF IR ILBNABAT 1 (0-2-1)
ﬁugmmﬂﬁﬂmimﬂmwﬁm%'uﬁfﬂﬂum%’ 11 myiauss nsmuquldnundastiegd maRaw

a

aa o & K ad A v 6 A a '
AMANAINA ﬂ'ﬁ'ﬂ(ﬂﬂ'ﬁvl.wa ﬂﬂH’]'J'D'L"D’GﬁTNﬁﬁ?ﬂLLﬂzﬂ'ﬁLﬂ@ﬂ'ﬁNl%ﬂ'ﬁﬂ']ﬂﬂ']W

MP2512 Video Production for Musician 2 (1-2-3)
Music video and live performance video production for online and social network using camera,
video equipment and Final Cut Pro X.
MP2512 MSHANIWIA LDE W ITUINAKAS 2 (1-2-3)

A a a aa ad ) a o 6 = =3 Aae ¥
NNINRATIRAIA oLz IR la NI TLRAIEAFIRIUMTILERANIIaaw latLaz lmBoatiaisa lagld
nundad aUnsaliale waz lsunswlvuesanldadnd

MP 3411 Song Demo Production 3 (1-4-4)
Prerequisite:  MP 2410 Music Computer Application

Acquisition of technical, interpersonal and group skills needed in the development of
professional quality song demos. Using MIDI, Software Instrument and Audio recording to
complete a wide variety of musical projects.

MP 3411 NMIHAALNAIEIDA 3 (1-4-4)
YIwiIT MP 2410 msloaunauiiaasanILinana s
mﬂujé"ﬁ'ﬂmﬁi’]l,ﬂuluﬂ'liﬁ']Lwaamﬁmﬁlﬁ@;mmwaﬂ"mﬁam‘f‘iw ARDAIUNITNRIWAINURINIIN
Fanafiaawizaauaznisrnnuiianuludiy nslddtuazsanuisinlasanasuaznssaiolu
miﬁﬁwaﬁ?i@ﬂmammwadﬁ%mﬂ%mﬂ
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MS 1001 Major Instrument | 2 (1-2-3)
Development of performance techniques, music skills, and interpretation of fine art music upon
student’s area of expertise (instrumental / vocal).

MS 1001 \509aRASIaN 1 2 (1-2-3)
ﬂﬁw”@ummﬂﬁﬂmaﬁmmmam @ma@ﬁmﬁ'ﬂmmmu@l? LLE‘]Zﬂ’]‘Jaﬂ’J’mU‘Y]LWEN @]WNL@]S}Q\‘]

Ad o K = o A A A o A a o o
AUATNUNANBINAITUDIRITULRSLRDNEILU LN DN UIAINURINIIN (LAIDIAUAT / VUIDI)

MS 1002 Major Instrument Il 2 (1-2-3)
Prerequisite:  MS 1001 Major Instrument |

Further development of performance techniques, music skills, and interpretation of fine art
music based on improvement from the previous course(instrumental / vocal).

MS 1002 Lﬂéaoﬂ%m"}'taﬂ 2 2 (1-2-3)
yﬁ’W’?if’): MS 1001 Lﬂ?éd@%@?iaﬂ 1

ﬂ’]ﬁWVGJJ%’]@iE]LﬁE]GLﬁ&ILa&I NARANIIATBNITLRA @aamuﬁ'ﬂmmmu@% LLa:msﬁmww
WA AuLAIIauasiEnAn s fanutimnyusnioniSumAe WA ANUENNT (1ATBIAUAT /

2UT84)

MS 1003 Major Instrument IlI 2 (1-2-3)
Prerequisite: MS 1002Major Instrument Il

Further development of performance techniques, music skills, and interpretation of fine art
music based on improvement from the previous course (instrumental / vocal).

MS 1003 \30sAuAIan 3 2 (1-2-3)
YIWID: MS 1002 1a3a9auasian 2

IR ALTEIRNLAN INATATIIRIUNITUERS ARDAIUTNHEVNIAUAT LAZMIAAIINLY
Wad ananaIasauasEnAnsnSanutinguasiianiSouiaRamANNEINIn (1A3090%A3 /

2U384)

MS 1004 Major Instrument IV 2 (1-2-3)
Prerequisite: MS 1003Major Instrument Ill

Further development of performance techniques, music skills, and interpretation of fine art
music based on improvement from the previous course (instrumental / vocal)

MS 1004 \309ARASLaN 4 2 (1-2-3)
YIWID: MS 1003 i1n3a9auasian 3

AINAWNADLEIRNLAN INATANIIRIUNITUENS ARDAIUTNBEVNIALAT LAZMIAAIINLN

A Ad o K = o A A A o A a
AR NULATEIARAINUNANTINAIMUDIWIULRZERDNLILULNBNAUINIURININ (LAIDIAUAT /
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2UTa3)

MS 4011 Senior Project | Non-Credit
Prerequisite: Completion of at least 100 credits

Individual project on a topic or area related to the selected concentration (or) minor courses.
MS 4011 Tassoutinna Taifinsaana
YIWIT: AnsATY 100 kI8

Imamuﬁ'msﬁmmww:qﬂﬂaluﬁﬁ% \Saguaztitaninnetasnuanuanlansadmlnien

MS 4012 Senior Project Il 3 (0-9-0)
Prerequisite: Completion of at least 100 credits
Implementation of the proposed projectrelated to the selected concentration (or) minor

coursesand and preparation for the presentation.

MS 4012 Tassoniinma2 3 (0-9-0)
yiwﬁm: An¥IATY 100 BU8AA

o a dl 1 o dl ni v s A A = a
MIFHINBENIATINIARIBMI TR RN BT aINUANUERlaRIa T IntRanuazMILeSuN
AUWNDILFUDNAINY
MU 0201 Music Ensemble | 1 (0-2-1)

Development of techniques as band or ensemble players and study of selected repertoire to
performance standard
MU 0201 NIFUIILAITINI 1 1 (0-2-1)

MINAWINARAMIVTRAITIN ML ANEIUNINAINAGL R o nULRa LW laanasgu

MU 1231 History and Literature of Music 3 (3-0-6)
Overview history and Literature of music from different periods with emphasis on stylistic traits
and theoretical concepts of the eras.

MU 1231 UTIAANFATUAITIWNITNAWAS 3 (3-0-6)
MNNUUTIRAFAT WALITINTINNI ﬂu@%”luqﬂml”wm 9 Topuiuisnunzaasslasuas

LA B radudazaaat

MU 1301 Music Fundamentals | 3 (3-3-6)
Prerequisite: MU 0020 Fundamentals of Music Theory OR
Satisfaction score on theory entrance examination

Fundamentals of music (scales, keys, intervals, chords, rhythm and meter) with an introduction
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to basic musical form, cadences, non-chord tones, modes, dominant and diatonic seventh
chords, instrumental transposition, diatonic harmonic function, part-writing, harmonization and

score analysis.

MU 1301 NI HAWAT 1 3 (3-3-6)
YIWiT MU 0020 naufauasitugu nia

ATUASUUUNITRALLTINING 1))
AUz mvaIaual TulaiFes nouaies Tud aete Jamizuazdaniimiz wiaudislasiaihs
ad & €T v & & I3 av ¢ & = a a
AUASTURFIN LaLaut liauannasalua rasanuiialainuitaznasanuidauuuiasifes
a E a v a a a a a a
mMnaLfeainIsauas NMslTiFssUsramuluuSeaios Maduuuwilies MINaFolszan

LLE\]&ﬂWTQ)LﬂT]zVT‘UVILWQG

MU 1302 Music Fundamentals I 3 (3-3-6)
Prerequisite: MU 1301 Music Fundamentals |
Chromatic harmonic function: secondary dominants, modulation, mode mixture and the

Neapolitan chord. Further development of part-writing skills, harmonization, and score analysis

MU 1302 NI 1WAKAT 2 3 (3-3-6)
YIWIT MU 1301 AUgI1Uaua3 1

o A 4 o & o Ao ¢ o = a
ﬂ']leLﬁﬂﬂﬂizﬁquLLUUﬂiﬂLﬁﬂ\‘]lﬂ.la\‘]@]u I@Nuuﬂiz@uaa\‘] ﬂ’]iLﬂaﬂuqtyLLﬁ]Lam NMINRUNRIW
IN@LLﬂ:ﬂﬂgﬂﬁ%ﬂﬁﬂqiwa(ﬁIu ﬂ']iwv@uu']ﬂ'lil,ﬁﬂuuuﬁl,ﬁﬂd ﬂ']i'J']GL&UGthﬁ']% LLa‘:mﬁLﬂ‘i’]zﬁ
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MU 1501 Chorus | 1 (0-2-1)
Development of group singing skills, basic vocal production and techniques, sight-singing skills,
practice variety of choral works in unison, cannon, and simple arrangement. Attending the
choral concert and performing one major concert are required.

MU 1501 nsaudasdseawidas 1 1 (0-2-1)
msw”wmﬁ’nmmﬁaaLwadﬂﬁju miaaﬂL?m\‘]LLazmﬂﬁﬂmﬁawguﬁugﬁu NiNWeN3309140
auwau niinTasdrrauisslasliuniwasdzinngian wanueu wazundsznusadnsdity
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MU 2131 Basic Songwriting 2 (2-0-4)
Fundamental of songwriting techniques, development of basic skill through the awareness of
form, melody, harmony, bass line pattern, rhythm, lyric, and vocal considerations.

MU 2131 mauaawasiinsdu 2 (2-0-4)

NUFIUNARANITUAILWNAY MINawnEzandiladufasneal fues nsidealesu
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MU 2332 Keyboard Skills Non-Credit
Keyboard techniques and chord voicing, the understanding of more concepts including scales
and chord progressions

MU 2332 NNuLALIUDIA Taifivoana

imaiamsiaufguasauazmadanltaasa anutnlamsianihlalFeedns guaznsidunaia

MU 2333 Guitar Skills Non-Credit

Guitar techniques and chord voicing, right hand techniques, the understanding of more

concepts including chord forms and chord progressions

MU 2333 nnwenans Taifivoana
a 1 a 6 A L3 [ a 1 A v 6 ]
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MU 7001-8 Concert and Seminar Attendance I-VIII Non-Credit
Attendance weekly or as announced in related music events recognized or organized by the
School of Music, including master classes, concerts, recitals, workshops, seminar, and guest
lectures.
MU 7001-8  N13L31328AaWLESALAZANNINIIAKAS 1-8 Taifinsaana
v a a o & A Ao A o a ] @
mMadnnfianTTuneaune’ Nuslarniaaulizma N5UTe9nIe9alaunmeanaITINGs Th
L%U%?ﬁkgd (Master class) MILRAIAKBAT NIIUFAILAL msﬂi:gm%aﬂﬁﬁﬁms SN UAZNNT

A

U3 EJI@ HANENIILLTY

o

School of Science and Technology

CSX2009  Cloud Computing 3 (3-0-6)

Cloud computing concepts and capabilities, cloud service models; laaS, PaaS and Saa$S, cloud
containers, virtualization technologies, infrastructure migration approaches, cloud security and
protectionmechanisms, cloud resource management and monitoring capabilities, current trends
and research incloud computing.

CSX2009  M15USLAIAKAUULARIIG 3 (3-0-6)
LLmﬁ@LLazmmmmimaamiﬂizmawaLLummfsﬁgﬂLmumﬂﬁu‘%mﬂmzuuﬂmwﬁﬂiu
u?mn‘*’?jﬂmaa%aﬁugm (laaS) uSmMadunaawasy (PaaS) LLazﬁmsL%au?ﬂﬁiﬁ%L%ﬁ]gﬂ
(SaaS) MIFIIRamNWUEsuIzULAaIAInaluladiglauuuInisnslendneszuulasiasne
NugrunatasnuuszanusuaaaeastreszuLAIE IS MITAM I TR ENN TR UL

LLa:mimnaauLLmIﬁuLLa:mﬁﬁTﬂﬁLﬁuﬂﬁ]ﬁ;ﬁuém%m:umma@i‘
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CSX 2016 Mathematics and Statistics for Data Science 3 (3-0-6)
Linear algebra such as vector spaces in n-space, inner product, norm and distance, orthogonal
vector,vector product, Orthogonal functions and Fourier series, including various techniques in
multivariate dataanalysis such as multiple regression analysis, discriminant analysis, logistic
regression analysis, principalcomponent analysis, factor analysis, and cluster analysis.
CSX2016  AMAAIEATUAZADNAAIMIUINYIN1ITOYA 3 (3-0-6)
Aradiadudulduiuindnawesly n-danagumoluseiuuazizozmanained mgamﬂwaﬂm
L%\‘inﬂL@laiqu:‘mrful,%m%mﬂLLa:a‘k{,ﬂiw‘\JL%'Uf‘muﬂg\‘]mﬂﬁﬂ@hd G]sl,umﬁmiﬁ:ﬁfaga%mmﬁ
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3Lﬂi’1:ﬁaaﬁﬂs:ﬂauw§'ﬂmﬁmswzﬁaaﬁﬂi:ﬂauLLa:mﬁme:ﬁﬁ'@mjm

CSX 3001 Fundamentals of Computer Programming 3 (3-0-6)
History of computer, components of a computer system, coding and numbering systems,
algorithm anddevelopment process of algorithms and expression of algorithms in terms of
flowchart and pseudo code,implementation of algorithms using one of the high level languages
that are used widely in the industrywith emphasis on the nature and structure of the language,
techniques of programming for both numericaland non-numerical processing, structure of the
programming languages and how to develop structuredprogramming.

CSX 3001 ﬁugﬂums@ﬂu‘[ﬂstmsa\lﬂauﬁamag 3 (3-0-6)
U3270709000R 003 09AUTENALTBITZULABNNUNADI N TN TRALAZ TZU LT IWINA 9T
waduaawdsin 1w mawidgmileodoumduisnuniaunsmldifanalasnadoudas
Iﬂitm‘sm:d’uqa G‘I?IG ﬁ’]ﬂv\ﬂ“ﬁ/aEi’]dLLWi%a’IUluﬂq%]%quvuiﬂElLﬁ%ﬁ‘ﬁ‘iiﬁﬁ’]ﬁ&ﬂﬂﬂidﬁ%’]d%E]\‘]ﬂ’]ﬁ:ﬂ
mﬂﬁﬂﬂlE]\‘]ﬂ’]SLﬁU%IﬂiLLﬂS&W]%ﬁ’m%’llﬂ’]iﬂizw’saNaL%GLa“llLL&ﬂ&iL%GLﬁTIﬂN&%’NTE]Gﬂ’]i:ﬂ
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CSX 3002 Object-Oriented Concepts and Programming 3 (3-0-6)
Prerequisite: CSX 3001 Fundamentals of Computer Programming

Different software development methods emphasizing on object oriented methods, fundamental
conceptsof object oriented programming, inheritance, polymorphism, encapsulation, object
oriented programmingtools, class libraries, application development using object oriented

concept, analysis and design ofobject-oriented data architecture.
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CSX 3002  uwdrAauazn1sdenlusunsanzing 3 (3-0-6)
YIWiT CSX 3001 ﬁugvunmﬁﬂufﬂmnmﬂawﬁu@af

ABde glumsnamnsenduwat lasiumsliiTmmanigiiag LL%Jﬁ@ﬁ%ﬂﬂMﬂdﬂﬁLﬁ B
IﬂiLLﬂi&lL%d"i’@lqmiﬁﬁma@ )inheritance) ann:%a’mgmmu )polymorphism) mw’aﬁw
)encapsulation) Lﬂ’%"aaﬁaﬂ’mﬁwiﬂmmuL%d’i’@q Wadayanag )class libraries) MNIW@IN
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CSX 3003 Data Structures and Algorithms 3 (3-0-6)
Prerequisite: CSX 3002 Object-Oriented Concepts and Programming

Analysis of complexity of algorithms, various data structures including array, string, stack,
queue,dequeue, tree, graph, set and heap, applications and analysis of algorithms developed
employing thedata structures mentioned above including time and memory requirement
analysis of various searchingand sorting algorithms.

CSX 3003 Tﬂsaa%’ﬂa{l’agauazfuma%ﬁ% 3 (3-0-6)
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myanzdanutueuasdiua aumiLLﬁﬂufymImaa%ﬁﬁj”agaLL‘uwha PTUTBYIULILIND?
seudayaanurzdeyauuurivdoudaysunuuninastoyauuvaanuninasdayatuuuedulsd
nirauaz WLz ndl LATMIATIEHDUA aumsuidymiishinnlasatadu

TIWNINMINATIEATIWIBIAASAUILANNUIINA2INTIUATFUABULATAN TS BIEAL

CSX 3005 Computer Networks 3 (3-0-6)
Fundamentals of computer networks, network devices and services, role of protocol layers,
protocolbasics and network protocols, inter-operability issues, Open System Interconnection
(OSl) referencemodel and TCP/IP, addressing and naming schemes, network types and
topologies, wired and wirelessnetworks, network media, Local Area Network (LAN) and Wide
Area Network (WAN) technologies,network security basics.

CSX 3005 L@AYaz1uAaNNILADS 3 (3-0-6)
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CSX 4109 Android Application Development 3 (3-0-6)
Prerequisite:  CSX 3002 Object-Oriented Concepts and Programming

Introduction to Android application development for ubiquitous devices such as phones and
tablets,developing Android application on Android Studio with Kotlin programming language,
emphasizing ofhands-on project works, and development of small-scale applications.

csx 4100  nanamwldsunsadszandunuanasasa 3 (3-0-6)
YIWIT CSX 3002 LLmﬁmm:nm'ﬁyuTz/'ﬂmi&/m‘?m”@q
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LaUWRLATULEUATELAAIE Android Studio lasltnmn Kotlin quﬁumiﬁ’]mﬂﬂ‘iﬁﬂ RSN
WA LD UWALATUIWIALAN

CSX 4201 Artificial Intelligence Concepts 3 (3-0-6)
Prerequisite:  CSX 3001 Fundamentals of Computer Programming
Fundamental concepts in Al and its purpose as well as different disciplines in the field,
mathematicaltheorem proving, natural language processing, image processing, robotics, expert
system and varioustechniques used in knowledge representation, searching, induction and
heuristic algorithms, foundationsof intelligent systems, intelligent agents, intelligent application
development, use of popular programminglanguages such as Python, Prolog and LISP to solve
Al related problems.
a 6
csx 4201  dnnnisefng 3 (3-0-6)
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ITX 2004 UI/UX Design and Prototyping 3 (3-0-6)
Overview of interactive systems, user capabilities, interface technology, design thinking
process, user stories and scenarios, wireframes and storyboards, prototyping, interaction

design, usability design and testing.
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1 a 1 6

ITX 2004 ﬂ'ﬁa?JﬂLL‘iJiJLLR&&%’N&%LLNN&?%@I@G\GLLR&ﬂiZﬁﬂﬂ'ﬁﬂb 3 (3-0-6)
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ITX 2005 Design Thinking 3 (3-0-6)
Overview of design process, problem interpretation, ideation, experimentation, solution
discovery, design thinking approach to develop products, services, or solutions for complex
problems; design thinking methodology, techniques, and supporting tools

ITX 2005 ULHIAALBIDDNULY 3 (3-0-6)
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ITX 2007 Data Science 3 (3-0-6)
Prerequisites 1TX 2006 Mathematics and Statistics for Data Science

Comprehensive problem-solving mindset, principles, techniques and tools to deal with various
facets of data science practices including data preparation and visualization, exploration,

description and prediction required for knowledge extraction in both science and business

domains.
ITX 2007 IngnIzaya 3 (3-0-6)
yiwﬁm ITX2006 ﬂzﬁmmﬁmﬂmmﬁﬁﬁm5"‘1/"37fimmﬁl”a§/a
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ITX 2009 Presentation and Data Visualization Techniques 3 (3-0-6)

Introduction to the principles and techniques for data visualization, design principles for charts
and graphs, common tools for data visualization, visual presentation methods and techniques
that increase the understanding of complex data and models, identification of patterns, trends
and differences from data sets across categories, space, and time, practical uses of multimedia

for presenting and conveying information.
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ITX 2009 mﬂﬁﬂm‘sﬁnm%aLLa:m‘suamﬁaﬂa 3 (3-0-6)
v\é’ﬂﬂ'mﬁaaﬁuluﬂ'ml,amiagaﬁﬁ'ﬂmsaammmmunﬂﬁua:mwwm%aaﬁaﬁm%’umsl,l,amﬁaga
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ITX 3002 Introduction to Information Technology 3 (3-0-6)
Components of IT systems, its' usage and applications, computer hardware and software and
its' operations, communication systems and computer networks basic, applications of current
technology, emerging IT-related technologies
v

ITX 3002 alwladasawneiiasan 3 (3-0-6)
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ITX 3003 Business Systems 3 (3-0-6)
Prerequisites 1TX 3002 Introduction to Information Technology

Business systems and their interrelationships including finance, accounting, sales, marketing,
human resources, law and operations, inputs and outputs of information systems, potential for
integration of the systems, and information systems security.

ITX 3003 ITUUFIND 3 (3-0-6)
YINIT ITX 3002 e luladasswneilase
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ITX 3004 Information System Analysis and Design 3 (3-0-6)
The information system development life cycle, methodologies in information system analysis
and design, tools and techniques used in information system analyze and design.

ITX 3004 NNIIATIERRAZADNBUUIEUUANTARINGA 3 (3-0-6)
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ITX 3006 Database Management Systems 3 (3-0-6)
Prerequisites 1TX 2001 Object-Oriented Concepts and Programming

Data structures, principles of database, database system, database management system,
application of database in information systems.

ITX 3006 Szum‘fmmig'mfaga 3 (3-0-6)
YIWIT ITX 2001 LL‘WJ5@LL§J$7‘7’I?L?7£I‘1«LZl/itmim‘il?d?v@z;)
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ITX 3007 Software Engineering 3 (3-0-6)
Software life cycle, analysis of requirements, structured software design, development,
implementation, testing, and maintenance of software, reusable software, documentation and
software manuals, and software project management.
ITX3007  J@nssuzsanauns 3 (3-0-6)
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ITX 3008 IT Project Management 3 (3-0-6)
Prerequisites Third-year student status with at least 72 credits completed

Project planning, budgeting, prototyping, implementing, and monitoring; resource management,
terms of reference, service level agreement, dispute resolution, ICT system development
methodologies in practice.

ITX 3008 msvInslasesnisinaluladasawne 3 (3-0-6)
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ITX 3009 Senior Project | 3 (3-0-6)
Prerequisites Third-year student status with at least 72 credits completed

Specific project which requires students to design and develop a concrete program or system,
analyze the problem, define the solution and design the system by applying the various
computer science concepts .The advisor whom the students select will guide them throughout

the project development .The students must give presentation which includes oral examination.
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ITX 3009  lassswiies 1 3 (3-0-6)
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ITX 3010 Senior Project I 3 (3-0-6)
Prerequisites fourth-year student status with at least 100 credits completed

System development project from the industry, students have to work with the companies
under the supervision of their advisor throughout the project .The students must give
presentation which includes oral examination.

ITX 3010 Tassonwiitey 2 3 (3-0-6)
YIWIT wnfnw i 4 Fasousuaa lisindn 100 niaefe
Imamiw”@umszuumﬂmﬂqma’mm‘m ffﬂﬁﬂmﬁaaﬁwmuimﬁ'uu%ﬁ'ﬂmUlﬁm‘imuqugua

e 1R =] v o o ] :
°]Ja\‘1a']'ﬂ']iﬂ‘ﬂﬂiﬂ'i:l"]@aa(ﬂiﬂi(]ﬂ'ﬁ uﬂﬂﬂ]:l"]@a(]‘ﬂ']ﬂ'ﬁ%’]Lﬁ%aNﬂx‘]']%i')llvl.ﬂﬂ\‘iﬂqﬁﬁau}.hﬂLﬂa']

ITX 4214 Data Science Project Management 3 (3-0-6)
Prerequisites ITX 2007 Data Science

Data science frameworks, knowledge discovery, cross industry standard process, life cycle
approach inproject management, knowledge areas in project management: integration, cost,
human resource,stakeholder management, scope, quality, communication, time, procurement,
risk management,techniques and tools in data science project management.

ITX 4214 n139aMslasensIngIn1sdoya 3 (3-0-6)
YIWIT ITX 2007 Inenmsvaya
Imai’mﬂ’ﬁﬁ’m’mﬁ’m{uiﬂmﬂ'ﬁﬁ'ﬂms’ﬁagam:mumiﬁuﬂ’f’lmaaﬁmmfﬁugﬁu
NITUIBNITNIAIH ﬁl‘ﬁLmedNiaU%%ma\‘lmiﬁmﬂm\‘imi V{uﬁm wj’lumm%ms
Iﬂi\‘lmimiyimﬁmiﬁ-’iﬂfﬁhUﬂ%’?\lmﬂiqﬂﬂamiﬁluﬂmiﬁﬁmﬂﬁmwﬁwa‘l.lmeqmmwm 3
ﬁia &ITLININIAG s'ffya NIUIRITANN Lﬁlm Inaia Lm‘:Lﬂ%iadﬁalum‘iﬁmﬂmamiﬁ'}u’?ﬂ el

v

VBUR
U

ITX 4215 Business Insights and Visualization 3 (3-0-6)
Prerequisites ITX 2007 Data Science
Business insight and management strategy and decision, business data analysis, business

intelligence,business data visualization, technology and tools in business data analysis and
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visualization, architectureof business insight visualization: data builder, designer, analytics,
administrator and mobile

ITX 4215 n1I% ﬂ"ai’ﬁqsﬁmm £N1IV IALABAIN 3 (3-0-6)
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ITX 4503 Information System Security 3 (3-0-6)
Prerequisites 1TX 3002 Introduction to Information Technology

Fundamentals of computer security including hardware security, software security, database
security, computer networks and telecommunication security, physical protection,
microcomputer security and viruses protection, cryptographic technology, disaster recovery and
contingency planning, intrusion detection and other applications, legal and ethical issues in
computer security.

ITX 4503 ANNNWAIABAABYBITTULETHWING 3 (3-0-6)
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ITX 4518 Blockchain and Digital Currencies 3 (3-0-6)
Introduction to blockchain concept, business disruption with blockchain, blockchain
technologicalcomponents, public and private blockchain, Bitcoin, coin mining, consensus
protocols, blockchainsecurity, cryptocurrencies, Initial Coin Offerings (ICOs), blockchain
infrastructure and implementation,practical work on Ethereum and Hyperledger Fabric.

ITX 4518 ua DALTBUATANALIBAING 3 (3-0-6)
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e) Free Electives

?) NN
IBE 4111 Integrative Business Senior Project 3 (3-0-6)
Prerequisite: Completed 42 credits in the business curriculum
This course integrates business skills, concepts, and theories from the student program of
study into one culminating project.
IBE 4111 lassauin@dne dusunsuSviasnanuuyIaIng 3 (3-0-6)
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IBE 4121 Business Practicum | 3 (3-0-6)
Prerequisite: Completed 42 credits in the business curriculum

An integrative approach of experiential learning in firms and/ or businesses. Opportunities are
provided to learn and explore business theories and concepts in realistic business
environments.

IBE 4121 m‘s‘?lm’mwmq‘sﬁa 1 3 (3-0-6)
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IBE 4122 Business Practicum Il 3 (3-0-6)
Prerequisite: Completed 42 credits in the business curriculum

An integrative approach of experiential learning in firms and/ or businesses. Opportunities are
provided to learn and explore business theories and concepts in realistic business
environments.

IBE 4122 ms’?]na'mmaﬁqsﬁa 2 3 (3-0-6)
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IBE 4123 Business Practicum Il 3 (3-0-6)
Prerequisite: Completed 42 credits in the business curriculum
An integrative approach of experiential learning in firms and/ or businesses. Opportunities are

provided to learn and explore business theories and concepts in realistic business

environments.
IBE 4123 ms’?]na'mmaﬁqsﬁa 3 3 (3-0-6)
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IBE 4124 Business Practicum IV 3 (3-0-6)
Prerequisite: Completed 42 credits in the business curriculum

An integrative approach of experiential learning in firms and/ or businesses. Opportunities are
provided to learn and explore business theories and concepts in realistic business
environments.

IBE 4124 NMSHNIUNY qsﬁa 4 3 (3-0-6)
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IBE 4401 Integrative Business Indendent Study 3 (3-0-6)
Prerequisite: Completed 42 credits in the business curriculum

This course allows the student to pursue an independent line of study for an extended period
in considerable depth, bringing together various business knowledge and skills.

IBE 4401 MIANBIBATE AMIUNTUINTINVUVUYIWINTT 3 (3-0-6)
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3.2 Faculty Members

3.2.1 Program Faculty Members

1.

Mr. SumatePermwonguswa

Ph.D. (Computer Science and Information Systems) University of Colorado
Denver, USA, 2017

M.S. (Computer Information Systems) Assumption University, 2002
M.B.A. (Business Administration) Assumption University, 1994

B.B.A. (International Business Management) Assumption University, 1992
Academic Title :Faculty Member

Teaching load : 6 hours/week

Mr. Panant Krairojananan

M.Tel. (Telecommunications) University of Denver, USA, 1998

B.B.A. (Marketing) Assumption University, 1995

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Kulrisa Srisangkaew

Ph.D. (Hospitality and Tourism Management) Assumption University, 2019
M.B.A. (Tourism Management) Assumption University, 2007

B.A. (Business English) Assumption University, 2004

Academic Title: Faculty Member

Teaching load: 12hours/week

Mr. Marut Chaisanrit

M.A. (International Hotel and Tourism Management) Schiller International
University, London, UK, 2007

B.A. (Japanese langauge) Prince of Songkla University, 2002

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Ananya Phunthasean

Ph.D. (Organization Development) Assumption University, 2020
M.B.A.(Business Administration) Assumption University, 2012
B.B.A.(Marketing) (2nd Class Hons.) Chulalongkorn University, 2011
Academic Title: Faculty Member

Teaching load: 12 hours/week
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AU TQF 2

Bachelor's Degree

3.2.2 Full-time Faculty Members

1.

Mr. Anan Osothsilp

Ph.D. (Electrical and Computer Engineering) Southern lllinois University at
Carbondale, USA, 2009

M.S. (Electrical Engineering) Southern lllinois University at Carbondale, USA,
2001

B.Eng. (Electrical Engineering) Assumption University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Jittima Wongwuttiwat

Ph.D. (Information Technology)Assumption University, 1999
M.Com.(Business Information Systems)University of Wollongong, Australia,
1994

B.Ed. (Science-Mathematics)Srinakharinwirot University, 1988

Academic Title: Assistant Professor

Teaching load: 12 hours/week

Mr. Dhirachat Chayaporn

M.C.S. (Computer Science) University of Wollongong, Australia, 2001
B.B.A. (Business Computer) Assumption University, 1999

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Kornkamol Thakulsukanant

Ph.D. (Electronic and Electrical Engineering) University of Bristol, UK, 2009
M.Sc. (Telecommunications and Computer Network Engineering) South Bank
University, London, UK, 1997

B.Eng. (Electrical Engineering) Assumption University, 1995

Academic Title: Assistant Professor

Teaching load: 12 hours/week

Mr. Krisee Vipulakom

M.S. (Computer Information Systems) Assumption University, 1998

B.B.A. (Business Computer) (Cum Laude) Assumption University, 1991
Academic Title: Faculty Member

Teaching load: 12 hours/week
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6.

10.

11.

AU TQF 2

Bachelor's Degree

Mr. Kritsada Bumpenboon

M.S. (Computer and Engineering Management) Assumption University,1999
B.B.A. (Finance and Banking) Assumption University, 1996
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Panant Krairojananan

M.Tel. (Telecommunications) University of Denver, USA, 1998
B.B.A. (Marketing) Assumption University, 1995

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Pisal Setthawong

Ph.D. (Computer Science) (International Program) King Mongkut’s University
of Technology, Thonburi, 2016

M.S. (Computer Science) Assumption University, 2005

B.S. (Computer Science) (Cum Laude) Assumption University, 2001
Academic Title: Assistant Professor

Teaching load: 9 hours/week

Mr. Piyabute Fuangkhon

Ph.D. (Computer Science) Assumption University, 2013

M.S. (Computer Science) Assumption University, 2005

B.S. (Computer Science) Assumption University, 2000

Academic Title: Assistant Professor

Teaching load: 12 hours/week

Mr. Pritam Kumar

M.S. (Computer Information Systems) Assumption University, 2004
B.A. (History) (Honors) University of Delhi, India, 1995

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Rattiporn Luanrattana

Ph.D. (Information and Communication Technology — Health Informatics)
University of Wollongong, Australia, 2010

M.I.C.T. (Information and Communication Technology) University of
Wollongong, Australia, 2002

B.S. (Information Technology) Assumption University, 1998

Academic Title: Faculty Member
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12.

13.

14.

15.

16.

AU TQF 2

Bachelor's Degree

Teaching load: 6 hours/week

Ms. Sakuna Anuvareepong

Ph.D. (Computer and Engineering Management) Assumption University, 2004
M.S. (Computer Information Systems) Assumption University, 1991

B.B.A. (Business Computer) Assumption University, 1983

Academic Title: Assistant Professor

Teaching load: 6 hours/week

Mr. Songsak Vanichviroon

D.B.A. (Business Administration) University of South Australia, Australia, 2005
M.S. (Management Information Systems) University of lllinois at Springfield,
USA, 2000

M.B.A. (Finance) Lindenwood University, USA, 1997

B.B.A. (Marketing) Assumption University, 1994

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Sumate Permwonguswa

Ph.D. (Computer Science and Information Systems) University of Colorado
Denver, USA, 2017

M.S. (Computer Information Systems) Assumption University, 2002

M.B.A. Assumption University, 1994

B.B.A. (International Business Management) Assumption University, 1992
Academic Title: Faculty Member

Teaching load: 6 hours/week

Mrs. Swati Prabhu

M.B.A. (Business Administration) Assumption University, 1996

M.S. (Computer Information Systems) Assumption University, 1993

B.Sc. (Chemistry) University of Bombay, India, 1990

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Tanakom Tantontrakul

M.L.S. (Computer and Engineering Management) Assumption University, 2009
B.S. (Computer Science) Assumption University, 2005

Academic Title: Faculty Member

Teaching load: 12 hours/week
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17.

18.

19.

20.

21.

22.

AU TQF 2

Bachelor's Degree

Ms. Thanyatida Gunadham

M.I.LM.S. (Business Intelligence) Monash University, Australia, 2004
B.B.A. (Operations Management) Kasetsart University, 2001
Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Tharinee Sungtong

M.S. (Computer Information Systems) Assumption University, 2005
B.B.A. (Operations Management) Kasetsart University, 1998
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Vasa Buraphadeja

Ph.D. (Curriculum and Instruction) University of Florida, USA, 2010
M.S. (Computer Information Systems) Assumption University, 2000
B.A. (Public Administration) Chulalongkorn University, 1997
Academic Title: Assistant Professor

Teaching load: 6 hours/week

Ms. Vilasinee Srisarkun

Ph.D. (Information and Communication Technology) University of Wollongong,
Australia, 2004

M.S. (Information System) Strayer College, USA, 1997

B.A. (Commercial Art) The American College in London, UK, 1994
Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Chanita Jiratchot

Ph.D. (Business Administration) Assumption University, 2013

M.M. (Management) (International Program) Mahidol University, 2007
B.B.A.(International Business Management,General Management)
Assumption University, 2003

Academic Title: Faculty Member

Teaching load: 6 hours/week

Mrs. Aya Fukushige

Ph.D. (Management Leadership) University of Bradford, UK, 2006
M.A. (International Business) (Merit) Leeds Metropolitan University, UK, 2001
B.A. (German Language) Fukuoka University, Japan, 2000

Academic Title: Faculty Member
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AU TQF 2

Bachelor's Degree

Teaching load: 9 hours/week
23. Ms. Nucharee Supatn
D.B.A. (Marketing)(English Program)Thammasat University, 2007
M.Sc. (Clinical Psychology)Mahidol University, 1989
B.N.S. (Nursing Science)(2nd Class Hons.)Thai Red Cross College of
Nursing, Chulalongkorn University, 1985
Academic Title: Associate Professor
Teaching load: 12 hours/week
24. Ms. Uree Cheasakul
Ph.D. (Development Management) (International Program) National Institute
of Development Administration, 2001
M.S. (Technology Management) Mercer University, USA, 1991
B.A. (English) Chiang Mai University, 1988
Academic Title: Assistant Professor
Teaching load: 3 hours/week
25. Mr. Chaiwat Pongcharoenkiat
M.B.A. (General Administration) Pittsburg State University, USA, 1987
B.B.A. (General Management) Assumption University, 1985
Academic Title: Faculty Member
Teaching load: 12 hours/week
26. Mr. Akechai Judkrue
Ph.D. (Computer and Engineering Management) Assumption University, 2012
M.B.A. (Business Administration-Marketing) Assumption University, 2006
B.B.A. (International Business Management) Assumption University, 2002
Academic Title: Faculty Member
Teaching load: 12 hours/week
27. Ms. Ximan Zong
M.B.A. (Business Administration) Assumption University, 2012
B.B.A. (Industrial Management) Assumption University, 2010
Academic Title: Faculty Member

Teaching load: 12 hours/week
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28.

29.

30.

31.

32.

AU TQF 2

Bachelor's Degree

Mrs. Jenette Villegas-Puyod

Ph.D. (Management) (International Program) National Institute of
Development Administration, 2019

M.B.A (Technology Management) Assumption University, 2012

B.S. (Information Technology) Angelicum College, Philippines, 2005
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Marut Chaisanrit

M.A. (International Hotel and Tourism Management) Schiller International
University, London, UK, 2007

B.A. (Japanese Language) Prince of Songkla University, 2002

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. VoraphongManowan

Ph.D. (Engineering Management) George Washington University, USA, 2009
M.S. (Computer and Engineering Management) Assumption University, 1999
B.Eng. (Electronics Engineering) Assumption University, 1997

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Simon NnaemekaAjah

M.B.A (General Management) Assumption University, 2014

B.B.A. (Management) Assumption University, 2012

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Teeradej Puapradit

M.A. (International Business) Hochschule Mainz - University of Applied
Sciences, Germany, 2017

M.B.A. (Business Administration) Assumption University, 2017

B.A. (Business English) Assumption University, 2013

Academic Title: Faculty Member

Teaching load: 12 hours/week
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AU TQF 2

Bachelor's Degree

33. Ms. PathathaiSinliamthong
D.B.A. (Business Administration) University of South Australia, Australia, 2010
M.B.A. (Finance) University at Albany-State University of New York, USA, 1997
B.S. (Marketing/Finance) (Cum Laude) University at Albany-State University
of New York, USA, 1995
Academic Title: Faculty Member
Teaching load: 6 hours/week

34. Mr. Visit Phunnarungsi
Ph.D. (Management) (International Program) Mahidol University, 2011
M.A. (Business and Managerial Economics) (International Program)
Chulalongkorn University, 1998
B.B.A. (Finance and Banking) (Cum Laude) Assumption University, 1996
Academic Title: Faculty Member
Teaching load: 12 hours/week

35. Mrs. Rattana Waranyasathid
M.B.A. (International Trade) Sul Ross State University, USA, 1983
B.Ed. (Secondary Education) KhonKaen University, 1980
Academic Title: Faculty Member
Teaching load: 12 hours/week

36. Ms. Wanida Ngienthi
D.C.Sc. (Marketing and Applied Economics)Kobe University, Japan, 2009
M.A. (International Economics and Finance)(International
Program)Chulalongkorn University, 2002
B.B.A. (International Business Management)(Magna Cum Laude)Assumption
University, 1998
Academic Title: Assistant Professor
Teaching load: 6 hours/week

37. Mrs. Pallapa Srivalosakul
Ph.D. (Business Administration: Finance) Assumption University, 2018
M.Sc. (Marketing and Finance) University of Exeter, UK, 2002
M.Econ. (Economics) Chulalongkorn University, 2001
B.Econ. (Quantitative Economics) (2nd Class Hons.) Chulalongkorn
University, 1999
Academic Title: Faculty Member

Teaching load: 12 hours/week
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38.

39.

40.

41.

42.

AU TQF 2

Bachelor's Degree

Mrs. Sarina Preechalert

Ph.D. (Finance) (International Program) National Institute of Development
Administration, 2015

M.B.A. (Marketing, Finance) (Hons.) National Institute of Development
Administration, 2008

B.B.A. (Management) (2nd class Hons.) Chulalongkorn University, 2006
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mrs. Issara Suwanragsa

Ph.D. (Business Administration: Management) Assumption University, 2012
M.B.A. Assumption University, 2003

B.Econ. (Development Economics) (2nd Class Hons.) Chulalongkorn
University, 1999

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Sasithorn Phonkaew

Ph.D. (Development Administration) (International Program) National Institute
of Development Administration, 2006

M.A. (Communication) Pittsburg State University, USA, 1994

B.B.A. (Hotel Management)(Magna Cum Laude) Assumption University, 1990
Academic Title: Faculty Member

Teaching load: 6 hours/week

Ms. Lalida Arphawatthanasakul

M.Sc. (International Tourism Management) University of Bedfordshire, UK,
2012

B.A. (English) Mae FahLuang University, 2010

Academic Title: Faculty Member

Teaching load: 9 hours/week

Ms. Christelle Khamsing

M.B.A. (Business Administration) Assumption University, 2014

B.B.A. (Hospitality and Tourism Management) Assumption University, 2011
Academic Title: Faculty Member

Teaching load: 12 hours/week
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43.

44,

45.

46.

47.

AU TQF 2

Bachelor's Degree

Mr. Scott Michael Smith

Ph.D. (Hospitality and Tourism Management) Assumption University, 2017
M.B.A. (Tourism Management) Assumption University, 2006

B.S. (Hotel and Restaurant Management) University of Wisconsin-Stout,
USA, 1991

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Kulrisa Srisangkaew

Ph.D. (Hospitality and Tourism Management) Assumption University, 2019
M.B.A. (Tourism Management) Assumption University, 2007

B.A. (Business English) Assumption University, 2004

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms. Suwanna Kitseree

Ph.D. (Business Administration: Marketing) Assumption University, 2015
M.S. (Insurance) University of Hartford, USA, 1994

B.B.A. (Commercial Lines Insurance) (Cum Laude) Assumption University, 1993
Academic Title: Faculty Member

Teaching load: 6 hours/week

Ms. Wasalee Chatsuthiphan

Ph.D. (Higher Education) Chulalongkorn University, 2007

M.S. (Insurance) University of Hartford, USA, 1993

B.B.A. (Life Assurance) Assumption University, 1991

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mrs. Angsana Channak

M.S. (Actuarial Science) National Institute of Development Administration, 1999
B.B.A. (General Lines Insurance) Assumption University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week
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48.

49.

50.

51.

AU TQF 2

Bachelor's Degree

Ms. Porntida Porntirakul

M.Com. (Economics) (Merit) Victoria University of Wellington, New Zealand,
2016

M.S. (Insurance Actuarial Science and Risk Management) National Institute
of Development Administration, 2013

B.B.A. (Property and Casualty Insurance) Assumption University, 2008
Academic Title: Faculty Member

Teaching load: 12 hours/week

Mrs. Radha Sirianukul

D.B.A. (Business Administration) University of South Australia, Australia, 2011
M.A. (Economics) University of Madras, India, 1985

B.A (Economic) (1StCIass Hons.) University of Madras, India, 1982
Academic Title: Faculty Member

Teaching Load: 6 hours/week

Ms. NichananSakolvieng

Ph.D. (Organization and Management) The University of New South Wales,
Australia, 2012

M.Phil. (International Business) The University of New South Wales,
Australia, 2009

M.Sc. (International Business and Management) Sheffield Hallam University,
UK, 2003

B.B.A. (International Business Management) Assumption University, 2001
Academic Title: Faculty Member

Teaching Load: 9 hours/week

Ms. Panjarat Phumpradab

M.A. (International Business) University of Florida, USA, 2012

B.B.A. (International Business Management) (Summa Cum Laude)
Assumption University, 2010

Academic Title: Faculty Member

Teaching Load: 12 hours/week

117



52.

53.

54.

55.

56.

AU TQF 2

Bachelor's Degree

Mrs. Amonrat Thoumrungroje

Ph.D. (International Business Management) Washington State University,
USA, 2004

M.B.A. (Business Administration) Assumption University, 1996

B.B.A. (International Business Management) (Manga Cum Laude)
Assumption University, 1994

Academic Title: Assistant Professor

Teaching Load: 12 hours/week

Ms. Nang Sarm Siri

Ph.D. (Development Administration) (International Program) National Institute
of Development Administration, 2019

M.B.A. (International Management) Asian Institute of Technology, 2009
B.Com. (Commerce) (Hons.) Yangon Institute of Economics, Myanmar, 2004
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Saifon Singhathong

M.M. (Organization Development and Management) Assumption University,
2007

B.B.A. (International Business Management) Assumption University, 2003
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Wanny Oentoro

D.B.A. (Management)Chulalongkorn University, 2016

M.Sc. (Management)Assumption University, 2006

B.A (Business English) (Magna Cum Laude) Assumption University, 2004
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mrs. Punnaluck Satanasavapak

Ph.D. (Business Administration) Assumption University, 2012

M.Sc. (International Business) South Bank University, UK, 1996

B.B.A. (Marketing) Assumption University, 1994

Academic Title: Faculty Member

Teaching Load: 12 hours/week
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57.

58.

59.

60.

AU TQF 2

Bachelor's Degree

Ms. Tipa Sriyabhand

Ph.D. (Information Technology) Assumption University, 2015

M.S. (Management) Assumption University,2008

B.S.C. (Computer Science & Information System) Centro Escolar University,
Philippines, 1997

Academic Title: Faculty Member

Teaching Load: 9 hours/week

Mr. Suppasit Sornsri

Ph.D. (Business Administration) Assumption University, 2014

M.A. (Business Economics and Management) (International Program)
Chulalongkorn University,2003

B.B.A. (Marketing) Assumption University,1998

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Henzel Tagalog Embalzado

Ph.D. (Counseling Psychology) Assumption University, 2016

M.S. (Psychology) Ateneo De Davao University, Philippines, 2005
B.A. (Psychology) University of Mindanao, Philippines, 1998

B.A. (Mass Communication) University of Mindanao, Philippines, 1997
Academic Title: Faculty Member

Teaching Load: 9 hours/week

Mr. Jirayu PoomontreeKasemsant

Ph.D. (Development Administration) (International Program) National
Institutes of Development Administration, 2005

M.Econ. (Business Economics) (Project Analysis) National Institutes of
Development Administration, 2009

M.Com. (Business Information Systems) University of Wollongong, Australia,
1993

M.S. (Statistics) Chulalongkorn University, 1990

B.Sc. (Applied Statistics) (2nd Class Hons.) King Mongkut’s Institute of
Technology Ladkrabang, 1987

Academic Title: Assistant Professor

Teaching Load: 9 hours/week
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61.

62.

63.

64.

65.

66.

67.

AU TQF 2

Bachelor's Degree

Mr. Nitipan Ratanasawetwad

M.S. (Business Management) University of Wisconsin-Milwaukee, USA, 1995
B.B.A. (Marketing) Chulalongkorn University,1994

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Cho MunAung

M.B.A. (Business Administration) Assumption University, 2001
B.B.A. (Marketing) Assumption University, 1994

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Surachai Suwannamai

M.B.A. (International Trade) Sul Ross State University, USA, 1989
B.B.A. (Management) Chulalongkorn University,1988

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Amornrat Pattarakitham

Ph.D. (Business Administration) Assumption University, 2013
M.Sc. (Logistics) University of Wollongong, Australia, 2004

B.B.A. (Marketing) Assumption University, 1997

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Porameth Tosupant

M.Com. (Marketing) University of Sydney, Australia, 2003

B.B.A. (International Business Management) Assumption University, 2001
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Kitima Pongsatha

M.B.A. (Business Administration) Assumption University,2000
B.B.A. (Advertising Management) Assumption University,1995
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Varaporn Sirawut

M.B.A. (Marketing Management) Drexel University, USA, 2003
B.B.A. (International Business Management) (Cum Laude) Assumption

University, 2000
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68.

69.

70.

71.

72.

73.

AU TQF 2

Bachelor's Degree

Academic Title: Faculty Member

Teaching Load: 9 hours/week

Ms. Pair Sajampun

Ph.D. (Communication Arts and Innovation) National of Development
Administration, 2018

M.Com. (Marketing with International Business) University of Sydney,
Australia, 2003

B.A. (Business Administration) (English Program) Mahidol University,2001
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Nawarat Yoosamran

M.B.A. (Business Administration) Assumption University,2005

B.B.A. (Marketing) (Cum Laude) Assumption University,2000
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Donyawan Chantokul

M.I.T. (E-Business) University of Newcastle, Australia, 2006

B.B.A. (Marketing) Assumption University,2005

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Chainarong Rungruengarporn

M.A.C. (Marketing) University of Melbourne, Australia, 2003

B.B.A. (International Business Management) (Cum Laude) Assumption
University, 2000

Academic Title :Faculty Member

Teaching Load: 12 hours/week

Ms. Salila Pinpak

M.I.B. (International Business) Deakin University, Australia, 2004
B.A. (Business English) Assumption University,2002

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Sikankaew Panthongprasert

M.B.A (Business Administration) Chulalongkorn University, 2001
B.Eng. (Computer Engineering) King Mongkut's Institute of Technology
Ladkrabang, 1997
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AU TQF 2

Bachelor's Degree

Academic Title: Faculty Member
Teaching Load: 12 hours/week

74. Ms. Suchira Phoorithewet
M.B.A. (Business Administration) Assumption University, 2003
B.B.A. (Marketing) Assumption University, 1998
Academic Title: Faculty Member
Teaching Load: 12 hours/week

75. Ms. Bing Zhu
Dr.rer.pol. (Business Administration and Economics) (Magna Cum Laude)
Katholiache UniversitatEichstétt- Ingolstadt, Germany, 2018
M.B.A. (Marketing) Assumption University, 2010
B.A. (Business English: Marketing) (Magna Cum Laude) Assumption
University, 2008
Academic Title: Faculty Member
Teaching Load: 12 hours/week

76. Mr. Pea Sitthikorn
M.A. (Mass Communication Administration) Thammasat University, 2005
B.B.A. (Advertising Management) Assumption University, 2002
Academic Title: Faculty Member
Teaching Load: 12 hours/week

77. Ms. Ananya Phunthansaen
Ph.D. (Organization Development) Assumption University, 2020
M.B.A. (Business Administration) Assumption University, 2012
B.B.A. (Marketing) (2nd Class Hons.) Chulalongkorn University, 2011
Academic Title: Faculty Member
Teaching Load: 12 hours/week

78. Mr. Darwin Dhasan
M.Phil. (Management) Alagappa University, India, 2003
M.B.A. (Marketing and Systems) University of Madras, India, 2000
B.Com. (Management and Accountancy) University of Madras, India, 1998
Academic Title: Faculty Member
Teaching Load: 12 hours/week

79. Ms. Jitlada Maria Pathanasethpong
M.Sc. (Marketing) (Merit) University of Bath, UK, 2011
B.B.A. (Marketing) (Magna Cum Laude) Assumption University, 2009
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AU TQF 2

Bachelor's Degree

Academic Title: Faculty Member
Teaching Load: 12 hours/week
80. Ms. Celest Marlin
M.B.A (Financial Management) National Insitute of Development
Administration, 1997
B.B.A. (Marketing) Assumption University, 1993
Academic Title: Faculty Member
Teaching Load: 12 hours/week
81. Ms. Yunmei Wang
M.B.A. (Business Administration) Assumption University, 2014
B.B.A. (International Business) Anhui Institute of International Business, P.R.
of China, 2007
Academic Title: Faculty Member
Teaching Load: 12 hours/week
82. Mr. Tanvir Hakim
M.B.A. (Business Administration) Assumption University, 2014
B.B.A. (Marketing) Assumption University, 2011
Academic Title: Faculty Member
Teaching Load: 12 hours/week
83. Ms. Wanwisa Charoennan
Ph.D. (Business Administration: Marketing) Assumption University, 2016
M.B.A (Marketing) Assumption University, 2008
B.A. (Business Chinese) (Magna Cum Laude) Assumption University, 2006
Academic Title: Faculty Member
Teaching Load: 12 hours/week
84. Ms. Pattaraporn Ketwan
M.B.A. (Business Administration) Assumption University, 2018
B.A. (Business English) (Cum Laude) Assumption University, 2012
Academic Title: Faculty Member
Teaching Load: 12 hours/week
85. Ms. Sonthya Vanichvatana
Ph.D. (Civil Engineering) University of California at Berkeley, USA, 1993
M.S.E. (Construction Engineering and Management) University of Michigan,
Ann Arbor, USA, 1987
B.Arch. (Architecture) Silpakorn University, 1985
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86.

87.

88.

89.

90.

AU TQF 2

Bachelor's Degree

Academic Title: Professor

Teaching load: 6 hours/week

Mrs. Suwaree Tantanawat

Ph.D. (Business Administration) Assumption University, 2020

M.Bus. (Property) University of South Australia, Australia, 2004

B.B.A. (International Transportation Management) Chulalongkorn University,
2000

Academic Title: Faculty Member

Teaching load: 12 hours/week

Ms.Thanit Teawanit

M.Sc. (Real Estate Investment and Finance) Heriot-watt University, UK, 2014
B.B.A. (Real Estate) Assumption University, 2013

Academic Title: Faculty Member

Teaching load: 9 hours/week

Mr. Annop Peungchuer

Ph.D. (Business Administration: Finance) Assumption University, 2018
M.Sc. (Property Appraisal and Management) Sheffield Hallam University, UK,
2006

Postgraduate Diploma (Property Appraisal and Management) Sheffield
Hallam University, UK, 2003

M.B.A. (Finance) University of Exeter, UK, 1999

B.B.A (International Business Management) (Cum Laude) Assumption
University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week

Mr. Anuphab Siripat

M.Sc. (Construction Project Management) Birmingham City University, UK
2016

B.B.A. (Real Estate) Assumption University, 2014

Academic Title: Faculty Member

Teaching load: 9 hours/week

Ms. Wasana Marksin

M.B.A. (International Business) University of Birmingham, UK, 1996

B.Sc. (Food Technology) Chulalongkorn University, 1990

Academic Title: Faculty Member
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91.

92.

93.

94.

AU TQF 2

Bachelor's Degree

Teaching Load: 12 hours/week

Mr. Chuthin Thansarnaksorn

Ph.D. (Management) (International Program) National Institute of
Development Administration, 2019

M.S. (Management) University of Florida, USA, 2003

M.Sc. (Engineering Business Management) University of Warwick, UK, 2000
M.Eng. (Engineering Management) (International Program) Chulalongkorn
University, 2000

B.Eng. (Metallurgical Engineering) Chulalongkorn University, 1998
Academic Title: Faculty Member

Teaching Load: 12 hours/week

Mr. Sutta Sornmayura

Ph.D. (Management) (International Program) National Institute of
Development Administration, 2018

M.B.A. (Business Administration) Thammasat University, 2004

M.Eng.Sc. (Biomedical Engineering) The University of New South Wales,
Australia, 2000

B.Eng. (Electrical Engineering) King Mongkut’s University of Technology
Thonburi, 1997

Academic Title: Faculty Member

Teaching Load: 6 hours/week

Ms. Piyawan Puttibarncharoensri

Ph.D. (Business Administration: Management) Assumption University, 2010
M.S. (Insurance) University of Hartford, USA, 1994

B.B.A. (Commercial Lines Insurance) (Magna Cum Laude) Assumption
University, 1993

Academic Title: Faculty Member

Teaching Load: 12 hours/week

Ms. Amara Tirasriwat

Ph.D. (Business Administration) Ramkhamhaeng University, 2006
M.Acc. (Financial Accounting) Chulalongkorn University, 1993

B.B.A. (Accounting) Assumption University, 1979

Academic Title: Assistant Professor

Teaching Load: 6 hours/week
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Ms. Naruemol Tridechapol

M.B.A. (Marketing Management) National Institute of Development
Administration, 1984

Grad.Dip. (Auditing) Chulalongkorn University, 1981

B.Acc. (Accounting) Chulalongkorn University, 1980

Academic Title :Faculty Member

Teaching Load: 12 hours/week

Ms. Sornzawand Pachraponkamond

M.Acc. (Financial Accounting) Chulalongkorn University, 1999
B.B.A. (Accounting) (Cum Laude) Assumption University, 1991
Academic Title :Faculty Member

Teaching Load: 12 hours/week

Mrs. Theresa Thaneerananont

M.B.A. (General Management) Manual L. Quezon University, Philippines,
1984

B.S.C. (Accounting) Far Eastern University, Philippines, 1977
Academic Title :Faculty Member

Teaching Load: 12 hours/week

Ms. Lynn Lynn Shane

M.B.A. (Business Administration: Management) Chaminade University of
Honolulu, USA,1985

B.B.A. (Accounting) Chaminade University of Honolulu, USA, 1983
Academic Title :Faculty Member

Teaching Load: 12 hours/week

Ms. Punnat Lee

M.B.A. (Business Administration) Assumption University, 1995
B.B.A. (Accounting) Assumption University, 1990

Academic Title :Faculty Member

Teaching Load: 12 hours/week

100.Mrs. Asha Mathew

M.Com. (Finance) University of Kerala, India, 1990
B.Com. (Cost Accounting) University of Kerala, India, 1988
Academic Title :Faculty Member

Teaching Load: 9 hours/week
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101.Mrs. Victorina Villanueva Vunnasiri
M.Ed. (Curriculum and Instruction) Assumption University, 2003
B.S.B.A. (Accounting) Central College of the Philippines, Philippines, 1978
Academic Title :Faculty Member
Teaching Load: 12 hours/week

102.Mr. Teerataht Poshyanonda
M.B.A. (Marketing) Oklahoma City University, USA, 1987
B.Acc. (Accounting) Chulalongkorn University, 1985
Academic Title :Faculty Member
Teaching Load: 12 hours/week

103. Mr. Issorasak Santivitoonvongs
M.P.A. (Accounting) Thammasat University, 1988
B.B.A. (Accounting) (Cum Laude) Assumption University,1980
Academic Title :Faculty Member
Teaching Load: 12 hours/week

104.Mrs. Shanu ChinnammaPunnoose
M.B.A. (Business Administration) Assumption University, 2004
B.B.A. (Accounting) (Cum Laude) Assumption University, 2001
Academic Title :Faculty Member
Teaching Load: 12 hours/week

105.Ms. Rujapa Tansuwan
M.Sc. (International Business) (Merit) University of Leeds, UK, 2017
B.B.A. (Accounting) Assumption University, 2016
Academic Title: Faculty Member
Teaching Load: 12 hours/week

106. Mr. Poonyawat Sreesing
Ph.D. (Quantitative Finance)(English Program)Chulalongkorn University,2017
M.A. (Economics)Boston University, USA, 2010
B.Econ. (Quantitative Economics)(2nd Class Hons.)Chulalongkorn University,
2008
Academic Title: Faculty Member

Teaching load: 6 hours/week
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107. Ms. Dhanoos Sutthiphisal

108.

109

110.

Ph.D. (Economics)University of California, Los Angeles, USA, 2004

M.A. (Economics)University of California, Los Angeles, USA, 2001

M.S. (Industrial Engineering)Lehigh University, USA, 1998

M.B.A. (Business Administration)Lehigh University, USA, 1997

B.Eng. (Industrial Engineering)Chulalongkorn University,1993

Academic Title:Assistant Professor

Teaching load: 6 hours/week

Mr. Sandeep Khanijou

Ph.D. (Development Administration)(International Program)National Institute of
Development Administration, 2017

M.A. (Business and Managerial Economics)(International
Program)ChulalongkornUniversity, 2007

B.B.A. (General Management)(Magna Cum Laude)Assumption University, 2001
Academic Title: Faculty Member

Teaching load: 12 hours/week

. Ms. Papar Kananurak

Ph.D. (Economics)(International Program)National Institute of Development
Administration, 2013

M.B.A. (International Business and Management of Technology)Asian Institute
of Technology, 1999

M.Sc. (Applied Statistics)National Institute of Development Administration, 1995
B.Sc. (Nursing)KhonKaen University, 1982

Academic Tittle :Faculty Member

Teaching load :12 hours/week

Ms. Ing-Wei Huang

Ph.D. (International Development)Nagoya University, Japan, 2004
M.A.(Business and Managerial Economics)(International
Program)Chulalongkorn University, 1998

B.A. (Economics)(English Program)Thammasat University, 1996

Academic Title: Faculty Member

Teaching load: 12 hours/week
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Ms. Piyanan Suwanmana

Ph.D. (Economics)(International Program)National Institute of Development
Administration, 2011

M.A. (Economics)(English Program)Thammasat University, 1993

B.A. (Economics)Thammasat University, 1990

Academic Tittle :Faculty Member

Teaching load :12 hours/week

Mr. Chairath Chayunwat

M.A. (International Economics and Finance)(International
Program)Chulalongkorn University,2001

M.Sc. (International Business)University of Lancaster, UK. 2002

B.A. (Public Administration: Public Finance)(2ndCIass Hons.)Chulalongkorn
University, 2000

Academic Title: Faculty Member

Teaching load: 12 hours/iweek

Ms. Chanikarn Tosompark

Ph.D. (Business)Western Sydney University, Australia, 2016

M.L.T.F. (International Trade and Finance)University of Western Sydney,
Australia, 2006

B.Bus. (Economics and Finance)University of Western Sydney, Australia,
2005

Academic Title: Faculty Member

Teaching load: 9 hours /week

Mr. Sorakom Ngamdecho

M.S. (Economics)University of Oregon, USA, 2017

B.Econ (Business Economics)(Summa Cum Laude)Assumption University,
2012

Academic Title: Faculty Member

Teaching load: 12 hours /week
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115. Mrs. Dau Thi Mai Lien
Ph.D. (Financial Economics)(International Program)National Institute of
Development Administration, 2019
M.B.A. (International Business)Payap University, 2012
M.A. (Economics)University of Siegen, Germany, 2007
B.Econ. (Accounting)National Economics University, Vietnam, 2003
Academic Title: Faculty Member
Teaching load: 12 hours /week

116. Mr. Martin Adamcik
Ph.D. (Mathematical Sciences)University of Manchester, UK, 2014
M.S. (Mathematics)Comenius University in Bratislava, Slovakia, 2010
B.S. (Mathematics)Comenius University in Bratislava, Slovakia, 2008
Academic Title: Assistant Professor
Teaching load: 12 hours /week

117. Mr. Shih-Tse Lo
Ph.D. (Economics)University of California, Los Angeles, USA, 2005
M.A. (Economics)University of California, Los Angeles, USA, 2002
M.S. (Policy Economics)University of lllinois at Urbana-Champaign, USA,
1998
B.S. (Electrical Engineering)National Tsing Hua University, Taiwan, 1994
Academic Title: Faculty Member
Teaching load: 6 hours/week

118. Mr. Zhuoran Zhang
Ph.D. (International Economics)(International Program)National Institute of
Development Administration, 2016
M.Sc. (Financial Management)(Merit)University of Exeter, UK, 2007
B.B.A. (Finance and Banking)Assumption University, 2005
Academic Title: Faculty Member

Teaching load: 9 hours/week
4. Field Experience Components

The objectives is to give an opportunity for students to apply skills and knowledge in the

work place to help them prepare to meet career responsibilities after graduation.
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4.1 Standard Learning Outcomes of Field Experience

(1) Students apply, evaluate, test and integrate academic knowledge and theoretical
concepts in a professional setting.

(2) Students develop and expand their knowledge about themselves and their
abilities, goals and career interests in a professional setting.

(3) Students have responsibility for their education and life, and develop self-reliance
and values in a manner consistent with becoming a responsible and productive
individual.

(4) Students making decisions and solving problems in a professional setting.

4.2 Semester and Year
Third Semester, the Third Year of study
4.3 Time Allocation and Scheduling
(1) Internship session lasts 8 weeks throughout the summer semester (i.e., 200 hours

or 4 days per week for 1.5 months)

Project or Thesis Requirements

Individual research

5.1 Brief Description of Task
The Individual Research course is for students who would like to gain research
competencies for their further studies. Students need to obtain an approval from the
Department Chairperson. A specific area of concentration will be chosen by students
upon the approval of advisor assigned by the Department Chairperson. Students are
required to apply knowledge and skills to the real-world business of organizations/
sectors/markets in Thailand and apply theories/principles/framework for the analysis
and/or empirical study. Each individual student has to present the research proposal
and receives approval by the Committees assigned by the Department Chairperson.
Students must also submit the individual research report as scheduled. The student
must perform professional presentation in front of the appointed committees assigned
by the Department Chairperson.

5.2 Standard Learning Outcomes
Independent learning is done individually. Students will be able to achieve the following
learning outcomes:
(1) Possess ethical, moral and honest behavior academically and professionally
(2) Able to integrate comprehensive subject knowledge in related fields and research

competencies to develop research proposal (develop research problem, research
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hypothesis, etc.) and conduct the analysis (make appropriate recommendation,
limitation, future research, etc.)
(3) Able to use software, available data, etc. appropriately to collect needed information
(4) Possess logical and critical thinking skills
(5) Develop effective business and/or business decisions using business knowledge
and principles
(6) Able to initiate new ways in dealing with business related problems
(7) Apply appropriate quantitative tools and techniques in decision making effectively
(8) Apply IT to make professional presentation
5.3 Scheduling
First or second semester or summer of the fourth year of study.
5.4 Number of Credits
3 Credits
5.5 Preparation
Advising and assistance are given on individual basis. Students are assigned an
advisor by the Department whom they meet regularly. Advice on research topics and
process is provided as required.
(1) Students need to contact Department Chairperson to propose their research area
of interest and thus research proposal.
(2) Students will be assigned to the appointed advisor who is expertise in the area of
research topic proposed by the students.
Advisor shall provide sufficient background of financial knowledge and other related
skills (e.g. software database) needed in conducting research.
(3) Students need to propose the time schedule in completing the research successfully.
(4) Students need to meet advisor regularly based on the assigned schedule and also
present progress report
(5) Students make correction according to the advisor's comment.
5.6 Evaluation Process
The improvement and progress of each assigned task and on-time submission of all
work are recorded by the advisor to evaluate the student’ performance. The research is
presented to the appointed committees and the evaluation is conducted by the

committees.
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Section 4 :Learning Outcomes, Teaching and Evaluation Strategies

1. Development of Students’ Special Characteristics

Special Characteristics

Strategies or Student Activities

1. Personality

Teaching and learning activies such as class
discussions, projects and presentations, workshops, and
trainings are incorporated in many courses to develop the
students’ personality in termsof interpersonal skills,
presentation skills, and communication skills.

Last orientation and special seminars on career
development, further studies and other business related
issues are provided to enhance the students’ total

development.

2. Leadership and

Discipline

Teaching and learning activities in the form of experiential
learning, blended learning, project-based approach and
internships are adopted under all BBA specializations to
reinforce discipline and develop the students’ team
management skills and leadership skills.

AU and classroom regulations are enforced in all courses

to instill discipline in the students.

3. Professional Ethics,
Self-Responsibility and

Social Responsibility

Ethical aspects are included in the basic, core and major
courses to expose students to ethical issues in business
practices and develop morals and ethical values as well
as accountability and responsibility in students, in order to
make ethical decision for the organization and the
society.

Special seminars regarding ethical issues are organized to
expose students to the real business world and develop
professional integrity. CSR projects are also organized to
engage students with the local communities and make
beneficial and impactful contribution to the wellbeing of

the society.
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Special Characteristics Strategies or Student Activities

3. Students are required to attend the Professional Ethics
Seminar on social, professional and ethical issues, two
times every semester, totaling 16 times, for the
completion of their graduation. This is to instill ethical

values and social responsibility and inspire the students

to be responsible citizens

2. Development of Learning Outcomes in Domains of Learning
Curriculum Mapping
Meaning of Learning Outcomes in the Curriculum Mapping
Each course is designed to allocate the development of learning outcomes and its
importance in 5 domains of learning as follows:
2.1 Morals and Ethics
2.1.1 Morals and Ethics to be developed
(1) Possess ethical, moral and honest conduct academically and professionally
(2) Have self-esteem, self-discipline and responsibility
(3) Have empathy and concerns for others by respecting other people’s rights
and opinion
(4) Comply with rules and regulations of the university
(5) Comply with professional codes of conducts (internship)
(6) Make valuable contributions to the society/community
2.1.2 Teaching Strategies
1
2

Class lectures

Class discussions

4
5

(1)
(2)
(3) Class assignments (e.g. case studies, projects, reports, presentations)
(4) Peer evaluation
(5) Internship report
2.1.3 Evaluation Strategies
(1) Evaluate quizzes and/or examinations
(2) Evaluate students’ discussions (e.g. regarding moral and ethical issues)
(3) Evaluate class assignments (e.g. case studies, projects, reports and
presentations)
(4) Observe students’ behaviors, conduct and discipline in classes

(5) Graduate survey
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(6) Employer survey
(7) Evaluate peer evaluation
(8) Evaluate internship report
2.2 Knowledge
2.2.1 Knowledge to be acquired
(1) Possess thorough understanding of theories, principles, applications and
recent developments in business
(2) Able to integrate subject knowledge business related fields in making
effective business decisions
2.2.2 Teaching Strategies
(1) Class lectures and tutorials
(2) Class discussions
(3) Class assignments (e.g. case studies, projects, reports, presentation)
(4) Business exposures (e.g. seminars, trainings, field trips)
2.2.3 Evaluation Strategies
(1) Evaluate quizzes and/or examinations
(2) Evaluate class discussions
(3) Evaluate class assignments (e.g. case studies, projects,
reports,presentations)
(4) Evaluate students’ incremental knowledge and skills obtained from business
exposures/class activities
(5) Graduate survey
(6) Employer survey
2.3 Cognitive Skills
2.3.1 Cognitive skills to be developed
(1) Able to apply theories and principles to the real-world business practices
(2) Possess logical and critical thinking skills to develop effective business
solution
(3) Able to initiate creative/innovative ways of dealing with business problems
2.3.2 Teaching Strategies
1) Class lectures

3) Class assignments (e.g. case studies, projects, reports, presentations)

(1)
(2) Class discussions
3)
(4)

Business exposures (e.g. seminars, trainings, field trips)
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2.3.3 Evaluation Strategies
(1) Evaluate quizzes and/or examinations
(2) Evaluate class discussions
(3) Evaluate class assignments (e.g. case studies, projects, reports,
presentation)
(4) Evaluate students’ incremental knowledge and skills obtained from business
exposures/class activities
(5) Graduate survey
(6) Employer survey
2.4 Interpersonal Skills and Responsibilities
2.4.1 Interpersonal Skills and Responsibilities to be developed
(1) Able to work as a team and motivate others to work
(2) Able to communicate effectively in a diverse team
(3) Have responsibility in the assigned tasks
2.4.2 Teaching Strategies
(1) Group class assignments (e.g. case studies, projects, reports, presentations)
2.4.3 Evaluation Strategies
(1) Evaluate group class assignments (e.g. case studies, projects, reports,
presentations)
(2) Evaluate individual class assignments (e.g. case studies, projects, reports,
presentations)
3) Evaluate self-evaluation and peer evaluation
4) Evaluate students’ behaviors in doing group class assignments
5) Graduate survey

)
)
)
6)

(
(
(
(6) Employer survey
2.5 Numerical Analysis, Communication and Information Technology Skills
2.5.1 Numerical Analysis, Communication and Information Technology Skills to be
developed
(1) Possess solid mathematical and statistical knowledge for analyzing and
interpreting data
(2) Apply appropriate quantitative tools and techniques in dealing with business
problems
(3) Possess communication skills, both written and spoken, in English

(4) Possess information technology knowledge and skills
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(5) Able to apply IT knowledge and skills to search for new knowledge, identify,
analyze and solve business problems
2.5.2 Teaching Strategies
(1) Practice of numerical analysis skills
(2) Practice of computer skills and/or use of software for analysis
(3) Make presentations and reports in English with the use of information
technology
(4) Practice of searching for new knowledge via information technology to
identify, analyze and solve business problems
2.5.3 Evaluation Strategies
(1) Evaluate quizzes and/orexaminations
(2) Evaluate students’ competency in utilizing analytical tools, computers and/or
statistical packages
(3) Evaluate students’ ability to search for new knowledge via information
technology to identify, analyze and solve business problems
(4) Evaluate students’ presentations and reports in English with the use of IT
(5) Graduate survey

(6) Employer survey

3. General Education Curriculum Mapping
1. Moral and Ethics
Moral and Ethics to be developed
1.1. Develop moral character and ethical principles
1.2. Contribute to the well-being of others at multiple level of society
1.3. Develop courteous manners towards teachers and classmates
1.4. Value honesty and personal responsibility
2. Knowledge
Knowledge to acquire
2.1 Acquire reading and writing skills in an academic context in English/ Thai
2.2 Achieve competence and fluency in listening and speaking skills in English/Thai
2.3 Comprehend and effectively respond to various forms of English/Thai texts for
academic and professional purposes
2.4 Understand a wide variety of knowledge areas and contemporary issues through
studies in Humanities, Social Sciences, Languages, and Science and Mathematics

2.5 Associate a wide variety of knowledge areas with other related subjects
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3. Cognitive Skills
Cognitive Skills to be developed
3.1 Transfer and apply concepts/knowledge in life
3.2 Engage in inquiry and acquisition of knowledge
3.3 Develop competence in critical thinking, such as problem-solving, decision-making,
and analytical reasoning
3.4 Think logically, using both inductive and deductive reasoning
4. Interpersonal Skills and Responsibilities
Interpersonal Skills and Responsibilities to be developed
4.1 Participate effectively in group activities
4.2 Develop responsibility in completing given assignments and tasks
4.3 Communicate with others effectively to achieve mutual benefit
4.4 Develop competence in intercultural communication
4.5 Recognize multicultural differences in personal and professional contexts
5. Numerical Analysis, Communication and Information Technology Skills
Numerical Analysis, Communication and Information Technology Skills to be developed
5.1 Solve problems using quantitative, logical, and computational approaches
5.2 Enhance creativity using ICT tools
5.3 Search for and make proper use of information from various media

5.4 Develop communication skills with the use of ICT tools
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education
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1 Morals and Ethics

1.1Morals and Ethics to be developed

(4) Value honesty and personal
responsibility
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education
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2 Knowledge

2.1Knowledge to be acquired

(3)Comprehend and effectively
respond to various forms of
English/Thai texts for academic and
professional purposes

(4)Understand a wide variety of
knowledge areas and contemporary
issues through studies in Humanities,
Social Sciences, Languages, and
Science and Mathematics

(5)Associate a wide variety of
knowledge areas with other related
subjects
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education
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3 Cognitive skills

3.1Cognitive skills to be developed

(3)Develop competence in critical
thinking, such as problem-solving,
decision-making, and analytical
reasoning
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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Desired Outcomes of
Education T r
Active Citizen (AC) AC | ac | Ac | Ac [ Ac | AC | AC | AC | AC LP LP LP ne | e | IC IC IC IC IC c
Learner Person (LP)
Innovative Co-creator (1C)
Domains of learning outcomes
4 Interpersonal skills
4.1Interpersonal skills
andresponsibilities to be developed
(1)Participate effectively in group ° o
activities
(2)Develop responsibility in
completing given assignments and ®
tasks
(3)Communicate with others A
effectively to achieve mutual benefit
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4 Interpersonal skills

4.1Interpersonal skills
andresponsibilities to be developed

(4)Develop competence in
intercultural communication

(5)Recognize multicultural
differences in personal and
professional contexts
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Curriculum Mapping lllustrating the Distribution of Program Standard Learning Outcomes to Course Level
General Education Courses

® Major Responsibilities O Minor Responsibilities

Subject

1723|412 ,3|4 (512|344 |1(2|3 |4 |5 1|2|3)|4
Language Courses
ELE 1001 Communicative English | 9000000 O Ve OO 00006 OOOle
ELE 1002 Communicative English Il L JEOIX JK JK X JX NOGN JECHK JIOIK JK JK JX JEelelelN JX )
ELE 2000 Academic English L JNOIX JK JN JK JN RO N JNOI JN AN JN JX JX JNOeN JN JN |
ELE 2001 Advanced Academic English { JNOIX JX JK JK JX JEOIX JK JEOIN JE X JN JK JX JEoeIN JX JX )
GE 1403 Communication in Thai oGO I JX I X KooK 1K JK JFelX X K Jeleolelelx X |
GE 1408 Thai Usage 00000 e e 0 e e O eeee OO0 ee
GE 1409 Thai Language for Intercultural
c ot O 00000000 00 e e C 00006 ©COO0Oleoe
ommunication
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Subject

1/2|3|a|1|2|3|4|5|1|2|3|4|1|2|3[4|5|1|2|3]4
Social Science Courses
BBA 1001 Business Exploration Ol JK JX JEolelRoN X X ) O 0 e OO O e
GE 1204 Physical Education 00 0e 000000 ®e O 006 O 000 e e
GE 1211 Recreation for Health Promotion 0000000000 e O 00006 O O000eeoe
GE 2202 Ethics 00000 000000000 OO 0000 eoe
Humanities Courses
BBA 2001 Human Behavior ® O ®O0O00eo OO @0 @00
GE 2102 Human Heritage and Globalization OO0 0000 0 OO0 0e O e e O 000 e e

Science and Mathematics Courses

BEC 1301 Foundations of Mathematics and

@)
@)
@)
[ J
@)
@)
[ )
@)
[ )
@)
@)
[ J
O
@)
@)
[ J
O
[ J
@)
@)
@)
@)

Logic
BEC 2303 Fundamentals of Econometrics O O O ‘ O O . . ‘ . O O ‘ O . ‘ . O . O O O
BS 1115 Basic Chemistry o0 ® OO0 O o ® O o
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Subject

112|3(4 /1|2 |3|4 5|12 3|4 |1|2|3 4|5 |1|2|3]|4
BS 1116 Basic Biology o ®@ OO0 e o ® O o
Erso);r:(:rli::ndamentals of Computer P ® O O PY PY PY O PY O
GE 1302 Ecology and Sustainability 00000 e OO0 eo [ 0 060 0 O 0o e e
MA 1000 Business Mathematics and Statistics O 0 eeo000e o @) 00O 0e
MA 1200 Mathematics for Business OO0 eeo000e o @) 0 e O e
MB 1500 Introduction Data Science C N ) @ OO0 @ o ® O ® O
SA 1002 Introduction to Satistics 000000 e0eoleo eee eooee
SA 2002 Intermediate Statistics O 0@ ® O O .| o .| 0 00 00006006 ooe
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4. Specialized Courses

Morals and Ethics

(1) Possess ethical, moral and honest conduct academically and professionally

(2) Have self-esteem, self-discipline and responsibility

(3) Have empathy and concerns for others by respecting other people’s rights
and opinion

(4) Comply with rules and regulations of the university

(5) Comply with professional codes of conducts (internship)

(6) Make valuable contributions to the society/community

Knowledge

(1) Possess thorough understanding of theories, principles, applications and
recent developments in business

(2) Able to integrate subject knowledge business related fields in making effective
business decisions

Cognitive Skills

(1) Able to apply theories and principles to the real-world business practices

(2) Possess logical and critical thinking skills to develop effective business
solution

(3) Able to initiate creative/innovative ways of dealing with business problems

Interpersonal Skills and Responsibilities

(1) Able to work as a team and motivate others to work

(2) Able to communicate effectively in a diverse team

(3) Have responsibility in the assigned tasks

Numerical Analysis, Communication and Information Technology Skills

(1) Possess solid mathematical and statistical knowledge for analyzing and
interpreting data

(2) Apply appropriate quantitative tools and techniques in dealing with business
problems

(3) Possess communication skills, both written and spoken, in English

(4) Possess information technology knowledge and skills

(5) Able to apply IT knowledge and skills to search for new knowledge, identify,

analyze and solve business problems
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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Learner Person (LP)
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Domains of learning outcomes
1 Morals and Ethics
1.1 Morals and Ethics to be developed
Possess ethical, moral and honest
conduct academically and ()
professionally
Have self-esteem, self-discipline and ol ol e
responsibility
Have empathy and concerns for others
by respecting other people’srightsand | ® ®
opinion
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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Comply with rules and regulations of - °
the university
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society/community

152




AU TQF 2

Bachelor's Degree

Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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Domains of learning outcomes
2 Knowledge
2.1 Knowledge to be acquired
Possess thorough understanding of
theories, principles, applications and ®
recent development in own discipline
Able to integrate subject knowledge
in own discipline and related fields in [ ® ®
making effective business decisions
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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Domains of learning outcomes
3 Cognitive skills
3.1 Cognitive skills to be developed
Able to apply business theories and
[ ] [ ] [ ]

principles to the real- world business
practices
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AU Identities and Desired Outcomes of Education
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Innovative Co-creator (1C)
Possess logical and critical thinking
skills to develop effective business ® ® [ )
solution
Able to initiate creative/innovative
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ways of dealing with business
problems
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AU Identities and Desired Outcomes of Education
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Desired Outcomes of Education
Active Citizen (AC) AC AC AC AC AC AC AC AC AC LP LP LP i i IC IC IC IC IC IC I;g
Learner Person (LP)
Innovative Co-creator (1C)
Domains of learning outcomes
4 Interpersonal skills
4.1 Interpersonal skills
andresponsibilities to be developed
Able to work as a team and motivate o
[ [ ] [ [
others to work
Able to communicate effectively in a ° °
diverse team
Have responsibility in the assigned °
tasks
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities

Desired
Outcomes of
Education

AU Identities and Desired Outcomes of Education

Ethics

English Proficiency

Entrepreneurial Spirit

Integrity

Social

Consciousness

Discipline

Comm
unicati

ng

Under
standing

Learning

Leadership

Management

knowledge

Labor Omnia
Vincit

Empathy

Concern for Others

Nurturing Relationships

Community Service
Volunteering

Responsible Citizenship

Contributions to Group
Effort

Self-esteem

Self-discipline

Self-responsibility

Skills in listening, reading,
speaking and writing

Ability to use communicative
English proficiency to
understand a cultural diversity

Ability to use communicative

English skills to search for new
knowledge in the world of
change so as to succeed in

professions and lead the society

and meet the new challenge.

Creative Thinking to respond to

business and social issues

Decision Making

Critical Thinkingto understand
the pressing issues

Digital Literacy

Business Understanding

Marketability Understanding

Teamwork

Self-motivation

Problem Solving

Desired Outcomes of Education
Active Citizen (AC)

Learner Person (LP)

Innovative Co-creator (1C)

AC

AC

AC

AC

AC

AC

AC

AC

AC

LP3

LP

IC

IC

LP
IC

Domains of learning outcomes

5 Numerical Analysis,
Communication and Information
Technology Skills

5.1 Numerical Analysis,
Communication and Information
Technology Skills to be developed

Possess solid mathematical and
statistical knowledge for analyzing
and interpreting data
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Alignments of Domains of Learning outcomes in TQF 2 with AU Identities and Desired Outcomes of Education

AU Identities and Desired Outcomes of Education
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Desired Outcomes of Education
Active Citizen (AC) AC | Aac | ac | Aac | ac | ac | ac | ac | Ac LP LP LP ﬁz %g Ic Ic Ic Ic Ic Ic |L§
Learner Person (LP)
Innovative Co-creator (1C)
Apply appropriate quantitative tools
and techniques in dealing with o ° o
business problems
Possess communication skills, both °
written and spoken in English
Possess information technology °
knowledge and skills
Able to apply IT knowledge and skills
to search for new knowledge
o g ° ° ° ° °
identify, analyze and solve business
problems appropriately
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Curriculum Mapping lllustrating the Distribution of Program Standard Learning Outcomes to Course Level
Specialized Courses

® Major Responsibilities O Minor Responsibilities

Subject

Business Core Courses

BBA 1101 Seminar in Business |

BBA 1102 Data and Information Literacy

BBA 2105 Operations and Supply Chain

Management

BBA 2106 Seminar in Business I

e O oo
o0 6 oo
OO0 O |00
@O O |00
e O Oe
0 @& 00
O|0] O @O

BBA 4101 Entrepreneurship

LAW 1201 Business Laws for Entrepreneurs

O ee e oo
ceee O ee
O ee e OO
00060 & 00
0 @O O 00
00060 e OO0
C®eO0 O @60
ceee & O
000 & 00
®® 00O O 00
OClee O O
ceode O ee

[ J
O
[ J
O
[ J
[

BEC 2102 Economics Decision Making for O
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Subject

112,34 |5|6|1[2 123|123 [1|2|3|4|°5
Management
IBE 1122 Accounting for Entrepreneurs Ol 0Ol O . O] O . O . OlO0l000 . . Ol 0| O
IBE 2101 Contemporary Marketing Practice . . OO0l 0O . O . OO0 0I00000l0o
IBE 2102 Business Strategy and People

0000000 e Oeeee o veoe o
Management
IBE 2103 Business Finance 00 OO0 0000 eo000ee o000
IBE 2121 Global Business Strategy 000000 e0eoleeoooeeo
IBE 2122 Communication and Negotiation for

, 000000 e0eoleeoolee o

Business Success
IBE 3101 Business Analysis ...O O| O ....O....0.0 O
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Subject

112,34 |5|6|1[2 123|123 [1|2|3|4|°5

Business Concentration
Sustain Business Development Track
BEN 4212 Growth Mindset and Sustaining

o ® O 0O000Ceeoe e e e oOoe oo
Organization
BMK 3202 Brand Driven Innovation 00O 0000 eooe e oo eoe
IBE 3401 Service Business Management 0000 000 e0eeee O O O
IBE 3402 Digital Business Insights @ OO0000e0eoleoeooee o
IBE 3403 Project Management and Feasibility

_ 000 00000 00 ® O 00 OO0
Analysis
Strategic Management in Digital World Track
IBE 3411 Creating Value in Gloval Business o0 O O O [ ) O o0
IBE 3412 Business Intelligence and Strategic
Decision 0000000000066 O0OC0eee
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IBE 3413 Data Preparation and Visualization 00 0000000000000 0 e
IBE 3414 Business Analytics Essentials 00 00O 0O00 00606000000
IBE 3415 Capstone Project 0000000000000 0000°
FinSurance Track
BFN 3211 Investment Strategy and Applied

LN RGN JEGINGIN X JN JN JEGIX IX Jx JN JN JEOGIN JX
Valuation
BFN 4314 Personal Wealth Management and

00000 00006 OIN JK X JN JNOIN )
Financial Planning
BFN 4431 Startup Finance and FinTech 000 OO0 0 00006 000 e
BRM 3211 Risk Management and Insurance O . O . O O . O . O O . O . O O . O O
BRM 3221 Property Insurance 0.0.00....O...O0.00
Digital Supply Chain Management Track
BDM 3204 Enterprise Resource Planning . . . . OO . . . . O . . . Ol O . . .
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BSC 4303 Supply Chain Risk Management 00000 0e0eo0eoeooe oo
IBE 3412 Business Intelligence and Strategic
. 0000000000066  COoeee
Decision
IBE 3433 Digital Transportation Management 000000 e0 e el e ooo0ouoo
IBE 3434 Distribution Center Management 000000 e0 e el e oo 0ouo

Tourism Restaurant and Café Track

BHT 3404 Food and Beverage Service O JX JK JECOI JX JX JX O JK JK JEeoi JX JXelX )
BHT 3406 Catering, Bakery and Pastry 0000 00 e0e e eee O Oe e
BHT 3410 Perfecting Personality for Career and

P 00000 00e0eCeeee COe e
ife

BHT 3415 Tourism Destination Management O . O . O O . . . O . . . . O . . O .
BHT 3416 Introduction to MICE Business 000000000 e Cee e O Oe e
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Accouting Track
BAC 3602 Intermediate Accouting | . . O . O O . O . O O O . . O O O O O
BAC 3603 Intermediate Accounting Il L I JEGIK JEOCIK O JECK JICHCIHCICIECINCINONe.
z:;iost:”:;::' eport and Finanea ® e 000 ee0eee0eeeo0eee
BAC 3614 Taxation | 00 O 0000 0eovolLeee OCeoeoe
BAC 3615 Taxation Il 0 00000 0eOoOleee e OO0
Business Economis Track
BEC 1401 Thinking as an Economist ® O0000 0000060006006 OO0
BEC 2303 Fundamental of Economics O0l0e00eeee OCOeee 0o
'\Bﬂi(:ai]:::eljtconomlc Decision Making for ololoelooeeeeoooeeeooe
BEC 3101 Firms, Competition and Market Ol00e0C eeee O COleee oOe
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BEC 2304 Business and Economic Forecasting

Entrepreneurship and Innovation

Management Track

BEN 3201 Innovation and Design Thinking @0 OO0 00000 00 0606 O OO
BEN 3202 Entrepreneurial Commercialization LI N JEGHORGIN I JK JK JK JK JK JX JEGK JK JNolNe
BEN 3304 Project Management LI N JEGHORGIN I JK JK JK JK JEOIK G JK JNeOlNe
BEN 4212 Growth Mindset and Sutstaining

o ® OO 000ee e e e e 0eoo
Organization
BEN 4214 Entrepreneurial Strategic

00 OO0 0000006 O O0e veoe O

Management

Finance Track
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O
[ J
O
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BFN 3211 Investment Strategy and Applied ®
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Valuation

BFN 3222 Financial Modeling and Analysis

o 00 0000 0e0e0000 e e oo e o
ools

BFN 4314 Personal Wealth Management and

o _ 900006 O000606O OIX JN JK JN JEGIN J
Financial Planning

BFN 4421 Portfolio Management and Analysis @0 OO0 000000000 ee OO0 0o
BFN 4431 Startup Finance and FinTech LN N N JEOOIN JE X JK JK N JEGI JX JX NGO |

Hospitality and Tourism Management Track

BHT 3201 Introduction to Hospitality and Tourism

O
[ J
O
[ J
O
[ J
[ J
O
[ J
O
O
[ J
[ J
[ J
O
O
[ J
O
o

Management

BHT 3202 Consumer Behavior in Hospitality and

Tourism

BHT 3203 Food and Beverage Management 000000 e0e0eeee® e OO
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BHT 3205 Marketing for Hospitality and Tourism

International Business Management Track

BIB 3201 Cross Cultural Human Resource

Vanagerent 00 0O 000ee e ooeee OO e OO0
BIB 3202 Export-Import Policy and Strategy 000000 0ee O0ee o0 eeo
BIB 3203 Global Business in Practice 00 OO0 000 00006 OO 0Oe e
BIB 3204 International Management 0 O000@®0ee Oee O O0ee o
BIB 4209 International Strategic Management 00000000 00000606 00

Risk Management and Insurance Track

BRM 3211 Risk Management and Insurance

OO0
0
o0
0
OO
o0
0
®O0
0
®O0
o0
0
®O0
0
OO0
o0
0
o0
O|0

BRM 3221 Property Insurance
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112 ,3(4|5|6|1(2 1|23 |1|23|1|2|3|4|3°5
BRM 3222 Casuality Insurance 0000000000 000000 OO
BRM 3223 Life Insurance 000000 0e0edeeoeooeool
BRM 4311 Employee Benefits 000 e00e0eoeeoeo]oed]ol
Digital Business Management Track
BDM 3201 Digital Business 0 00000000 0600 O Ooe oo
BDM 3202 Digital Commerce 0000000000000 o0
BDM 3203 Cybersecurity LN N N N JEOIK JEGIK JEGH JNGIOIN JXOlNeeN JX )
BDM 3204 Enterprise Resource Planning . . . . OO . . . . O . . . Ol 0O . . .
BDM 3205 Information Systems Strategy,
Management, and Acquisition 0000600660060 0C0060000
Marketing Track
BMK 3201 Consumer Behavior ® 000000 0e00eo el e oo
BMK 3202 Digital Marketing 0 0 O 0000 e00ede ool ee
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BMK 3203 Brand Driven Innovation 0 O000e0eee Oe e O Oe e o
BMK 3204 Competitive Analysis and Strategy 0 OO0 e0e0eOoeee O OO
BMK 4302 Contemporary Issues in Marketing OO0 00®@® OO0 e000 e e oo
Real Estate Track
BRE 3201 Real Estate Business 000000 e0eooo0eooe oo
BRE 3202 Real Estate Law OO0 0000 eleooooeoo e oo
BRE 3203 Real Estate Economics 0000000 eeoOoe e Ccee OO
BRE 3204 Building Design and Construction

, 0000 O0CVO00e e o000 Ooeo
Techniques
BRE 3205 Real Estate Development [ IN JHOIK JEGIGIEGIX JK JX O JEel JX JK JIelN JX |
Suppy Chain Management Track
BSC 3201 Logistics and Supply Chain
y t 000 0e00e0eole e eooo
anagemen
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BSC 3203 Lean Manufacturing and Agile Supply
chai 000000 e0eolele e e oo
ain
BSC 3204 International Transportation and
O 0000 e0eol el eooonoo
Distribution Management
BSC 3205 Warehousing and Material Handling 000000 e0 e el e oooouoo
BSC 4302 Procurement and Supply
OO0 000 e0eoleoeooonoo
Management
Integrative Business Electives
School of Communication Arts
AAD 2008 Photography O e 0 e LN ®
CA 1100 Introduction to Communication Oe O e L IN ® o
CA 1101 Introduction to Strategic
o OCle0 e LN ® o
Communication
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CA 1102Introduction to Creative Communication

CA 1103Computer Graphic Design

CA 1104Creative Production Management

CA 2100Persuasive Communication

CA 2101Presentation and Public Speaking

CA 2102Principles of Marketing Communication

CA 2110Media Literacy and Ethical Concerns

CA 2120Interactive and Digital Platform Design

CA 2130Communication Arts Research

CA 3100Consumer Insight and Tools

CA 3101Brand Communication

CA 3102Media Planning

CA 3110Storytelling for Creative Communication

O|0|0[0O|0|0|0|0|0|0|0|00O
0000060606000 060
O|0|0[0O|0|0|0[0|0|0|0|00
0000006060006
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CA 3111Creative Entrepreneurial Project
Management O @0 e ¢ o ¢
CA 3112Sound Design 000 e LN o
CA 3120Entrepreneurial Principles and Practices
for Communciation Arts Cle0e oo o
CA 3130Internship 0 e 0 e "IN ()
CA 4100Communication Arts and
Entrepreneurship Workshop ©®0 e ¢ ¢
School of Biotechnology
BS 1117Basic Physics Ol JEOIK | o0 o
BS 2020Basic Microbiology Ole 0 e o0 o
BS 2021Basic Biochemistry Ole0 e o0 o
BT 2012Introduction to Food Biotechnology Oe O e LN ) o
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BT 3018Design Thinking and Research Design

BT 4001Food Biotechnology World Trend

FT 3114Functional Food for Health

FT 3115Food Safety and Microbiology
Technology

FT 3116Food System and Breakthrough

FT 3117Food Processiong Innovations and

Technologies

FT 3118Food Quality and Safety Standard, Law

and Regulation

FT 4143Food Quality and Safety Standard, Law

and Regulation

FT 4146Food Product Design and Development

O O] O] O |0 O |00OO0
o 6 o o o o o000
O O] O] O |0 O |00O0
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1123 (4/|5 2 |1 3 4 | 5
FT 4147Industrial Fermentation Innovation and
Products C ®0e ¢ ¢
FT 4148Consumer Food Marketing O . O . . . ’
FT 4149Sensory Marketing and Consumer
Behavior © ®0e ¢ e ¢
FT 4150Special Project Ol JEOIX | L N o
FT 4151Internship 000 e LN o
School of Music
MB 2531Music Business 0 e 0 e o0 o
MB 3512Legal Aspects of Music Business Oe O e o0 o
MB 3539Music Entrepreneurship Research Ol e O e N ) o
MB 3540Digital Music Marketing 0 e 0 e LN o o
MB 3550F easibility Study for Music Oe O e N ) o
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Entrepreneur

MB 4000Internship in Music Entrepreneurship

MB 4500Music Entrepreneurship Seminar

MB 4540Music Business Data Analytics

MP 2400Audio Fundamentals

MP 2510Visual Media for Musician

MP 2511Digital Photography for Musician

MP 2512Video Production for Musician

MP 3411Song Demo Production

MS 1001Major Instrument |

MS 1002Major Instrument |l

MS 1003Major Instrument I

MS 1004Major Instrument IV

O|0|0|0|0|0|0|0|0|0|0O|0O

O|0|0|0|0|0|0|0|0|0|0|0
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MS 4011Senior Project |

MS 4012Senior Project Il

MU 0201Music Ensemble |

MU 1231History and Literature of Music

MU 1301Music Fundamentals |

MU 1302Music Fundamentals I

MU 1501Chorus |

MU 2131Basic Songwriting

MU 2332Keyboard Skills

MU 2333Guitar Skills

MU 7001-8Concert and Seminar Attendance I-
VI

O |O]0|0|0|0|0|0|0|0|0O
® 060000006000
O |O]0|0|0|0|0|0|0|0|0O
O 060000600000
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School of Science and Technology
CSX 2009Cloud Computing O e 0 e o0 ® o
CSX 2016Mathematics and Statistics for Data
. Ol JNOIN _ o0 o0

Science
CSX 3001Fundamentals of Computer

_ OCle0 e LN o o
Programming
CSX 30020bject-Oriented Concepts and

, OCle0 e LN o o
Programming
CSX 3003Data Structures and Algorithms Ol e O e o0 ® o
CSX 3005Computer Networks O e 0 e o0 o o
CSX 4109Android Application Development Oe O e o0 o o
CSX 4201 Artificial Intelligence Concepts Ol e O e N ) o [
ITX 2004U1/UX Design and Phototyping O e 0 e o0 o o

177



AU TQF 2

Bachelor's Degree

Subject

-
N
w
H
A
(=2}
-
N
-
N
w
-
N
w
-
N
w
F =N
o

ITX 2005Design Thinking

ITX 2007Data Science

ITX 2009Presentation and Data Visualization

Techniques

ITX 3002Introduction to Information Technology

ITX 3003Business Systems

ITX 3004Information Systems Analysis and Design

ITX 3006Database Management Systems

ITX 3007Software Engineering

ITX 3008IT Project Management

ITX 3009Senior Project |

ITX 3010Senior Project Il

O|0|0|0|0|0|0|0|0] O |00
0000600600 6 00
O|0|0|0|0|0|0|0|0] O |00
00000000 0 00
000060060606 o o0
00000000 0 00
00000000 0 00
0000606006060 o o0

ITX 4214Data Science Project Management
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ITX 4215Business Insights and Visualization Ole 0 e o0 o o o
ITX 4503Information Systems Security Ol IO ) N ) o o
ITX 4518Blockchain and Digital Currencies Oe O e N ) o o
Free Elective Courses
IBE 4111 Integrative Business Senior Project 0000000000006 OCO0OG OO
IBE 4121 Businee Practicum | 000 0000000000600 6 O
IBE 4122 Businee Practicum I 0000000000666 oo OO
IBE 4123 Businee Practicum Il 000000 00000006006 O
IBE 4124 Businee Practicum IV 0000000000666 oo OO
zid‘:lm Integrative Business Independent 0000 0000000000000 00
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Regulations and Criteria for Allocation and Distribution of Grades

Section 5 : Student Evaluation Criteria

1.1 Grading System
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Letter grades are used to show the academic standing of all students with the following

meanings and values.

GRADE
A

A-

B+

B

B-

C+

WP/IP
NR
TR

MEANING

Excellent

Almost Excellent

Very Good

Good

Fairly Good

Fair

Satisfactory

Minimum Satisfactory

Poor

Failure

Course repeated later

Satisfactory

Unsatisfactory

Withdrawal with Permission

Withdrawal with F

Withdrawal from course after time limit

Audit and non-credit

Incomplete, used in case a student fails to
complete his/her assignment within the time limit
or is absent from the examination with approval
from the University due to exceptional reasons
Work in progress

No Report

Transfer Credits
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4.00
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1.2 Course Evaluation
Evaluation of student’s performance in each course is based on:
e At least 80% of class attendance
e Midterm and final examinations
e Quizzes
e Assignments, reports, projects or presentations
o C(Class participation
1.3 Minimum Grade Requirements
At least a “C” grade is required for all major required courses and English courses in

General Education

Verification Process of Student Achievements
2.1 Verification of Student Achievements while Studying

(1) There is a Panel of External Committees who monitors and assesses the
examination papers of all courses regarding course contents, course coverage,
degree of difficulty, length and marks allocation.

(2) Semester grades are proposed by the respective faculty members and then
approved by the Department Chairperson, the Dean and the External Committees
respectively

2.2 Verification of Student Achievements after Graduation

(1) Graduates’ survey: employment rate, time spent on seeking for jobs, relation of
careers and courses

(2) Employers’ satisfaction survey (SSI)

(3) Feedback survey from external committees and lecturers on students’ knowledge,
learning process and development

(4) TCEI

(5) Students’ self-evaluation on 5-domains

Graduation Requirements
Assumption University confers the degree of Bachelor of Business Administration upon
students who meet all of the following requirements:

e Have completed the total number of credits of the curriculum

e Have obtained a cumulative grade point average of at least 2.00

e Have participated in 16 sessions of the Professional Ethics Seminar

e Have obtained library and financial clearance from the University
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e Have demonstrated good behavior and discipline

e Have to meet the minimum English Proficiency requirement specified in one of the

following criteria

e Have obtained a satisfactory pass in MSME assessment tests, eg. basic business

knowledge and entreprenuerial skills.

Test Instruments Required Passing Scores

AU English Proficiency Assessment 70%*

OR
TOEFL (iBT) 90

OR
TOEFL (P) 575

OR
IELTS 6.5

*70% = Level B2 in Common European Framework of Reference for Language (CEFR)

Section 6 : Faculty Development

Preparation of New Faculty Members

(1) Organize an orientation to familiarize new faculty members with the university’s policies,

the faculty and the assigned course/courses.

(2) Assign a mentor to provide advice on teaching and learning.

(3) Organize trainings and/or seminars for academic and professional development

Knowledge and Skills Development for Faculty Members

21 Teaching, Assessment and Evaluation Skills Development

(1) All courses under the School’'s curriculum are conducted in English (except for

certain courses offered by other Faculties are conducted in Thai). Faculty

members are also required to use English as a medium of instruction in all

teaching and learning activities. Furthermore, the School, in an effort to promote

“International environment” also has strongly and continuously encouraged all

faculty members to use English with their students outside the classrooms.
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(2) Information technology (e.g. software application, simulation) is utilized in order to
facilitate teaching and learning activities, create interactive classroom
environment, and enhance students’ and faculty members’ competency in IT
proficiency.

(3) Updated and practical examples related to the current business situations are
provided to students in all courses. Examples related to Thai contexts are also
emphasized in most courses in order to facilitate the students’ understanding in
the subject matter and ability to apply theories into the real world business
practices. However, examples related to international context are also utilized
where appropriate, where students can have better understanding regarding the
different context and content from different countries and perspectives. Case
studies, both Thai and international context, are also utilized in most junior and
senior courses.

To ensure the faculty members’ development in teaching and evaluation, the School will
see to it that:

(1) Seminars and trainings are regularly organized to update faculty members with
current business issues and cases, and strengthen their professional knowledge.

(2) Faculty members are encouraged and supported in developing their teaching
skills, e.g. participation in trainings or workshops related to teaching
methodologies.

2.2 Academic and Professional Development

The School as well as the Program continuously supports faculty members to pursue

academic and professional development through the promotion of scholarly endeavors,

innovation, scholarship for teaching and learning, research and professional training,
and curriculum development. This can be achieved through:

(1) Encouraging faculty members to conduct academic research and attend
conference or research workshops.

(2) Supporting faculty members in obtaining new knowledge and skills by attending
academic and professional seminars, workshops and trainings.

(3) Encouraging faculty members to provide academic services to society and
organizations.

(4) Encouraging faculty members to participate in activities related to communities

and the development of morals and ethics.
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Section 7 : Program Quality Assurance
1. Program Administration

(1) The Program Administration is in compliance with the Thai Qualifications Framework for
Higher Education B.E. 2552 and with the Program Standard Criteria B.E. 2558. The
criteria are as follows.

- There are 5 program faculty members in the Program.

- Al program faculty members are on duties throughout the program
implementation.

- All program faculty members hold a degree of not lower than a Master's Degree.

- Al program faculty members are responsible in planning, following up and
reviewing of the program performance including the submission of TQF3, TQF5
and TQF7.

- The program modification is done within 5 years and approved by the University
Council for its implementation in the following year.

(2) All faculty members teaching in the Program are required to engage in professional
development, especially attending conferences and publishing research/academic works
on a regular basis.

(3) A survey is conducted to determine the graduates’ satisfaction with the Program

curriculum and teaching and learning quality.

2. Graduates
2.1 Graduate quality in accordance with Thai Qualification Framework for Higher

Education

The Program has its Program Academic Committee to monitor the quality of graduates

from the program.

(1) The Program Academic Committee ensures all 5 criteria required by OHEC in
order to produce quality graduates in accordance with Thai Qualification
Framework for Higher Education.

(2) The employers’ satisfaction survey is conducted to evaluate the graduates’ learning

outcomes.
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2.2 Graduates’ employment status

The Program has its system and mechanism to evaluate the graduates’ employment

status as follow.

(1) The Program employs the result of the employment rate of the graduates who can
secure the job within 1 year conducted by the University Registrar prior to the
commencement exercise practices.

(2) The Program also conducts own graduate employment’'s survey during last
orientation or commencement practice ceremony.

The results are used by the Department Academic Committees to make improvement

plans

3. Students
3.1 Student admission
The Martin de Tours School of Management and Economics (MSME), thus, the
Finance Program, receives an intake of students from the University’s Office of the
Registrar (The Registrar). The Registrar has admission periods, admission
requirements and admission criteria as follows:
3.1.1 Student Admission (University Level)
Admission Periods:
- Admission for semester 1: June — October
- Admission for semester 2: November - March
- August for International admission
- November for International admission
- January for International Admission
Set Admission Requirements: (Undergraduate students)
- M.6 Certificate (grade 12 graduate diploma) OR its equivalent as issued
by the Ministry of Education;
- Applicants must be free from infectious diseases or other handicaps that
can hinder their study.
- Applicants must be able to bear all expenses related to their study.
Applicants must demonstrate good manners and testify to the university that
they will be attentive, make fullest use of their capability in their study, and

strictly conform to the university’s rule and regulation.
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Set Selection Criteria: (Undergraduate students)
- TOEFL Score of 173 (CBT)/ 70 (iBT)/ 500 (PBT) or above
- |IELTS Score of 5.0 or above in overall bands with a validity of 2 years
- SAT 1 (Mathematics) score of 500 or above
- In case applicants do not meet English or Math requirements, they must
take intensive English or Math
Note: Some schools may have special requirements of other tests such as
drawing and design test, Architecture aptitude test, Theory and history of music
test, etc.
3.1.2 Student Preparation before Entering University and the Program
Intensive Courses
The University has a system of proving intensive courses in mathematics and
English for new students who do not meet the entry requirements in order to
prepare the new students for the fundamental knowledge and skills required for
studying in the university. These basic courses in Mathematics and English are
required in order to equip the students with strong analytical and communication
skills in order to enhance their understanding in the basic calculation course and
English proficiency.
Short Course Training
The Program also offers short course training for students declaring Finance as
their major such as financial calculators training, investment training, etc.
3.2 Student preparation before entering university
3.2.1 Supervision of Academic Advising and Counseling for Bachelor’s Degree
Students
MSME Advising System:
The School sets up the Academic Advising Center (AU Order 2015_068)
supervised by Advising Director. The Advising Director arranges an academic
advising system for MSME students every semester, except for summer session.
The required budget is proposed in the School’'s ASAP.
(1) The Advising director plans the advising process and grouping students to
meet their advisors based on the students’ major. Non-major students are
also advised by their assigned advisors. One advisor supervises

approximately 40-50 students per semester.
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(2) The Advising Center announces the period of the advising system via
website, posters, and in-class announcement by the faculty members and
requests the students to make appointment with their advisors.

(3) Students are required to check their assigned advisors by locking into the AU
website: http://www.au.edu, the Advising System, using their usernames and
passwords, and follow the procedure.

(4) Students need to make appointment with their advisor.

(5) During the advising process, students need to bring their updated transcripts
and study plan written down in the special request form to propose to their
advisors.

(6) Advisors check the pre-requisites and study plan whether it is appropriate for
the students to enroll in the courses.

(7) In addition, advisors shall provide guidelines as well as assist and advise
students when students face academic as well as non-academic problems
during the semester, help students explore various fields of interest, select a
specific academic major, provide career guidance, and develop appropriate
study plans for their educational goals.

(8) At the end of the process, advisors key in student ID into the advising
system to confirm that the students have meet their advisors.

(9) The satisfaction survey and summary report of the academic advising is
conducted at the end of the advising every semester for future improvement.

MSME Psychological Counseling Center:

The School has set up the Psychological Counseling Center recently in June

2015, AU Order No. 68/2015 in order to provide counseling services to needed

students.

Activities for the Development of Students’ Capability and Learning Skills for

the 21st Century

The Program realizes that there is an increasing competition in the education

industry worldwide. AEC will also provide opportunities as well as threats. Thus,

the Program prepares itself and its students to move forward to the 21st century
in terms of the following:

(1) Core Subjects and 21st Century Themes
- Global Awareness
- Financial, Economic, Business and Entrepreneurial Literacy

- Civic Literacy
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- Health Literacy
- Environment Literacy
(2) Learning and Innovation Skills
- Creativity and Innovation
- Critical Thinking and Problem Solving
- Communication and Collaboration
(3) Information, Media and Technology Skills
- Information Literacy
- Media Literacy
- ICT (Information Communication and Technology) Literacy
(4) Life and Career Skills
- Flexibility and Adaptability
- Initiative and Self-Direction
- Social and Cross-Cultural Skills
- Productivity and Accountability
- Leadership and Responsibility
The Program has its Program Academic Committee to ensure that the students
have capability and learning skills for the 21st Century
(1) The Program Academic Committee discuss about the special seminars
and trainings needed by inviting guest speakers, industry experts or
alumni to share knowledge, practical experiences and skills.
(2) Some special trainings are also conducted by own faculty members at
their specialization.
The students’ satisfaction survey of each student development session is
conducted at the end of each special seminar score out of 5 points for future
improvement.
3.3 Effects on Students
3.3.1 Retention Rate
The Program has its Program Academic Committee to develop a system and
mechanism to keep own record on the students’ retention rate.
(1) The Program Chairperson monitors the students’ retention rate by making a
record of students leaving the major.
(2) The information is used to make comparative analysis for future improvement

if needed.
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3.3.2 Graduation Rate

The Program has its Program Academic Committee to develop a system and

mechanism to keep record on the students’ graduation rate.

(1) The Program Academic Committee monitors the students’ graduation rate
from the data received from the University Registrar.

(2) The Program Academic Committee attempts to ensure that the students
graduate within the specific time frame of 4 years.

(3) In case that there is any student having some difficulty graduating within the
4 vyears, the Program Academic Committee shall monitor the students’
performance and provide guidance to the students.

3.3.3 Students’ Satisfaction and Results of Students’ Complaint Management

The Program has a system and mechanism to management complaints and

students’ satisfaction. Students’ satisfaction survey is also conducted every

semester. There are 6 channels for the students’ complaints management:

(1) Students can directly make complaints by writing a petition or emailed to the
Program Chairperson as stated during the First Orientation.

(2) Students can discuss any complaint issues with their faculty members,
academic advisors and/or PFM

(3) Students can leave complaints with MSME staffs

(4) Students can make complaints online by visiting the MSME websites
(www.msme.au.edu)

(5) The Program obtains information when conducting focus group regarding
teaching and learning quality and other matters, and Students can drop their

complaints in the suggestion’s box in front of MSME office.

4. Faculty Members
4.1 Management and Development of Faculty Members
4.1.1 Recruitment and Appointment of Program Faculty Members

The Program has its Program Academic Committee to develop a system and
mechanism to appoint five program faculty members (PFM). PFM are
responsible for program management, including recruitment of program faculty
members.

Recruitment and Selection Process of New (Program) Faculty Members

(1) The Program Academic Committee sets the recruitment criteria in

compliance with the University policy and the requirements specified in
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OHEC’s Program Standard Criteria for the recruitment of program faculty
members.

(2) The recruitment/selection criteria are as follows:

- Qualification of the potential candidates (e.g. education qualification
aiming at Ph.D. holders)

- Specialized field of study (lacking field in the Program)

- Teaching Experiences

- Research Experiences

- Academic Titles

- English Proficiency

- Soft skills such as attitudes, moral and ethics, and interpersonal,
communication and teamwork skills, etc. with respect to the University’s
and the Program’s vision.

The following criteria are also required by the University:

- Have English proficiency

- Have thorough knowledge of the subject and able to deliver the
knowledge effectively and professionally

- Have good attitude, personality and sociable nature

- Willing to abide by the University’s regulations

- Willing to work hard

- Have a thorough grasp of the nobility of the teaching profession

- Initiative and enthusiastic

(3) The Program Academic Committee makes a request to the Office of Human
Resource Management (OHRM) for recruitment announcement via many
communication channels such as AU website, professional network, etc. The
information of the qualified applicants will be given to the Program
Chairperson.

(4) The Program Academic Committee reviews the potential candidates’
application and selects the most qualified candidates for special interview
and teaching demonstration session.

(5) The teaching demonstration is evaluated by using MSME standardized form
signed by the Program Academic Committee, proposed to the Dean, then to
OHRM and the President for approval if the candidate passed the teaching

demonstration.

190



4.1.2

AU TQF 2

Bachelor's Degree

For PFM, the names of PFM are proposed to the Dean for approval, submitted

to the Office of Vice President for Academic Affairs for the University Council’s

approval, and to OHEC for acknowledgement.

Appointment of Part-time Faculty Members

Recruitment and Selection

Part-time faculty members must have appropriate qualifications and a
thorough grasp of the course(s) they wish to teach. They can be a faculty
member from a public or private institution.

Part-time faculty members can be experts having working experiences in
relation to the course and must have the ability to impart such experiences to
the students.

The School or department can appoint a part-time faculty member when a
full-time faculty member is not available for teaching or not sufficient full-time
faculty members to teach all courses.

The School or department can appoint a faculty member from overseas with
special competency to be a part-time faculty member.

The School or department can appoint a part-time faculty member when the
number of enrolled students is still uncertain or in any case when additional

faculty member(s) is/are urgently needed or for temporary basis.

Guidelines for Part-Time Faculty Member Appointment

The process of selection is similar to full-time faculty members’ but there is
no probation period.

A part-time lecturer is selected and approved to take responsibility of a
specific subject.

The Department Chairperson will monitor performance of part-time faculty
members regularly in a semester.

A part-time faculty member takes full responsibility of all assigned tasks and
preparation of teaching contents, materials, quizzes, and marking as the
schedule specified.

A part-time faculty member must strictly follow the course syllabus and
scheduling.

Remuneration is paid on an hourly basis or per subject depending on the

qualifications and assigned tasks
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4.1.3 Management of Program Faculty Members

The Program has its Program Academic Committee to develop a system and

mechanism to manage (program) faculty members.

(1) The Program Chairperson appoints and provides guidelines and responsibilities
to Program Academic Committee.

(2) The Program Academic Committee makes a five-year HR professional
development and develops strategic plans which complied with the
University’s and the School’s mission, vision, and strategies.

(3) The Program Academic Committee ensures that there is adequate number of
faculty members in the Program. The ratio of faculty members: students
(1:25) is required by OHEC. In order to ensure the adequate numbers of
faculty members, faculty members wishing to take leave or resign need to
inform the respective Chairperson one semester ahead by submitting a
written request.

(4) All faculty members are required to have at least 30 working hours at
Suvarnabhumi campus (12 teaching hours + 18 advising hours).

(5) All faculty members are required to update their professional portfolio of
achievement every academic year.

(6) The Program Chairperson and Deputy Chairperson review and assess their
teaching performance and professional development in terms of academic
qualification, teaching quality, research, and academic title in order to keep
high standard of PFM with respect to OHEC requirements, the University’s

and School’s vision, mission and strategies.

4.2 Program Faculty Member Development

4.2.1

42.2

Professional Development (trainings, workshops, seminars)

All faculty members are required to attend at least 30 hours of professional
development sessions in every academic year. Faculty members shall share
knowledge obtained during “Knowledge Management and Sharing” session of
the Department meetings.

Further studies

Faculty members wishing to further study in Ph.D. program must submit the
request with all pertinent information to the Program Chairperson for approval.
Then, the Program Chairperson proposes the request to the Dean, OHRM, and

the President accordingly.
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4.2.3 Teaching and learning
Faculty members can propose teaching and learning materials needed such as
case studies, research journals/articles, textbooks, etc.
4.2.4 Research
Faculty members are encouraged to conduct research for their professional
development. PFM are required to conduct at least one research every 5 years
to comply with the OHEC regulations.
4.2.5 Conferences
Faculty members can propose to attend conferences nationally and
internationally (1 time) to the Program Chairperson, Dean, Research
Committees, OHRM, and the President accordingly.
4.2.6 Academic Titles
Faculty members wishing to apply for an academic title must follow the process
and the requirements of the Office of the Vice Academic Affairs.
Then, the Program’s ASAP is proposed to the University Planning and Budgeting
Committees (UPBC) for approval.
(1) After the proposed project is implemented and completed, the project report
and project summary need to be submitted to the Program Chairperson for a
record within 10 days to evaluate the outcomes of the project and make
future improvement.
(2) All faculty development activities must be reported in Professional Portfolio of
Achievement every academic year.
(3) Information from the Professional Portfolio of Achievement is used for annual
evaluation by the Program Chairperson.
4.3 Effects on Program Faculty Members
The Program has its Program Academic Committee to develop a system and
mechanism to survey faculty members’ satisfaction by using the information obtained
from the MSME QA Unit. The Program Chairperson is informed about the link via
email communication and thus informed all faculty members to answer online survey
accordingly.
The QA unit of School creates Program Faculty Members’ satisfaction on-line survey
on Program Management every academic year to evaluate the satisfaction of the
faculty members regarding:
(1) Program structure (learning objectives/outcomes, balance between theories and

practices, contents, etc.)
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(2) Faculty member management and development (budgets, professional development

activities, teaching competency, transparency in faculty management, etc.)

(3) Students (student development activities, advising system, complaint management

system, student competency, etc.)

(4) Job satisfaction (supporting resources and budgets, decision making, responsibilities,

etc.)

5. Program, Teaching Learning and Student Evaluation

5.1 Course Content

5.1.1

5.1.2

Program Design and Course Content

The Program has its Program Academic Committee to develop a system and

mechanism for curriculum development and design every 5 years according to

OHEC'’s regulation.

(1) The course content is updated regularly every semester by gathering the
needed information from reviewing the market trends, the students’ needs,
and information discussion with alumni, industry experts, etc.

(2) The Program Academic Committee designed and content is based on the
learning outcomes specified in TQF2 and TQF3 as well as followed the
learning skills needed for the 21st century.

(3) The Program Academic Committee holds meeting with all faculty members
including part-time members for the program design and development.

(4) Information in TQF3 is evaluated by the Program Academic Committee to
ensure that quality of each subject in terms of course content, marks
allocation, learning outcomes, etc.

Program Updated in line with the Development in the Field of Study

The Program has its Program Academic Committee to develop a system and

mechanism in updating and revising the course content and teaching and

learning activities regularly every semester.

(1) The Program Academic Committee hold Department and/or subject meeting
to ensure the quality of the Program and the updated content with the
current development in the finance and other related fields.

(2) The Program Chairperson, Deputy Chairperson, and/or Program Academic
Committee arrange at least 2 meetings with the external committees every
semester: before final examination and after the final examination period for

semester grade approval.
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The Program Academic Committee also arranges meeting with the external
committees for program evaluation every 5 years to obtain relevant
informationfrom the committees regarding recommendations on the structure of
the Program, areas/topics/contents included/excluded, subjects
included/removed, etc.

In addition, the Program Academic Committee also listens to opinions of
students regarding what areas of special seminars and/or trainings they
would like to have.

Stakeholders’ survey also conducted to evaluate the students’ learning

outcomes to ensure the needs of the market.

5.2 Lecturers’ Working Assignment Management System and Teaching-learning

Process

5.2.1 Selection of Lecturers for Teaching Assignment

The Program has its Program Academic Committee to develop a system and

mechanism in selecting the most suitable faculty members in teaching assigned

subjects.

(1)

(4)

The Program Academic Committee arranges meeting in selecting qualified

faculty members for their teaching assignments by evaluating:

- Academic background

- Teaching experiences

- Teaching competency and quality

- Students’ satisfaction survey result (TCEI) (conducted every semester
before the semester grades announced)

- Students’ in class evaluation survey result (conducted every semester)

- Class observations result (conducted by the Program Academic
Committee)

The Program Academic Committee also selects the suitable subjects for

integrating research, arts and culture and academic services.

If needed, the Program also utilizes human resources from other

departments as adjunct faculty members such as International Business

Management and Business Economics Department.

Part-time faculty members also help in teaching specialized courses in order

to provide the most benefits to the students in both theories and practices.

The performance of lecturers is evaluated by students every semester.

(1)

The students are requested to do class evaluation every semester.
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The students are required to answer on line ICEI index every semester.

The score of the survey should be more than 3.51 out of 5 points.

In case that the faculty members receive the score lower than the minimum
requirement, the Program Academic Committee will arrange the interview
with the lecturer to evaluate the problems, causes and find solutions for the

future improvement.

Monitoring and Following up of TQF 3 and TQF 4 Preparation and Teaching-

Learning Process

The Program has its Program Academic Committee to develop a system and

mechanism to monitor and follow up TQF3 and teaching-learning process.

(1)

The Program Chairperson holds department meeting to discuss about the
course preparation under TQF3.TQF 4 is not applicable to the Program since
the Program does not have the Field Experience Specification.

A template of TQF3 together with 5 domains is provided to all faculty
members for furnishing the TQF3 information and TQF3 must be submitted
according to the schedule.

For individual subject, the faculty member teaching the subject has responsibility
to develop TQF3 for his/her own subjects.

For big subjects having many faculty members teaching, the course
coordinators hold meeting with other members to discuss about TQF3 every
semester (e.g. content, assignments, projects, assignments, etc.) according
to the improvement plan and comments received from students and external
committees.

The Program Academic Committee rechecks TQF3 information to make sure
that the information is accurate and appropriate before posting at the
University website (http://www.lmsacademic.au.edu), monitors and follows up
TQF3 and teaching and learning process/outcome survey semester.

To ensure the quality of learning outcomes, there is a system to monitor the
quality by inviting external examiners to evaluate the examination papers and
grading every semester, except summer session.

The Program Chairperson, Deputy Chairperson and/or the Program
Academic Committees also conduct class evaluation/observation regularly
every semester to ensure the quality of teaching and learning process.

The University also requests students to do on-line satisfaction survey (TCEI-

Teaching Competency Efficiency Index) of every subject to evaluate the
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effectiveness of teaching and learning in 3 areas: instructors’ performance,

facilities and resources, and instructors’ attributes.

5.2.3 Integration of Research, Academic Service and Preservation of Art and

Culture with Teaching-Learning in Bachelor’s Degree Program

The Program has its Program Academic Committee to develop a system and

mechanism to integrate research, academic service, and preservation of Art and

Culture in certain courses as appropriate. The Program encourages all faculty

members to participate in MSME’s and the University’s activities.

(1)

(2)

The Program Academic Committee holds meeting to select the course for
integration of research, academic service, and preservation of art and culture
in teaching and learning process.

The outcomes of integration are evaluated at the end of each semester for

future development and improvement.

5.3 Students’ Evaluation

5.3.1 Selection of Lecturers for Teaching Assignment

The Program has its Program Academic Committee to develop a system and

mechanism to evaluate the students’ learning outcomes according to the TQF:

HEd’s requirements.

(1)

4)

The Program Academic Committee arranges meeting in order to develop
students’ learning outcomes (5 domains: Moral and ethics, Knowledge,
Cognitive skills, Interpersonal skills and responsibility, Quantitative skills,
communication skills, and ICT skills) for TQF2 and thus specified in TQF3
accordingly, teaching methodologies, and assessment criteria for evaluating
the students’ learning outcomes.

The Program Chairperson and Deputy Chairperson evaluate all examination
papers to ensure the quality and the appropriateness of the examination
questions to ensure that the students’ learning outcomes are achieved.

For final examination papers, the Program also verifies the students’ learning
outcomes by appointing external committees for proving the examination
quality (e.g. questions and coverage whether or not they are appropriated to
evaluate the students’ learning outcomes as specified in TQF 3) as well as
semester grading.

The students’ self-evaluation of learning outcomes regarding 5 domains is

also conducted every semester.
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(5) The employees’ satisfaction survey regarding the students’ learning
outcomes of 5 domains is also conducted every academic year.

(6) At the end of semester, the Program Academic Committee arranges meeting
to evaluate the students’ learning outcomes whether or not they are
achieved as stated.

Checking of Evaluation of Students’ Learning Outcomes

The Program has its Program Academic Committee to develop a system and

mechanism to check the evaluation of students’ learning outcomes.

(1) The students’ learning outcomes (TQF5) is evaluated by the faculty
members teaching the respective subjects based on the assessment criteria
specified in TQF3.

(2) The students’ group projects and presentation are evaluated using
standardized form and the students are informed about the guidelines and
certain evaluation criteria being evaluated in the subjects.

(3) Pre-test and post test system can be employed in some major courses to
check whether or not students have achieved learning outcomes prior to
taking the subject and after taking the subject.

(4) The Program also offers grade inquiries policy which explicitly stated in the
course outline of all subjects offered by the Program, in case that any
students may have doubts about their grades whether their marks/answer
scripts are being evaluated appropriately or not.

- Students reserve the right to submit the petition to the respective
Program Chairperson for reviewing their grade and checking their exam
papers within one month period after the grades have been officially
announced by the University Registrar.

- Appropriate action will be taken by the Department Chairperson to
ensure fairness and transparency.

- Should the need arise, a committee may be appointed by the
Department Chairperson or the Dean to investigate the case and
recommend necessary action.

Supervision of the Teaching-Learning Evaluation and Program Evaluation

(TQF 5,6 and 7)

The Program has its Program Academic Committee to develop a system and

mechanism for supervision of the teaching-learning evaluation and program

evaluation. TQF6 is not applicable to the Finance Program.
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(1) Each faculty member teaching the subject is required to furnish all pertinent
information under TQF5 with the analysis of the students’ learning outcomes
and improvement plans.

(2) The students’ grades are provided to each faculty member after the external
committees’ approval for furnishing TQF5.

(3) TQF5 must be submitted to the Program Chairperson within 30 days after
the end of academic semester.

(4) The Program Academic Committee hold meeting to review and monitor the

teaching and learning evaluation (TQF5) and program evaluation (TQF7).

6. Learning Support Facilities

The Program has its Program Academic Committee to develop a system and mechanism to

request learning support facilities.

(1) The Program Academic Committee holds meetings to develop the Finance Program’s
strategic plan and requested budget for additional needed facilities, such as books, case
studies, journals.

(2) All faculty members can propose the teaching supporting materials needed to the
Program Chairperson to be included in the Program’s ASAP.

(3) Text books for students are proposed to the University’s book store according to their
schedule every academic semester.

(4) In case that the textbooks are too expensive for the students to purchase, the list of
textbooks is proposed to the University Library for the purchase so that the students can
borrow textbooks from the library for their study.

(5) Other supporting facilities (e.g. fixed assets) are requested at the School level. For
example, computer labs are under responsibility of the Management Information
Systems (MIS) Department and Kitchen Labs are under the responsibility of Hospitality
and Tourism Management (HTM) Department.

(6) The Program also utilizes the centralized supporting facilities offered by the University
and other Programs.

(7) The students’ satisfaction regarding the learning support facilities is conducted via TCEI
every academic semester.

6.1 Budget Management

(1) MSME prepare the one-year plan and budget called Action Plan for Strengthening
Academic Unit's Performance (ASAP) which covers the budget for teaching and

learning, research, professional development, academic services and preservation
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of art and culture. The ASAP is endorsed by the University Planning and Budgeting
Committee prior to the beginning of the academic year and implemented according
to the university regulations.

(2) MSME is allocated with sufficient annual budget for textbooks, instructional media,
computers, etc.

6.2 Existing Teaching and Learning Resources
6.2.1 Library
The AU Library provides and manages services for lending books, text books,

journals and on-line database.

From
starting date | October Units
Details Total
to October 2019 Quantities
2019
1. No. of Library Staff-regular FT Staff
2. Total No. of books 425,434 0 425,434 Books
Thai 157,970 0| 159,970 Books
English 267,464 0 267,464 Books
Books in Martin De Tour School of
162,368 0| 162,368 Books
Management and Economics
Thai 55,057 0 55,057 Books
English 107,311 0| 107,311 Books
3. Total No. of Electronic Materials 19,721 0 19,721 Copies
Thai 3,457 0 3,457 Copies
English 16,264 0 16,264 Copies
Electronic Materials in Martin De Tour
School of Management and 6,578 0 6,578 Copies
Economics
Thai 875 0 875 Copies
English 5,703 0 5,703 Copies
4. Total No. of Journals 1,781 0 1,781 Titles
Thai 595 0 595 Titles
English 1,186 0 1,186 Titles
Journals in Martin De Tour School of
436 0 436 Titles
Management and Economics
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From
starting date | October Units
Details Total
to October 2019 Quantities
2019
Thai 85 0 85 Titles
English 351 0 351 Titles
5. Total No. of E-books Databases/
8/8,579 0 8/8,579
Titles
E-books in Martin De Tour
Databases/
School of Management and 4/880 0 4/880
Titles
Economics

Note Detailed information of resources nos. 5-12 is as followed :
5. E-Books

1. Access Engineering
Business Expert Press
EBSCO eBook Collection
Emerald eBook Series in Business, Management & Economics
HART Publishing eBooks

Institute of Southeast Asian Studies

N o o B~ W N

Oxford Scholarship Online
- E-books in Martin De Tour School of Management and Economics

1. EBSCO eBook Collection

2. Emerald eBook Series in Business, Management & Economic
3. Business Expert Press
4. |Institute of Southeast Asian Studies
6. E-Journals
1. Emerald Management eJournal Plus

- E-Journals in Martin De Tour School of Management and Economics

1. Emerald Management eJournal Plus
7. E-Newspapers
1. The Wall Street Journal (Asia)
- E-Newspapers in Martin De Tour School of Management and Economics

1. The Wall Street Journal (Asia)
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8. Online Databases Fulltext

o b~ 0N

© ® N o

ABl/Inform Complete

The ACM Digital Library

CINAHL Plus with Full Text

Grove Music Online

JSTOR

- Arts & Sciences Ill Collection

- Business | Collection

- Business Il Collection

National Geographic Virtual Library, Archive 1888 - 1994 (part 1)
OmniFile Full Text Mega (H.W. Wilson)
ProQuest Dissertations and Theses Fulltext

PsycARTICLES

. Thailandlaw9
11.
12.
13.

Thomson Reuters Eikon
WestlawNex
ThaiLlS Digital Collection (TDC)

- Online Databases Full-text in Martin De Tour School of Management and Economics

1. ABl/Inform Complete
2. JSTOR
- Business | Collection
- Business Il Collection
3. National Geographic Virtual Library, Archive 1888 - 1994 (part 1)
4. OmniFile Full Text Mega (H.W. Wilson)
5. ProQuest Dissertations and Theses Fulltext
6. ThaiLlS Digital Collection (TDC)

7. Thomson Reuters Eikon

9. Online Databases Abstracts

1.

Thai Theses Database (STKS)

- Online Databases Abstracts in Martin De Tour School of Management and

Economics

1. Thai Theses Database (STKS)

10.Tools

Tools in Martin De Tour School of Management and Economics

1. EndNote Web
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2. Turnitin(Originality Check, Peer Mark and Grade Mark)
11. Educational Materials

1. Coloribus.com

2. Creativepublic.com
3. LogolLounge.com
4. Lynda.com
- Educational materials in Martin De Tour School of Management and Economics
No
12. Others
1. LOGOS

2. BibleWorks 9
- Other programs in Martin De Tour School of Management and Economics

No

7. Key Performance Indicators

Performance Indicator 2022 2023 2024 | 2025 2026

1. At least 80% of full-time faculty members are
involved in the planning, following up and v v v v v

reviewing of the program performance.

2.The Program Specification (TQF 2 Form) in
compliance the Thai Qualifications Framework v v v v v

for Higher Education is provided.

3.The Course Specification (TQF 3 Form) and
the Field Experience Specification (TQF 4
Form) (if any) of all courses are provided before

the semester begins.

4. The Course Report (TQF 5 Form) and the
Field Experience Report (TQF 6 Form) (if any)
of all courses are completed within 30 days

after the semester ends.

5. The Program Report (TQF 7 Form) is
completed within 60 days after the academic v v v v v

year ends.
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Performance Indicator 2022 2023 2024 | 2025 2026

6. The students’ learning achievements

according to the learning outcomes specified in
the TQF 3 and TQF 4 (if any) of at least 25% v v v v v
of the courses offered in each academic year

are verified.

7. The teaching and learning process, the

teaching strategies or the evaluation strategies
are developed/improved according to the - v v v v
performance evaluation reported in the TQF 7

of the previous year.

8. All new faculty members (if any) are given

orientation or advice on teaching and learning.

9. All full-time faculty members participate in
academic and/or professional development v v v v v

programs at least once a year.

10. At least 50% of support staff participate in
academic and/or professional development v v v v v

programs each year.

11. The average level of fourth-year
students’/new graduates’ satisfaction with the - - - v v

quality of the program is at least 3.5 out of 5.0.

12. The average level of graduate employers’
satisfaction with new graduates is at least 3.5 - - - - v
out of 5.0.

Evaluation Criteria
Good: Indicators 1-5 are achieved and at least 80% of the indicators of each year are achieved.

Very Good: Indicators 1-5 are achieved and all indicators of each year are achieved.
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Section 8: Program Evaluation and Improvement
1. Evaluation of Teaching Effectiveness
1.1 Evaluation of Teaching Strategies
(1) Observe students’ behavior and participation
(2) Organize meeting of faculty members to share experiences and recommend
improvement
(3) Collect student feedback
(The above are suggestions. Details/Explanations can be given. More items can also be
included.)
1.2 Evaluation of Faculty Members’ Skills in Using Teaching Strategies
(1) Collect student feedback on all aspects of teaching such as teaching methodology,
course objectives, evaluation criteria, use of teaching aids and punctuality of the
faculty members
(2) Self-evaluation
(3) Peer-evaluation
(The above are suggestions. Details/Explanations can be given. More items can also be
included.)
2. Overall Program Evaluation
Overall program evaluation will be done by (1) current students and graduates (2) external
experts (3) employers and/or other stakeholders. The program evaluation will be done every
5 years.
3. Evaluation of Program Performance
The program performance is evaluated every year according to the Key Performance
Indicators specified in Section 7, Item 7. The evaluation is conducted by the Evaluation
Committee of at least 3 members, comprising of at least 1 external expert. The Committee
shall be appointed by the University.
4. Review of Program Evaluation and Improvement Plan
(1) Faculty members submit course reports to the Chairperson.
(2) The Chairperson prepares the annual summary of the areas of the program that are
effectively carried out and areas which need improvement.
(3) A meeting of faculty members is conducted to discuss and evaluate the program
effectiveness and devise an improvement plan.
(The above are suggestions. Details/Explanations can be given. More items can also be

included.)
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